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Abstract Most Consumers don't pay attention the process of giving consent for the provision of personal
information. The terms of giving consent of personal information provision including 3rd party provision related
contents. Although personal information leakage were related 3rd party sharing, consumers can't recognize the
details. Therefore, this study focused on the perception of 3rd party provision of personal information.
Consumers recognized 3rd party as who are related the service offer or not. Consumers want to know the
cases of personal information sharing to the 3rd party, and if the business operators got benefit to share
personal information with 3rd party, consumers want to know the facts. To understand the terms easily, the
format have to be revised and to be standardized. Standardization of consent forms is very important for
consumers to understand the difficult documents and the development of the business system to collect and use
consumer's personal information to guarantee the right to self-determination of personal information.

Key Words : Giving consent to the provision of personal information, Right to self-determination of personal
information, Perception of 3 rd party sharing, Context for perception, Format standardization.
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(Table 1) Factor Analysis of Consumer's Importance
Recognition for Consent Contents

Factor
.\ Total Loadings
Contents M(SD) | Factor
1 Factor?
Needed essential personal information | 2.24
- . 135 |88
provision for service offer (.89)

The case of work entrusting to other | 2.37 %65 2
companies for the service offer (1.02) ) )
The case of gathering personal

information to use marketing and 3.04 97 210
promotion those are able to be 147 |” '
additional useful information.
The case of sharing personal

information to partnership companies 2.81 1 396

for service offer.(ex: A Credit card for| (1.29) | ’

discount at B Mart)
The case of sharing personal

information to partnership companies to| 3.13 953 169

use marketing and promotion those are| (1.59) '

not related with service offer
The case of sharing personal
information to their partnership

companies for business operator to get| 3.13 1 161
additional benefit as for doing (153) | '

promoting, target marketing, OBA etc.

those are not related service offer
Eigen value 3957 [1.131
% of Variance 65.95 |18.85
Communality 84.8%
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(Table 2) Consumer Perception of the Importance
Recognition by Action level

Consumer Group by the 3 party
contents check action

Contents level(mean) F
no medium
check check check
Factorl : service offer o PR -
related contents 231 2.52 206 | 4532
Factor 2 : irrelevant
contents to service 3.06 294 2.89 580
offer
sk p < 05
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(Table 3) Consumer Perception of 3rd Party
Scope by Consumer Group

Total Action level(mean)

Contents M no | medium check F
(SD) | check | check

If T issued B Credit 428 | 4.33 3.80 441 | 12.324
card, my personal 0.82) b a b ook

2014 Aug; 12(8): 187-196



An Exploratory Study on Consumers' Perception of Personal Information Provision to the Third Party

information will be
share to A mart

If T issued B Credit
card, my personal
information will be 427 | 429 3.9 446 | 7712
share B Company’s | (0.84) b a b w3k
partnership and alliance
companies.

If T issued B Credit
card, my personal
information will be
share to the 3" party
companies those are not
related card company’s
service offer

392 | 393 365 | 413 | 3573
(10D | ab a b *

wex p <001, *x p < .01, * p<05
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(Table 4) Consumer Perception of 3rd Party related
Consent Contents by Consumer Group

Total Action level(mean)

Contents M no | mediu F
(SD) chec m |check
k | check

If business operator got
additional benefit
through sharing

personal information to

the 3" party, business
operator have to notice
the facts details.

If business operator got
additional benefit
through sharing

personal information to

the 3 party, business | 456 | 464 | 39% | 462 | 24859
operator have to 074 ] b a b ok
suggest practical
benefits to the

consumers such as
mileage, coupon.
If business operator
shared personal .
information to the 3 | g g3 | 471 | 400 | 475 | 30730

party, business operator 071 .

have to notice the fact

and to get consumer’s

consent
Consumers should be
able to select the 3 | 445 | 450 | 400 | 459 | 11.365
party which could share| (081) | b a b ok
personal information
Consumers should be
able to check easily the| 4.56 | 462 | 402 | 472 | 22.086
3 party which shared | (0.71) | b a b sk
personal information
Service differentiation
are resonable as 393 | 401 355 | 380 | 4529
personal information | (1.15) b a ab ok
provision limits
If my personal
information were shared
to the 39 party, then the
facts should be noticed
to me easily
Whenever business
operator shared my

personal information to| 453 | 463 | 382 | 466 | 3647
the 3 party, they | (074) | b a bo| e

should let me know the

facts
‘Whenever business
operator shared my
personal information to
the 3 party, they
should get my consent
to the provision of
personal information

451 | 459 | 393 | 462 | 21.889
075) | b a b otk

457 | 468 | 3% | 452 | 30803
7| b a b ok

456 | 464 | 395 | 469 | 28.096
©7) | b a b otk
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