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The interest and importance of appearance can be expanded by changes in social awareness about appe-
arance, the extension of life expectancy, and the development of science, technology and technology and
medicine. Especially, down-aging syndrome through a variety of mediums, amplifies consumer's interest in
youth-pursing. This study discusses the relationship of youth-pursuing, appearance concern and appearance
management behavior focused on the middle-aged. Data were collected from 300 females aged 40-65 in the
areas of Seoul, Daejeon and Chungbuk areas. The data were analyzed by descriptive statistics, factor analy-
sis, regression analysis, using the SPSS-WIN 20.0 program. Youth-pursuing formed social, psychological,
and appearance factors. Each of these three dimensions influenced the appearance concern; consequently,

appearance had the highest influence. Only appearance influenced appearance management behavior in the

regression analysis of youth-pursuing and appearance management behavior. Appearance concern affected

significantly appearance in the management behavior of the dimension regression analysis results for the

appearance concern and appearance management behavior.
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Table 1. Factor analysis of youth-pursuing
I
many advantages in external relationships 775
positive feedback (economics, personality, ability) 769
Social E:sﬁyz’mci rz; ;ljt‘;,ogfi \j:;n be a challenge (work, voluntary service, 730 3708 éi;g;) 870
helpful for social life .648
better work physically .636
ability .626
life is vibrant and delightful 783
Psychological | gives confidence in life 772 2.950 (ﬁggg) 871
helpful for mental health 770
not to become helpless .679
want to hear more beautiful compared to age 821
want to look younger 774
popence | Lt o m g s (i s gy | oy | S|
want to look more attractive to others 619
believed to be good at self-management 577
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Table 2. Factor analysis of appearance management behavior

Factor | Eigen | Variance (%) | Cronbach's
Factor Item .
loading | value (cum. %) o
I use skin care or have a massage. 746
I use functional cosmetics for UV protection, whitening, and anti-wrin- 733
Skin & | Kle- yq0g | 22363 %01
make-up | I have to wear make-up every day. .691 ’ (22.563) ’
I have experienced trendy makeup. .641
I use a dermatologist and a skin care shop for skin care. .630
I try to wear clothes well. 765
I am concerned with what kind of clothes are popular. 742
Clothes & - 2499 20.827 785
accessories | 1 Ty to buy the most beautiful clothes. 725 . (43.390) .
I consider the overall harmony with other fashion accessories (hat, 717
bag, and shoes). ’
I use hair products for hair styling (hair gel, hair essence, and hair 781
| spray). ' 16.835
Hair I care to use hair and scalp care. 751 2.020 (60.225) 697
I have a fashionable hairstyle (perm, haircut, and hair coloring). .650
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Table 3. Regression of appearance concern and youth-pursuing

Dependent variables Independent variables B t R’ F
social .180 2.576*
Appearance concern psychological .168 2.475% 402 57.531%%*
appearance 397 6.526%**

£p<.05, *+%p< 001

Table 4. Regression of youth-pursuing and appearance management behavior

Dependent variables Independent variables B t R’ F
social .087 1.080
Skin & make-up psychological -.029 -372 199 21.852%**
appearance 419 5.951%**
social 114 1.538
Clothes & accessories psychological 123 1.707 325 41.470%**
appearance 421 6.519%**
social .050 .593
Hair psychological -.150 -1.825 132 13.736%***
appearance 411 5.616%**
*H%p<001
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Table 5. Regression of appearance concern and appearance management behavior
Dependent variables Independent variables B t R’ F
Skin & make-up .520 9.654*** 268 93.200%**
Clothes & accessories appearance concern 754 18.170*** .566 330.142%***
Hair .308 5.127%** .091 26.282%**
#ikp< 001
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