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Abstract

The purpose of this study was to analyze the causative relationship of small business start-up education
service quality with leamer satisfaction' and 'willingness to start a business(start-up intension)'. This study was
conducted to provide a basis for satisfying the desire of small business start-up entrepreneurs for high quality
startup education service and seek the suggestions in terms of selection and concentration of the business
start-up education program.

The results of this study based on the outcomes derived from the empirical analysis can be summarized
as follows: First, the quality of small business start-up education service was found to have a significant effect
on the relationship with leamer satisfaction. Next, the quality of small business start-up education service was
found to have a significant effect on the relationship with start-up intension. Last, it was found that leamer
satisfaction had a significant effect on start-up intension.
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{Table 1> Demographic characteristics of the sample
Characteristic N(350) (%)100
Male 159 454
Gender Female 191 54.6
20 ~ 29 36 10.3
Age(yr) 30 ~ 39 110 314
40 ~ 49 114 32,6
50 ~ 59 90 25.8
Marital status Married 104 29.7
Single 246 70.3
Education ~ High school ' 83 23.7
level College & University 233 66.6
Graduate university 34 9.7
Start-up Yes 150 429
experience No 200 57.1
Small Business start-up education Yes 143 40.9
experience No 207 59.1
Start-up education Prep entrepreneur 271 77.4
target Potential sectors conversion 79 22.6
The need for small start-up Yes 324 92.6
education No 26 7.4
3} gQlFalo] 0.827~0.8767H4 UehdaL 91 el ARE TN ER SASE el As
ok ES FFEAREUD AN ol B egAe] sude] 98 BT 4 Yok
% 712e Heke o Uehta el & 4
{Table 2> Confirmatory factor analysis and reliability analysis
Non-standard ~ Standardize Cronbach's
Item . . . S.E. C.R. p value AVE
ized estimate  d estimate a
. — Al 1.000 0.850
Small business
start-up — A2 0.994 0.853 0.047 21.107 0.000
. — A3 0.941 0.839 0.046 20.557 0.000 0.66 0.91
education
) . — A4 1.023 0.873 0.047 21.766 0.000
service quality — x5 1.002 0.846 0.048 20734 0.000
<~ BI 1.000 0.863
— B2 1.054 0.876 0.046 22.815 0.000
Learner <~ B3 0.972 0.855 0.045 21.751 0.000 067 0.68
satisfaction — B4 1.071 0.874 0.048 22.416 0.000
<~ B5 1.048 0.840 0.050 21.012 0.000
<~ B6 0.939 0.827 0.046 20.316 0.000
<~ Cl 1.000 0.466
— C2 1.884 0.867 0.208 9.056 0.000
Entrepreneurial < C3 1.965 0.878 0.216 9.105 0.000 0.63 0.90
intention — C4 1.851 0.845 0.206 8.992 0.000
— C5 2.036 0.847 0.227 8.981 0.000
— C6 1.707 0.705 0.204 8.366 0.000

Goodness of fit

RMSEA=0.051

: X°=238.384 p=0.000, Q(x*/dH=0.015, GFI=0.933, AGFI=0.908, RMR=0.023, CFI=0.982, NFI=0.963,
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{Table 3> Correlation analysis

gzl ste) ] A 207 Al 43(2014)

Item 1 2 4 5 6 7
Materiality 1
Reliability 0.745%** 1
Reactivity 0.755%** 0.701%**
Confidence 0.728*** 0.734%** 0.773%*** 1
Consensual 0.723%** 0.720%**  -0.667***  (.736%** 1
Learner satisfaction 0.786%** 0.608*** 0.762%** 0.770%*** 0.770%*** 1
Entrepreneurial intention  0.618%** 0.633%** 0.624%** 0.652%** 0.634%** 0.661*** 1

s

"p<0.01

Y < 32 A YR B B

’d(discriminant validity)< 2<13}7] f]&] A&
HIA FA A ol

3) JAEZ1
el Aol A ARG g Al

< 0.013, CFI 32 0.986, NFI 3t 0.986,
RMSEA #& 022302 Yehy e 4 SLE x]

FE°| T8

Feoiga e
wo} MAE A

APEE AU A, ATFRIN AolAF  <E 4-9) Lek

(XA S 36.689(p<0.01)E YER} FE3} mych

o B3} Brie ARMLS 717ela glou, V. A5=Zt

Flo|AF BEAZL T2 Ar|d o8] e

2 wde] 223 Aold] thef Ws wes 1. ol BE

of F3tEA ¥ A3E Y7 = gt uet © A7e 24T A us An|aFAe] o

Al olelgt FlolAl g BAHS] wAME Betets  FANET AdolAol nA= dgS A5 A

OE A%e AFE AEE, Quidh @2 o I fert itk 7] AF B S Sl =EE

9.172, GFI %t 0.976 AGFI 7t 0.562, RMR 7t 25 2R st 7o) 222 Hejs] Bd
{Table 4> Results of the structural equation model

Non-standardi  Standardized
Hypothesized relationship ons ar.1 ardi Stan .ar 12 S.E. C.R. p value Result
zed estimate estimate

Hla Materiality—Learner satisfaction 0.168 0.190 0.040 4.181  0.000%**  accepted
Hlb Reliability—Learner satisfaction 0.268 0.303 0.038 7.018  0.000***  accepted
Hlc Reactivity—Learner satisfaction 0.159 0.171 0.041 3.833  0.000%**  accepted
Hld  Confidence—Learner satisfaction 0.107 0.120 0.041 2.584  0.000%**  accepted
Hle Consensual—Learner satisfaction 0.186 0212 0.037 5.057  0.000%**  accepted
H2a Materiality—~Entrepreneurial intention 0.047 0.057 0.057 0.828 0.407 rejected
H2b Reliability—Entrepreneurial intention 0.107 0.130 0.056 1.898 0.058* accepted
H2c Reactivity—Entrepreneurial intention 0.109 0.126 0.058 1.869 0.062* accepted
H2d Confidence—Entrepreneurial intention 0.149 0.181 0.058 2.593 0.010%¥*  accepted
H2e Consensual—Entrepreneurial intention 0.141 0.172 0.053 2.677  0.000%**  accepted
H3  Leamer satisfaction—Entrepreneurial intention 0.134 0.144 0.074 1.816 0.069* accepted

Goodness of fit : x’=36.689, p=0.000, Q(x*/df)=9.172, GFI=0.976, AGFI=0.562, RMR=0.013, CFI=0.986, NFI=0.986,
RMSEA=0.223

#p<0.05, **p<0.01, ***p<0.001
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