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Abstract City image improvement is very important, particularly in city tourism development because tourism
depends on image. Some cities have made efforts to develop a positive city image with local festivals. The purpose
of this study was to assess the tourists' satisfaction of local festivals.

First, the city image was focused on three factors; city satisfaction, experience and convenience. Second, the city
image was influenced significantly by city satisfaction and direct or indirect experience. These results show that
effective strategies are needed for the successful IT implementation in local festivals. The use of mobile applications
and GIS-based sensors provide local festival information for tourists who receive information, Finally, a well made
city image combines city identity and originality, which will attract many tourists and visitors.
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[Table 2] Characteristics of Sample
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[Table 3] City Image
. ) ] Ari
Classifi | Symboli | Sympol City City B
~cation ¢ Ieon Mark Brand Mascot
Brand

No 22(104) | 1047) | 419 942) | 2m27)
Little B

N 58(274) | 15(7.1) | 29137) | 29(137) | 40(189)
[0)

Normal | 75(354) | 58(274) | 45(21.2) | 67(316) | 60(283)
Little

. 40(189) | 74(349) | 77(363) | 60(283) | 48(226)
es

Yes 15(7.1) | 39(184) | 39(184) | 31(146) | 21(9.9)
\/7

Yl 209 | 16075 | 1885 | 1675 | 16(75)
Yes

All 212 212 212 212 212
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[Table 4] City Image Change

Classi Positive Change Negative Change
—fication Respondents | Percentage | Respondents | Percentage

Very No 2 09 10 47
No 4 19 30 142
Lttle No 37 175 38 179
Normal 67 316 69 325
Little Yes 72 34.0 52 245
Yes 25 118 9 42
Very Yes 5 24 4 19
All 212 100.0 212 100.0
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