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Effects of Fit-Related Factors and Clothing Evaluation Criteria

on Clothing Satisfaction
Park, Sun-mi - An, Eun-jeoung’
Dept. of Fashion Design, Konkuk University Glocal Campus, Chungju, Korea

ABSTRACT

This study was explored the relationship of fit-related factors and, clothing evaluation criteria
to clothing satisfaction. A total of 247 completed responses were obtained from a convenient
sample of female students in their twenties. The statistical analysis methods included factor
analysis, an ANOVA, and a multiple regression analysis. First, clothing evaluation criteria
included practicality, product trait, and symbolism. Second, a comparison of clothing evaluation
criteria and clothing satisfaction in groups divided by fit-related factors showed significant
differences. In particular, the fat body type group showed higher level of the product trait and
the thin body type group showed lower level of clothing satisfaction. The high activity group
showed higher levels of clothing evaluation criteria and lower level of clothing satisfaction.
Third, body type perception (-) and activity importance (-), fit-related factors, and practicality
(+), clothing evaluation criterion had significant effects on clothing satisfaction. Therefore,
These results suggest that fashion firms should make efficient use of fit-related factors and
clothing evaluation criteria to enhance consumers’ clothing satisfaction and to stimulate their
purchase intention toward fashion goods.
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Items Freq. n(%)

Items Freq. n(%)

Online shopping mall 124(50.2) Upper class 14( 5.7)
Purchase Street shop 59(23.9) Perceived Upper middle class 38(15.4)
Fashion outlet 36(14.6) Consumption Middle class 92(37.2)
place Department store 23( 9.3) level Lower middle class 73(29.5)
Hyper market/other 5( 2.0) Lower class 30(12.2)
< 100,000 81(32.8) < 100,000 14( 5.7)
Purchase 100,000-149,000 78(31.6) Pocket money 100,000-199,000 48(19.4)
cost/monthly 150,000-199,000 52(21.1) /monthly 200,000-299,000 66(26.7)
(KRW) 200,000-249,000 27(10.9) (KRW) 300,000-399,000 91(36.9)
> 250,000 9( 3.6) > 400,000 28(11.3)

Table 2. A factor analysis of clothing evaluation criteria

Factors Items Factor loading Eigen value % of variance Alpha coefficient

Easy care of clothing .85

Practicality Material 1 1.80 22.51% .76
Sewing condition .68
Color 79

Product trait Price 2 1.79 22.47% .66
Design 12
. Trend 81

Symbolism 1.42 17.77% .64

Brand .80
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Table 3. An ANOVA of groups by perceived body type

Perceived body type
v Yy P Thin Average Fat

F
(group) 75 (0=93) (0=79)
Factor
Practicality 3.47 3.53 3.59 .507
Clothing evaluation .
L Product trait 3.63B 3.84B 4.22A 11.206%**
criteria
Symbolism 3.15 2.95 3.06 .987
Clothing satisfaction 3.65A 3.46A 3.14B 6.936%**

Based on Duncan's multiple comparison, groups showing significant differences at 5% level are marked with
different letters(the order of letters is the same as that of score size).
**%k p<001.
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Table 4. An ANOVA of groups by size importance
Size importance . .
Low Middle High
(group) F
(n=80) (n=65) (n=102)
Factor
Clothing Practicality 3.36 3.55 3.65 2977
evaluation Product trait 3.53B 4.01A 4.13A 16.077%**
criteria Symbolism 3.03 2.94 3.13 912
Clothing satisfaction 3.58 3.26 3.40 2.181

Based on Duncan’s multiple comparison, groups showing significant differences at 5% level are marked with

different letters(the order of letters is the same as that of score size).

w6k p< 001,
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Table 5. An ANOVA of groups by activity importance
Activity importance . .
Low Middle High
(group) F

(n=100) (n=87) (n=60)
Factor
Clothing Practicality 3.38B 3.40B 3.98A 13.891%**
evaluation Product trait 3.47B 4.11A 4.28A 29.558%**
criteria Symbolism 2.94B 2.96B 3.34A 3.947*
Clothing satisfaction 3.70A 3.29B 3.15B 8.804%**

Based on Duncan’s multiple comparison, groups showing significant differences at 5% level are marked with

different letters(the order of letters is the same as that of score size).

* p<.05, *** p<.001.



380 El=A|YAts|MEtntets

X| M25% 35 2014

Table 6. A regression analysis of clothing satisfaction

Dependent variable Independent variables t R? F
Practicality 143 2.347*
Product trait .002 .027

Clothin Symbolism -.074 -1.189

SatiSfaCtgiOH Body type perception -231 -3.720% % B L
Size importance -.042 -.643
Activity importance -224 -3.277F**

* p<.05, *** p<001.
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