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ABSTRACT : This study classifies the types of visitors to experiential fishing villages and analyses the features and target marketing
strategies by categorical groups. Seven factors are extracted by Factor Analysis and the results of Cluster Analysis indicate the

classification of five groups. The first group puts emphasis on the family connection, so family centered facilities and programs are

necessary. The second group is composed of surrounding area residents whose purpose of visit is unclear. So environmentally

friendly village development programs to encourage local patriotism are necessary. The third group puts emphasis on the necessary

facilities and programs for experiencing the fishing village and traditional play, etc. The fourth group emphasizes programs related

with the region and the means to satisfy visitor’s aesthetic desires. Finally, the fifth group aims at various desires that are generally

felt in experiential fishing villages. So this group requires marketing strategies from the public point of view. The existing research

mostly surveys rural tourism villages, but this study highlights the difference in dealing with fishing villages as opposed to rural

villages, from the perspective of industry and settlement.
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Table 1. Characteristics of respondent
Category Frequency | Rate(%) Category Frequency | Rate(%)
18~20 years 17 6.1 S male 134 48.4
ex
21~30 years 42 15.2 female 143 51.6
A 31~40 years 74 26.7 M single 57 20.6
e arriage
£ 41~50 years 77 27.8 £ married 220 79.4
51~60 years 46 16.6 Seoul 31 11.2
Over 61 years 21 7.6 Gyeonggi-do 49 17.7
government employee 37 134 Daejeon 38 13.7
company employee 94 339 Lives Chungcheongbuk-do 41 14.8
private business 55 19.9 Chungcheongnam-do 44 15.9
. housewife 52 18.8 Jeollabuk-do 56 20.2
Occupation
student 25 9.0 the others 18 6.5
teacher and .
teaching staff 9 32 High school 102 36.8
the others 5 1.8 ) College 39 14.1
. Education —
Less than 20 million won 6 22 University 127 45.8
Exceeding 20 million won
~ Less than 30 million won 43 15.5 graduate school 9 32
Exceeding 30 million won
~ Less than 40 million won o7 350 I person 4 14
Income Exceeding 40 milli
xceeding million won
~ Less than 50 million won 89 32.1 2 persons 31 11.2
Families
Exceeding 50 million won
~ Less than 60 million won 35 12.6 3 persons 55 19.9
Exceeding 60 million won 7 2.5 4 persons 147 53.1
Over 5 persons 40 144
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Table 2. Factor analysis of measurement variables
Factorl Factor2 Factor3 Factor4 Factor5 Factor6 Factor7
Measurement variables (Convenience) (Family (Aesthetic) | (Experience) | (Environmental (Local (Promotion)
relationship) awareness) characteristics)
Ade] S8 el 75 0.683 0.042 0.091 0.104 -0.004 0.097 0.123
AFA o] HE 0.667 0.062 0.126 0.219 -0.065 0.021 -0.017
QI FHIEA7 ) e 0.564 0.350 -0.064 -0.028 -0.045 0.041 0.153
+2]o] YAFo|a HA 0.541 0.081 -0.005 -0.066 0.157 0.080 0.166
A Bz vl8o] A 0.481 0.031 0.119 0.045 0.125 0.290 0.098
FREle] & =] Sk 0.479 -0.015 0.080 0.131 0.084 -0.028 0.127
APz 1eo] Tk 0415 0.375 -0.053 0.303 0.151 -0.053 0.118
aestal 3¢k AIgE 0.216 0.684 -0.001 0.003 0.160 0.117 0.166
olo] sl5se el = 0.058 0.609 -0.054 0.274 -0.018 -0.049 -0.055
ks =7 0.193 0.594 0.159 0.002 0.140 -0.021 0.086
ofo] Al =& 0.089 0.560 0.024 0.135 -0.088 -0.154 0.036
A2 -0.216 0.469 0.034 0.157 0.163 0.155 0.036
MZE AE -0.043 0.139 0.659 0.208 0.201 0.096 -0.110
Bk Ad 0.189 -0.022 0.579 0.269 0.114 0.092 0.054
2713 Ad 0.055 -0.152 0.573 0.041 0.012 0.115 °0.180
553 AF 0.178 0.295 0.426 -0.056 -0.004 -0.066 0.109
5s =7 0.308 0.206 0.425 -0.044 0.145 0.138 0.220
E2FANE =7 -0.064 -0.050 0.399 0.183 -0.037 0.229 -0.104
AZE ANE 55 0.080 0.022 0.199 0.675 -0.028 0.140 -0.034
AuAa EAE 0.202 0.126 0.040 0.528 -0.019 0.022 0.024
ofEAIF o R F=o| &7 0.080 0.069 0.283 0.446 0.108 0.267 0.121
5 77y TR 0.040 0.303 0.108 0.441 0.090 -0.016 0.045
FHH U2 0.129 0.079 0.120 -0.021 0.629 0.159 0.176
PSS Sl AREL 2 o -0.046 -0.033 0.123 0.093 0.579 0.206 -0.007
R s = 0.064 0.422 -0.043 -0.164 0.509 0.052 -0.019
Foss 2oV 2kl = 0.392 0.148 0.051 0.179 0.492 0.029 0.084
A S| FH FAPT e -0.064 -0.427 0.313 0.109 0.070 0.560 0.006
FEZS|) S 717 0.155 -0.099 0.166 0.049 0.082 0.537 0.059
FES2 o] B3ls 0.049 0.139 0.003 0.076 0.162 0.494 0.039
A AR HEsHA 7 0.217 -0.012 0.198 0.052 0.281 0.435 0.242
A=A S TR &Y 0.347 0.092 0.066 0.015 0.101 0.141 0.741
oJEAFrS WE 8o 0.397 0.176 0.017 0.211 0.055 -0.013 0.491
QA 9 FZ2 AlF 0375 0.121 0.243 -0.042 0.146 0.198 0.467
eigenvalue 3.196 2.764 2.092 1.714 1.638 1.535 1.394
proportion 9.686 8.374 6.339 5.195 4.963 4.650 4224
H #AZSHSFE gFEstER 1317 9)2) Q Ql(Environmental ZHE AlZd QQAH,E o] &l FHEXE 2A)
awareness), O12k ST 23 6& A FEFA Atk 2JAHSE 7 SHAEE O WSS OF &
R, gErs), FuEgd 5 FEAde] Fus FAN  PE 259 Q0T oK o= 7 20 yeh
FSHTE OF8l2Z2 "FEQQl(Local characteristics) = HlwA A gholgl & 4 JtiolEH4, 2005). ©]
olgla W) wix|gtoez g9l 72 TR HE & o Z+ 2JH™FE T3 F K-meansHES o] &3] #3
old, QEA Fo TR mE ohilel BEE RIS BMS AN E s £ AHske e
£ tiFEstEE "FHRY 2 2(Promotion), ©] 2kl EHE 3} Aok THEAL ASH SHEAH AT HEY
Ak, o TEE £ Utk ASH FHEA] WL vad
A, 2 FAARTE,

Q1 W olti(o] &%, 2008). Pinj & Steward(1983)°1 <]
SHH AlSd TENT vASE TIENS E835H

vol. 20, no. 3, 2014 49



AHgEhE Aol TXsle] AgAEE Y T ok 3% Mol AlF FF21= Al (squared euclidean distance)E ©]
o B AFo)A= Pinj & Steward(1983)] =2lel o} g3l ASTEE I3k 3 K-meansH-S ©]-83l] o
&g 3= AA AT HAEHS AASATHPIn] & Steward, 1983). 57] 32
K-meansH S ©]8317] ElA= Aol 8 & A 2238 At Table 33 2t
Aok alH, olE e tEH] ASTFRE HA T2OU S vige g 7 #HE RYEL S ER/S
geotd Favt k. wetA WA ASH FER] ward U= 2k AR, o312 d1o8%l, 7SRl ¥
Table 3. Profile by cluster analysis
Category cluster] cluster2 cluster3 clusterd cluster5 (p-gjue)
Convenience 0.44934 -0.28461 -1.75031 0.01145 0.43434
Family relationship 0.86500 -1.07040 -0.15412 -0.02925 -0.61152
Aesthetic -0.38192 -0.61904 0.02182 0.53049 0.27607
Median Experience -0.12552 -0.94157 0.50568 0.15925 0.40726
Environmental awareness -0.08266 0.11452 -0.49459 0.74375 -0.93000
Local characteristics -0.48868 -0.23633 -0.29545 0.53484 0.35339
Promotion 0.12504 0.03614 -1.06370 0.01845 0.35255
1820 years 3(3.5%) 12.7%) 27.1%) 5(6.3%) 6(13.0%)
2130 years 12(14.0% 821.6%) 271%)| 14(17.5%) 6(13.0%)
Age 31~40 years 31(36.0%9 8(21.6%) 7(25.0%) 20(25.0%) 8(17.4%) 30.762*
41~50 years 30(34.9% 5(13.5%) 8(28.6%) 21(26.3%) 13(28.3%) (0.058)
5160 years 18.1%)|  12(34.3%) S(17.9%)|  14(17.5%) 8(17.4%)
Over 61 years 3(3.5%) 3(8.1%) 4(14.3%) 6(7.5%) 5(10.9%)
government employee 7(8.1%) 7(18.9%) 6(21.4%) 10(12.5%) 7(15.2%)
company employee 2161.4% 8(21.6%) 6214%)|  38@T5%)|  15(32.6%
private business 2B06.7% 7(18.9%) 621.4%)|  11(13.8%) SU74%)] ¢ oo
Occupation housewife 210244%) 9(24.3%) 5(17.9%) o(11.3%) BUTA%)| oo
student 3(3.5%) 5(13.5%) 4(14.3%) o(11.3%) 48.7%)
teacher and teaching staff 4(4.7%) 1(2.7%) 0(0.0%) 3(3.8%) 1(2.2%)
the others 1(1.2%) 0(0.0%) 1(3.6%) 0(0.0%) 3(6.5%)
Seoul 16(18.6% 12.7%) 4(14.3%) 5(6.3%) 5(10.9%)
Gyeonggi-do 2056% 7(18.9%) 8(28.6%) 8(10.0%) 48.7%)
Dacjeon 11(128% 3(8.1%) AT1%)|  15(18.8%) 052%)]
Lives Chungcheongbuk-do 8(9.3%) 2(5.4%) 6214%)|  20(25.0%) S009%) oo
Chungcheongnam-do 23(26.7%9 3(8.1%) 4(14.3%) 7(8.8%) 7(15.2%)
Jeollabuk-do 5(5.8%)|  17(45.9%) AT1%)| 18225%)  14(30.4%
the others 1(1.2%) 4(10.8%) 27.1%) 7(3.8%) 48.7%)
Less than 20 million won 0(0.0%) 2(5.4%) 1(3.6%) 2(2.5%) 1(2.2%)
Fxceeding 20 million won 1(1.2%) 6(16.2%) 6(21.4%) 17(21.3%) 13(28.3%)
Fxceeding 30 million won DO56%|  1745.9%) IBLI%)|  29G63%)| 0| o
Income Exceeding 40 million won (0.000)
Fxceeding 40 million won 46357 5(13.5%) 6214%)|  22027.5%) 1021.7%)
Fixceeding 350 milion won 17(19.8%) 6(16.2%) 5(17.9%) 6(7.5%) 12.2%)
Exceeding 60 million won 0(0.0%) 1(2.7%) 1(3.6%) 4(5.0%) 1(2.2%)
1 person 0(0.0%) 12.7%) 0(0.0%) 22.5%) 12.2%)
2 persons 6(7.0%) 3(8.1%) 6(21.4%) 11(3.8%) 5(10.9%)
Families 3 persons 13(15.1%) 8(21.6%) 4(14.3%) 25(31.3%) 5(10.9%) 38.160**
4 persons 61(70.9%9 16(43.2%) 14(50.0%) 34(40.0%) 24(52.2%) (0.008)
5 persons 5(5.8%) 0(24.3%) 3(10.7%) 8(10.0%) 8(17.4%)
6 persons 1(1.2%) 0(0.0%) 1(3.6%) 202.5%) 3(6.5%)
| time S0(58.1% 5(13.5%) 8(286%)|  44(55.0%)  18(39.1%)
Frequency of 2 times WREH|  19G51.4%) S(17.9%)  25313%)|  18(39.1%)|  48.366**
visit 3 times 8(9.3%) 12(324%)|  14(30.0%) 10(12.5%) 1021.7%)|  (0.000)
4 times 0(0.0%) 12.7%) 1(3.6%) 1(1.3%) 0(0.0%)
** p<0.01, *p<0.1

50 SZEAE, 20 M3z, 2014A



olEAdNE WA el

Hehfaglel F4ldel E& ootk IR 30~50Th
HIE(70.9%)°] =3, 39, AG], AfdFRIE gk
FEH AFAE AL, A7 S0l FE olFA, &5
4Rkl 23} ~ 53Rk ofsh, 7F Bom, 471 7HE W
357 1230 $HAF "ol ETh &, TR 4
3, A4, 71 ¢ o2 agska, Hols} vk 3|
dhe Zlo® wol AAFo] 9lE 75T

“_-E‘\_. A=

AHe 5160419 Blgo] 7PF Ea,
e e, S, 499,
APFHol nHjgo] =om FNT E} ZHI vwsd

flo
)
9
=
iy

2 Holth AFAE AR vlge] 7ME w1 V=
2 Holth A& 3Av 23} ~ 43wk o3},
of Wlgel 7 a1, 7HE e 3519, HESlae 23
s AFEe] Ak F, A=A WESHH F
Ttk she ZRAZE 288 B Ao AFshe ¥
=4 fFEelrh

U

A3 AFally FAgtel M £ FAdolth A
31~614] o)o g2 wnuA YA BIEHo] gow,
Y, AR, AL, e BlEo] =tk A
FE 7], TRl Bi, 9452 nuv %
i =

dukel ofah, o 2 BES] ATk 7 %
é

o2 rlo

;

_Tz‘-izi_lﬁoﬁ‘,
on:O\r—ll-:rlo

491, WEIGE 389 wlgo] BT Z Az A3
ZA%S BRI LKA ANE FasA A7)e 7}
=ohg) WEA falol)

Al

= o =
o] 71 E& Fdholt AHL 31~60A0 WLE LA
Rom, AYe A, AFFe] vlgo] =k
AEo] g, AASE Y 239 ~

R

5 olshHIEo] =T VIS e 341, UEE

rir
5
foks
o
R
o
)
Hir
&
o
N,
12
o
i
FAd
)
)
oo
1%
e

ZdEEo ek o]4o] w2 Folth

A 5t AEAUa B34S AT B
o182l Aregl, AP, FEQQ, FHIM LI
FAR e Aol WA oy acle] mghEol
glol WEAe] T 47E WgHL vk dPe

OESEE
7 BEsel Qk & o&AWRL 1xe) Z2
B Bl LA & QY TR 8490 FHL, o

o AT

r

SASHE 7SR HEAe|ER TSR SA
w32e W

[
ol

el
g
k)
7
iy,
3

AFAA BHARE MO 7 15 vh
2 A5 Table 49} 2T,

AR, AR FA E, 0] F8
t A1ERs Aol olEe Wolge A
3} Y(Healing), otol 5] Bher 8 AALR Ho| 7}
zbe] fol ol UiF 4T G35 7 Aok weh
AGrhee] WS WAL F A= AUHFH, 7}
Zo] YA 27 & e AP T2 Aol Bas)
. Og3 TREHAE RRst o] F4e] HA}

ot
2

i)
+

A, T2 BEY OF, o AW AW A
o} mAle] Fuo] Fag wAo| H©rh o5 A

#7437} vhe Fuol FEF BAS 23 o), AYw)

%
At
e
e
Ry
o

N
rlo
0
v
N
i_l“
i)

=]
=)
tlo
=2
=)
o>
o

A=, 37 HSHARI npesd 9 npSZ R, o3k
THAAZA 5 Q= A% Z2ad AT So] 27w

vol. 20, no. 3, 2014 51



AEs) - 224
Table 4. Marketing strategies of each group
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