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A Study on the Sales Promotion Functions
of Packaging Elements Using AHP
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Abstract Packaging has played important function on marketing as a silent salesman. As an interface of consumer and
products, packaging fulfills several functions such as protection, sales promotion, communication and convenience during
the distribution process. For the appearance of self-service sales method, packaging could be regarded as important sales-
man influencing consumers' preference on shelf in the shop. In this study, Vitamin water was selected as the proper target
product for lower impact of prices and brands. With previous studies, Vitamin water packaging elements were classified
as ‘packaging material’, ‘packaging shape’, ‘label color’, ‘logo layout’, then each packaging element was consist of
details. To measure the influence of each packaging element on consumers’ preference quantitatively and to minimize
respondent's subjective judgment, Analytic Hierarchy Process (AHP) was used as a tool. Through AHP result, packaging
element of the most influence on consumers' preference is ‘label color (0.370)’, and ‘container shape (0.246)’, ‘container
material (0.230)’, ‘logo layout (0.154)’ was in order. Among the detail packaging element, ‘plastic (0.405)’ has the great-
est influence in ‘container material’ and ‘cylinder (0.423)’ in ‘container shape’, ‘magenta (0.329)’ in ‘label color’, ‘ver-
tical layout (0.572)’ in ‘logo layout’.
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Fig. 1. Modified marketing mix(4Ps) with packaging and pur-
chase.
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Table 1. Reinterpretation of marketing mix (4Ps) in packaging
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