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Abstract

This survey was conducted to investigate consumer preferences for branded and imported pork, including favorite
cooking styles. Data were collected from a total of 252 consumers and analyzed. The results are summarized as follows.
Consumers of branded pork showed a moderate preference "moderate; (54%). There was no significant difference in
consumer preference for branded pork according to educational level or living area. However, there was a significant
difference according to yearly income (p<0.05). Consumers in the high-income group preferred branded pork more than
those in the low-income group. Most consumers did not like imported pork (64.6%). There was no significant difference in
consumer preference for imported pork according to educational level or living area, whereas there was in the yearly income
group (p<0.05). Whereas low-income consumers did not like imported pork, high-income consumers did. The royalty for
purchasing of branded pork was shown "3.65 out of 5 points. Whereas there was no significant difference according to
educational level, there was for living area and yearly income (p<0.05). Consumers living in large cities or having low
income showed high royalty of purchase for branded pork. The royalty for purchase of imported pork was "2.08  out of
5 points. Significant differences for purchase royalty of imported pork were observed according to educational level, living
area, and yearly income group (p<0.05). Consumers responded that they liked roasted pork (47.6%). Secondly, consumers
liked stew (16.7%). There were no significant differences among various cooking styles in any of the groups.
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<Table 1> Distribution of respondents by educational level, living
and yearly income

Branded pork Imported pork

Classification
N % N %

Educational Ele.&Mid. school 42 16.7 36 15.5
”12210“3 High school 100 397 93 401
University 110 43.6 103 444
Total 252 100 232 100.0

Big city 93 369 91 392

Living area Middle city 48 19.1 40 17.3
Rural community 111 440 101 435
Total 252 100.0 232 100.0

>3,000 80 333 72 324

Yearly <3,000~5,000 104 433 95 42.8
income <5,000~7,000 45 18.8 44 19.8
<7,000 11 4.6 11 49
Total 240 100.0 222 100.0
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<Table 2> Consumer’s preference of brand-pork (Unit=N, %)
Classification Very like Like Moderate Dislike Total y-test
Educa Ele.&Mid. school 5(11.9) 10(23.8) 23(54.8) 49.5) 42(100.0) y>-values:
Ecv‘f:llon High school 4(4.0) 37(37.0) 54(54.0) 5(5.0) 100(100.0)
University 10(9.1) 39(35.5) 59(53.6) 2(1.8) 110(100.0) 8.798"
Total 19(7.5) 86(34.1) 136(54.0) 11(4.4) 252(100.0) -
Big city 44.3) 27(29.4) 57(62.0) 4(43) 92(100.0) y>-values:
Living areas ~ Small & Middle city 6(12.5) 20(41.7) 22(45.8) 0(0.0) 48(100.0)
Rural community 9(8.0) 39(34.8) 57(50.9) 7(6.3) 112(100.0) 10.319N
Total 19(7.5) 86(34.1) 136(54.0) 11(4.4) 252(100.0) -
>3,000 3(3.8) 22(27.5) 51(63.8) 4(5.0) 80(100.0) ,
Yearly <3,000~5,000 8(7.7) 42(40.4) 48(46.2) 6(5.8) 104(100.0) X -values:
mncome
(10thousands) ~ <>000~7:000 6(13.3) 1533.3) 23(51.1) 12.2) 45(100.0) 16571*
<7,000 19.1) 8(72.7) 2(18.2) 0(0.0) 11(100..0)
Total 18(7.5) 87(36.3) 124(51.7) 11(4.6) 240(100.0) -
*p<0.05, MNot-significant (p>0.05).
<Table 3> Consumer’s preference of imported pork (Unit=N, %)
Classification Very like Like Moderate Dislike Very dislike Total 1 -test
Educatioy  F1e&Mid. school 12.8) 0(0.0) 7(19.4) 1336.1) 1541.7)  36(100.0)  y’-values:
licvaetl“’“ High school 33.2) 10(10.8) 26(28.0) 39(41.9) 15(16.1)  93(100.0)
University 1(1.0) 6(5.8) 28(27.2) 36(35.0) 3231.1)  103(100.0)  14.968"
Total 522) 16(6.9) 61(26.3) 88(37.9) 6226.7)  232(100.0) -
Big city 22.2) 11(12.1) 42(46.2) 26(28.6) 10(11.0)  91(100.0)  y-values:
Living areas Small & Medium city 0(0.0) 3(7.5) 5(12.5) 16(40.0) 16(40.0)  40(100.0)
Rural community 3(3.0) 2(2.0) 14(15.8) 46(45.5) 36(33.7)  101(100.0)  45.716%**
Total 52.2) 16(6.9) 61(26.3) 88(37.9) 6226.7)  232(100.0) -
>3,000 1(1.4) 6(8.3) 17(23.6) 29(40.3) 19264)  72(100.0) ,
Yearly 3 000~5,000 0(0.0) 332) 27(28.4) 37.39.0) 28295)  95(100.0) X -values:
mcome
(10thousands) <>000~7:000 2(4.6) 49.1) 10(22.7) 20.(45.5) 8(18.2) 44(100.0) 51 497
<7,000 2(18.2) 19.1) 2(18.2) 327.3) 3(27.3) 11(100.0)
Total 52.3) 14(6.3) 56(25.2) 89(40.1) 5826.1)  222(100.0) -

*p<0.05, ***p<0.001, ¥Not-significant (p>0.05).
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<Table 4> Means and standard deviations of purchase loyalty for
branded pork and imported pork

Branded pork Imported pork

Classification
Mean+SD" Mean+SD
Educatio Ple&Mid. school  3.75+085 2.44+£021°
l”f/a‘l“’“ High school 3.65+0.86 1.9240.15°
Y University 3.614091 1.90+0.17¢
Total 3.65£0.86 2.08+0.18
Big city 3.910.79° 22440417
.. Small & b b
Living areas Medium city 3.50+0.60 2.05+0.29
Rural community  3.53+0.66° 1.95+0.30°
Total 3.65+0.68 2.08+0.32
>3,000 3.92+0.78" 235+0.46"
Yearly 3 000-5,000 3.90+0.68° 2.20+0.36°
IEoME: 5 100~7,000 3.5040.61° 1.99+0.28
(10thousands) b b
<7,000 3.46+0.69 1.80£0.25
Total 3.69:£0.69 2.09+£0.33

 %Values with the different superscripts are significantly different
(p<0.05)

DMeans and standard deviations denoted royalty level from 5 (very
high) to 1 (very low) of 5 points by Likert’s scale.
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<Table 5> Favorite cooking styles of pork

(Unit=N, %)

Classification Roasted Boiled Broiled Steamed Stew Fried others Total
Ele.&Mid. school 15(44.1) 3(8.8) 4(11.7) 2(5.9) 8(23.5) 12.9) 12.9) 34(100.0)
High school 51(51.0) 2(2.0) 15(15.0) 4(4.0) 25(25.0) 2(2.0) 1(1.0) 100(100.0)
University 54(45.8) 43.4) 20(16.9) 8(6.8) 26(22.0) 43.4) 2(1.7) 118(100.0)

Total 120(47.6) 9(3.6) 39(16.7) 14(5.6) 59(24.6) 7(2.8) 4(1.6) 252(100.0)
y-test y*-values: 8.02™, df=12
Big city 46(44.7) 4(3.9) 16(16.5) 5(4.8) 27(26.2) 3(2.9) 1(1.0) 103(100.0)
Small & Middle city 21(42.0) 3(6.0) 9(18.0) 5(10.0) 8(16.0) 3(6.0) 1(2.0) 50(100.0)
Rural community 53(53.5) 2(2.0) 13(13.1) 4(14.0) 24(24.2) 1(1.0) 2(2.0) 99(100.0)
Total 120(47.6) 9(3.6) 39(16.7) 14(5.6) 59(24.6) 7(2.8) 4(1.6) 252(100.0)
x-test y*-values: 8.85™, df=12
>3,000 37(48.7) 2(2.6) 16(21.0) 3(3.9) 17(22.4) 1(1.3) 0(0.0) 76(100.0)
<3,000~5,000 50(51.0) 3(3.0) 12(12.2) 6(6.1) 24(24.5) 2(2.0) 1(1.0) 98(100.0)
<5,000~7,000 21(42.0) 2(4.0) 8(16.0) 3(6.0) 13(26.0) 1(2.0) 2(4.0) 50(100.0)
<7,000 6(37.5) 1(6.3) 2(12.5) 1(6.3) 5(31.3) 0(0.0) 1(6.3) 16(100.0)
Total 114(47.5) 8(3.3) 38(15.8) 13(5.4) 59(24.6) 41.7) 4(1.7) 240(100.0)
y-test y>-values: 4.48™, df=18

NSNot-significant (p>0.05).
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