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Abstract

The purpose of this research is to examine the images and interest degree and purchase intension of consumer and
images according to demographic characteristics for Hanji clothing products. 207 subjects evaluated images for Hanji
clothing and attitudes and behaviors of consumer were analysed. For statistical analysis, frequency analysis, factor
analysis, mean, pearson correlation coefficients, regression, crosstabs and ANOVA were used. The results were as
follows: Image factors of Hanji clothing products were ‘luxurious', ‘practical’, ‘wellbeing', and ‘traditional'. differences
of according to the age and occupation were showed at ‘practical’, ‘wellbeing', and ‘traditional' image. Hanji clothing
products having highest consumer interest degree and purchase intention were shirts, scarf and handkerchief and Hanji
clothing products having highest experience of use was socks. interest degree, experience of use, and purchase intention
for Hanji clothing products were increased at high age, office worker. For consideration of Hanji clothing products
according to demographics variables, age of 20’s-30’s and students considered design and functionality and age over
40’s and office workers regarded price and quality as important consideration.
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(Table 1) Demographic Characteristics

Classification Frequency  Percentage

(person) (%)

Male 102 49

Gender

Female 105 51

20's 69 33

Age 30's 62 30
over 40's 76 37

Seoul 102 49

Residence

Jeonju 105 51

Student 72 35

Job Office worker 94 45
Etc. 41 20

AR AR EA 1029, oAb 105808 % 2079S
dgow shelon, ezl 200) 697, 300 627, 40
Y obgel Teelnl, AFAE AeAl 1023, HFA
105, e Aol 727, Aol 94w, 7]E 418S
dros zAlelsld. 8 24 20119 74 1325
28744 N3k,

A B SPSS 12,08 AMEste] imEA, g0l
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A 5 Ak

m 23 9 »z
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(Table 2) Factor analysis of images for Hanji clothing products

(n=207)
. . F . 1,
Factor Description loa dir?gt(z/ralue Eigen value Cum. pct (%) Cronbach's o
Modern .855
Urban sensible .840
Luxurious 811
Luxurious
Refined 788 6.369 37.467 911
Image
Romantic 746
Elegant 706
Fancy 598
Practical .888
Active .873
Practical .
Functional .847 3.561 58411 .858
Image
Sporty 578
Comfortable 555
Wellbeing Favor health 915
2.199 71.347 .809
Image Environmentally-friendly .853
Folk .858
Traditional .
Simple .840 1.466 79.968 7183
Image
Traditional 557

F29 Aatsh Asteor, A SFAFA hahol &
20 Qlgol Fl=nt,
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3 A, 287 ofnjx), &Y olul A Ao] 20g)oiA
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‘rTXﬂ om|A] xfol7} YERFA] ekEd], o7l Al

= 28ke] Azl QiFEolA, AFolME AFA] 3Hs:
nhgollA] ZAFE o] E8hE FHaFo] FARE A8 HFA|
o] AFALE dPo = 3117 ulitel A4 EdHct
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(Table 3) Images of Hanji clothing products according to demographics variables

(n=207)
N Mean S.D. F value
. Male 102 0.06 1.00
Luxurious Female 105 -0.05 1.00 0.782
, Male 102 -0.03 1.05
Gender Practical Female 105 0.03 0.95 0363
, Male 102 0.07 1.05
Wellbeing Female 105 -0.06 0.95 0940
o] Male 102 0.15 0.95 .
Traditiona Female 105 0.15 1.03 2144
20's 67 0.09 0.75
Luxurious 30's 64 0.15 0.90 1.106
over 40's 76 -0.05 1.24
20's 67 046 ¢ 113
Practical 30's 64 0.02 b 0.99 14370
over 40's 76 0.39 a 0.67
Age 20's 67 023 b 1.02
Wellbeing 30's 64 0.01 ab 1.03 4.712°
over 40's 76 0.27 a 0.90
20's 67 033 a 0.87
Traditional 30's 64 0.34 a 0.94 24365
over 40's 76 -0.58 b 0.89
. Seoul 105 -0.01 0.96
Luxurious Jeonju 102 0.01 1.05 .16l
, Seoul 105 -0.05 1.05
, Practical Jeonju 102 0.06 0.95 0794
Residence " Seoul 105 0.06 1.01
Wellbeing Jeonju 102 0.06 0.99 0-902
o] Seoul 105 0.07 1.00
Traditional Jeonju 102 007 1.00 1.017
Student 72 0.13 b 0.74
Luxurious Office worker 94 -0.18 ab 0.97 2.080°
others 72 033 b 1.18
Student 72 033 b 1.18
Practical Office worker 94 0.11 a 0.93 7.258"
. others 41 033 a 0.55
Occupation Student 7 048 b 0.98
Wellbeing Office worker 94 0.00 a 1.01 7785
others 41 027 a 0.85
Student 72 040 a 0.89
Traditional Office worker 94 -0.10 b 1.02 12.1917
others 41 -048 ¢ 0.89
*0<0.05, *p<0.01, ***p<0.001
a,b,c are Duncan's Multiple Range Test(p<0.05)
1) kA oFAIE] FAA=) T o=
2. SHX| o|FH|IZEo| chst AH|X} SHEN SEA] o FAlEe thet Anzle] Pee HA=} ol
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o= FIsow, A87HT A <Table 4>0] A
shelck.

97 lFAESe e 2ulA P, AEAY, T
wele] 77kE ANOVA ¥4 a3k, 8 ol RA1Ee]
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37 Uerstow], Bhlwel wlsh AHg7Re] vold A2
DY ofFol i AnlaiEe] Pile] F7HA ol
o} el Fukg Fws VAol HF wo) ek
3 F27)ege & 5 Ak AF B El v

‘

Zer|Ake] Bl 8ol theh A7H(Kim, 2007)M %= A
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ReAn 1A AFF ok Anla) 123 A g4
O Mz, AUE, el tigk #4le] S7ketly] wie
ole} oAzt

A o) 7AlE ol AR ] AlY B2 Al &

UE UETE 2R #o] Wl Sl= AlE w2l o
el o] AR B2 Aom yelton, e
7F B Mz Tl 9], el A es Aol
A7 vepedeh. webs @A) o FAlEel EH%L SR ARES]
s IR TR olFAI7I7] SARE A el d.
stejet EA

A o7 AlE FolA Tl ol=rt TP w2 Al
MzaRFe = yeistor, o]t Ald sk Al
detel2 vehyitt. 3k Fde] AMEEe 7P Bev
T ETE w2 A A APl AvlEAL Qs FUA
ol thet 2vzke] Wy} "olx] AlEe] £ 3l Y
21 Fol Wdd dart glvkal AzhEn

opFelln i niet o] | o) FAlFE Tolr] M=
off theh B Fvlel=rt A yeptong Aol
of A M= AlFel thek AlE 7ol Fastelet dd
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d

D AFEAS Wl B RAES BAE
o o=

=5} 7

BT} e A ARAF ) F2 vhste] 24}
e 97 BAE Weld) mhe paEsl ool
Aol setsl7] $islel ANOVA ¥4 2sh, s}

(Table 4) Interest degree and purchase intention about Hanji clothing products

(n=207)
Behavior Interest degree Experience of use Purchase intention
Mean Mean SD Mean SD F value
Type (ranking) (ranking) o (ranking) o
Underwear 2.95(4) 1.177 1.15(5) 0.358 2.94(3) 1.209 213.930™"
Indoor clothing, 2.97(3) 1.142 1.10(6) 0.296 291(4) 0981 298.660"
Sleepwear
Outerwear Shirt 3.21(1) 1.196 1.34(4) 0.649 3.26(1) 1.503 131387
Town wear 2.59(6) 1351 1.10(7) 0.303 2.34(5) 0.882 147.378""
Hat 2.22(9) 0.816 1.00(8) 0.070 221(8) 0.782 238.144""
Scart, 3.202) 1.240 1.38(3) 0.679 3.142) 1304 178487
Other Handkerchief ’ ’ ’ ’ ’ ’ ’
Clothing Necktie 2.28(8) 1258 1.00(9) 0.070 2.169) 1114 109.916™
Products .
Socks 2.87(5) 1.083 2.09(1) 1.680 2.30(7) 1.160 15.843
Wallet, Bag 2.47(7) 1343 1.39(2) 0.707 2.32(6) 1423 48.938™
F value 19.320™ 47.830™" 22,020

9<0.05, **p<0.01, ***p<0.00]
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A Aok <Table 559} ek 21:o] 00kl 40 5, FYAUFE Pmsh T} St
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o1 AL T AT B Azl el AF
o] Bastelet ok
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2 3R A<Table 6>, Aol HIsh A1 5o
A7 oJFAEe gk e, Polels) Egkov, 59
B AZAFE AA] FAs} Pujlibt b
A vehdet. olelg Aske SEel Hls) Hgele] @
ASKTAE L2 Al B, A S
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Folel s} e Aolet AR, AFRAZ WE YF
of that 2l Bl B ek AF(Kim, 2007)004
A} ol mkE Mg Afolk ekt holr}
Solas A5 JF AHe7AFe] Wb, AL
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o, M1 2 mlm
rr

Ky
31
it
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n»

Az} oI5 AES 400 o, Aele oz A
F sk o] wiskelet oA,
3. 3|

OlFxIZ2| olo|X|o wE et Folel:

A o) AllEell theh &njake] BAEel Fufel ol
A o FAlFe] oln|AZE mAlE SFE A A=
<Table 7>3} 2t} ¢4 oFAlEe] HAl=E HE4 o]
nA], ARy om| APt GRS WA|AL, AEaER oA,
e om|Als FAQ] dFe vl l% Ao YRl
=, A AT shEsY AEAagal AEA] o
PR ETR= 7] oldA Xeg#<l OIUW% 7HAR= Al
ol gk FA=TE A vtk @A o wAlFe] T
ol e} iR bA] o] veht 284 ofv]
A, DY oA} JFE wA|aL, g oA, A

54 oA PAel Jake mzow, 53 WAl

(Table 5) Interest degree and purchase intention about Hanji products according to age

(n=207)
Type Age Interest degree F value Purchase intention F value
20's 230 ¢ 2.15 ¢
Underwear 30's 277 b 34.1297" 272'b 54.624
over 40's 3.68 a 383 a
' 20's 2.40 ¢ 2.34 ¢
I“d‘s’fere;\lsetzsng’ 30's 294 b 18.842" 289 b 27.738"
over 40's 349 a 343 a
20's 237 ¢ 279 b
Shirt 30's 3.19b 457817 393 a 623137
over 40's 397 a 399 a
20's 284 b 275 b
Scarf, 30's 338 a 4.364° 331 a 4.564°
Handkerchief
over 40's 337 a 333 a
20's 239 b 1.96 b
Socks 30's 2.92 a 12.685™" 2.52 a 4.633
over 40's 325 a 242 a

abc: Mean rank means with different subscripts are significantly different at p<05 by Duncan test.

<005, **p<0.01, ***p<0.00
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(Table 6) Interest degree and purchase intention about Hanji products according to occupation

(n=207)
Type Occupation Interest degree F value Purchase intention F value
Student 233 b 2.19 ¢
Underwear Office worker 327 a 17.702"" 321 b 29.038""
others 330 a 3.65 a
Indoor clothing, Student 249 b 238 ¢
Sleepwear Office worker 322 a 10.666 3.1 b 22.090""
others 323 a 343 a
Student 244 b 282 Db
Shirt Office worker 3.60 a 28.992"" 378 a 37.470""
others 3.68 a 341 a
Student 2.86 b 278 b
Scarf, . . 5
. Office worker 3.35%a 4278 328 a 4.428
Handkerchief
others 345 a 343 a
Student 2.47 2.07
Socks Office worker 3.17 9.456 " 3.44 2218
others 2.88 2.38
abc: Mean rank means with different subscripts are significantly different at p<<05 by Duncan test.
#9<0.05, *p<0.01, ***p<0.00]
(Table 7) Effect of images on interest degree and purchase intention
(n=207)
Design Images B B t F R*(4dj.R)
Luxurious -412 -344 6723
Practical 537 449 8.766 470
Interest degree 44.872 ’
Wellbeing 209 175 3.420 (:460)
Traditional -414 -346 6764
Luxurious -385 -256 5418
Purchase Practical 610 406 8.587 549
. . 61.396
intention Wellbeing 297 198 4.185 (:540)
Traditional -794 -528 -11.180°"

<005, *p<0.01, **¥p<0.00]
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o) B elRAEl g BAE, AEEE, Pl
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o} A87%] A Aoz Jeptene Tuje}
ol EoR Vet & ws AHlapt 84 oJRAE
Tl A TRl 2, 715, E4, 4 FolM 4
o5k 492 s Bgltk<Table 8> Aol ket Ain
W, §AZ o gle] feld Aolt glol B B o
Aol 7bg 4 melshe Ao etk
AP A Frolat 2ol(p<001)7} ekt
200k TRl 7P WA mefshe, 30tk tAe1s
7154, 400 olelNE e SaH o Telske
W Ul 3t b v e Aoke At ), @
A S|FAE A A 200, 30thE $15 SR Al
PSS T, 40T) o)yl AHIAE o s B

(Table 8) Attribute of Hanji clothing products

A ol 7VAs F4o] 2L o)FE AddhA B4e)
7 AE) v 6% Fuhe anAFo] Fum & gle
2} izt

AFAMRE fel2el Aol thehix gigkort A
Solas TRl AR e tiRkelsh g 7ol
A SFAE T A 94 e Yeht A
ofF AE 7N 5 gl A B SJFAES TRl
Y Aol Faghe o % ok

Az e TAlel, ARA) 1 9] Jjehe
Pzt FAE Tl A S4491% Tefsle] nel e
FAIFAE o) Ale) $4 3] £4 Ak} A
et 53, 400 olde] Aelse A% A §
53 FAo] FAARAFEL Jshe 22 BT 5 9l

oI

Unit:N(%)
Design  Textiles  Functionality — Quality Price Total X’ value
Male 28(13.5)  16(7.7) 17(8.2) 22(10.6)  1909.2) 102(49.3)
Gender
Female 25(12.1)  13(6.3) 19(9.2) 23(11.1)  25(12.1)  105(50.7) 1.388
Total 53(25.6) 29(14.0) 36(17.4) 45(21.7)  44(21.3)  207(100.0)
20's 33(15.9)  6(2.9) 11(5.3) 11(5.3) 6(2.9) 67(32.4)
30's 15(7.2) 7(3.4) 15(7.2) 15(7.2) 12(5.8) 64(30.9)
Age 44.294
over 40's 5(2.4) 16(7.7) 10(4.8) 1909.2)  26(12.6)  76(36.7)
Total 53(25.6)  29(14.0) 36(17.4) 45(21.7) 44(21.3)  207(100.0)
Seoul 29(14.0) 15(7.2) 19(9.2) 22(10.6)  20(9.7) 105(50.7)
Residence Jeonju 24(11.6)  14(6.8) 17(8.2) 23(11.1)  24(11.6) 102(49.3) 0.960
Total 53(25.6)  29(14.0) 36(17.4) 45(21.7) 44(21.3)  207(100.0)
Student 33(15.9)  6(2.9) 15(7.2) 11(5.3) 7(3.4) 72(34.8)
Office worker 17(8.2) 18(8.7) 18(8.7) 188.7)  23(11.1)  94(45.4)
Occupation 40.988
others 3(1.4) 5(2.4) 3(1.4) 16(7.7) 14(6.8) 41(19.8)
Total 53(25.6) 29(14.0) 36(17.4) 4521.7) 44(21.3)  207(100.0)

<005, **p<0.01, ***p<0.001
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@A SIRAT ek 2Ape] S} Prjelsel
Pl $2) IFAFS) ololAh I e Avin
7] i3kl olulx] 8ol Wt el W,
whel ] Q1 FAH Welo] whe Zmlate] Aol sfof
stglov], Tl Al MeAKGE EAG B ATo] A
thest gk

A, WA ARAF ololAE T, A8
@Y, AER 5 ) 7P 8elo] FEHAL,

EA, 4, 99, AFA L A olo|Ag Aol 2

I, ASR, WY, AEA ol Aol 91 8 ey

Aol7h LR, Qo] Z7HE5E A8, @y oln]
A7k ZAksom, AEA olnAE stabel, U8

oA Ag<le] Al =l A= vepdth d
2 AFA | w2 olu|z] ZFol= YERFA] 39kt

AR, &2 oFAlE] et Anal Peis BAEs}
Tl AbE AREA R § vlwdk Az, AL Eo] Al
A yra oAl AT o7 FTIEek An|Ab
Aol el Al e A FAIES A=, &
7V, 5 o2, A AY B AlES
R L

A, 2] o FAlEe] A, A%, AFA 9 AgE
Aol pufo)=s AR A, Ay 2o we
o3k o7} YeRth. 4] o FAlEel gt #x=s}
Tle=E o] S7HGE, ARt 2RI A
o t& S7kskch

UAA, k2] o FAlEe] Faleet Fulle] ol ZE o
H 2L vRE JE AEE Ay, $A] oFAlEe] &
Ame} Fufomolls g ou]x|, AW ofn|x|7}
FFS WAL, AFAER ouA|, HEA A=
FA] JFE vAe 2oz YEhTh

A, kA ofFAIEL] Tl Al 7P 1EE S8
AR Ay}, dEd = 20-30t)E TR, 7)%Ad, 40U
P 714, 4 £og YeteH, APEsEs S
gziel, 2gle 7HAT F4 som Tl Al aEsich
I JERth

opde] AMENE A FAFS AHo| F7IEe
= Ag7, A olu|27} FrlskaL, HAEA o|n| A=
Ao, g2 olm|z|E AARIe] A ' e
2 Uepgen, 2Hjat #4l9 Fujgapt AY w2 g

A olf AL Mz, 271, 57 20, AR

S

o

fil

AY B AL P Uehgrh w8, B4 RAE
o tig BAE, AHS7Y, Pk o] BHES
=, spyur} 24210l B9l B S7FsHea, 400 of
Aol Zale B olFAE tg Pl Al A4S 5
Moz Teslm 400 olde] H421e F igow 4
A3 B4 olf AEL sk Ro) HieHslel) o
Ak,

TR, B S B olR Al Oigk ofmAis) &
Hhe] Ao} Pulelme] aH) AL Aew 4% A
o 24 Fol AR Aolmw, ot Ty A
g thkoz NS e A elRAEel e 27
ofml] B @elf AFN 71 BT} e Mol
5 A7 Basithn AzE @4 R AE
o tig 2Elztel Aels) ol BA2 Ea) waHIY
W AR B 2AE BEF o) Aol £88 A=
= 2wl s,

FAoL: FA SFARE, oA, A, AR, T

o=
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