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Abstract

The purposes of this study were to categorize of pro-environmental clothing purchasing and disposal behaviors
and to identify impacts of health and environment consciousness on pro-environmental clothing purchase and
disposal behaviors. The subjects were homemakers (n=381), and they were segmented into LOHAS group, environment
conscious group, unconscious group, and wellbeing group according to their health and environment consciousness.
Older homemakers were included in LOHAS group and environment conscious group. And these homemakers
performed pro-environmental clothing purchasing and disposal behaviors better than wellbeing group or unconscious
group. Health consciousness was positively related with the second-hand clothing purchasing and recycling.
Environment consciousness was positively related with clothing made with organic, natural or functional materials,
or the second-hand clothing purchasing, and recycling of the second-hand clothing. There was a need to develop
continuing education programs to strengthen homemakers' health and environment consciousness, or to upgrade their
pro-environmental clothing purchase and disposal behaviors.
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{Table 1> Summary of pro-environmental clothing purchasing and disposal behaviors

Category Contents Researchers
- The second-hand clothing
- Clothing made with pro-environmental textiles(organic, natural, regenerated, recycled,
. functional, natural dyed)
Purchasing |y iing made with patch fabric Gam(2011)
- Rent clothing Hur(2007)
- Control unreasonable purchase(impulsive, unplanned, over-purchase) Jeon & Koo(2013)
- Resale Kim & Kim(2013)
- Recycle(donation, separate collection box) Park & Oh(2005)
Disposal | * Exchange(the second-hand clothing store, compensate program of a brand store)
- Disposal to waste box
- Separate disposal box
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4. Statistical analysis
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{Table 2> Factors of pro-environmental clothing purchasing behavior
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Factor | Eigen Variance | Reliability
Factor name Statements . .
loading | value | cumulative | (Mean)
- Clothing produced with little environmental pollution .85
. - Expensive clothing but produced with little fertilizers or 0
C.IOthmg @ade chemicals or organic cotton ’ =78
with organic or - - 3.70 17.98% (M=2.91)
natural material | Clothing produced at a environmentally well-known © -
factory
- Clothing dyed with natural dyestuff 57
- The second-hand clothing .84
Second-hand - Exchange my second-hand clothing .84 153 13.88% a=72
clothing - Attend the second-hand clothing compensate program @ (1.87%) | (M=2.29)
at a fashion brand store ’
+ Clothing made with heat tex in winter 77
lothi
Clothing made 1= o made with coolmax in winter 74 1L18% | a=72
with functional 1.42 43,059 iy
material - Synthetic fur or leather clothing instead of natural 51 (43.05%) | (M=3.33)
leather or fur coats '
+ Children's formal wear because of their quick physical %4
development ] 10.65% a=71
Rent clothin; 121
&1 Traditional Korean costume because of it's low %3 (53.70%) | (M=3.35)
wearing frequency '
- Avoid very fashionable style because of it's short
Classic style fashion cycle . 1.10 10.34% @=6
v . L . ’ (64.04%) | (M=3.57)
- Clothing style with high wearing frequency 75
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2. Segmentation and characteristics of pro-

environmental clothing purchasing and disposal

behaviors
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{Table 3> Factors of pro-environmental clothing disposal behavior

=0 O
EE—I_I—?S:]

10 4z ot X of 2 ot o2 rlo rlo ot H

Factor Factor | Eigen | Variance | Reliability
Statements . .
name loading | value |cumulative| (Mean)
- Attend a compensate program with the second-hand clothing to 76
get milages when brand store manage that program ’
- Manipulate old fashioned clothing into a new style .76
- Exchange my second-hand clothing with other second-hand
. . . 75
) clothing at the second-hand clothing retailers =83
Recycling - — - 3.52 38.70%
- Manipulate my second-hand clothing into home fashions 74 (M=2.30)
- Donate my second-hand clothing to the second-hand clothing €
retailers ’
- Manipulate my second-hand clothing into home fashions and 60
donate to a bazaar. ’
Separate | ° Don't throw my second-hand clothing into a waste box .84 - 22.59% a=170
collection | - Dispose the second-hand clothing into a separate collection box .83 ’ (61.29%) | (M=4.08)
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{Table 4> Segmentation of subjects Mean
Group LOHAS Environment Unconscious Wellbeing F
Variable group conscious group group group
Health consciousness 384 A 3.08 B 2.89 B 375 A 174.35%**
Environment consciousness 391 A 378 B 310 D 323 C 156.15%**
Number of subject 112 53 86 57 308
Frequency(%) (36.4) (17.2) (27.9) (18.5) (100.0)
kP 001

P.S.: Alphabet is the results of Duncan's Multiple Regression Test(A>B>C>D)
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{Table 5> Demographic characteristics of segmented groups
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Observed frequency(Percentages)

Group LOHAS Environment | Unconscious Wellbeing 2
Variables group conscious group| group group &
30~39 years old 22(21.4) 19(19.4) 38(36.9) 24(19.1)
Age 40~49 years old 39(39.0) 11(11.0) 35(35.0) 15(15.0) | 30.44%%*
50~59 years old 51(48.6) 23(21.9) 13(12.4) 18(17.1)
Employment | Employed 47(37.0) 21(16.5) 33(26.0) 26(20.5) o
status Unemployed 65(35.9) 32(17.7) 53(29.3) 31(17.1) ’
. Less than 12 years 33(37.5) 12(13.6) 27(30.7) 16(18.2)
Education 1.30
Over than 12 years 79(35.9) 41(18.6) 59(26.8) 41(18.6)
Less than 4 53(37.1) 23(16.1) 42(29.4) 25(17.5)
Monthly income
(Million won) Over 4~Less than 6 36(32.7) 24(21.3) 30(27.3) 20(18.2) 426
Over 6 23(41.8) 6(10.9) 14(25.5) 12(21.8)
Less than 100 51(35.7) 26(18.2) 45(31.5) 21(14.7)
Monthly clothing| e 1001 ess than 200 | 35(32.1) 18(16.5) 32(29.4) 24(22.0)
expenditure 11.78
(Thousand won) | Over 200-Less than 300 | 15(50.0) 7(23.3) 3(10.0) 5( 5.6)
Over 300 11(42.3) 2 7.7) 6(23.1) 7(26.9)

*H*P< 001
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{Table 6> Differences of pro-environmental clothing purchasing behavior among segmented groups Mean
Group LOHAS Environment Unconscious Wellbeing F
Purchase group conscious group group group
iﬁ?gmnzi;mm organic. or 330 A 307 B 245D 270 C 40,41
The second-hand clothing 252 A 243 AB 1.99 C 2.18 BC 7.22%%%
g;g:lzg made with functional 349 A 342 AB 312C 325 BC 745wk
Rent clothing 347 3.34 3.26 3.23 1.76
Classic style 378 A 3.65 A 337 B 340 B 9.79%%¥*
#xP< 001
P.S.: Alphabet is the results of Duncan's Multiple Regression Test(A>B>C>D)
T YT, 715 AR wE R 294 LB B2 A7 e HA AR e R, S 9
A OF FHYFS W A KW AU B, R 715A A RE R, 24 Ao o
2oaUTe 4705 BE AW 24T BE AR 8 wol FUUW, F1 AF AUG pEL A
U Fn0)R, 7154 AR BE ORU 294 wHew vou, muaRo: B
2etele] oRE Bl THWIL, A AT
Z1972} 7|B5A AR WE oF E= g4 3. Effects of health and environmental con-
28] 7S wWol FuliRey. 1y FEAA sciousness on pro-environmental clothing purchasing
2 I AAE A o =2E st AEst A and disposal behaviors
okaL, ATl egzIeky off e 5 A7kl A g oAl Eeudle s dAsta,
b ol Slek eIk o Fu 2 AEYFS FTHHUAL
Ao At g oA meh fEstE e 2 AAstal, A7koAat g o)A 4715k
EABHA 7 ARFEY AolE A A oF Fuf @ ARYPFol vH= k!
© (Table )} gt} FaL oF 22 A3 243 Aake (Table 8)3} )
TR A ApoloflA [FofArE figlen, o= FHREY AN f71F B A A=
e FRE0l S YRE el Ask] o R ool B4 G mHLem(5=61),
ol vehd Az F5Hn 2skagd, 84 I AES 2% &, FRES @940l &
AR, AFEL T AR AZE e T S4F sold HA AR BE 9F7E gl
Fote =7t wouh, FHAAEE S oF A TFARE FRE YA (B=1 27 &1 4]
&Y= & FYsHA Tk (8=26)2 L oFFuidse] B4 dF= vH
olal o] malatlth B AR 2R om ZRsol AgelAn AL £ o
{Table 7> Differences of pro-environmental clothing disposal behavior among segmented groups Mean
Group LOHAS Environment Unconscious Wellbeing F
Disposal group conscious group group group
Recycle 243 A 250 A 201 B 229 A 9.62°+%*
Separate collection 4.04 4.13 4.07 4.11 31

*xP< 001

P.S.: Alphabet is the results of Duncan's Multiple Regression Test(A>B>C>D)
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