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Abstract

Recently the rapid changes of the social environment make both university and every each department
should have to renovate and adjust all of the educational components. The most dominant and issuable
change of business administration education is the Business Education Accreditation which was certified by
the KABEA(Korean Association of Business Education Accreditation). And the only two department of
fisheries business administration which in Gyeongsang National University and Pukyong National
University has been accredited recently.

Though The department of fisheries business administration in Korea has been influenced by that
Accreditation, there is few research and analysis on educational change. So it is very important that research
on the curricular constitution and change of the curriculum for considering the its own effect and influence.

This paper aims to explore the curricular constitution, change and course fulfillment of fisheries business
administration after the business education accreditation based on the case of the department of fisheries
business administration in Gyeongsang National University. The analysis of fisheries business
administration change will help develop sustainable curriculum and give more guideline for identifying the
core of fisheries business administration.

The method of analysing that in this research has adopt the social network analysis(SNA) and automated
software tool which is the most dominant technique in contents analysis including the Krkwics and Pajek.

The SNA is evaluated that most popular, rigorous and firm methodology for analyzing, examining and
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revising some concepts or objects in the context of semantics.

The result of this study shows that the ratio of fisheries business administration class has been decreased
but still the most fulfilled course. And English mediated class has been avoided though that sort of the class
has been increased. In the view point of course fulfillment, it has been potential and inefficient problems that
some classes that including financial related and accounting related class would not been accomplished
appropriately.

The findings of a graduate depth interview which has been done about 4 years for understanding that
student show that there’ s some recognition gap of fisheries business administration in staffs of human
resource management. And the level of job satisfaction in fisheries business still somewhat low and even

worse the chance of recruitment also unsteady.

Keywords : Fisheries Business Administration Curriculum, Social Network Analysis, Pajek, Business

Education Accreditation, Curricular Changes
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Table 1. Framework of Korean Business Education Accreditation

Category Sub-Category

Required Subject Elective Subject

Subject Credit Subject Credit

General Mgt.

Business Strategy

Mgt. Information System

Int'l Business Mgt.

Business

.. . Marketin
Administration g

POM

Human Resource Mgt.

Finance

Accounting

over 5 over 15 No constrain | No constrain

Economics Economics

No constrain

Fisheries Business Administration

No constrain

Fisheries Business

.. . Fisheries Economics
Administration

No constrain

Practical/Field

No constrain

Source : KABEA(2014) and Lee et al.(2008) edited.

7447



AABE NS T 43 8k makakg D shgfo) 40 wish B3 9

Distribution Marketing Research

Marketing
Management

Management Production & Business Strategy
Information System Operation Mgt. Simulation
Distribution
FRls Information System

Business Case Study :
Capstone Design

International Marketing Consumer Behavior

il
l....---..--...-..as;.._\.-.:»...‘ i
H

Reading English Case Study in
Materials on Mgt. ksl Busineas International Business
Strategic Management

Sustainable
Management

Business Analysis anc
Capstone Design

Financial Accounting Cost Accounting

Personnel
Management

Financial Management Investment

Business Managemen
in Organization

Fisheries Business isheries Management
Administration Research
Fisheries Field Fisheries Distribution Aguaculture
Research & Policy Management
History of Fisheries
; 1 Macroeconomic Fisheries Resource
Understanding of
Microeconomic Theory Korean Economy

Fig. 1. Current Curriculum of Department of Fisheries Business Administration of Gyeongsang National University.
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Table 2. Curriculum Frequency & Ratio Analysis

o] W5} 243} 37

Subject Frequency Ratio(%) GPA Subjects Examples

Required 12 854 16.6 9.0 338 Personnel Mgt., MIS, etc.

Electives 50 1,666 324 ’ ’ Strategic Mgt., Tax Accounting, etc.

Others 250 2,628 51.0 3.46 College English, Writing, etc.

Total 312 5,148 100.0 3.41
100%
S0%
80%
70%
60%
50%
40%
30%
20%
10%
0%
2010 2011 2012 2013
2010 2011 2012 2013 Total
sum % sum % sum % sum % sum %

Required | 169 14.2 72 14.6 199 16.9 414 18.1 854 16.6

Electives | 410 34.6 155 31.5 371 31.5 730 31.8 | 1,666 | 32.4

others 607 51.2 265 53.9 607 51.6 | 1,149 | 50.1 | 2,628 | 51.0

Total 1,186 | 100.0 | 492 100.0 | 1,177 | 100.0 | 2,293 | 100.0 | 5,148 | 100.0

Fig. 2. Curricular Constitution Ratio Trend of Samples.
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I A I A

2010

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2010 2011 2012 2013 Total

sum % sum % sum % sum % sum %

General Mgt. 10 1.7 3 1.3 13 2.3 35 3.1 61 2.4
Strategy 0 0.0 1 0.4 7 1.2 23 2.0 31 1.2

MIS 52 9.0 22 9.7 61 10.7 119 10.4 254 10.1

Int'l Mgt. 0 0.0 0 0.0 0 0.0 24 2.1 24 1.0
Marketing 64 11.1 27 11.9 76 133 130 11.4 297 11.8
Production & Operation 16 2.8 8 3.5 22 3.9 42 3.7 88 3.5
Human Resource & Org. 39 6.7 17 7.5 41 7.2 80 7.0 177 7.0
Finance 57 9.8 18 7.9 47 8.2 93 8.1 215 8.5
Accounting 21 3.6 7 3.1 13 23 56 4.9 97 3.8
Fisheries Mgt. 238 41.1 92 40.5 218 38.2 406 355 954 379
Economics 41 7.1 15 6.6 37 6.5 79 6.9 172 6.8
Others 41 7.1 17 7.5 35 6.1 57 5.0 150 6.0

Total 579 100.0 | 227 100.0 | 570 100.0 | 1,144 | 100.0 | 2,520 | 100.0

Fig. 3. Categorized Curricular Constitution Ratio Trend of Samples.

7487



3helo]4-9] w3} 2417} 7

E|
o
3
ol
i
il

!
0
ol

d‘o
ojn

Table 3] A]

1t
=~

40% H o} tf A

[
—

A N2 E e v

o] o g=H] &0

=
=

37.9%= e} sHAY

o5
o
o
<
N
ol

e

A 76.1% B =7t g gt ol

il

o
P

;0.._

ap

o

iz
o
‘m‘o
ﬂo

~~

<+
T

3
%

“

9

T

ol

Tor

)

Bl

[

=, T A7 AR A
Aek, A2 A7 ol

E7F obd Al ol A

1
A

1=
il

1

<
o]

o] A 3

=

=

A3

o1

o1

o] 7% gol ol

=

=

+ 2y

kel
o7

= e

_]

S
)

ST S

Jl
o
ol

Bl
B

)
%

=2, Fig.

-
L0

]

S

o

golgol gloj A #A|9f 27
Fol Lhebu o

o

-
p

H, Fig. 4

15

°
pal

g M 7ts

il A 72 Fig. 19
of Alth & o]

A7 2 5 e, o

0

=
=

_?_]

a4

=

-

=

1

AA S| 7 A A A 8

A7t

22 AAAGA A o =24

ol

zel

i
of

Tor

3

ol

)

%
=

of o7k LK A H = o] Fo) A A

o] 49

oy
o
—_—

A= ol

5
T

ol t}. w2t of

=]
e

golet

‘:A
s

s

J o] v 3

e
o}

i

Tol A

o] 58}7] o]

=N

PN
%

o]

et
2%

s

=

Appendix©of] 71 U

AR

i
k1l

of < ™
WW%
° =
ﬂ_.ﬂooT
7R
o o
T
o "
T F )
o i
m«ﬂ%
= S
H,_Mo__.
AL
Hmlo_ei_,
$ T
T
TR O
Moo ™
7 o)
5RO
AR
wm%ww
e
N
N
7ﬂﬂﬂﬂ

7497



o]

T2

Table 3. Course Fulfillment & Compliance Frequency Analysis of Samples

Subi. Year ot 22|30 32 41 42|51 |52 | 61| 62| 71| Total C](;Zli’;?/r:)ce
E-Business 67 6 11 4 88 76.1
Macroeconomic Theory 4 60 13 3 80 75.0
Biz. Analysis & Capstone Design 1 8 3 12 66.7
Strategic Management 2 2 4 0.0
Business Strategy Simulation 1 1 16 8 1 27 59.3
Management Information System 73 7 3 1 2 86 84.9
Biz. Management in Organization 16 | 49 6 4 3 78 62.8
Reading Eng. Materials on Mgt. 4 3 4 1 12 33.3
International Business 3 10 3 1 17 0.0
Case Study in Int'l Business 2 3 7 42.9
International Marketing 6 45 14 2 67 67.2
Marketing Management 5911 |15 8 3 2 88 67.0
Microeconomic Theory 64 14 9 2 89 71.9
Production & Operation Mgt. 6 55 21 5 1 88 62.5
Tax Accounting 6 36 | 1 9 5 1 58 62.1
Consumer Behavior 10 14 13 5 1 43 32.6
Fisheries Biz. Administration 10 70 14 2 96 72.9
Fisheries Economics 83 12 3 1 99 83.8
Fisheries Distribution & Policy 8 67 14 5 2 96 69.8
History of Fisheries 6 56 14 2 78 71.8
Fisheries Resource Economics 2 19 21 3 45 46.7
Aquaculture Management 5 14 36 9 64 56.3
Fisheries Management Research 1 6 49 13 4 73 67.1
Fisheries Field Research 70 8 2 1 81 86.4
Cost Accounting 2|7 2 | 19 6 1 37 51.4
Distribution 55 11 7 3 2 78 70.5
Distribution Information System 9 52 16 3 80 65.0
Personnel Management 64| 13| 8 | 4 | 8 1 1 99 64.6
Financial Management 677 | 1432|113 3 100 67.0
Financial Accounting 3 1 1 1 8 37.5
Sustainable Management 1 6 0.0
Investment 10| 3 | 54 13 3 1 81 66.7
Total 460|339 (336 |325|248|119| 71 |42 | 19| 5 | 1 1965 57.56
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Management International Marketing
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History of Fisheries

isheries Management
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Fig. 4. Recommended and Actual Course Fulfillment Comparison of Sample Group.
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Appendix.

No. Subj.(Korean) Initial Category Subj.(English) Freq.
1 A CLAW Others Commercial Law 149
2 pURER ) RFIN Finance Financial Mgt. 100
3 S AL 73 A &F RFEC Fisheries Fisheries Economics 99
4 AP S FLAW Fisheries Fisheries Law 99
5 ol A RHRM HRM Human Resource Mgt. 99
6 AES] A AFB Fisheries Account in Fisheries Biz. 97
7 A7 of Bk RFBA Fisheries Fisheries Biz Admin. 96
8 FAEGET A RFDP Fisheries Fishery Distribution & Policy 96
9 u| A 7 A &k RMIE ECO Micro Economics 89
10 Ev] =y EBIZ MIS E Business 88
11 A g e = RMKM Marketing Marketing Mgt. 88
12 A Ao 7] RPOM POM Production & Operation Mgt. 88
13 A A RAAHE RMSY MIS Mgt. Information System 86
14 o] A Z A} FFR Fisheries Fishery Field Research 81
15 B2 INV Finance Investment 81
16 | SEARE DMSY MIS Distribution MIS 30
17 A X 74 A s MAE ECO Macro Economics 80
18 A RA=E BMO HRM Business Mgt. in Org. 78
19 = DST Marketing Distribution 78

20 LA AL FHST Fisheries Fisheries History 78

21 o] A7 G A FMR Fisheries Fisheries Mgt. Research 73

22 =LA ulA g = IMK Marketing Int'l Marketing 67

23 FAAGE AQM Fisheries Aquaculture Mgt. 64

24 A 531 A TAXC Accounting Tax Accounting 58

25 3| oF OML Others Ocean & Maritime Law 52

26 AR A A = FRE Fisheries Fisheries Resource Economics 45

27 A H| A} 35 CONB Marketing Consumer Behavior 43

28 47138 A CAC Accounting Cost Accounting 37

29 A I A 7= ERF Fisheries English Reading on Fisheries 36

30 OF Al A o Al EL AQMP Fisheries Aquaculture Mgt. Practice 30
31 ZHAEA MSAT Int'l Mgt. Mgt. Statics 30
32 7oA A Eglo] A BSSG Strategy Biz Strategy Simulation 27
33 571 E FOM Finance Financial Org. Mgt. 26
34 A A= RINB Int'l Mgt. Int'l Biz. Mgt. 17
35 ool A B Y= MKP Marketing Marketing Principle 13
36 A B 9E3H A BACD Strategy Biz Analysis & Capstone Design 12
37 AgstA 7= ERM General English Reading on Mgt. 12
38 A 53] A RFAC Finance Financial Accounting 8
39 A u] 2ubA g SVM Marketing Service Marketing 8

40 A 7 G AL A IBC Int'l Mgt. Int'l Biz. Casestudy 7

41 A&7 sHG=2 SUSM General Sustainable Mgt. 6

42 L= AA 2 FPOL Fisheries Fisheries Policy 4

43 A A= RSTM Strategy Strategic Mgt. 4

44 H 7 A sk LECO Others Law Economics 3

45 AR 3 OIN Fisheries Ocean & Maritime Insurance 3

46 A AFS] A EAC Accounting Electronic Accounting 2

47 HZYArrd 2ol 2 BMSB General Biz Model & Starting Biz. 1

48 AME LA FMK Fisheries Fisheries Marketing 1

49 & A AL FTR3 Others Field Training 3 1
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