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Abstract

Today, modern society pursues the paradigm of creative city and regeneration. Cultural regeneration of revitalizing
locality by utilizing culture catches attention, is a major approach. Public arts is considered as a catalyst of cultural
regeneration, and it inspires vitality to declined districts. Gamcheon Culture Village, Busan has accelerated propagation of
revitalization only in recent couple of years, and it has been developing with residents’ participation continuously. The
purpose of this research is to analyse the revitalizing effects of public arts introduction to Gamcheon Culture Village
regeneration. In specific, social, cultural, economical, physical and environmental revitalization effects of the village were
defined. The research method is questionnaire survey and 320 reponses from residents and visitors were collected. Data
were statistically analyzed with SPSS18.0. The effects of public arts introduction to Gamcheon Culture Village
regeneration are positive overall. However, according to the districts of the village, having diversity of art projects in
both quantity and quality, the perceptions were different. Regeneration with utilizing public arts for revitalizing declined
district, the Gamcheon case shed light on the future. The research indicated the value of public arts and some strategies

of allocating art projects.
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Figure 1. Public Arts in Gamcheon Culture Village
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Figure 2. Roles of Artist (Lacy, 1995. p. 245)
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Table 1. Roles of Public Art by Genre

Genre Roles

Art in public space

- Social control
(monumnets)

Art as public space - Quality of city space & cultural boundary
(Architectural Decoration) - Enjoy opportunity to public

Art of participation
(site specific, new genre)

Source. Gu(2013). p.83

- Promoting community & place attachment
- Means of social opinion expression
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I Organize Project Team I

1

| Analyze Local Context |

Make Harmony with Artificial
and Natural Environment

) 2. Define

| Select an Artist Who is Proper
for the Site and Concept

Consult & Control with
Planning Team for the Concept

Decision of the Project Principal

Discussion with the Residents
for the Art Image and Placing

Explanatory Meeting

Making the Artwork I t
(e}

‘ Participa;te i:n Making and
Installation | Installing Art Projects

i

| Nameplate & Completion
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4. Deliver I

Checking Familiarity of Residents
| and Visitors, Contents making
with the Art Project

Figure 3. Community Art Activity (Jin, 2014)
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Table 2. Local Revitalization Elements of Precedent Research

Sector Elements
. Interaction, Identity, Openness
| 5 s 8
Socia Collaboratioon, Safety
Aesthetics, Education & Experience,
Cultural .. . . ..
Activity, Participation, Service, Communication
. Community Business, Job & Tasks, Market,
Economical .. .
Visitors, Reputation
Physical Road & Alley Ir.nprovement, Parking Lots, Signage,
Parks, Community Space
. Landscape, Amenity, Public Bathroom, Smell
Environmental

Empty House Remodelling,
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Figure 4. Village Districts and Public Arts Location
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Table 3. Questionnaire Survey Contents

Item Variables | | Analysis
Category Specific Elements
Basic Information Gender, Job, Age Socio-demographic gi:ﬁ;;r;ti/zﬁe’ Address and Frequency
Int ti ith di 1
ferac 'lon “_” TveTse peop® Degree of communication with
Social Good villge image people, Degree of local impression
Revi to;:ilza tion Openness 5 Points Social improvement, Degree of village Frequency
cvitalizatio Kindness of residents openness, Degree of residents’ and Average
- - kindness, and Degree of village
Safety in the village safety
Beauty of village Degree of beauty (artistic value),
Education & Experience Programs Degree of education and
C.ult}lral. Hobby, Volunteering, Donation activities 5 Points - Cultural experience opportunity, Degree of Frequency
Revitalization Cultural - @ activity, Degree of cultural service and Average
itura’ service ug opportunity, and Degree of
The village as a topic of conversation g; communication
Activeness of markets a Degree of commerce revitalization,
' Activeness of community businesses 3 Degree of increase of village
Ec?nomlc'al Tobs and tasks 5 Points % Economic | Sompanies, D'cfgree of increase of Frequency
Revitalization s job opportunities, Degree of and Average
Crowdness g increase of visitors, and Degree of >
Reputation 5 village awareness level
Roads & Alleys improvement g Degree of village street and road
P : .
Parks & Resting Space planning = maintenance, Degree of forming
Physical C - oarkine | S Poi <l parks and resting places, Degree of Frequenc
Revitalization onvenience of parking lots oints Physical | parking lots securement, Degree of dA Y
Improvements of community spaces signs and advertisements and Average
Signage and information maintenance maintenance, and Degree of
Landscape planning community space improvement
Hygiene Degree of flower garden and
. Y landscaping architecture formati
Environmental - . andscaping architecture formation,
Revitalization Number of public bathrooms 5 Points Environmental | freshness, Degree of securing aljlidecil‘/e;caye
No bad odor public restroom, and Degree of &
Empty house remodelling utilizing empty houses
Status of public art work appreciation airde?j;;ye
Table 4. Respondents Distribution in Districts n=320 g
Rosidomt vie Pros and Cons of Gamcheon Culture Village Frequency
esidents isitors
Districts
f % f % Method of
A 18 1.2 15 9.4 Independent variables Dependent variables analysis and
B 20 124 17 107 verification
- - . . Effect of local revitalization
j 9 Distri . F test
g ; g 192_94 ?: 11 s . 112 Subjects in 9 Districts (Difference) > es
5 1'2 > 3' . Figure 5. Analysis Methods of Questionnaire
E 1 I1. 13.
F 16 9.9 20 12.6
AL = = = —_—
G IR V. B20/& TR0l o8t X|of g 53}
H 17 10.6 15 9.4
1 18 11.2 15 9.4 1. _DF_AH:Hngl'EI %A-I
Total 161 100.0 159 100.0
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Table 5. Respondents' Characteristics n=320
Variable Attribute Residents Visitors
f % f %
Male 58 36.0 37 233
Gender  Female 103 64.0 122 76.7
Total 161 100.0 159 100.0
Specialist 14 8.7 35 22.0
Administrator 2 1.2 1 0.6
Office worker 6 3.7 49 30.8
Self employment 37 23.0 5 3.1
Service 19 11.8 5 3.1
Job Student 2 1.2 30 18.9
Manufacturing 8 5.0 4 2.5
Housewife 47 29.2 22 13.8
Retired 21 13.0 2 13
Etc. 5 3.1 6 3.8
Total 161 100.0 159  100.0
20s 4 2.5 77 48.4
30s 8 5.0 34 21.4
Age 40s 33 20.5 31 19.5
50s 31 19.3 11 6.9
60s and over 85 52.8 6 3.8
Total 161 100.0 159  100.0
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Figure 6. Residents’ Perception of the Local Revitalization
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Figure 7. Visitors’ Perception of the Local Revitalization
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Table 6. Differences of Perceived Reuvitalization Effects among

Residents and Visitors =320
Category Means t P
Residents (n=161) 3.52
Cultural — =753 452
Visitors (n=159) 3.58
Residents (n=161) 3.78
Economical — -2.088* .038
Visitors (n=159) 3.92
. Residents (n=161) 3.55
Physical — 1.990* .047
Visitors (n=159) 3.40
. Residents (n=161) 3.64
Environmental 244n.s. .808

Visitors (n=159) 3.62

The Significance was indicated by *p<.05, **p<.01, ***p<.001,
n.s.=not significant
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Table 7. Residents’ Perceived Revitalization Effects According to HEL mlgo] A A7 Db QAsY AU A
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A3} AgBgle] AFAE TR AGED WV o . Man £ Duncan
o, A9 olulA sk YAk, vhgol AgEAy, - R R
FRIEo] ™A, whgo] b Mrhar Q148 C Distict (n-16) 356 -
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ot (eled) Y, & - A Z2ay 474, & H Distict (n=17) 2.59 a
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3 x2a9 J|Fe FEsitial AAXI EeAde 7 [ Distict (n=18) 3.00 a
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Table 9. Respondents’ Physical Revitalization Effects According

to the Districts n=161
Cat. Means F Duncan
A Distict (n=18) 3.61 a
B Distict (n=20) 4.10
? C Distict (n=16) 4.00
& D Distict (1=20) 3.60 a
& E Distict (n=18) 2.83 2.205% a
;% F Distict (n=16) 3.31 a
“ G Distict (n=18) 3.67
H Distict (n=17) 3.65
1 Distict (n=18) 3.39 a
A Distict (n=18) 2.83 a
B Distict (n=20) 3.70 c
C Distict (n=16) 3.81 c
ez D Distict (n=20) 3.10 a
R E Distict (n=18) 2.78 2.490* a
S FDistict (n-16) 3.13 a
G Distict (n=18) 3.61 b
H Distict (n=17) 3.82 c
1 Distict (n=18) 3.39 a

The Significance was indicated by *p<.05, **p<.0l, ***p<.001,
n.s.=not significant
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Table 10. Respondents’ Environmental
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Revitalization  Effects

According to the Districts n=161
Cat. Means F Duncan
A Distict (n=18) 4.06 b
B Distict (n=20) 4.05 b
C Distict (n=16) 444 c
g D Distict (n=20) 3.35 a
2 EDistict (n=18) 3.17 3.134%  a
g F Distict (n=16) 4.00 b
G Distict (n=18) 4.17 c
H Distict (n=17) 3.65 a
I Distict (n=18) 3.28 a
A Distict (n=18) 4.17 c
B Distict (n=20) 4.05 c
ad C Distict (n=16) 4.19 c
Z D Distict (1=20) 410 c
2 EDistict (n=18) 322 3.709%* 3
g F Distict (n=16) 3.81 b
2 GDistict (-18) 433 d
H Distict (n=17) 3.47 a
I Distict (n=18) 3.00 a
A Distict (n=18) 2.67 a
B Distict (n=20) 3.80 b
£ C Distict (n=16) 4.06 c
3:: D Distict (n=20) 2.90 a
g E Distict (n=18) 2.83 3.080%* a
< F Distict (n=16) 3.00 a
0§ G Distict (n=18) 3.50 a
H Distict (n=17) 3.00 a
I Distict (n=18) 3.06 a
The Significance was indicated by *p<.05, **p<.01, ***p<.001,
n.s.=not significant
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