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Abstract

This study aimed to redefine the concept of fishing village tourism. In addition, it aimed to carry out
detailed analyses of the influences of authenticity and non-authenticity of fishing village experience on
tourist’ s satisfaction as well as the influences of tourist’ s experience on their satisfaction.

The study evaluated responses of people who visited research target fishing villages in the East sea
area(Hwasung-si Baegmi-ri) which had been rated as successful case. The evaluation was performed to
analyze how tourist satisfaction would be influenced by the authenticity of the fishing village experience
program based on the authenticity theory(Wang, 1999) and the experience realms theory(Pine & Gilmore,
1999). This study tried to find out realistic factors of the experience realms theory through field
investigation, conducting interviews, and holding discussions. From these, the cause-and-effect structure of
authenticity, tourism experience and satisfaction could be identified.

The results of hypothesis tests are as follows; With respect to the relationship between authenticity and
satisfaction in hypothesis I, authenticity did not have a statistically significant effect on satisfaction, while
non-authenticity had a significant influence. As a result, the research hypothesis I that authenticity
influences satisfaction was partially supported.

Regarding hypothesis I of the link between authenticity and tourism experience, a significant effect of

authenticity was found in education experience, entertainment experience for Baegmi-ri village. The effect
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of non-authenticity was significant on deviation experience. Consequently, hypothesis I was also partly
The relationship between tourism experience and satisfaction in hypothesis II was significant in

education, entertainment, and deviation experiences which lends support to hypothesis Il to some extent.

Keywords : Fishing village experience program, Authenticity, Tourism experience, Satisfaction
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Table 1. Operational Definition of the Measured Variable

Factor

Measured Variable

Fishing Atmosphere

Typical Fishing Village

Authenticity

Tradition Fishery

Fishing Environment Reservation

Fishing special product shopping shop

Fishing Experience Village Test Prize-giving Career

Authenticity

Ease of access

Suitability of weekend Short Visit

Inauthenticity

Active Relationship of Citizen

Various Experience

Information Obtain of Convenience

Obtain a variety of information

Marine Products Important of Experience

Existence Learning of Experience

Fishing Culture Learning of Fisheries Products Local Purchase

Education

Indicate Curiosity Sufficiency of Capture Experience

Social Knowledge of Fishing Livelihood

Self-education through experiences

Tourism

Children's education through experience

Experience

Interesting of Fishing Village life through the catching fish experience

Variety of food

Amusement

Exciting of Tradition Fishery Experience

Various Experience Active

Exciting of Beach Recreation Experience

Pleasure of Sea Bathing
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Table 3. Reliability Analysis

Cronbach’ s a A 427} 0.7 o] Ao 2 =83 ul-s}
Ao &2 Tt 9l th(Table 3).

3) 8.9 B4
A A, Table 4= 1184
dd deae

o e e 8l
ARy
29] b1 28] 80]4), bS(H 9] A %
o] 0.5 o] 5} Lhebt A 93kt
Z7, Table 5= TG T Eo] QolH A A
IS vUElH Ao 2 A A AT}, eigenvalue

)% A A gk

Factor Items Cronbach’ s a
Authenticity 6 0.844
Authenticity

Inauthenticity 6 0.718

Education 7 0.867

Amusement 6 0.824

Tourism Experience

Aesthetic 6 0.840

Deviation 6 0.930

Satisfaction 6 0.839

Table 4. Authenticity and Inauthenticity of Factor Analysis

Factor Loading
Attribute
1 2
al(Fishing Atmosphere) .669 206
a2(Typical Fishing Village) .852 114
a3(Tradition Fishery) 788 221
a4(Fishing Environment Reservation) 779 179
a5(Fishing special product shopping shop) .596 344
a6(Fishing Experience Village Test Prize-giving Career) .665 214
b2(Suitability of weekend Short Visit) 234 764
b3(Active Relationship of Citizen) .145 790
b4(Various Experience) 210 .635
b6(Information Obtain of Convenience) 187 .689

Kaiser-Meyer-Olkin: .878, df=55, p=.000, Bartlett=_832.239

ALl A f.918)do] =7 b Al 2 E W

S AR A x5 WY Kaiser A 71317} 9l w2 A,
z (bI( 9] &-o]4), b5(H A A)
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Table 5. Tourism Experience of Factor Analysis

N
e

Attribute Factor Loading
1 2 3
cl(Marine Products Important of Experience) .390 726 —.029
c2(Existence Learning of Experience) 215 .676 279
c3(Fishing Culture Learning of Marine Products Local Purchase) .006 779 284
c4(Indicate Curiosity Sufficiency of Capture Experience) 315 .669 177
c5(Social Knowledge of Fishing Livelihood) 239 .633 381
d10(Exciting of Tradition Fishery Experience) 288 224 749
d11(Various Experience Active) 459 170 610
d12(Exciting of Beach Recreation Experience) 272 259 730
d13(Pleasure of Sea Bathing ) .188 204 .619
f20(Deviative of Daily Works) 731 139 406
f21(Relaxing of Time) 713 172 425
f22(Opportunity of Diversion) .806 310 175
f23(Stress Annulment) .844 204 .186
f24(Deviative of Downtown) 739 344 283
f25(Flow of Experience) 189 226 299
Kaiser-Meyer-Olkin: .924, df=105, p=.000, Bartlett=1879.089
Table 6. Satisfaction of Factor Analysis
Factor Loading
Attribute .
gl (Satisfaction of Visit) 716
g2(Satisfaction of Experience Participation) 167
23(Revisit) 769
g4(Word of Mouth) 823
g5(Recommend) .826
Kaiser-Meyer-Olkin: .782, df=10, p=.000, Bartlett=444.405
ol Lool gl AZol 3= ghelo] HAaL, 4 F7IAEE S 28 E S Fr =), dA(HH
T 12 dEd A2 A 4232wy @ HAR)Y Al MT AlQfE o] F 10719 §
S 2 FH A Auld 8leld-olE4 e FT AU
i =, els—a1ekof thgt e, el6— 54 o & AR, 0] AR Rl ERE KHF 0.7 0] 49
b o] obF U, el7— Aol et A zh el8— w2 do® AR 1A el =7k dlen,
3d o] o] ofErh2, el9— 3|t o o} BTt A" 8902 gle A2 2l H 9l th(Table 6)
& B 0.5 o] 5k e] A A S Hof Al ef st AT Jyerss R Ax
Auld 8.9 efoll= Alejd 292 c6(AHS F T _
1) TR - WE 0] FARA A3
A7), T(A & ST EATHAEE) d8 E W] 19 AT B 184 o] uhE o] n
= LT W =TT e =TT 70 U=
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S oJ8FL u| 2] R Ok Al O 7 H A
g AgE N Se s E SHEA. (3) LR - W LR - A 7o) e
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Al7ro B7F o 0 2o =
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- 1o - = -7 L9770 . o j= SR puiLy
ol §oJ3t FFS A= A& eIt
w4 A3k= oF3 Table 99F 2ok WA 1154 2t
(2) HFAE -k o] w3 AR A3t TBAE 7o desAREA AnE AR,
TFA T oot e e AR At A/fA -2 K9 F9,B=07119 JFH S
£t} Table 8] LrER] @it A= Qe R FO=F 1% vl o] = of A]
A wEgo]l rEo v A= JFS AHE BAHG
W EE3 BEE2 04942 F-o) = 1% =0l A A — 22 o] 4§ B=0.512, p=0.0009]
Fo% Ao 2 Yy Fouet JFS vAE FAus JFS v A= Ao & Ve v
Ao HAE e eeto] whHe] njx= ¢ A{AT dEHo g AR A B=
F2 EE3BEO] 03600 2§25 1% =5 03228 YE O folE WellA whEahA]

Table 7. Authenticity & Inauthenticity and Satisfaction of Regression Analysis* P<0.001

N | Ve | AR F B t p
Satisfaction Authenticity 125 30.503 360 5.523 151
Inauthenticity .169 42.968* 416* 6.555 000
* P<0.001

Table 8. Tourism Experience and Satisfaction of Regression Analysis* p<0.001

Ve | Ve | AR ¥ B ‘ P
Education .240 66.076* .494* 8.129 .000
Satisfaction Amusement 125 30.460* .360%* 5.519 .000
Deviation 250 69.483* .504* 8.336 .000
*P<0.001

Table 9. Authenticity & Inauthenticity and Tourism Experience of Regression Analysis * p<0.001

Natle | Ve | AR ¥ ; t P
. Authenticity .504 210.147* J11* 14.496 .000
Education Inauthenticity 150 37.314 393 6.108 .146
Amusement Authenticity 259 73.013* S12% 8.545 .000
Inauthenticity .070 16.436 273 4.054 120
o Authenticity .099 23.538 322 4.852 213
Deviation Inauthenticity 262 73.944* Sle* 8.599 .000

* P<0.001
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Table 10. Hypothesis Verification Result
Hypothesis Verification Result
Hypothesis Hypothesis Content Back MiRI Vil
ack Mi Ri Village
1 Authenticity will be affected Satisfaction. Part Choice
1-1 Authenticity will be affected Satisfaction. Rejection
1-2 Inauthenticity will be affected Satisfaction. Choice
2 Authenticity will be affected Education. Part Choice

2—1 Authenticity will be affected Education. Choice

2-2 Authenticity will be affected Amusement. Choice

2-3 Authenticity will be affected Aesthetic. Rejection

2—4 Authenticity will be affected Deviation. Rejection

2-5 Inauthenticity will be affected Education. Rejection

2—-6 Inauthenticity will be affected Amusement. Rejection

2-17 Inauthenticity will be affected Aesthetic. Rejection
2—8 Inauthenticity will be affected Deviation. Choice

3 Tourism will be affected Satisfaction. Part Choice
3—-1 Education will be affected Satisfaction. Choice
3-2 Amusement will be affected Satisfaction. Choice
3-3 Aesthetic will be affected Satisfaction. Rejection
3—4 Deviation will be affected Satisfaction. Choice
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