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ABSTRACT

This study examines the use of paid content by children and identifies their monetary concept
based on the following three research questions: (1) What are the characteristics of paid-content
use by children? (2) How can the monetary concept of children be classified? (3) How does
this monetary concept vary across use groups? Data were collected from 245 elementary school
students. Based on the results, there were two types of media content used by children: mobile
and computer content. Children were classified into four consumer groups based on the type
media content use and the amount of content use. In addition, monetary concepts of children
using paid content had two dimensions: money for means and that for objects. For computer
users, monetary concept for conspicuous consumption and mammonism were more likely in the
high-use group than in the low-use group. For mobile users, there was no significant difference
in money for means and money for objects between the high-use group and the low-use group.
The limitations of this study offer some interesting avenues for future research.
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Table 1. Characteristics of respondents (N = 245)

Variable N % Variable N %
Male 154 62.9 9 7 29
Gender
Female 91 37.1 10 69 282
Paid 130 53.1 Age 11 103 42.0
Internet 12 P 253
contents  Free 115 46.9
13 4 1.6
None 9 3.7 None 26 10.6
No use & No use &
. . 2 0.8 . . 20 8.2
family ownership family ownership
Use & Use &
. 10 4.1 Cell . 11 4.5
Computer Parental ownership Parental ownership
phone
Use & Use &
. . 150 61.2 . . 23 9.4
family ownership family ownership
Use & Use &
74 30.2 165 67.3
Personal Personal
None 40 16.3 None 106 43.3
No use & No use &
. . 37 15.1 . . 25 10.2
family ownership family ownership
Use & Use &
Smart . 93 38.0 Tablet . 13 53
Parental ownership Parental ownership
phone PC
Use & Use &
. . 21 8.6 . . 59 24.1
family ownership family ownership
Use & Use &
54 22.0 42 17.1
Personal Personal
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Table 2. The level of children’s use of paid content and the type of media (N = 130)
. High Low
Media Mean SD
user group (N) user group (N)
Mobile 3.59 1.20 61 69
Computer 3.68 1.09 69 61
D'5: almost everyday, 4: 3~4 times per week, 3: 1~2 times per week, 2: 1~3 times per month, 1: no use
Table 3. Diversity of children’s use of paid content? (N = 130)
User § . Profile Book, Emoti-
Video  Music Avatar Game . Blog Others
Group Site Cartoon con
) High 13 23 9 24 11 12 17 14 11
Mobile
Low 20 24 12 30 14 12 11 16 11
High 11 21 9 17 5 6 5
Computer
Low 11 15 15 17 5 5 8 6
% Plural response was required.
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Table 4. An exploratory factor analysis with child consumer’s monetary concept (N = 130)

Factor . Cronbach's
Items . Eigen value
loading «
Factor 1: Conspicuous consumption
) .631
I want to make a friend who has lots of money. 791
It's a great pleasure to buy everything 1 want. ’
It is more advantageous to have more money than others. 51 3.686 0.728
I can enjoy my life with money. .651
I want what other people have. ’
.619
Factor 2: Mammonism
Successful life is earning lots of money. 573
I can buy power with money. .605
1.258 0.730
It's okay to earn money by any means. 785
Money is the most important thing in my life. 814
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Table 5. The monetary concept by computer and mobile use group

Computer usage Mobile usage
Indep.
néep Low-use group High-use group Low-use group High-use group Total
ota
D (N=61) (N=69) (N=69) (N=61)
ep.
Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD) Mean(SD)
Conspicuous
. 2.95(.80) 3.25(.78) 3.11(.80) 3.05(.73) 3.17(.88) 3.11(.80)
consumption
Mammonism 2.09(.73) 2.44(.82) 2.28(.80) 2.27(.76) 2.28(.84) 2.28(.80)
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Table 6. A Multivariate Analysis of Covariance of monetary concept by media type I (N = 130)
Media type F Hypothesis Fault p
. Test Value
(Covariate) value DF DF value
Pillai's Trace .054
Wilks' lambda 947
Computer . 3.529% 2.000 127.00 .032
Hotelling's Trace .057
Roy's Largest Root .057
Pillai's Trace .008
. Wilks' lambda 993
Mobile . 452 2.000 127.000 .637
Hotelling's Trace .008
Roy's Largest Root .008

3.25, AAMEAR To] 2,958, TAREA}F Fehe] A
M) 99 Hitgkol A UERSTH Table 5). F3FE
AR BETbsTe) 9 Hgh JA AL
2 o] 244, AAREA Fo] 2,002, IAREAL F
o] ke J9 HaEgol =4 Yt
(Table 5). FHA2]el et vjAE chH = FE4H
Z A= Table 63 2} U] 714 A5 SAF 2

&8 ZF AX-AG 7 HAgEe Wy SYst=
AF7Pe] 71Z= 1 7F AR F02] el

zto)7F Ykl & 4= Stk HFE] Aol B2 F
o] A& ko) Hlgl] SR 0] BAK SR £
SHAl T2 A2 YEPITHE=3.529, p<.05).
TFADoZ HA &89} FFusFo] =5 247t
o] AFE AHEFo] WAl AL ol w} ztolE
HolE=X]ol tjdk MANCOVA Z3}-Z Table 79 Al A
St AFE ARERFo] B2 Fdo] A2 el

HlE) A AH|(F=4.160, p=043)¢} FF5Fo
(F=6.553, p=012) 27 FAIA & {25
° 2 yEhsTh
mald S 53 7= ilﬂz—%
Zpol| T3] A = MANCOVA £ L i Al
ARg-RFl] M2 o %(LAF&Z} AAREAD 22491
(FA&H), FaEsTo)e Aol dolRYTh B
vl AR FAhn] G HFGES, TAMEA}
Fo] 3.17, AAEAF T 3.052, IAREA F
o] A &H] G Htgro] #A UER o, makd
ARG FavteTe 99 BAake, AR
o] 228, AAREAL F ko] 2272, TAREAF ek
o] FEuksTe] Y9 Hgko] ot =4 JEehgth
(Table 5). ©]¢} ZFo] b 42 HHghs 4
AAEATE F e
Fgell tigk Box M A%

Fuhsts

ofE4H]

r

E

i 1)«

Table 7. A multivariate analysis of covariance of conspicuous consumption and mammonism by media type

(N = 130)
. Wilks'
Media Monetary
lambda SS DF MS F P
type concept
(F value value value
p value)
Conspicuous
. 947 2.600 1 2.600 4.160* .043
Computer Consumption
F =3.529*%
Mammonism =.032 4.031 1 4.031 6.553* 012
Conspicuous
. 993 274 1 274 438 .509
Mobile Consumption
F = 452
Mammonism p = .637 .026 1 .026 .043 .836
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