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Abstract

This study has been camied out to provide marketing materials conceming recognition of parents and
students for operators of private cooking education institutes and useful information for the parents who are
to send their children to such training institutes, by identifying the effects of the quality of educational
services and educational environment of cooking education institutes on satisfaction and positive
recommendation intention of trainees. Especially, educational services and educational environment of cooking
education institutes that provide education to foster skilled workforce in specialized culinary area were
analyzed in detail to draw effective data. Firstly, it has been studied if educational services of cooking
education institutes such as educational contents, service of instructors and educational service quality had
positive effects on the level of satisfaction about the institutes. Secondly, looking into effects of satisfactory
environmental service of cooking education institutes, such as educational environment and quality of
administration, on behavioral intention, it has been surveyed that all factors affected satisfaction of students.
Thirdly, as for the effect of use intention of action of cooking education institute on positive recommendation
intention of trainees, it has been shown that satisfaction with educational services and environment had an
effect on positive recommendation intention as well as on intention of reregistration. Therefore, it can be
suggested that marketing strategies and management strategies need to be established in a way that quality
of education services and educational environment provided by cooking education institutes can render
positive behavioral intention to customers of cooking education and the education market through
differentiated strategy establishment.

Key words: cooking education institutes, educational service, educational environment,
reregistration intention, positive word of mouth intention
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<{Table 1> Measurement variables of educational services

Latent variable Measurement variable Item

. Education content
Education contents . .
Education curriculum

Instructor-student relationship
Instructors' skills
Education service Instructors' service . .
pace of instruction
Instructors' enthusiasm

Sufficient understanding of class

Education quality

Severity of classroom hour
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<{Table 2> Measurement variables of educational environment

Latent variable Measurement variable Item
Facilities and equipment
Educational facilities Level of cleanliness of classrooms Size of
classrooms

Educational environment - - —
Number of assigned students in the class, Tuition

Educational environment Location and transportation

Class atmosphere
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{Table 3> General characteristics of the surveyed
Characteristics N %
Male 76 32.5
Gender Female 158 615
20~29 98 41.9
Age 30~39 65 27.8
40~49 29 12.4
50~59 42 17.9
Under 100 10 4.3
101-200 45 19.2
Monthly income 201-300 55 23.5
(W10,000) 301-400 51 21.8
401-500 10 43
501more 63 26.9
Marital Married 149 63.7
status Single 85 36.3
Student 71 30.3
Self-employed 5 2.1
Professional 29 12.4
Occupation Sales-service 37 15.8
Housewife 56 23.9
Government employee 27 11.5
Office worker 9 3.8
High school 80 342
College graduate 68 29.1
Education University graduate 76 32.5
Graduate school 10 43
Total 234 100.0
(el 76%8(32.5%), 28dA HE=(A)7F 68" A 3h7] A= T FEo] 507] o]ite]
(30.0%)¢1 Ao & FAEQIT) ojo} dh=t, ¥ A FEFTE 23470 o2 R
o] A% FFAUGT B 4 AN
tzld 248 8 012 2001). oF&e] Z} W] ]l 3t Ao

B4R 71FL 1040040tk 18] 3 +0.50°]

o,
o
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2Q1ENE A WS Ago] 4
Aoz et ggich B8 89%Y 1
A o8 1} 3

S5 p= .0002-2H 29l
Agbs, FEalle] EAlgtha & 4 9l
Z12] 1 Eigen value > 1.05 FHA7]& 2912 3
M7 ZAEch FAEAL 18204 28.576%,
290104 55.973%, 3221904 70.602%% Z7}
stttk Wzl s o3 2R ANE ulg
o7 A" HEPH <Table 4> 3| AH A&
gE -2 v o] S| ofafA] 6xte] W
ARE Foll Aol Afoltt. AdE Ao, ‘u
SAH| 2 8]lo) 3719] gEo] FiElo] 2709

PEo PRANL ‘w2 299 4]
g}H2o] =elxjo] 27 o g BEEglon 7}
AAIE] 200 671 9] o] FRlE o] 47l gEo

= 471 &
TR AT AR B4 A9E B, A
2919 Cronbach's ¢=.872, WSAH] AL

Cronbach's =847, -7 JZ £219] Cronbach's

Golpzel R HEF FHE w0
2 TEY g6l 049159 Ao
omw o] AL

Z=EFAh

& =43 |
2QEHL G WpE Ago] 4 Fe
"o tehta Yotk Ea 8918y el
A8 o5 e Bardene] 784 742
s
4

A

lﬂ.L Eigen value > 1.02 A7 8902
2707} ZA8) TR AR 1814 35.015%,
2809104 69.053%% Z7Falith w2 2o
/M QOEA Ayz uigrow, IAH AR

& <Table 5>9} 2t}

ﬁﬂﬂ TR E L g o] S o3
A 321 HHEA|LE Fof] Aojzl Aol AdE

AT E, ‘lLtr’\VS’ £2le 47H4 o] £
w0} 37le] oz EREYa, ‘w&eA 82l
o 87§9] o]l FYdHo] 47 FHow FRE
Sl SPSSE ©]-8-3l] Cronbach’s aAlGE 3+
A¥, 2 AT Al B4ETE 18219

Cronbach’s 0¢=0.876, 2.2.212] Cronbach’s a=0.861
2ZA 22 AEEE Y 9

Q1] e e T4 A 9

{Table 4> Exploratory factor analysis of educational services

Factor
Instructor's Education Education Common
service quality content feature
Instructor-student relationship .863 .024 .080 752
pace of instruction 790 .031 201 .665
Instructor's enthusiasm 739 483 202 .820
Instructor's skill 11 495 -.013 751
Sufficient understanding of class 517 531 326 .656
Severity of classroom hour 405 531 .345 .565
Education content 236 -.002 .848 775
Education curriculum .036 371 769 .730
eigen-value 3.715 3.562 1.902
Explained variance(%) 28.576 27.397 14.630
Cumulative variance(%) 28.576 55.973 70.602
Cronbach’s a .872 .847 .656
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{Table 5> Exploratory factor analysis of the educational environment

Factor
;i?fgg;rglt Educational facilities Common feature

Number of assigned students in the class .827 240 742
Class atmosphere .799 278 715
Tuition 747 .290 .642
Location and transportation .729 425 712
Facilities and equipment .369 .837 837
Size of classrooms .168 .799 .667
Level of cleanliness of classrooms 467 .730 .750
eigen-value 4202 4.085
Explained variance(%) 35.015 34.038
Cumulative variance(%) 35.015 69.053
Cronbach’s a .876 .861

3) NHS=-THOITO| EME Q0ISA
27

- = O O
3] £ Aoz Yehta AT E=3F 8918
23] A3 55 YER= Bartlette] 734
ARAI G985 = 000224 QQ1EA o] A}

&l AgsiH

b

t}. Z12] L Eigen value > 1.02 = 89
& 2W7F EARH FARAE 18R16M
48.904%, 2821014 81.582%= =7}ttt
gl 2o o3t 9olBA AE uiglo g 3)A
H JEYPH L <Table 6> 2t}

S|HE AEPEe wg|w ol sl o)
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g, S Eacle] 389, A% L]
22gon BRE AL AT AT #4
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0 9

5= 2919] Cronbach's 0=.758 24 &2 21
=S HolFith

Q1= WMo e FHE 4 9
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<Table 6> Exploratory factor analysis of reregistration - word of mouth

Factor
Word of mouth Reregistration Common feature

Aﬁer. completion of th.e t.ralmng, it has a lower 866 166 778
priority than other institutions

Intention to recommend .831 354 815
Positive word-of-mouth 784 421 193
Intention to take another class 222 933 919
Reregistration in the current institute .584 .659 774
eigen- value 2.445 1.634

Explained variance(%) 48.904 32.679

Cumulative variance(%) 48.904 81.582

Cronbach’s a .867 758
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{Table 7> Conrelation analysis and descriptive statistics

Education Instructor Education Educational Educational reRiz-tra Word of
Content Services quality facilities environment tgion mouth
Educational 1
Content
Instru_ctor 504" 1
Services
Education 621" 758" 1
quality
Educational 778" 609" 6917 1
facilities
Educational 792" 596" 770" 799™ 1
environment
Re- 4797 477" 485" 5227 489”7 1
registration
Word of mouth 658" 5297 596" 636" 745" 699" 1
M 3.995 4.494 4273 3.766 4.140 3.694 4.139
SD .585 528 .587 764 .609 .980 .645
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{Table 8> Multiple regression analysis result of reregistration
. . Standardized
t fficient ; iomi
V];?it;;t?lte Independent variable Unstandardized coefficien coefficient ¢ Slf’;gggialﬁce
B Standard error Beta P Y
(Invariable) -1.080 486 -2.222 .027
Re- Education content 466 117 278 3.969 .000***
registration Instructor’s service 437 156 236 2.801 .006***
Educational quality 222 155 133 1.434 153
F=34.477 , P=0.000 , R>=.557

##p<0.01, *p<0.05
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{(Table 9> Multiple regression analysis result word of mouth intentions

VI;?it:kr,llte Independent variable Unstandardized coefficient Sézg%grc(}éﬁd ¢ S;gl;?gﬁﬁ;e
B Standard error Beta
(Invariable) 377 273 1.383 .168
Word of Education content .509 .066 462 7.734 .000***
mouth Instructor’s service 177 .088 .145 2.026 044 %%
Educational quality 218 .087 .198 2.510 .013%**
F=76.333 , P=0.000 , R>=499
#p<0.01, *p<0.05
{Table 10> Multiple regression analysis result of reregistration
VI;?itg]?lte Independent variable Unstandardized coefficient S;?;ggrgéﬁd ¢ s;;gggggﬁ?t;e
B Standard error Beta
Re- (Invariable) .618 377 1.640 102
. . Educational facilities 465 119 .363 3.925 .000***
registration g cational environment 320 149 199 2.149 033%*+
F=46.396 , P=0.000 , R>=.499

#4p<0.01, *p<0.05
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{Table 11> Multiple regression analysis result of word of mouth

Latent Independent Unstandardized coefficient Standardized Significance
ariable aiable coefficient t robabilit
v v B Standard error Beta p Y

(Invariable) 911 195 4.672 .000
Educational
Word of Heationa 095 061 113 1.555 121
facilities
mouth -
Educational
. ¢ .693 077 .655 9.009 .000***
environmen

F=146.737 , P=0.000 , R*>=.560
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