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ABSTRACT

Knowledge management is considered an important factor for competitive advantage and sustainability for
firms. As many knowledge management systems failed to achieve the desired results, enterprise social media
(ESM) has received considerable attention as an alternative solution for knowledge sharing within a firm. This
paper attempts to investigate the influence of various aspects of ESM on knowledge sharing. While previous
literature mainly focused on structural aspects of ESM, this study focuses on social psychological aspects,
such as social connectedness, social awareness, and social presence, along with reputational aspects (such
as self-presentation). Further, in order to clarify knowledge sharing behavior, this study classifies knowledge
sharing behavior into two categories, knowledge contribution and knowledge acquisition.

The data used in this study was collected from 179 individuals who have experience in their own ESM.
The results show that both social connectedness and self-presentation positively influence the two types
of knowledge sharing behavior, i.e., acquisition and contribution. Meanwhile, social awareness turns out to
be a significant determinant of knowledge contribution only. Contrary to our expectations, however, social

presence does not significantly influence knowledge sharing behavior.
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7190 A&H 02 A9 (comparative
advantage)E §A3l=t] 7]ojet= Q3 Aoz
oJAA AL T} (Drucker, 1993). 7|95 WH +73
Q= 7h] M)A L92 22517 93] AAAGAAE]
(Knowledge Management System, KMS), L5 %©]
oF 22 IT 719 AdS Algsf ek L2y, of=gt
71954 A7 Gol tist =3y} Fatol| & E4tekal,
o AAAAXAEL J|oiHE 719 AT} SFAHS 7}
A QA Falal 9ltk (Akhavan et al., 2005). Butler
et al. (2004) & RIZHEL RO AKMS2] Aajj&-0] 80%
o frtcia 2elslc, oe dske) 2ot 8
Q1L KMSS} o] $-E40|1 24
ol Th¥et ele] Aol 2yl
Ui S]] efal B
HAl:, oof wet 7|9EE 7]
HIA(SNS)&F 22 Bt} 5540|al HZ-A14Q1 717
UAleld 4l AXTH Ao r BEFe Hetst
31 QIth (Huysman and Wulf) 2006). 5, IBME] H]
sto]H2 (beehive)l} 7|98 EQIHZE &= “ofH
(Yammer)'tb ‘A (Quik)' 1} 22 7|9 WF A& SNS
2 w=QIste] 719 YRe] A4 T99 25 S 27
staLzt sk 719E0] S71skal 0t} (LG Business
Insight, 2012). whepr], 4] 2o A o2{et Az
a2 Y] &3H BEL 7Y Yelre] thobet
N9 g} MEe AN F2L 75a dto

2L
rO
r? ol
_k;:l
il
P =~
)
]

24 7199 54 9=F(Dynamic Capability)S 2%
Ae 593t Qelo] F 4= qlrh

7189 719 W AAlEfel gt EHES Test
IT $33 A&7 FA ] tisf dAtsto] ghou,
T/ 7He] HlFA oAl AP QN AVSA] A /g
o FAE Ast= 719 Wl adnidol= 71E9] 7]
o Ul T tE A4S 7HaL o 2=y,

2 AL Holt} (van Hooff & van Weenen, 2004;

Taylor, 2006; Lin & Lee, 2006). T3k AF SNSOj|
7St A A g foll He AEE 24 HEHAY

24 B4, % 1, %‘E, FHAE S)E0l A

ol HA= =

(Kotlarsky & Oshr], 2005).

oo & AF= HIFAA Fx22A 7Y SNSY
5785 ANEAE e BollA AkEl4 &1 (social
aspect)} B2 =W (reputational aspect) &2
s, ojefet 2wso] A4 290 olust 4
S mH=A2 d7ataat st (Kraut et al, 1990,
Huff et al., 1989, Short et al., 1976).

B, 71E APEL e ANFF B9 A
A& Al (contribution)st= 5&4Q B &
Wi AlgH Z4S g5 (acquisition)st= 54
A Pl FHOo R o]RojA = Aoz o]
U (Davenport & Prusak, 1998; Reinholt et al.,
2011), A4 AT Bt AN YE B9E 7R3}
A @3, Bdstel ANEs BIR Ao 9
t} (Chakravarthy et al., 1999; Kogut & Zander,
1993; Nahapiet & Ghoshal, 1998). 12]u}, #]4]%
© = o] /A= ZE|Ho AL Kok ZgHoZ
ofshal] Sleire A4le] AT} A4 B W 8
WElT B U SEAY A2 ANBRE 7
oFg "7} QItk(Van den Hooff & Van Weenen,
2004; Goodman & Darr, 1998). o]o]] E Lo A]
&, AAEfrel gt 7ide A4 A% (knowledge
contrlbutlon)i’ﬂL 214 &5 (knowledge acquisition)
o2 NEs} stol, 7] ] SNS| A4 -l thet
ol tiel] Xk AAARI ol3) & AlgslaL At stk
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o = e BARIN ¥ 2 FF& 7HAA Fek 71
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2.1.1 Ate|® SLiZ (Social Connectedness)

AN Be A5 ARA o=
O AMgolu b8 I53e] #AllA 71 o2
e A9 22 g oo s Aot ¢l
t} (Flora, 1998; Grootaert, 1998; Lee & Robbins,
1995; Pretty, 2002; Uphoff, 1993; Woolcock,
1998). © Uo7} ASA folizholst AlRA B &
oA dup} LSl BT DA AAE AL W
281 gtk L7l 2HHY LS WEpE o
t} (Lee et al, 2001). &£ T2 AFAEL ALS]A &
2t WA (micro) 4223 AA1A (macro) HE
2 o] Algle] MR The 18530 dEEs 4
T & Aottt (Pretty & Ward, 2001; Krishna,
2002). Baldwin (1994)+= Ar8)4 Goizhe AtE9]
AN Uehd= sidS 248k QA #A +
Z5 sk, dea-golA Yefe oj=ulof o5k
1A]A (cognitive)o]al AR (affective) TAZ
golstal It o2fsk ARlH friiztol] gt Ho=s
< HiFEE HgH IAE AA R st 2 Zelel HA
Ao] ARRA friiztell Thgk Aeojel ZHkateith

7o) WEstal SNS7F FHZbgol whal ARSA &

o] 7iES SNSol| A& dFste AFAEC] &
oJyfth SNS= ERAZ O 2 AlS|H BAES 7Hto &2
B Q17] wEo] 71&22] WH AFS HA o) & 3
= ARRlA fohd2 Rt & ARl SNSoA

= &4 9 4 Atk (Cornwell et al.,, 2008). Grieve

et al,, (2013) &= AEA ST 7dE SNSolA 7¢
2 Zhahab who AfEo] AF23ka 9l Facebook
off 2g38}o] Facebook AHe]2 Gzt (Facebook
social connectedness)s 27133t Grieve et al,,

(2013) o] w2 Facebook AlE)4 Stizte o=

gholo] Abs|A Szt 9Abst g&FEo] Q= Ao
2 YUEHIT &, Facebooko M= AHE]4 fojftol

=o o]slz} A=l :L;Qx%o] 57710] o]zﬂoﬂ 1-415} u}z_
Zro] =A UehGth (Grieve et al,, 2013). T Lo},
Facebook o] 8A&2 22l AJolld t& ArE
1A gEAEe B AEA Soi7e oA Hol
el JAHQ YRS AFske Ao R el
(Grieve et al.,, 2013).

2 AT E 719 W SNSAHEo]l 23& Fof 2¢]
ol BdE= ARA i A4 Ffeke]
AE goprdal stk

o)

2.1.2 Atg|& o1&l (Social Awareness)

AFE]A Q14)(social awareness) Q14](awareness)
o TPgE Ao 2 A8 1L e S-S ol
o] gt} Gutwin & Greenberg (1998)+= 14]&
AFR)A Q1A A5 14] (task awareness), 7HE €14
(concept awareness), @5 &%+ ¢14] (workspace
awareness)9] u 7}A] FEJR FESFGTE o] F A
34 QAL IF Ul9f ARl
Zgolstutt. A=, ARSI QIAole ALSH A 4o
A Aol ek AHES 91X
A Zetshe s Qulgtt] o3k AIRA Q141
e AT el tigk ¢
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t} (Bardram & Hansen, 2004). o]2]&} AR3] Q14
2 719 W KMS AHgel] Qlof mj¢- Fast g Aotk
Sohlenkemp(1999)0] w2, AFE]Z] Q40| §loj=
Theo] A7) oJAE o] AT XAE T HEs|of
s 719 U] %ﬂ—ﬂrt A19] BHsEaL asic o
=AU s
£ A8 94 gl A2
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2.1.3 AFe|® AxHZE (Social Presence)

1976 Absld AAj 7 (social presence)?] 7HY
o] A& AA ® & (Short et al, 1976), SNS2] A=}
of tidt B dtsolA AEA dAde 8 A
g @A 2 KBl 9t} (Gunawardena & Zittle, 1997,
Richardson & Swan, 2003; So & Brush, 2008). A
314 AR Aol miziE ARUAelA LollA g
Ay} 15T FEAES sk AEE u3ict
(Short et al., 1976).
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E/doll JBH *}ﬁlﬁ Aol 2 %E}ﬂ AAR
(Gunawardena & Zittle, 1997). Z12j ), 7]&9] vkd
o ujet vjAle] EHo] 4T BEBE Aol At
84 A7 ARG TS Qs HES
ofn|at= wiA|2ke] BAlo A L] AAZHET oz, uj
A ol 880 20 FEAEE S TS AAehs
AgAe] AT AZS Snjahs wiA) & o
AAS o £23% @4 F B 9t} (Shin, 2002).
B QolNE ASH AAIE 719l SNS ALe A
7} SNSE ofm v ellate Aol thet w9

Jl

N

SNSE Eof JTa8ste AidS dAste A=
JoletAtt. SNSO| 739 AFRA #AE o=
I Q7] wiell AMEA AAizte] W2 A, 719 Ul
KMSZA] AHGEE SNS 27t ofLjeh dukael §
O] ARg- meh A4 E 4 YTk

A=, A AR 719 W KMSE ARgE|=
SNS wizjo]l tht Q1410 2] SNS AHE: AAIE =&
Bk opujeh, THAIE o &5 TS AT RHA

2.2 Wut™ =M (Reputational Aspect)

221X |&
Goffman(1959)+= #}7]3E 8 (self-presentation) <
Rel ABA Lol BAEE Aoke] 0|54 440
7rstel Aojshint olefer 0|54 &40 Wil
o 2M Aopst TR AoPE PR 9
o}, ‘wjed 0 2Aje] Ahopi= ALE] &0 A Efelo] 5177
= goke P2 ule 1S s AoE o]
ol A AF3E Aopg Jujatr, why
x}fa/«u Aopr Bele] AN YAg 4
i}?} Aotg ojujalo], AF|FEA| RS AoPE
T} (Goffman, 1959). 2 7oA 7§Q1e] Wk
AT E AEA BAll 7Rkt SNSE 8 719 W
A4 Z-froll tis A-Fsh, Aol A7 EL, Z, A

ZJAl 2L
-1 O
53t € Aol's TAsH: 4] HHo] 23S

&1 (Self-Presentation)

ou
e *

@ 19l
T}

olgfst ‘ARZ|StE AtoPE BESHE A HEL
QoA A Tzt st JEE YEsal Y
o} (Trammell & Keshelashvili, 2005). AFHE-2 A}
No| gt oA & Efelo] AL Hrtekd 7Y
ate, 2atel elME 344 2ell oA g TE

7] S8l B2 AR} H] g, =S FARIT (Schau et
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al, 2003). 23, A|FAL ASH 02 EHL AN

] oju A& EloAl HEshr] fJ) FHE FAsH

A Feshe Igolal T 4 9lrt (Ellison et al,

2006; Leary & Kowalski, 1990).
olgfat, 47| Eo| that S 7)Y

#9% 57) 90108 oAXL gtk A, A EH

2719 U A4 3% B9l vl Fest 229l 5

ENiE

2.3 X|AlZ2 8 (Knowledge Sharing) d12|: x|l
&1 (Knowledge Contribution) & X|Al&l
(Knowledge Acquisition)

AXZH G5 249 S FHs] ¢
3t 7|5to] Hal 229 M2 AAHE] Efrt H
t} (Kogut & Zander, 1992). 7] ¢17Loj|AE= A|A]
T A U= B9E st 7idstst

e §
[
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A7ste] gk 5 ANTHE Ted A4S A2
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Aolato] Al E AL} (Bock et al., 2005; Nelson
Cooprider, 1996), A48 T4 UEht= ]
| A3 5549 S} A4 959 25400 &
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and Prusak, 1998; Reinholt, Pedersen & Foss,
2011).
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_ AFS]|® &M (social aspect)

AElH foi

(social connectedness)

Hla
\ __ X|AlFZ8 (knowledge sharing) —

x4 2H
(knowledge contribution)

A1 Q14

(social awareness)

Ar2lH

(social presence)

R
(knowledge acquisition)

Arl=Ed
(self-presentation)

L— s ZH (reputational aspect) — (32l 1] 917 05
ool wheh, £ A= 719 Wi SNSofl 7]Rbet AFS] A 3.2 AfElH 214
TS ZIA A4 ol me- F835 A7t Dourish & Bellotti (1992)%= AFE]Z Q148 Al
g 4 ol Hotth webd & Aol = AelE o HE ohE AR ol tigt ojsfet s
thatol A4 F3T A4 5o {3 FFE F= a1, Gupta & Govindarajan (2002)2 o[2{%t AHe]]
A wefsbr] Qlste] thEit 22 7HEE S 2 Aol =&45F AEE= 40| AHEE Aoyt
ct. AHESHE Tl tist ARE AlTE Fo2H & o
G834 AA F-H7t Zhesldval s o2
[PHE 1] AfS1E Rohzt2 XAES2 Lo F+e gk A4 o] st JEER Ads) A4 3d B
£ DjEict, oS E8HO R o]Fo] 4 U Aot A4S g
[714 1a] MBI QrhZtS X|AIZS0) F+)el gt o] S8k Fole A4 AlgAto] tiet FEE vhof o
Zct o2H FH f83 A ATAE FE 4 e A
[7}A1b] AFBIX SrizES XIABIE0) X(+)2] oistS O ojtt. ofAH AREA QAo S7F & 4+ F A|A 85 Bl
Zirt. AN B9 BF S7F D 5 e Aol uhEhA
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[HE 2] A3l o2 X432 el el JEe
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[P 2a] A5 QIS XIAZ 0] 5(+)0] S8 DFIC

[P 2a] Akl 2

3.3 AtelH Axiz
Gafen & Straub (2003)2 A4 AAQTS A4l
Lol 37 of =, T AFRFET Ay
Tkl QA= ALS|A, AA A 2Ho] AEo s
otk olzfsh AR AR B AFElA]
SNSO| Q8 A Q9o =2 KB il QJt}h (So & Brush,
o Ul SNSE o] &3t A4 Ff TS A4
§E FEAOZ 3} SNSolt). A SNSo| EA
L + 719 W SNS s AL A7k
2 8 oo gFS WS ol
= 719 Ul SNSEJ =2 AR AR i AHA]
oigt 37441 QAS Estal SNS wiAE 7l
3
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% QA gro.zm Apdte) 2

2 e 948
0 foie A 2 AN 34 B9
BT Bl mhel i ATelNE et e

[7H 3] MBIS] AAHZHS KINZR B2l F1e| g
2 ojzict

[7H41 3a] 1SS MAKZHS TIAZ S0 Fen)e] 82 O]
alct

[7H4 3a] AfSIE MAp2e TIAEISO Fene] a2 o]
i

3.4 X7\ =8
Dominick (1999)= AP] 8 2
L atoR A8 © 4 Yri 24 A

>
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)

7 SAE A S R B SR0RA o4
o 29UE A
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[PHE 4] Zp|EE2 X|AZ 2 2l F(+)el ¥t O]
Zict,
[PHSE 4a] X7 | B2 XA S0 B(+)e| YetS ojZict

[PH& 4b] x| EE2 X|AEIS0| F(+)2f Fets ojFICt

41 %20 47 U
2 o] AR
B3 Az HEJERSZ

=

s 2

*}%“é:% ALet BE 232 YAE (Likert) 74 3
= o A=

[e)

& Ahgsto] Sttt dEdE] S 4
at7] SJal ¥ Fofo] Bt 2yt WAL 39S T
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[ 1] 77K ol chet == gl

it
f=l
HO
rot

A Y 32
MEE [T 71 L PAS0 chell =71= 212zt 3SR 9

Rettie, 2003

AEIE OIA |712) L pAgRISe

Eret URH HiZof chet ©f

Van Baren et al,, 2003; ljsselsteijn et al., 2003

MBI Az |71 L SNSE Soif ofThfof thsh @dste =2 &2 214 Short et al, 1976

. Al0| 25t 0|0X|2 EFOI0| RHAIS Ttst2 7| olo| 0|0|X|2
b |Es fc;ll_OF |OfX|Z2 EFQIO| XtAIE HotstZ 7|chatnd, £219] 0|O]X] Ma and Agarwal, 2007
Eol't Sl
XA B8 | 7]Q L LA9d0| Yot= XAD HEE 3Q6 F= M Van den Hooff and Van Weenen, 2004
XA EE 7| L oA st XAN HE 398 285t B Van den Hooff and Van Weenen, 2004

7} 52% 2 714 WO, o]olA] 40th (27.2%), 2

O QLEWE 71H AAAE tIFLE 6H3l7] wizol
30~40t)9] vl&o] 7P =UTh LFEkE 7|9 At
HiEok= AHIAYO] 49.3% = 7P Bk, AXY
40%, 389 107%= Tt AdEoF FAE 2
gkl QATE A%E 7|99 FE= 30091 o) 7]
Hol 634%E F-/Jskal $1om 1,000% o]/d<] th7]
HE 33.6%5 AL Qo] SEAEC] F&E KMS
2] SNS &8 FE7F =2 7|90l Akl QAT

[ 2] 222l EY
= HIE(%)
" LEX} 71
0fX} 29
20CH 21.80%
oy 30cH 52
40cy 27.2
HEY 40
Atoj By MH|AY] 493
=8¢ 107
<100 145
100 - 199 135
Eojala 200 - 299 8.6
300 - 999 29.8
1,000 - 4,999 221
5,000 < 15

42X B4 2 M AS

2 Ao 2w 4 9 7P 752 PLS (Partial
Least Squares) 2.0 AR&sto] {83t PLS=
BA ol29 AZRTFE AT ofZo] $43 &
T2 Z‘]E}\]/\Eﬂ JJ-E:] oﬂ:,J_oﬂ uLo] }\].B_Qcﬂ ] Lq],,_
o 2 i) BA] B2 Aekeith (Barclay et al,

3780 FEEL, B Mes] 5
AZESTS HA @2 2ot 27] wie] T &
Fdo] FHEQTE FI4 991 FA Adb= (73]
2t

7)
3y (correlation)oﬂf\i FZ2H Hat

S =Y W] AEAS] Ao Yt Zioi ?_]
ot o2 AoASERT B =7 UEhith ol&
ot 2 A9 34 FEso] WEEGAES FH
shdtkal wekek 4 Qlet (Churchill, 1979; Gefen &

Boudreau, 2000).
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7| LH SNS7H K| AS 7 =90l Dlxl=

[ 3] &elH 0l 2
XA S5 XA &5 INZE= Af2|H 214 ARB|X RUZ ARS|H Azt
KnoCl1 0.94 0.58 0.33 0.40 0.54 0.20
KnoC2 0.94 0.58 0.38 0.38 0.58 0.24
KnoC3 0.84 0.54 0.31 0.35 0.47 0.16
KnoD1 0.54 0.89 0.29 0.25 042 013
KnoD2 0.48 0.85 0.15 0.24 0.41 0.05
KnoD3 0.53 0.78 043 0.28 0.42 0.30
Self1 0.31 0.39 0.78 017 0.35 0.41
Self2 0.22 0.30 0.82 015 0.27 0.51
Self3 0.32 0.31 0.85 0.26 043 0.50
Self4 0.32 0.26 0.73 013 0.23 0.38
Self5 0.34 0.23 0.86 014 0.30 0.44
Self6 0.28 0.19 0.77 0.09 0.18 0.39
SocAl 0.37 0.27 0.14 0.84 0.44 0.14
SocA2 0.33 0.27 on 0.86 0.46 0.13
SocA3 0.39 0.29 0.16 0.89 0.49 0.07
SocA4 0.32 0.23 0.18 0.87 0.46 0.09
SocA5 0.37 0.26 0.26 0.83 0.47 0.18
SocCl 0.44 0.36 0.31 0.51 0.86 0.25
SocC2 0.48 0.42 0.31 0.56 0.90 0.24
SocC3 0.54 0.49 0.29 0.42 0.90 0.20
SocC4 0.57 0.47 0.39 0.43 0.86 0.26
SocP1 0.24 0.21 0.45 0.16 0.29 0.88
SocP2 014 014 0.49 013 017 0.86
SocP3 015 014 0.36 0.10 0.20 0.85
SocP4 0.20 0.18 0.56 0.08 0.22 0.83
(Note: KnoG=X|Al 281, KnoD=X|Al El&, Self=X}7|E3, SocA=AIS|A Q1A SocCEALS|A QLHZE SocP=AlE| & AlxHZh

oES x4 38 WIES | AEEeA | AeEetd | AEEAN
x| 25 0.839
|4 23 0623 0.908
7| =8 0.360 0.377 0.803
NEIES RS 0.308 0.415 0.200 0.858
ARE|H Ui 0.503 0.584 0.374 0.542 0.879
NEIES IS P 0.205 0.225 0.547 0141 0.268 0.855
AVE 0.704 0.824 0.644 0.737 0.772 0.730
Cronbach’s Alpha 0.790 0.892 0.889 09m 0.902 0.878
Composite Reliability 0.877 0.933 0.915 0.933 0.931 0.915
(Note: Ch2HI9| /2 2Ah= AVE gkl Mg &k, df=178)
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(Mote: df=178, one-tailed test, *p<0.05, **p<0.01, ***<0.001)
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(knowledge contribution)
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