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Abstract In 21st century, firms are to face mitigating trade barriers between countries as well as to survive
among harsh business environment. Also this phenomenon is expanding and gradually faster because the global
competition become to intensify and there are significant technology changes. Therefore, in this study,
technology commercialization factors on the technological achievement and on the financial performance were
investigated in the small and medium enterprises. Firstly, the study finds that technology commercialization
factor such as financial resources, human resources, strategic factors corporate financial performance show
statistically significant(+). Secondly, the technology commercialization factors such as financial resources, human
factors on the technical achievements in the enterprises show statistically significant(+). That means the
technology commercialization of factors such as the financial resources as well as the human resources affect
the technical performance of the enterprises.
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(Table 4-6) The result of factor analysis

Question Factll | Fact2 | Fact3
-6 experience of tech. commer. 0.855 | 0.067 | 0.062
II-7 education of tech. commer. 0.731 | 0076 |-0.074

-5 skill 0679 | 0343 | 0.159
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I-10 marketing strategy 0288 | -0.125 | 0.751
11 revolution strategy 0037 | 0.002 | 0.959
value 2181 | 1539 | 1.412

dev. (%) 21.815 | 15.386 | 14.125

cumulation (%) 21.815 | 37.201 |51.325

Extraction Method: Principal Component Analysis. Rotation
Method: Varimax with Kaiser Normalization.
a Rotation converged in 5 iterations.

(Table 4-7) Factor analysis of tech. performance

List. Factor 1
1 -1 product dev. cycle 0.907
1-2 period of tech. commercial. 0.870
1 -3 market entry of product 0.816
value 2.244

dev. (%) TAT97
cumulation (%) 74797

Extraction Method: Principal Component Analysis. Rotation
Method: Varimax with Kaiser Normalization.
a Rotation converged in 5 iterations.
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fin. resou | 0.869 | 0.09 | 0.858 | 9.052 | 0.000™ | 1979
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