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The Effects of Value Innovation Culture on Individual Creativity
: Focus on SMEs and Ventures Companies in Daejeon Region

Kwon, Ki-Hwan*
Choi, Jong-In™

Abstract

In order to be successful in the very changeable competitive environment, the organization has to creative not only on the research
and development but also on the Value Chain. Especially for the middle and small venture companies, they have to be creative on the
Value Chain to get new profit. For the value innovation, kinds of factors which initiate the value innovation such as Meaningful Work,
Risk Taking, Customer Orientation, Agile Decision-Making, Business Intelligence, Open Communication, Empowerment, Business Planning,
Learning Organization and other similar factors should be included in the organization culture.

By focusing on the above 9 factors with value innovation culture, the study practically analysis the effect of the Value Innovation
Culture on the Individual Creativity, and the followings are the result of the study. Firstly, meaningful work, empowerment and risk
taking are positively associated with expert knowledge which is one component of individual creativity. Secondly, open organization is
confirmed to be positively associated with creative thinking skills. Thirdly, learning organization, empowerment and innovativeness are the
factors which is positively associated with Intrinsic Motivation.

These results have showed the employees’ individual recognized Value Innovation Culture is confirmed to be helpful on inducing

Individual Creativity.
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