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ABSTRACT

Purpose: The widespread use of social network services (SNS) has caused users concern about the disclosure
of their privacy or personal information. The purpose of this study is to analyze the factors of privacy concern
and self presentation that affect the user resistance in the use of social network service.

Methods: This study verifies the factors that affecting the user resistance in SNS. The research model sug-
gested in this study is tested via a survey of 260 SNS users. SPSS and Smart PLS had been used to test
the suggested hypotheses.

Results: This study shows that privacy experience, privacy awareness, self esteem, and social desirability
significantly influence perceived risk and that privacy awareness, self esteem, self efficacy, and perceived
risk significantly influence perceived trust. It also verifies that perceived risk and perceived trust positively
affect user resistance.

Conclusion: This paper suggests that high awareness on privacy of SNS user encourages the SNS companies
to consider the privacy protection mechanism for eliminating various factors that affecting the risk. This
study also shows that the privacy calculus model applies to understanding the mechanism on resistance of
SNS user.
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1. 4 &
Social Network Service(0]d} SNS)& AR&aFE0] A9t 7]7]9} datglo] Sekelol A x|o13}to] AAS 7F3}A]
713, A2 IS PFASHAE ofe AHlaE RA 02 VR ARTUEE fIAto]Eoltth 7|Ee| HFEE 7Nke
2 3= SNS& 2uld SNS9| 5402 Qlste] Buld Ao A% 47 SNSE o] &3}l theFgt tule] ~(devices)&
T3 AA7Foe.2 SNSE o] 88 4= UA HUTHSim and Moon 2012). SNS& 7oy 259 744 AFYA
oS A7 hal, AL ARE FHE g vk 7124 7ls 9ol oW ¥4, =y Aol Y
A & vheFet o] &FHE Kol 9tk
ol&l SNST= 7|2 0= o] &, tfo] 5 719l AHuto] ofufet FiQle] o, A Qlae] s} 5 /1] APy E)
DA AZE ARE ALEAS0] SNSE E3)) A3 o7 A Fsit) AL&A7F SNSeo| W7l AR Eo] 47 wmZo]
wo] AR thagk Hafo] f-elok A TR AR wF AR A 4 EH HdtHHoadley et al. 2010).
A 921 A4 (2013)0l o]k SNSAREARZF Fojubi A o] 5 Aol AAll ogk il AR a7} A zbsict
= ATAHE Uit g9l SNS AREAE Al 934 WE tid e R IR e A AN A o] &
HE A1 D71 7F 9] 7HQ1e] ZefolmA] Hall= E&Eolar 31 AV B Bl sl of8E A7) vkl sigith
Zojol A9 edsto] Ak et A ] X3 (Laufer et al. 1974)l oJatd A}2lo] AA| Zefo]wA] e}
g Y9AE vl o712 A o]l E3E Hlalste] P9] AR5 AA = Aotk o] AL 5 AH| =
H] 1

& ARgste] BAE AAA olo)d} EEE nlaLste] AMEARE AREOIRE AR TR 1S oW @ tHDinev and
Hart 2006; ©]%&F 2010). 7]&2] SNS 7= AHE-9]%=(Boyed and Ellison 2007)4 A7) =& % #A#lste] A5
Ao (Lee and Lim 2006) SNS 1@l oigh A7k ARk W Eg AA ol

B AT ZepoliA] ANt el whet stefolWA] dejot A7 E 9] Q1A o] SNSellA o] A} A d)
oW JgFS F7HE ATl SNSell tigk AP AFAd SN HIste] AFHoR EAg =ow
SNS #& Aol ojA] AR o] 24 AAEE AT & S AR V|gth

2. °|&3 WA

2.1 Zzlo|HA] g&(Privacy Concern)

ZalolBlA] FE= WA Ao gt Eal & ¥e’ekal dvh(Warren and Brandeis 1890). o]% Zz}o]
;qﬂ"ﬂ ek 32 S Are] o s SrfEo] Westin(1967)< BFICA 791 BRI} =25 = A
Ae= A E]r aFoith Altman(1975)& -S4 #3 o] Al 25H 392 Zeo|HAl S Mg H ol
e Ax Al i A2de] Ae FAehaL i) ol 2Tl ZEte|HAlE dets)
olo} A tH(Besmer and Richter 2010; Lampinen et al. 2009).

EE} JHAll it Q1412 ArA|2~gle] wbda) e ZA Ml 1980d s &pite] Zafo]H Al
s FT Ao wsl A= trt ZefolHAle] EAlE IAIskAL Al F8 ARSEA| R F2bE Al Qe
BE7|=0] e ogk tAY wtjo] 4L 7]E9 opg R Wt o] S I= 2 A9l ARE 7k
Au| 27k FAlolth &, A mlt]ol & AREEH] flaiA Alsks JHQl BHEE Q] AEA R Tke] o)
Tl ARE Xgeth. dA] SNSolA Al AH|2E ARESH7] §ll A2 Al Aol Al Apale] o] &3
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tol 5 7191 AR E AT W ohet A0) UAE /|Seka B weba] SNS AHgAE A9 Anst 2u
58 ol WA swsel WH% aom sz Aok @k ol A% SNS oA ZejolmAl: Four)

T 2bolH] Al ogg:]t UH—?— %B.??} O]Tr L anil= o
oAl G (Privacy Concern) APE2] W= w22 AW 7L wZEo] Uehs ZefoluA] A 71573
9] 2l o]thDinev and Hart 2006). Ze}o]HA]l 919]-& 22l Aol A WAst: Zefo|HA] 3] gl st
ol x| o] a1, ZatolulAl A= /|91 Sl A Aol ZaloluAle] HeS AR s U (Bellman et al. 2004) 7]
AHO] o] ofFl ZatolHA] e tigk A#(Dinev and Hart 2006)< ©v] g},

aHP g ZEho|H A dels BT Asl A% el Ak e} g2 e T34 ldeltt ol X
oW Al $18S 4w HHEA] ZtoHA] A E AAEE AL ofyt} g Ao tYge BE FXE F3l
ZAo| 7F5ee 9 n|stt). Fusilier et al.(1980)2 AR E AFE-8of o] =] FHo] Qt}al of7]+= } AL =
Zglo|nA] A AEE Wota ALEA7) Ao ARE EA S Tl S u] Zalon A defe] AEr} vt
=g

2.2 ZA7|E&(Self Presentation)

Tramell and Keshelashvili(2005) 1/d-3e] e} #Ast] 27| mdolzt el A A& =ed uff ojd J&-&

TG oS E3g Fo)7, e s 8 AV RS drha a3tk Goffman(1959)2 A7) 33
< BUslE AR Heag o A0 QIS Rl ddalr] s BRE ek Aol ek 9
947} o) FolxntaL a3t Wollpe(1958)- ERQIONAl EQbghs =7]#] @il Akl €) 3H8-& E sk Zloletal &%)
31 Cozby(1973)2 #bale] A7koly &) tgt A RE ERIo|Al A2 oJAfagsle Bgoletar wsltt A7t
& ERIGIA Hol= Apale] Bgoll #AlE 7HA AL aAlo] 572 Agar]dl Qldde = AR S sl <l
A F23 2ol A3 A A5 EES el Wh=A] Q3 Goffman 1959; Leary and Kowalski 1990).

SNS ARgAR= ARplo] Yk ou A& PA4T 4= = SNSoll ARE AAste] 2ARAS Rdsta EAS 75
gt SNS @52 27| 385 A6t Bl wid 73] s 243l Hal 9l

Sl oA o] 27| E S Ao AU A o] oA 9] X}7L‘i§i3ﬂr zko] Mol gl ofi= 1A o] il AlgHA
1 FE Aol 7] 2= st Aol de] A B BAGPA glo] Fro] 27| wiite] AR A4 27| %
S 3l AHfEA A4l oA el g dASHE FHEllison et al. 2006). F=3F Walther and Burgoon(1992)
wEd W oA Adoj3], ndojz] o g QFEAI7F o HAINE 22l Sl A= A1 He] EA
4

75—]y
g 491 4ol A § #AQ B8S EFeh, ofv) oauz )= A okt
A S W 5 Y AP BR0R AV RAL vHA BAT £ Ut ZUOE SNS A A4S

Gardner(1969)2 4711490 slo1A T Aol A2z B, St B0z TR Aol o o
HHE SR B8 ¢ gl 49 249l A7t of sl o714 i g

Ade Azst B 245k 4719 EA7E ke Aud Aglel e Ao 7t
GAEk e ol 98 1+ Bl A Lot BTl dow 1he Beltieln o

A7)z 5 A A ZbE ARG o)A " SNS= AR ARE B g gl A AholdA @A) Ale =
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WA oA E o] Fojx] = SNSO| ALS| 4 AL wollA EEE Uoh Yol Al wkgshs BRI FE Aol

SNS AfrUAe] AL A2l& BRI Al Kol FAoletar & 4= 9l7]el] BRI} 7PHA17] f1sfiA = 24 g iJ
3 A A7 Ede] RtHKo et al. 2011). AFES ARlo] ek 1S Fof ERQlo] 378 Aol A&
WAL, SNS Aol 2Rl e S mdstd = Aol SNSolA dojus 71 88 A4 & shiolth AlEE
SNSellA 715 Edshs oA =7]= Rl EXlo digh Axjzke] 7] Wil (Short et al. 1976) Al
g Fetztol mi A71EFE] WY} #e FFElA o] FojFit)

D)

rlo e pd

2.3 AF&AF A3HUser Resistance)

M 2g A|~Ee] ARRo] i3t A3k i8] Maher and Rubenstein(1974)& A ~dlo] Aelg 7 Hsl= Ao,
Gilroy and Desai(1986) A|2=Hle]l tf gk AL-&-3]3]of] glojx] o] Bal, Al~el3} ale A% =7o|2kil =251

o} Brod(1982)& AR&AF Aakg Al=dlel] gk 7874 Bk = sEoletal HAISHHA A& HFHE ek
ol ZFeel Aol EAT A5 e S TRH o7 YAskE A5 AFoltal st ol FA A= Al
2Hlle] gk AREAH(FA] 74 °J)-°4 Aol A % 7]19E v]& B Q47 28 Fol Aol 7ot A
o] Az} So] wAste] o]fo] ZhAadrial skt
Giloy and Desai(1986) AlZ=8lel] ¢lo] A &H(Resistance) 2.2 YERH A =4 #&3]
254 Ao Rtsalth A54 A A2 BRE ANE6HA] %= &l
Ag AgelA el =0 = YA THeold), HidattHcomplex), A1F3HtHdull) 502
AT ARRE 7A L BEge 271E ot
Zaltman and Wallendorf(1979)2 &A1 #/&olet o] ZElE W7dstel= kel slo] old el AeE frAlstel=
Felekar ekl Ram(1987)2 AR QIgh Wst2 A, ARgAtel Al Algd A&oletal Aesialet. =, AHEA7F
H3LE )88k AL/ G2l A7kl EAleka, ol AeleH o r By ARgAbEo] Uehl= ARl v
AFg A= A Al BAL G435k 8] Wil 7]E o] walE s Al uls] AN-s) “
AREAL7E Wstel] 2k, Ale ] @l glo] agho] WAty ]o) o] & sjAstr] fJsf Az
A 73S 2] Bobe Wl g A dedittes Aol
Lapointe and Rivard(2005) Al2gle] Ab&Al= 4oy Ao Ao glo] 98-S <15l A
ato] A Psow Adhrtal siqleh olH e A P52 Aol s b
Btk A 8, T, A, 257 A, ASA A, 3AA AT 6GAR Fiste] 913

= 4
et sl o= ol A7 dAyehs e 8o sk @Al o] Aol
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Initial
Initial conditions
conditions il -I;diad:alr = I
I Group or 1
Indhiduel or : Organizational |
lad Triggers 1
. Perceived Resistance | Actual consequence Perceived
@@_. Behaviors behaviers | Events threats
System’s advocated reactions
. Other actors’ actions
Object
I| Systemfeatures |1
f?:tem | ar 1
tures | Systemn 1
significance 1
I| System advocates "

v

Figure 1. Resistance to IT implementation: A longitudinal perspective
Source: Lapointe and Rivard(2005, p.480)

2.4 Zgjo|¥A] AAlF 23(Privacy Calculus Model)

AF3) A agtol ol A TRl BRI Tte] wAlR Qe LA A ARl WAk He AEE § HA A WA Hs
Axtsto] HAdo]l & g0l AbSA e Ae-E drhal sk tHHomans 1961). Vroom(1964)2 7] tje] &l A Q1%+
= sAA AdE Al ko BFA4H A3E HAs) stele WEe R gEdnia it old Yol &S 7Nk
B NNBEY A dEE S o]l A HFEA ZetolvA] AlLks AlAEITH

IZpolu Al AR 7ilo] ARE AlFshs v lo] AnjAbe] AR S ofsfstie S af o] 4 7N 2 (Xu
et al. 2008), Culnan and Bies(2003)& Zz}o|HA] AA+S “& ) 2n]atol] glo] Zefo|HA] A S A 5h=t] 7}
& ee 24 °Ji"ﬁ}1 atal, AHE AlFste] s o]9o] Hu AlFe ofg AFEt AAY 7S ol F

tar AAHA A A Age Aol2kal a4t Laufer and Wolf(1977)0 2J3hd oAl Ak &L <l
ko] ZetolH Al B 63%—% EA% AAA, ALsl4 o)) 918 I 7 ZefoHAIE FAEHE Aolekal
skelet.

ZpolH Al AR N1 Eo] Bhgol] QlojA] 0|93} &4 o] AEA A HAE Ashs Ao =2A AAA #HA
oA ] &Al-o]e] BA(Risk-benefit Analysis)S 7|WFO.2 dal T Smith et al. 1996). Zefo|HA] AAF Rae
Aol FHE Ales a7s W, A BRE AgForM 7|t o]o3 stk = Ql=TkE Brker] flEl
£Al-0]9) B8 A3 et (Smith et al. 1996; Li et al. 2010). 70912 AHE AlFgo= Q] 95 4 A= oY
¥} sefolni Al o] Hefol] Qe s FHE AREste] o]9)& Fet=tl o] sk A1 HIE-& arefste] e
How AAst=

“

o

3. 97 59 ¥ 7 AF
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F7Fetgleh. o7l AgATE Bz Zeholua] el o]2oA T8 v ZetolWA] A (Privacy
Experience)9} Zz}o]H]A] 214 (Privacy Awareness), *Zt¥ 1A &% (Perceived Effectiveness of Regulation)
S SR AASI T I U2 Sy A7 Ede ¢lo] Campbell et al.(2002)7F G449 A7 E & 4
&S MAE 84T MEe 2polEFTHSell Esteem)t A7) &5 7HSelf Efficacy) 18]l AF814 &7F=(Social

s
Desirability) o] M5 AA3ske] <Figure 2>9} &2 97 XIS A0

Privacy Experience

Privacy Awareness

Perceived Effectiveness
of Regulation

Perceived Risk \

L 4

User Resistance

Self Esteem Perceived Trust

Self Efficacy

Social Desirability

Figure 2. Research model

3.2 7Hd 4%

3.2.1 Zeto|HA| g9t Azt AR HAl

oAl A (Privacy concern)& APLA], HIAPLA AH7F wEE o] e Zejo]HAle] A Ths Aol
gk S o] gtkDinev and Hart 2006). Xzfo]HA] Aedll 4
(Privacy Experience) eto|HA] 3l 9321l SNS AMEAbE= ZefolHA] Bl glo] 7het 9-2& 7HA]aL 9}
= e o tHSmith et al. 1996). FAF(2002)2 ZetolmA] FH ] F3& 7
ARE, THQD A O, Y AE i Bk FEoR skl

sefolulA] Q12 (Privacy Awareness)< SNS AREAL7} sefol Bl A] el o] ALkzol tisto] i 9}
gtk (Malhotra et al. 2004; Phelps et al. 2000). =& Zolo|wA] 21418 Jfel g1 o] W5 ¢} #ea}
of AgR uH o HH Zefo|wAle] BB E st SAH SR 7o gth(Pelps et al. 2000; Dinev and
Hart 2006).

A2+ A &3 (Perceived Effectiveness of Regulation)® Zto|H Al Ao F3S n| x|+ 9JF-2<l golo
22X I7F= SNS AREALE 919 ZefoluA]l W5 o] 14 nhddth ZefoluAlE 913k qiAle S ol sl SNS
AR Hoslal, Akl o)Este] Apxle] xelolHAlE BEd 4 JtHLwin and Williams 2007; Xu et al.
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2008; Wan et al. 2013).

UAg wtje] g 4% #glE Zalo|HA| 1 gk EA7F ol FE A SNSOlM &= 7l o] Zato]w Al o]

Aol FzEwA ZelolmAl del 93S FAHoRE 3 A7t WY HCunan and Amstrong 1999).
Trumbo(1999)%= fele] A= oje} Axtd Hﬁu JA2E F7HAZIT AL st RS NI RE ALEahe 2
o} #ske] FAA QL £ 0] At oI A(Dowling 1985), Zeto|H Ao tiet Al HLrt w855 A7k 9194
S = A g ow]e]t),
SNSE ARg-ghol Qo] 7iQle] AE-8ted = SNSoll tldt Jr7t 545 Zefo]wAlo digh defe] dEE #AX
7|ololu} sh7ol] whel Zafo|n| Al FES AR d 2Fo|7} QtH(Yao amd Linz 2008). Zalo]n]A] A&7} 9
IS F7HA7)E 29107 of7]= A (Malhotra et al. 2004: Li et al. 2011)5 7]¥ko.2 SNSE AR&-gho 24
gho|HA] A7t =&5E VUlHE E49 AR Aol Eolxit sl

[k o R

11 Zepolu)A] GEe) 4y F Tl FHe A7E TGN FH)
PRI-2 el o] Hefe] S F Tl 4L A7E HFY F+)
44 F

7 1-3 ZefolnlA] ¢ 9] X2t m s A FEYel Y+

Ox
5
o2

w2 Aol
wE Aol
w2 Aol

of,
ogiﬁn ogiﬁn 031'_5
mlo mlo [Ulo

of,

3.2.2 Zeto|HA| F=jet A2t A=A 9] HA

SNS AHg #9171 s Q) AR I SNSAHEALS] o meobi= Fas Al =3 = 9l |
tA FHE A SNS sH8Ake] el ZetolHAl 9] HaE A4S 97 Holl= & 5 fU7] wjitol ZafoluiA]
= Ax S7Fskal 9 tk(Eliison 2007; Kim 2012).

71E8] MydTels AlEe] e ZEoHA dEE FAdta 7&%‘3}911(Mi1ne and Boza 1999),
Malhotra et al.(2004)%= Zefo]|HA] lef7} A28 Ao F(-)9] das
ZepolHA] o] At Ao, JiQl ARE Al sebdt). 7]|Ee] Aol = 1‘3]’\ Zﬂ’l‘x}oﬂ fHUP A15]
= FAsk, Mujz AREAE = ZetoluAl 9] flel o] A HoXit) oA | ZetolB|A] del= SNSE Al
e 4 g7lel dAgthE Aol gy o)t

L

& 5 g}

Ao 5L ol Ago] AN 57 FBol F7150] SNS AHgAte] ZutolulA] AefE ol L, ol
o] A, ZetolmAloh #HE S SNS AR ARE Ft6] Afrrbsetal, Fad M 5 uE R4S
918l SNS AHEAFS] o] Folut oA & F7HE 4= Arkal sh7]ell SNS AREALe] ZetolulA] el & #Qlt) o] F A
ofe] Aol 4] Letolm Al Al SNSAHEARS] SNSoll thh S k331 SNS AHgAHEo] SNSE A4 Abg:
al=v e eqlolgtar 3tk (Fogel and Nehmad 2009). ¥ A7 SNS AFEAZ} 744 3L 9l afoln|A] A

-

o] 4ol AZ1EAS] £43} vlaste] ofm@ S4ol B Fshl JFL MAEE Sohuag gk

pHo-1 Zepolp] ] Felo] 4 F FepoluA] Fee N7E JE o) R(-)9 J#e v F Aol
T2-2 Tl Helo] £ F Zepoln] ] AL N7 HH Yl K)o JFe vd Aejit
T2-3 Tl Felo] £ F A2 FALIE N7E AH Yl K9] G vE Aejit

3.2.3 A\ EAT} AZE AR B
A Bl 2459 371 w7 gistel I4H AV EE
ol =

0] sty g eE 7|5 A2 el
SNSel| A &= SNS AgAE0] FA A o] A7 Hd S 3}

o 2
Ao gesich. 2949 A7 HAE Al vF FHH9

o 71 v
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BES =l Ao 3AARI AR dFE WA S T8 QR0 AolEFFH(Self Esteem), A7 & 57
(Self Efficacy) 2|3l AF8] % 37+ (Social Desirability) & A A &Hc}, thA| 2 o] A @919 Axr) o th7f 2
Ae] s A S A B7ee] FAAQ AVIRES b aigleh Wi el FErh wow FAAQ
=S 7137] 95t RaAdolA A7 mES stial 519 tHCampbell et al. 2002).

l‘

AokEgitold As T 0w Wrstal BRloAl £2 B7ke ke At b2r] wigd 38 AR
ol J&& vk kgt (Campbell et al. 2002). A7 &sHoldt A7 R g A4z 890, 4
A A7 E- G v o) 54T AiE doy dhs TS Ao er YT gk L] Ad
o= Ao el Wit WES EetthBadura, 1977). AHR1A S3kE A S4H Al 2o Al
Ao FAA ] FUS Yehlgshs 4 e WEthRoth et al. 1988). ALl SR} S5 ERIGA AL

7
A e Eds g Ao, e
el ol 44 hEolelan of} SNS A Sl A
dele) f1Ael AA7 e Rolet s,

m
19
oX,
Orp
o
ofj
I
_O‘L
2}
Z.
U)
$
ofo
ol
2L
[Kl
AC)
S
Iz

Fe

>

THE3-1 A7|HEEH] Y T AofEs S NG FFYd ()9 FFE ] Aol
THH3-2 A7|HEEH] Y T AT a5 AHE YA )Y FIE v E FH o]
TH3-3 A7JHEEH Y T ARE T X2 fFY () IS HE Aot
3.2.4 7|28} 2ZHE A= B
A e AREAeE 719 1o #AE FAI8H] 913k BeARl a9lolth(Bauer et al. 2002). 3 A F e HAdE
Zostela ok A 07 FEFEE sl Au| A A2 IS sth 2|2 E SNS AR A A7 5E S A=
A7 EE ] U9 V)5S T8 SNSE L F glofof sk Ar1Ed ] JaFo] %2 SNS AHEAl= SNSE &
a AE o wel x84 drkal ¥ AlolaL, oY AFE wEo R SNSE A& o w ARgEt
Paek and Chung(2011)2] Aol w2 2221 AldolA A7 R HE Aldol tighilF el s nzit) o] Z
S A F e 22l AYe] Sl JES AT o5 el Aol AE Al AE e WA= ES
Bl Hlo] AR A7) 587} /\lEH #AE A8 4 qdrkaL s}aiu}. é, SNS9| ARl glo] AARAQ FFE WA
£ 821& SNS ARgAte] A7) olek= Aot SNS AHE-ALE SellAl AAlS gdstel e e dA At
Al 7F Z ]

2

o] AfryAel AR ZstAl =71 tHMitchell et al. 1999). SNS ] I A ko] glal AFS| A 7
7] wiitolwt, @Al wis) ArlE sk H Ael FEghe] Eo1E7] SNSllA = Al el AzE e i

HAsle] =gjo] A7 EHS = Aol &olstHRice and Love 1987).

F

)

N r1r rlo

Z}5] Ao F(+)e] ke njF o).
228 JZ G F(+)9] §L v]F FHold

AEA shEs A7 Aol el dFe w1 Aol

3.2.5 A4 %@n*éiﬂr AZE Algge J?{rz]
7)1E9] MY ATt olshH Ealo]H A

Lo

sto] 2= e) 9He a8 g9lolgtar a9tk (Malhotra et al.

)
i)
(T
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2004). A2 BH1s] PBol glol FHH A|hAE PO sho] BAUF AN AGL AFAANE Bl
& Wowlt o)1e shglmMoon et al. 2011), AZHl NG AGAE AZsh: FhAel Ye2 BATUE £
2 AR AN Roleha @ 4 Uk SNS A TR B2 /13 980 =58 P54 e,
o7l Hetol} Aol Bsha T NH7 FHATHA, AA 0z Helsh 9L 4T Aoleha sHoiet

(Lee et al. 2009). é 12]= B gk F45 A

A AZkE AR Ak AlEdoleke 29ls Fal N1 A ael whek SNS AR}
£0] SNSE A 5&6}%7}—2— gFol3}ar#} 3t} Jarvenpaa and Todd(1998)3 Gefen(2002):= X Z+s 2@ A o] x|z+
94 At sk 29lol#tal 81915, Tan and Thoen(2000)2 $1glel@ Azlef glo] A4l A% a2l
olg} Wstal, Pavlou(2003) A7l A=Al #sto] Asha e 1A Aeekal skgith

7i5-1 A7 S5 A7 LG )Y G 7 Aol

3.2.6 A2t AP AREAF A3Fe] A
sztolH Aol 9olA] X 7E YFAAL A3l F9 WeloR 7|1 ¢l o Van Silke et al.(2006)& Ze}o]H

A Gz Ak fARlell B(+)e] @S vIRITaL skl o)== ZetoluA] defrh AREAL Ao ddgeglew A
2t S S Add 5 9l

SNSE= A= WA 0= SNS AREAL 7o) #AlE FAskal rskAl gtk o= 719 22kl w9} wushd,
AREALY] B B ol E Qekar 9k o] 2@k SNSiE SNS AREAF Afale] 27 79l AH7L Zefo|uA|eh we g
EAE TRAT 7he S gl 18 BRSNS AREAZE A= A 2hekA] R ZekolHA] el E, SNSE At
BFromm AztstA Hof SNSell tigh ARgAl AdS FAske F8 adow 83 5 k.

satoluA] G E A Aol M AP R Al o tEt delw Jejshd, AzkE A3 AHA
AdS S7keke s @ Aolvh AZd A2 ARA ARE S7M7I 982 SNS AHEARY] @l Ws
A4, 234 A S wZIth Pavlou and Gefen(2004)2 2231 nlzl&eo] 20| A] vl lo] tigh #1215 913
g3 Azt AEdol Aol FFFs ML skl

TFH6-1 A ZE PIFYE ARER A F+)) FEFE v Aol

3.2.7 Azkel A=Aak ALe A Age] A

Gefen(2000)2 o] 9] Aol 7]x3F ool tigh B4l B-golghal 313 Brod(1982)2] ol w2
AFEE Ag deks AT ARl U 54 Pl 58 5 FANow F4sh: 498 Aolea
St ol 84 Aaol ARFEE /19 A28 Qg W

& aaw Agste], A AskE 7k o
THAOE olfro] FAagth AL A& R JIFS WA HA Aslshe AIFs B

Fishbein and Ajzen(1975)¢] ol w2y 2 dg ﬁil of o3} A}%x}fﬂ 9457} Axgnkar apelar, el W
745 e 2 3 Suh and Han(2003)9] €170l A]
AEE HEE w72 sto] AMEALY] oo s T
al. 2007).
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Table 1. Operation definition of variables

= <Table 1>9} Zo] 7453

Variables Operational Definition References
Privacy the degree of SNS users' experience of the privacy Hwang(2002)
Experience invasion concern about privacy issue Smith et al.(1996)
. , ) Di
Privacy the degree of SNS users’ awareness on the privacy inev and Hart( 2006)
Pri Awareness invasion Malhotra et al.(2004)
vacy Phelps et al.(2000)
Concern
Perceived , ) Wan et al.(2013)
Effectivencss tfzji éiegree of SNS users’ dependence on the privacy Xu et al.(2008)
of Regulation poley Lwin and Williams(2007)
the degree of SNS users attempt to express Campbell et al.(2002)
Self Esteem .. . .. . _
Self themselves positively and receive positive evaluation Goffman(1959)
Presentati  Self Efficacy the”extent or strength of one's belief in one's own Bandura(1977)
on ability to complete tasks and reach goals Goffman(1959)
Social the tendency of respondents to answer questions in Roth et al.(1988)
Desirability a manner that will be viewed favorably by others Goffman(1959)
. . the subjective judgment that SNS users make about Malhora et al{2004)
Perceived Risk o ) . Trumbo(1999)
the characteristics and severity of a risk .
Dowling(1985)
Gefen(2000)
Perceived Trust the degree of fulfillment of user’s expectation that Grazioli and
SNS service does socially responsible behaviour Jarvenpaa(2000)

Mayer et al.(1995)

User Resistance

SNS users’
service

adverse reaction on social network

Lapointe and
Rivard(2005)
Gilroy and Desai(1986)
Brod(1982)

4.1 Az 47

E o]t qq}d—_o‘ SNSE A3
At x%xﬂ 300%-2 Wik

o AFEYY AT /S 1A
3} Cronbach aE ©]&3F A2 =584 (Reliability Analysis)S A 83 1L
Modeling: SEM)2] SMART PLS 2.02.

4L <Table 2>9 2t}

4. ABL] 5% AFEA

ol AFshe

0% g W S

=
557k 54 A BAAG SEA 405E A9 26005 Aol AHE-ES]

s}7] 943l SPSS 21.0 Ver. EAIZ= 1

) [e]
2 PERNRY BAS Aasgn, AFEAL 9
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Table 2. Demographic statistics

Classification Frequency Ratio(%)
Gender male 146 56.2
female 114 43.8
less than 20’s 38 14.6
20's 72 27.7
Age 30’s 73 28.1
40’s 56 21.5
over 50’s 21 8.1
married 124 47.7
Marital status
single 136 52.3
student 90 34.6
employee 51 19.6
Occupation profession 62 23.8
self employed 37 14.2
et cetera 20 7.7
less than high school 43 16.5
high school graduate 7 2.7
undergraduate 14 6.5
Level of Education college graduates 71 27.3
graduate student 86 33.1
graduate school graduate 36 13.8
less than 1month 18 6.9
1~3 month 40 154
Usage experience 3~6 month 37 14.2
6~12 month 47 18.1
over 12 month 118 45.4

VAT m8S A4 S8 AR FEo] 79 HH3} o] H3gvkE Elay] 918 SPSS 21.0 VER. &
ARESto]l B gl BAE AAJSISITE 28] A9 A= the <Table 3>3 L, 7]EA] ol H3tobA] & &
&9l PEI, PE2, PA1, PA2, el

SD1, SD2E A7 & A3 84S 0.5 oo m SFHa3it). ZF #el aQlgte] A

A %] (Factor Loading)® Kaiser A137F 9 Au 3] A4 (Varimax) & © N
5 OVC}EE 7]—?01] SEsldrh af#kEigen-Value) 94 1.0 o)doz 2 A7 4§ge vepdth
Cronbach a #-2 0.6 ooz A% 71+ 0.6 o3& £Fst Atk Hair et al. 2010).

oo
ol
-
2
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Table 3. Exploratory factor analysis

Latent Measure Discriminant Validity Standard
Variables T g 2 3 4 5 6 7 8 9 Coefficient
Item
PT4 .804 247 -.087 182 069 -.125 -.027 .009 .023 769
. PT3 793 206 -.005 .010 079  -.004 011 108 -.162 715
Perceived
Trust PT1 778 .265  -.087 .025 113 -.083 .120 .014 .116 732
PT2 773 249 -.079 .199 117 -195 .014 .156 .006 786
PT5 761 123 -.116 176 -.028 -.091 -.063 071 -.063 .661
Perceived PER1 418 747 -.036 147 059 -.116 -050 .022 .090 784
Effectiveness PER3 372 738  -.183 .091 .049 .071  -.003 127 .039 750
of Regulation PER2 .159 720 .209 232 -.045 -.107 151 178 .082 716
UR2 .055 .057 .854 -093 -.046 .017 .031 11 142 780
User UR4 165 -.081 .847 .053 .019 .107 .103 015  -.082 .783
Resistance UR3 170 -.042 841 .003 .008 .107 .103 014 -.132 778
UR1 .044 187 749 =221 -.059 114 .051 .036 .146 .688
SEF2 .051 .150 .046 .806 .010 -.098 193 .207 .032 767
Self Efficacy SEF3 234 139 -.101 782 .021 023 -.015 204 -.070 743
SEF1 .139 146 -.108 697  -.001 -.028 .143 176 -.158 .616
SEF4 121 177 =120 .680 277 132 .060 -.066 211 .669
SESH .060 .064 .029 .079 .808 .022 .022 .034 .064 674
Self SES2 .019  -.007 .084 -.019 701 .085 131 115 .269 .610
Bsteem SES4 .042 123 -.135 194 .667 195 -.130 .003  -.356 .699
SES1 .299 004 -199 -.008 .644 155 .226 012 -.073 .625
SES3 004  -.064 .067 .029 .530 .079 .349 296 =217 .54
PR3 .082 -.070 .037 .036 .100 774 .088 -.088 .032 .640
Perceived PR2 .166 015 -.014 -.073 .059 764 .246 .087 -.070 .693
Risk PR4 051 -.170 192 .028 137 705 057  -.021 -.150 611
PR1 156 -.012 219 -.031 .092 .668 147 -.044 411 720
Privacy PE4 024  -.014 .005 042 134 .295 708  -.014 .057 612
Experience PE3 .057 231 .158 .050 072 .027 703 -.043  -.058 .590
PES 017  -.133 .083 .274 .073 146 617 118 .029 522
Privacy PA3 342 -.079 071  -.038 -.208 137 .252 .658 .097 .698
Awarenoss PA5 145 .102 .382 351 -.062 -.036 .128 594 -.011 675
PA4 247 078 -.171 -.307 -.037 .062 -.168 .550 .340 .641
Social SD5 .038 151 -.042 139 117 .110 046 -.182 7187 .826
Desirability SD3 .255 .049 144 .292 164 -119  -.038 .085 .680 .685
SD4 112 172 .216 .250 031 -.175 -.004 .355 .626 .700
Eigen-Value 4.024 3418 3.386 2997 2,604 2590 2.079 1.897 1.974 -
Variance(%) 11.498 9765 9.675 8563 7.440 7.401 5941 5420 5.783 -
Cronbach’s « .835 .827 781 .825 758 709 .641 .853 714

BRZH a5 o)k 317 g 84 (Confirmatory Factor Analysis)E A A8+ A3}+= <Table 4>} 7om,
Zh 24 Aol FANE 7 ARAA Y AxE JeEhE 2 AF A ¢H(Factor Lading)e] 0.5 o)Al -9 dwzo g

-1
AZEPGAo] Qltta Hrieit}, 1 Ay BE AN ES] golH A gko] 0.5 o]t HAEEFGAe] gl Aoz
N
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Table 4. Confirmatory factor analysis

PE PA PER SES SEF SD PR PT UR CR AVE

CL

.560

789

748

720
.875
729

Privacy
Experience

PE3
PE4
PE5

©
—
«©
O
[ap}
xQ
<t
o0
t
(o)}
—
<
o) — o0
AN —
0 o0 b~
o™ <t L0
< < <
A
1]
= 9
Q o
SER}
2z
o ©
Ao
<t

921
776
.888
.808

PER1

Perceived
Effectiveness

745

.897

.644  .863

.045

PERZ

of Regulation PER3

SES1

.504

.834

709

133

.168

.300

878
.834
886

SES2
SES3

Self
Esteem

SES4

732
811
.821
.880
719

SESS

SEF1

.656

.883

.809

227

407

398

.244

SEF2

Self
Efficacy

SEF3

SEF4

.626

.832

791

440

219

.340

342

.073

892
.808
757

SD3
Sh4
SD5

Social
Desirability

778
788
771
762
.838

PR1
PR2
PR3
PR4
PT1

.600

.857

174

.108

.041

.252

176

.188

.385

Perceived

Risk

706

922

.840

.276

341

.376

232

.622

.558

.029

885
.809
876

PT2
PT3
PT4

Perceived

Trust

789
729
.830
.905
.910

PT5
UR1
UR2
UR3
UR4

17

.909

.846

224

116

113

.062

.062

.069

.042

.202

User
Resistance

<Table 5>¢} #1 Redundancy <

jr/],k;
T

T

Redundancy@te] %<

il

=

tH(Chin 1998).
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s

B

o R*gho] A

72t

3 (Cohen 1988). % A7+

=]
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2+l 13482 0.235, A4 A 0479, AR A7) 0.1928 5 S| g 7P RE 2o APrert
sickar gesh
Azmgo] AAAQ AL R F a7 FEA(Communality) Bake] S Alast zto= YeRdch
1 ko] 0.360)401 ‘A 0.25~0.36°11 ‘T, 01~0.25¢ 5} 2 FetHTenehaus et al. 2005). & 7ol A
= ghol 0.978% wig- w& AYEE Yehe o= B 4tk
Table 5. Fitness of research model
Variables R Redundancy Communality
Privacy Experience 0.560
Privacy Awareness 0.616
Perceived Effec.tlveness 0.831
of Regulation
Self Esteem 0.504
Self Efficacy 0.656
Social Desirability 0.712
Perceived Risk 0.235 0.087 0.600
Perceived Trust 0.479 0.052 0.706
User Resistance 0.192 0.029 0.717
Goodness of fit Index 0.978

AT mge] ARRAL SMART PLS2.09] FEXE#3(Bootstrapping)S £al ol tghS AHg-slo] E7414]
oA 5ol 7hestth. A7 B3 o] A= ofyf <Table 6>3 2tk 45 1742 tgke] A7} 2.58K 1t 39
EAHoZ 0.01004 fFo)star, 2.335 0 23 0.029014 frelshs 1.968 T A9 0.05914 SAH o= ot
b Qlth FEAENY SR (Sampling) 855 7159 79} vp7A| 2 5003] & AA st 483 tHEfron
and Tibshirani 1997).

ek

Table 6. Result of path analysis

Standarded Coefficient of Path

Hypothesis Path Result
(t-value)
H1-1 Privacy Experience —> Perceived Risk 0.348(6.209) adopted
H1-2 Privacy Awareness —> Perceived Risk 0.122(1.265) adopted
H1-3 Perceived Effectiveness of Regulation —>Perceived Risk 0.077(0.878) reject
H2-1 Privacy Experience -> Perceived Trust -0.017(0.370) reject
H2-2 Privacy Awareness —> Perceived Trust -0.130(2.011) adopted
H2-3 Perceived Effectiveness of Regulation -> Perceived Trust -0.041(4.959) reject
H3-1 Self Esteem -> Perceived Risk -0.211(3.485) adopted
H3-2 Self Efficacy —> Perceived Risk -0.057(0.785) reject
H3-3 Social Desirability —> Perceived Risk -0.087(1.978) adopted
H4-1 Self Esteem -> Perceived Trust 0.176(3.262) adopted
H4-2 Self Efficacy —> Perceived Trust 0.167(2.386) adopted
H4-3 Social Desirability —> Perceived Trust 0.059(1.011) reject
H5-1 Perceived Risk —> Perceived Trust -0.221(3.996) adopted
H6-1 Perceived Risk -> User Resistance 0.214(3.157) adopted
H7-1 Perceived Trust => User Resistance -0.165(2.268) adopted
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Al A3 <Table 6>0llA B wpel o] Z 1571¢] 7Md 5 7Hd 10719 7Hdo] A=l 57)¢] 74 o]
714 Ak 7 1-1 koAl Aol AZ4E el das mRitke 7Hde AREATIE 0.3480] AL tgkol
6.209% frol5F 0.010014 AUt 7hd 1-2 Zefo|A] Q12jo] 2| Zk¢l Aol daks wxths 7Hde 7
E2A1F7F 0.1220] 3 tgko] 1.965% ol 0.05004 A=t 7Hd 1-3 #A12he Al Ea7F A1 245 9184l
kS WA= 7MAE AR2AG7) 0.077, tako] 0.878= 7HAde] 7125 Q). 714 2-1 Zafo|u|A] o] X2k
AF A G Rt 7HE A2AF7E -0.017, takol 0.3702.2 7Hio] 7|12 H Qi) 7Hd 2-2 Zefo|H|A|
QAjo] A 7hel Mg Aol Jekg vtk 7Mde AFAFIE -0.1300] AL t#ke] 2.011% 245 0.05004 A==

_oﬁ

STk 74 2-3 A7t A EAI A7k A3 el JE v AT e AR A -0.041013 7ol 1.959%
71Z-E Q) M 3-1 AolEE AL A ZhE 9ld Ao AgES At AHAEe ARAGT)F -0.2110)3 t73ke] 3.485
ol 0.01914 AG=EJT. 7Hd 3-2 A|aside A74d f84dd dedS nives 7Hae AZAF7) -

0.057¢]3L tgke] 0.785= 7Hdo] 717 EQitk. 714 3-3 ARl A s7twrt 744 Aol 43S mRiths 7S
AEAF7F -0.0870]3L tgke] 1.978% folF 0.05004 ek 7Hd 4-1 ApolEF3ko] A2k Al e
S v AT 7P ARAFTE 0.1760]3 thhe] 3.262% o422 0.010014 ABE At 7Hd 4-2 A7) 57t
Azbg A Aol G vtk S ARAS7F 0.1670]aL tgko] 2.386 0.8 4% 0.02¢14 A=
7P 4-3 A1 st A2k AEAde] dEE wRIths 7HE e A EAI7E 0.0590] AL tgke] 1.0112 7hd o]
712k=] ek 7 5-1 A7k Aol Az Al el dde vHths M ARAFIE -0.2210] 31 t3ko]
3.9962.2 Fo4F 0.01604 A=Ak 7Hd 6-1 A7t @A o] AHEAl Aol FF& n|Fivhs 7ML A=
Al7F 0.2140]30 tgke] 3.1572 F94% 0.01604 A=Ak 7Hd 7-1 A7k 21z o] AMEAl Aol Jae
Atk 7P S AEASFIE -0.1650] 3L tgho] 2.268% Fro=FE 0.01004 A= Tk

99 MRS ARE AR, /EE SNSY o] x5 dde R & d-el7d A ZhE Al a 92le A
o A A7k A Al 1 lL 47} vk Ao weben) 3 efolu|A] A @913} Ay asite

A2k 137l vIA AL vivlskar ARel Y S3HerE A 2he A A mA= AR 94 vjvlsittal & < Sl
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5.1 A7) AWK
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