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Consumption Happiness and Implications
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Abstract

This study is to analyze essays on the practices of consumption happiness which the students who took the class
‘consumption and happiness’ wrote. To do this, 108 essays which the students submitted in both semesters in 2013
were analyzed qualitatively. As a result, the 4 themes such as ‘reflection on the life of consumption’, ‘practices’, ‘changes’,
‘recognized meanings of the class’ were extracted. Firstly, some students were reflective on their acts of consumption
in everyday life. They have consumed in an undisciplined, unthoughtful manner and have experienced various negative
emotions in their consumption, and have the motive of change. Secondly, the study showed the consumption of clothes,
eating, house, leisure, body, digital, wedding is variously included in their practices of consumption. In the category
of common practices, ‘sharing consumption giving a bigger happiness’, ‘sustainable consumption caring about the earth
and the next generation’, ‘smart consumption through discipline’, ‘responsible consumption considering community
and producer’, ‘field trips and consumption of experience as learning’ are included, and ‘meaningful feeling of happiness
through practices’ are extracted. Thirdly, they have experienced positive changes such as reduction in consumption
desire and increased concern with mind, relationship and conscious consumption. Fourthly, students think of the class
as a necessary, useful, practical subject, and have a precious opportunity to learn many aspects they don't think about
before, and don't practice, and say that they persistently continue to practice. Therefore, to promote the happiness
as a consumer and consumer citizen leader in the society, it's necessary to offer a related class in more universities.

Keywords: happiness in consumption, consumer happiness, qualitative analysis, consumer education, practice of
consumption happiness
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(Table 1) Course Description
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83 #dH ol E2AIE Vg eclassol EAjato] 3
& 28 B82S A9ate

o 7Ie 95 PR do R WAL, 145
S 3hgick. 23 157 Shy
Fu5E 2nlol s BEshs ARk
R|A, Ao, AHdA Jdeo] w7
EE, "EvHojrts 28, ds,
YU DU B3N A2 $E0

A4,

BFAN) AAE ERHES 4

Week Lecture Topic
1 Class Orientation
) Part I Happy Consumption
Consumption and Happiness
3 Consumer Social Responsibility and Happiness
4 Part II Various Consumption and Happiness
Wearing Consumption and Happiness
5 Food Consumption and Happiness
6 Dwelling Consumption and Happiness
7 Leisure Consumption and Happiness
8 Mid-exam
9 Watching Documentary VOD related fair travel -Report & Discussion
10 Body-related Consumption and Happiness
11 Digital Consumption and Happiness
12 Wedding(and Day) Consumption and Happiness
13 Part Il For Happy Consumer Society
Governance for happy consumer Society
14 Flea market and giving practice
15 Presentation of Students on project
16 Final exam
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(Table 2) General Characteristics of Subjects

ZAA 9} o] AGE ]
T7] -8 FellA 7\}{4 Zu]| 3o 3k v}

#He 52 FE 5 Ak FAaw 7
el 4|, FEEE 2n], FE0 5o Bigalel

Zenlol] thgh o] o] yepton, S2j2u|oh dds)

N iEFE, BHH0l FAAS A5w, S
2 18 AR Ol Aztel ol ke i
ZulAlel] ol Slalsle] B4re Sabsalun Av] B

den} fale WA tar gl 2 4,

BUSE FEahs A% Fol tid A4 el gl
ok EE 592 E7] Aol Aulo] glopd fejzlan),
ASAAR, AR de AL Aol o] giglths
214e] Falsl paE YSE A

G4j0] Bo] tjgHyo] HUNREE i 72
of ofZHo|EE gk oL 2Ex £HE 3
Sk 27} H FoE o EopeAls b

7 ——

(n=108)

Variable Category Frequency (%)

Male 51 (47.2)

Gender
Female 57 (52.8)
Freshman 19 (17.6)
Sophomore 23 (21.3

Grade p @13)
Junior 18 (16.7)
Senior 48 (44.4)
Liberal Arts 11 (10.2)
Natural Science/ Bio System 12 (11.1)
Law / Business 19 (17.6)

College ; .
Social Science 30 (27.8)
Engineering 18 (16.7)
Education/ Art 18 (16.7)
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(Table 3) Reflection on the Life of Consumption
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Category

Concept

unplanned consumption, wasting money, buying immediately, irrational, image of deluxe,

Undisciplined and
Unthoughtful
Consumption

image of TV star, consumer as a sucker, conspicuous consumption, impulse buying, slave of
mobile phone, trend-oriented consumption, searching for a new goods, doing a part-time work
for consumption, over-consumption, expensive clothes, shopaholic, red signal to health,

neglecting social responsibility, illegally use, not concerned with it, mindless consumption,
without guilt, suitable for my tastes, self-conceit, selfishness

Emptiness after
the Joy from
Consumption

the

vanity, insatiable desire, addict, delusion, hedonic adaptation, fancy, obsessive, unhappiness,
feeling rewarded, social desire, conformity, fascinated, relieving stress, joy, confidence, upset,
anxiety, feeling sorry, emotional pain, humble feelings, empty, tired, meaningless, indiscretion,

unconscious of honor, a sigh rather than happiness

Remorse and
Awareness
of Problem

awareness of health problem, right eating habit, rectifying the habit, closely connected in life,
wanting to practice after learning, active consumer, value-based consumption, because of
knowing the truth, right behavior, having more concern, conscientious life, regret for

over-consumption, enlightenment, awareness of environmental issue
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(Table 4) Category of Practices and

Experienced Emotion

Category Sub-Category Concept
contributing some amount of revenue, donation, good intention, support, volunteer
Giving Goods and service, donation of message and call, sharing knowledge, contribution, pledged to
Service donate a hematopoietic stem cell and organ, blood donation, talent donation, practicing
Sharing the law of 3 boxes, join in the campaign of saving the newborn baby
C ti . . . . .
nsutption Buying Products Tied to  beautiful shop, goods contributing some amount of price, Bconnect bracelet, foodshare
Giving - Bigger Charities cafe, buying products with N mark
Happiness » Duying pr
Consumption of having a lunch meeting, eating together, conversation, sharing the memories, setting the
Relationship and table for parent's birthday, gift for parents, eating with the family members, event for
Communication celebrating birthday
Buying and Use of the reform of clothes, flea market, relief shop, slow food, recycle, buying the
Sustainable Green environment-friendly products, sustainable fashion, exchanging item, local consumption,
Consumption Goods checking the origin of products, buying the seasonal food, checking the eco mark
Caring about the
Earth and the Next . using a tumbler, growing vegetables, eating vegetable, avoiding excessive packaging,
. Eco-Friendly . ) . . . . o
Generation . walking a short distance, using the bike, binding the printed papers, not riding an
Habit
elevator, leave no leftover food
Reduced the amount of  cost reduction, pre-ticketing, more discount, monetary range, alternative purchase, spend
payment less money on clothes, writing cashbook, have coffee at home, avoid a waste of money
Smmart Investment for Myself buying books, seeing a favorite performance, marathon bankbook, keeping a body diary
Consumption

through Discipline

Discipline in
Consumption

simple meal, no smoking, no internet day, riding the old board, using the facilities within
the apartment complex, exercising in the park, changing fee options of cell phone

Do-It-Yourself

repairing it on my own, making food, recipe, making a gift on my own, sneaker tuning,
cook my own meals, making the cabinet, making string bracelets

Responsible
Consumption
Considering
Community and
Producer

Socially Responsible
Consumption

fair price, buying a fair trade coffee, campaigns against animal testing, sunfull campaign,
who's happy due to my purchase, searching for good company, buy the products of the
social enterprise, local consumption, buy the big issue magazine

Legal Consumption

good downloader, right route, legal purchase of contents

Field Trips and

Visiting the Social
Enterprise and the Co-op

visiting fairtrade shop, experiencing a famers market, without threshold bapjip, visiting
a consumer cooperative association, social enterprise information center

Consumption Store
of Experience
as Learning Consumption of community-based fair tourism, dance club, healing tour, marathon, valuable experience,
Experience a new world, upcycling exhibition, photo club's meeting, watching cultural performence
feeling pride, praising myself, a feeling of belonging, joy, excited, happiness,
Meaningful A Feeling of meaningfulness, satisfaction, newness, warm-hearted, feeling good together, concerned,
Feeling of Happiness vitality, interesting, feeling rewarded, harmony, reflection, special, joy, responsibility,
Happiness through self-esteem, gratitude, feeling of growing up
Practices
Discomfort regret, feeling sorry, conflict
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(Table 5) Changes through Practices

Category

Concept

Decreased Consumption  big change in mind, decreased material desire, happier, affluent, considered as precious, love
Desire, myself, a sense of accomplishment, synergy effect, right perception in health, increased
Inner Fullness reading time, overcoming a sense of pressure

considering ethical issue, thinking about the producers, discipline in consumption, concerned
with community, awakening, realizing how much waste I produce daily, can't buy products
Conscious Consumption  at ease, making dishes at home, green consumption, eating meat rarely, social consumption,
in Daily Life arranging clothes, conscious consumption, persistently buying from beautiful shop, buying

fair trade coffee, paying fair prices, rarely eating out, cosmetics with no animals test,
sustainable fashion, guilty, ethical brand, legal downloading

Relationship Rather than more time in conversation, reduced time to use mobile phone, spending less time on
Consumption shopping, informing others via word of mouth, SNS following
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Category Concept

Valuable interesting, useful subject, applicable to the everyday life, precious experience, thanks the

. professor for good experiences, gaining various knowledge, practical, rewarding class,
Opportunity of . .
Practical recognized something,

. opportunity of meaningful consumption, learning various right consumption, surprising, giving
Consumption

a chance to change, learn a lot

Contemplating importance of the role of the class, changed after class, opportunity of thinking about more

Consumption and
Direction of Life

deeply, realized that there are various alternative practices, reason of fair trade coffee,
opportunity of thinking about how to live, impressive

Happy Consumption
as the Consumption
of Being Happy

Together . . .
& overcoming a little discomfort

consumption for others, smart consumption, sharing with others,

considering environmental factors, consumption of making the mind rich, a sense of balance,
happy together, not conscious of others' gaze, community-based consumption, pursuing what I
really want, consumption of making the world warm, relations between others and me, sharing,

keeping the present mind in mind, efforts to be happy, participating in flea market, donation,

Willingness to

Practice Persistently . .
practice of happy consumption

informing friends, keeping the lesson of the class in mind, using longer for the environment
's sake, buying carefully, periodic blood donation, responsible comsumer, making dishes,
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