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A Study on the Factors Affecting the Adoption of Traceability system
: Focused on the Korea ginseng farm industry

Park, Woo Seok*
Rhee, Cheul™

*

Moon, Jung Hoon™
Yi, Eun Seob™*

Abstract

With the evocative interests in food safety, food traceability has been spotlighted by researchers as well as consumers. However, food
traceability systems are not yet in reality even though there are continuous needs from market. Also, studies about food traceability focus
on technical aspects without considering the spectrum of the adoption. In this study, we chose ginseng whose traceability systems are not
easily adopted. Innovation-resistance model is employed to find out factors affecting either adoption, resistance or both. As results, we
find out the followings. First, relative benefits and reasonableness of cost do not affect adoption and resistance of innovation. Second,

there is difference between continuously resisting group and adoption-postponing group.
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