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A Study on the Tableware Design using Geometric Pattern
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Abstract They are used as a symbol representing some meaning of an object. Geometric patterns in the
formative arts have been recasted by artists and used to express modern images. Simple shapes of geometric
patterns create beauty with their outward appearance and decorated patterns. The simpleness of decorated
patterns go with restrained, rational, and modern concepts. The patterns decorated with geometric patterns use
geometric figures such as octagon, triangle, quadrangle, etc. and they give satisfaction to modern people. They
are also regular and simple, so they can create impactive visual effects and three-dimensional space can be
created with these dynamic patterns. Therefore, attractiveness of shape which gives enjoyment is also found in
tableware design using geometric patterns. Using geometric patterns in tableware design is not based on a
chance factor, so it is possible to objectify and reproduce the patterns. These repetitive designs can influence a
lot of designers working on tableware and help improve the tableware designs. It is also considered that those
designs are able to create new opportunities to produce a high value product in the ceramics industry.
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[Fig. 13] Designed Tableware (B—type)
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