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Commercialization of Field for Improving VI Design &

Package Design at Rural Tourism Village and Its Effect
: Focused on Ok-Gye Village of Youngcheon

Jin, Hye-ryeon*Chae, Hye-sung*Jo, Lok-hwan
National Academy of Agricultural Science, RDA

ABSTRACT : The current rural conditions are undergoing the change from the past production-intensive structure to an integral and
complex one of producing, processing, selling, touring and lodging owing to the changes of life-style, consumption trend and social
environments. The rural area is developing into a community of rural tourism villages to grow into one management system along
with the assistance of the government’s various supporting projects. Through this, the rural designing has got to play a significant
role as one of the factors of the enhancement of competitiveness and the increase of income. Therefore, those previous studies on
the variety and possibility of rural development are being employed for the researches which are to develop techniques of branding,
marketing and packaging. In particular, the researches for VI (Village Identity), BI (Brand Identity) and designs of landscaping,
packaging of agricultural specialties and display stores, which definitely shows that the importance of rural designing, is being paid a
lot more attention to. Thus, this study has verified the site commercialization and its effect by developing some practical designing
with the focus of package design at rural tourism villages. The Okgye Village in Yoncheon was selected for study subject based on
the result of status investigation. This study has analyzed such problems as lack of village identity, non-description of items and
their indispensible marks which were seen their designs of village and packaging. The colors of major items and the village image
being substituted into the image scale of IRI color were estimated so that the appropriate colors might be selected, along with which
the shapes of major items were decided to be motif for the village symbol and design to be created. The designs of such major
items as grains, greens and sauces were created with the consideration of the easiness of loading, the continuity of using and the
aesthetics. For grains, those outer boxes which are possible for set-packaging and small-sized packaging have been developed. For
greens were developed the boxes with the structure of the permeability for the persisten't quality as well as the possibility for
packaging small amount. In case of sauces, those outer-boxes equipped with fixing tray were made with the transport-convenience
taken into consideration. The sticker-label designs for all those three were also developed which stand for the village identity and are
conveniently used in each farm family. When this development was applied at the sites, it was found that the satisfaction and
reliability of consumers as well as the satisfaction of farmers were raised along with the increase by more than 30% after the
improvement.
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Figure 1. Research process
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Figure 3. Status of the target villages direct trading site
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Figure 6. Sauce package design Status

3. CIXRI 7 A5 oI5t

grks dAel dFE A3 vke AAEe vE
¥ oF e v oAE FHEsEle Ade=
VI(Village Identity)CIAFQ13} vl& tl® =8 F5& AA

st A" ZACIACIE sty ARE gE =
& HAF, UEFR od MiEES AIF &AZF, 9
by AR JER ARG ns He A5

TRl vk M8 vd 5% otk ZAEU|= A
&Hog ASE 4 Qa HERES FHaslelr] 93
71&0l 714Fe2 1 AgshA 7 & L F5
of AFAEES 1 TALVE &8st MEdshs AL
Z Ozl AA gFoz MAIATE v %9339,
OaRIAE7BRIC R 43t vITARIZ ZATAR]
o AAE BYJ2ERS =i dYsic. 1 Ay
Figure 73} o] A7, 928, &%, AT, AAxs},
Al nzt vks o2 719 =F AEste wke oH|XE

FE3Ath e 719 E0A AdE FEAF on| x|}
ZAe] ou|A] 2AYE EAMY3 Figure 83 Zo] &+
Ao} FZ3ITh

B
2B pyzs
_ g2 Aduz
==
o=
I:OI'_I'
SEE
s
XHZIs}
5 sy

Figure 7. Keyword Analysis

IRI(Image Research Institute) A2 ©]v]A] ~AY-> 2
Rl BEAo] BHA 0 F »ole BAaupio g [RIAY
A AL A QAT Aol o) i | 2P o]
nA] 2AD 4 Woltt. 7+ Aol gl AIM

< A, A FH8AL oA A bl tidste] &
1 FTHHoR AAE HE 7 d= Wielth Al

e x]—ﬁz_lﬁrﬂﬂ FEY HYAR] olFAE Y
ERliH Fa2hEQl &7, AHF 55 A s ZY
Z Table 29} 30| —ré"-’i(mam color)4A, B ZA(sub
color2?f o2 AHelatdtt. AAH Azl CMYK #3
RGBZF-2 Table 33 Zth

HE 2

(soft)

rﬂ ol of,
o 1%

oppIE e
i we M
sln WE

g one
i Wiz
£ £30
e ELd Ky
e
2 Qug T g
o. Qi 1 LI
“IEE nges @ e
s/ s e e
e W cme I o
cgw EE
‘@ ® e
S0l s el
(Dynamic) b o 0@ = 2 (Static)
wie [ ] Az
neve @ o8

&,s ‘ﬂlaza.uvga, T

& 20!
% ‘\
i-w e axa Hp . o e
T VOO OE
A i H
i

o B
ned [
0 @ i T -
B A . B "33‘ ? ue @
P = @
] M
(X )]
gt I Desin sttt . —, &
(Hard) © M C-2001-0013808
Figure 8. IRI color image scale Analysis

Table 2. Color Selection

e ....

Pantone 412C Pantone410C Pantone 5767C ~ Pantone 7504C

ns O

Pantone 723 C

* Aol AwEl 75 PANTONE COLOR BRIDGE 23} glo] &<l 71s3gt

Table 3. Colour selected value

CMYK %t RGB%:
Cc | M| Y| K|R|G|B

I | 52 | 59 | 45 | 90 [ 56| 47 | 45
sy N | 22 | 33 | 28 | 60 |116]102 97
T e | 31 | 1 | 76 | 35 138|141 74

P | 17 | 36 | 52 | 38 |148]121] 93

6 | 14 | 39 | 8 [206]184]136
Rz | 6 | 60 | 98 | 20 |179]105] 36

vol. 20, no. 3, 2014 195



e - A -

S golste] 30ho® 13k AAsta 23 PolE Bl
npgoln] A, Hel 28, €23 WA 52 £ 2 B
<ksted Figure 99 o] HF2H 02 TARI = ok,

Table 4. VI design development
BRI

@ 0

- A2t gl dat ThE
Aeiat Hgol @4l g
1(?h 2("P)

gl 2
S 2 &»%
3@ 3D

w 8Oy
‘) P
A2 AAo| 7] Y7H= AuLE

Figure 9. Final VI design

>

2212 vl A9
AAE F7] 98 “dA P sl

rlo
rulo

HE AAstt vk vidARle 285t 7 F5
FEAe] AA Lol anlAte] LRBEATAS st
W e 2AYARS ATEn 98 =3HA
Q1S Table 59} o] 3, wal, TAA 7, I8
ToE FEste] Al AR dRe Aelskith
=7 2AUARL Ao Ao s o )} o =
T ERAE ARESl] 2HlA e EEe = 8

dlow Agali Yglor] BEER EAAT] 74

of QA gtk olel vk A AeE Fese] A
e BAAAE He nelste] ShuniAele Ausg
ow A& St HA FulsA AeT 5 9
t aPhEE AREe Agsel $EFORR B Ush
2 olu)x g %

gastech. SpaTAIT 714 Ao
e MEREE Foln 99U we 2o

AMgsigich. 5Y AeE Aol ot
ERUALE AUl AE L AL WgORE
SHEE DU FU EE FIFe Ho]5I0]of

Iy BAARRS SpEYARI Z1A s

2

196 sZEAE, HI20A 32, 2014A

=23
ERE HOE 24 glo] 714 NIy A &8
she Zo] FAIFe R zhgatal low FujHe g &

1
y_aa sho] el A AT 4 A
Jehelel QS Bestgom AuE
Role 4715 Ho A7) S8l A% o4y 23 B
g3k = A3 WTAS A PEALE BE
stk RrEoE WesEADES ANsel HIF
o UER fde] $3RY 4 s sl 7 57 %

AE F =S ST

pa

b

Table 5. Final package design

A%

2‘5:]_%]— 7(—];-]]/\4 @o:] _L7g—;(ﬂ =]

Shaa A 339, AH8H
a/ﬂ’ ﬁzﬂ/H’ ;?:_]_ﬁx]:g}./\-l
A SFEE A, e,
ERELJ IR

e A% AR bew
e 74

* BEEANEAAG 7))

A% 713E AR, A8 e
welask FolEed, Aol
8, A, WA

A PEAIA, ehulofel
RE. 2%, Asdd Pew
e 74

A% deerd gle

312 29l R, A
(=R A

el A2

* BEENFANG 717

i

Hu o L

2 Y oo o

A A, A0 A
H EA G

J“_I_E:]_Q_Q_]_ Z]—%].Q_o]k] 5_]_/\-]
AR, BAA

ZAA TpA, ZRE vl e
e aF, AEwE Psd
o) FAEAEH 1

* BT EAARE 71A)

S

A AAE A

1909l A4 89, Aen
{-L]}\-]’ 7:];({]/\-15 1,]]?—/\4

"2 3 PEAA

“HE: W, & Aol AFF

i ofg 1€ = ofo o




off
N
)
=2
>
s
ich
off
ol
X
gt
oo J
ok

o1 915 A% T
g tiAelste] YArgE 9 7R
AT Flol A
E4E7)o Shari ALl

2 MIsiath sERFuEe] ¢
FTREAIRE FF ALH 07 &8 7 e
Ozl 7hol= Qbo] mlAEE Zo] F83tH & E7}o]
7] W&o EATARIL] &grle|=r) AAFojof g}
oo JiEE  VICARIZ EATARIS] FEWHS
Figure 102} Zo] Yz}l wiwd E3 AT &8
W 7te| =2 A Zbete] @A 8ol Easiith

Figure 10. Design Manual and Application Guide

SEAE ZICIKRI JIME S8t S8l U

oA et 3 Saf

Wvhee] g VIdARl o $-gste] A
ZAYANL 7} 2000708 ANAFOE Axshe] @l
283 o] Hesiynh W% H8s TAE dolu]
A5l vhe ZAlo] WEsl] BB Bulsiels T
wavlzel oAe zARIATE A

AH[K}

T g A A
Mol vh& ool PP E dYAEE vk 3H &
o2 &A Figure 11, 129} Zo] VIOARIES &83 5Y
H T= HE § oA RS AXEka vhs SA|rkE
&R A&t &gFoEN FHH vk o|mAT}
Ueht AAAde] ggEe] eS¢ F ATk

AN Ag A vk gARle] At vk
A g FHE oA} Hjtetal V&Y VIAES
H gahzrle s dgstoan #gjo] golsh
olm| A7} FztE spECzRIS S8 =EN |HEF9
7 glo] =ATARIY =7} =of Foehe s

RT3 Aol AlESe] o5t Fof 71E
of FATARIC 2= aAe] RiEEr) vigton sk
23 YA MEXGS F83toza dukdn)gt
AES 271 852 283 5 3lo] 1A
o & ATl sk Tl &Rk o) 7]
o} 257} Bolgon nhe AAET} Assidnia

dom AIFFH AR A5 ewwHs 4 2

=)
:
i

iy
f

ZF

O
O

o:
N

(o]
A o

& ABgOE B 5 glo] BEUTH: 9
Ak ke MRS Pl 4% 509 Bl
of A At T EATAIE At
EREE I

r

1 2 o ro
O-

O:

L=ie]
)g?:'é‘

Q1 AT ol Bt

Figure 11. Town one day look after design
improvements marketplaces villages

Figure 12. Look after the public apron and package
design improvements

R A3} Fo] REEEE Figure 133 o] 7/jA 39
taRlel wEErE AEoh vl w=hen A ol
= VI ARl AF tARle]l =4 Yebsth

orEgich 5

ﬁ\f}\_{,_/@,“ﬁ .

4

3
2] I I -
I 1 l |
#5283 . . . .
= VIDesign X T2 Design LHZE Design X2 Design

Figure 13. Satisfaction before and after the analysis of
the design improvements

vol. 20, no. 3, 2014 197



e - A -

ZF gARIE A4 oS Figure 149} 2] 71 &
7F A AR Aol EA JveRges A Al
T AR ARl Aol M w2 AR eyt

=goict 5
e =
4
3
T T
2 T
I i ! TR
1 1 I 1
HEotx| . . . .

or}
= .
VI Design  ®ZZ Design LIS 2 Design T2 Design

Figure 14. Design suitability analysis before and after
improvements

SRty $RAAG. EG 1k 299
o=k AAHOE rhAse] Qe ARE HF
SiSicta. ST, LA Wi 57 £ A4 )
Bol ] TN ASE ARY F e e A0k
o o|% tiAl Wi SlOIEE Fasie] duls.
2 UAE s AAES Adstn SHsi
B9 ol Jjel =8 3l ol LAk stel o
A9l Qo] AT Dol AUHUSS HAY 5
AT,

Aol A=

re
re
oy
rlr
off
rhe
o
=)
[o
oM
> o
iy
ot
0%
)
o N
£ P

_,d
Eﬁi
3 b

olN
N
i
Ho
> o
ol
rO
o
il
ol
re
"
£
o =
o 3
OR m[o
—'lﬂ tlo
o X
o

oL H
&
P.ﬂ
2

ox
It o o O g

I o
3

o
N
N

£omd

o kI
oy ©
[N
Hir
rlo
O
>
=
o
4 &

f OH-«
s
=
o
o
N

N
0 A o S o 1 L VR w Y LA

Of
E <
rr \
o
= o 1y

o
(g2
di o &=
= o

I o
3@
o

fr & o o

Lo
[0
ol
=
o 2
e
i,
rr
ik
i)
i
>
ox
2{_4‘
£
iic3
oo
o
fo T o> 30

it
g
©

m
m|J
u
°
M
Ju
o
Ju
=2
e
ry
o,
X0

198 SZA1E, MI20A K32, 2014A

=2

off

ARlE gt wEEArEe] AA=s FAA
€ YT F AE OARIE AR bRl St
Ak OARl e vhE @dedsieh ARl A
w7k AAHL GelslE Tl ARl 248 FE8ka
ARD e daste] gl 23 Fof she e
= asioint. £ AgelA EE vARlel adE A
BHoR AT SAsf AAFoR Aztste] ATHld
THE @l dgststslon ARl viwd 23T
Q& TholEE AAR AFete] HFsiglth vk ¥
AR AL AR RS B 2 OJ@ A AT S
o FEES Wilsks T e9AL Tlshs WE
A RHAE SR 2L S ﬂ} ARl A RHEE
Aol w7l Uehson A F 450
30%7+ S7FsklE= SRS AnlAke] TAel A
e 52 e AR B AFET ol oS
TR oA SR AIQl VI HAk
3 el T84 elsiith =3 o
ZPOI uH%%"—;! 7}015 adfel] hsjME etz HAel
Bl HIAE AIISH ole wEdWRFvRE
a3 Gl A mEA FEsithal A
& F swATEe OAR] Al Fa 2w

2 28 2 Zlo® JgEn. B3 garle
o AWEMES 24 o}oq 1‘4%}01 248 93
= &3kl T3 ok
EE F7|HoR EXES 4%‘6‘}04 faEel= 2

Ir 2

l

_{

¥

Xt
ol
ol
2
o

gﬂ
£
B>
R:9
)
Lo
B>
R:9
ol
-u
i

2 A7E 20149 238A FHedAstd 9t
FTAFTAH R A TAH Z(PI00944801)0 2J3) o]
Folxl A4

Reference

1. Cheolhee lee, 2011, The sensitivity of the agricultural
era of design, RDA Interrobang No.2, Rural
Development Administration.

2. David A. Aaker, 2010, Brand
brandncompany ltd; ppl12-15.

relevance,

3. Dongseen choi, KyuWon Park, BaekJin Han, JacHong
Kim, BongSeok Ko, EungHwa Kim, YoungJu Park
2006, Package design, ahn graphics Itd; pp97-109.

4. Dukhyun Kim, JeongWoon Park,
Ji Young Ha, 2012, A study on effects of design

SeungHyun Lee,



SRS Vbl 2l AN @Y g 2wt

qualities and value in farm products on royalty, Society of Basic Design & Art, Vol.14 No.5.

Korean journal of food marketing economics, Vol.30 7. Seyun Ahn, 2011, Developing brand design process
No.4; pp27-30. model, Yonsei University PhD thesis; pp10-11.
Hyeryeon Jin, 2013, Rural tourism village agricultural

products package design guide book, National H oA o (2014 72 1)

Academy of Agricultural Science, RDA, pp90-128. & ® o (1%} 20144 8 192, 2%} 92 18Y
Hyeryeon Jin, HyeSung Chae, 2013, Status analysis 3%b: 92 209, 4%t 9 229)

and improvement of agricultural products packaging AMEFHY: (20144 99 229)

design of rural tourism village for activating the sixth = 301 AFH MAHE

industry of farm villages & agriculture , Korean

vol. 20, no. 3, 2014 199





