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ABSTRACT : The purpose of this study is to segment foreign tourists who are visiting rural tourism village based on importance

attributes of rural experiences tourism. From the literature review, rural experience tourism and its' importance attributes were

discussed and these are, peculiar cultural experience,

rural experience tourism price,

food, natural scenery, accessibility,

accommodation and convenient facility. On-site survey was conducted to collect the data from 8 rural tourism villages and a total of

258 useful samples were collected and analyzed. Frequent, cluster analysis, MDA, and MANOVA were performed to produce the

results. The cluster analysis showed that three clusters solution was appropriate and named as moderated satisfaction group, high

satisfaction group, and highly satisfaction group. The results of MANOVA showed that there were differences among the groups in

terms of satisfaction and loyalty of rural experiences tourism. Theoretical and practical implications were discussed in the conclusion

section.
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Table 1. Demographic information
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Category N(%) Category N(%)

Male 87(38.5) . Single 109(50.9)

Gender Femail 139(61.5) Marriage Married 105(49.1)

America 39(15.1) Less than 20 30(12.3)

China 89(34.5) 20s 81(33.3)

Nationality Japan 14(5.4) Age 30s 51(21.0)

Hong Kong, Taiwan 49(19.0) 40s 41(16.9)

Other 67(26.0) more than 50 40(16.5)

No Income 27(14.1) Self-work 14(8.6)

Less than $2,000 41(21.4) Officer 42(25.9)

Monthly

Income $2,000~84,000 42(21.9) Job Expert 16(9.9)

$4,000~$6,000 34(17.7) Student 75(46.3)

More than 6,000 27(14.1) Housewife/other 14(9.3)

Table 2. Satisfaction of rural tourism important attributes

Rural Experience Tourism Important Attributes Mean S.D
1) Peculiar cultural experience 3.75 955
2) Rural experience tourism price 3.77 821
3) Food 3.88 968
4) Natural scenery 3.98 920
5) Accessibility 3.83 858
6) Accommodation & Convenient facility 3.73 759
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Table 3. Results of cluster analysis
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Peculiar cultural Rural experience

Accommodation &

Category experience tourism price Food Natural scenery  Accessibility Convenient facility
Hierarchical Cluster
Cluster 1 3.26 3.07 2.79 3.07 3.26 3.08
Cluster 2 3.87 3.98 434 424 4.03 3.80
Cluster 3 4.69 492 492 4.85 4.92 492
F-value 17.838*** 55.450%** 112.352%** 51.768*** 39.368*** 72.980%**
K-mean Cluster Analysis
Cluster 1 2.66 3.23 3.03 331 3.09 3.13
Cluster 2 3.95 3.86 4.09 420 3.88 3.82
Cluster 3 4.73 4.55 4.95 4.95 4.86 4.75
F-value 69.633%** 28.203%*** 62.661%** 44.264%** 47.819%** 76.097%**
Fianl K-mean Cluster Analysis
Cluster 1 (L) 2.82 3.14 2.96 3.12 3.11 3.03
Cluster 2 (M) 3.94 3.75 3.96 4.09 3.80 3.80
Cluster 3 (H) 4.44 4.56 485 4.79 4.74 441
F-value 92.283*** 90.834%*** 143.607*** 115.453%** 124.094*** 117.522%**
*+xp < .001
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15
1
Peculiar Rural Food Natural scenery Accessibility Accommodation
cultural experience &
experience tourism price Convenient
facility
Figure 1. Rural tourism importance attributes by clusters
Table 4. Results of discriminant analysis
. . Standard Devition Canonical . 2
Function Eigen-value Ratio Correlation Wilks” Ramda X
1 4472 98.5 .904 171 398.150
2 .068 1.5 253 .936 14.876
Rural Experience Tourism Important Attributes Funtionl Funtion2
Peculiar cultural experience 421 .588
Standardized Rural experience tourism price 136 -463
Discriminant Function Food 529 004
Natural scenery 343 301
Accessibility 453 -.543
Accommodation & Convenient facility 214 .141
Cluster Predicted group Overall
1 2 3
1 72(98.6) 1(1.4) - 73(100)
2 - 94(97.9) 2(2.1) 96(100)
3 - - 62(100) 62(100)
% 98.7% of original grouped cases correctly classified.
S9] QurEel YSEA} BFEAS shoket Sloloh
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Table 5. Deferences of overal Latisfaction and Loyalty based on Cluster

Moderate Satisfaction Highly
Cateoty Satisfaction Group Satisfaction ~ Overall F
Group Group
Overal Satisfaction
Decision Satisfaction of Rural Experience Tourism 3.25 3.90 4.40 3.81 34.457
Service Satisfaction of Rural Experience Tourism 3.13 3.89 4.52 3.80 55.845
Overall Satisfaction of Rural Experience Tourism 3.38 3.97 4.40 3.88 26.654
Wilks Ramda = .634 F = 17.223  p<.001
Loyalty
Re-visit of Rural Experience Tourism 3.14 3.74 4.19 3.65 24.357
Positive words of Rural Experience Tourism 3.37 3.87 4.50 3.86 39.314
Recomendation of of Rural Experience Tourism 338 3.90 448 3.87 35.616
Wilks Ramda = .682 F = 14.973 p<.001
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