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The Impact of Buffet Restaurant's Brand Equity on Guest Satisfaction and Loyalty
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Abstract

The purpose of this study is to investigate the effect of the brand equity on the guest
satisfaction and the loyalty in buffet restaurant. To achieve the purpose, this study, firstly,
identifies the brand equity of buffet restaurant guests. Secondly, to explore the factors of brand
equity, guest satisfaction and loyalty. Thirdly, to research the effect of brand equity on guest
satisfaction and loyalty. Fourthly, to research the effect of guest satisfaction on loyalty.

Data were collected from individuals by face-to—face interview who visited the buffet
restaurants located in the region of southern gyeonggi. The questionnaire was distributed of the
250 copies and used 221 in the analysis by using SPSS 18.0 and AMOS 18.0 programs.

The results of this study were as followed that the brand equity of buffet restaurants had
partially positive effect on the guest satisfaction, that the brand equity did not influence on the
loyalty at all and that the guest satisfaction had a positive effect on the loyalty.
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