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Abstract

The purpose of this study is to analyze the LOHAS tendency of new seniors’ and its effects on the attitude and purchase
intention for environmental-friendly food materials. Data were collected through a questionnaire survey from random sample
of 162 senior customers in Seoul and Kyunggi area. The LOHAS tendency of new seniors can be divided into three factors;
environmental-friendly, sustainability and sociality. Environmental problems affected the environmental-friendly factor the
most while manufacturing techniques for sustainable products and recycling habits were key variables for the sustainability
factor. The idea of companies sharing their value system of LOHAS tendency was the most significant for the sociality
factor. Each of these LOHAS tendency factors influenced the purchase intention of the new seniors.
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Table 1. General characteristics of subjects

Variable Frequency(%o)

Male 21(13)

Gender
Female 141(87)
Marital status Single 1€ 0.6)
Married 161(99.4)
0 1( 0.6)
Number of 1 33(20.4)
:hl?l dzn" 113(69.8)
14( 8.6)
Over 4 1( 0.6)
High school 42(25.9)
' College 21(13.0)
Edgva;“’n University 95(58.6)
Graduate school(Master) 3( 1.9
Graduate school(PhD) 1( 0.6)
Professional 26(16.0)
Technical post 3( 19
Official post 6( 3.7)
Occupation Service 2( 1.2)
Sales 1( 0.6)
Housewife 123(75.9)
Other 1( 0.6)
Residential Seoul 103(63.6)
arca Gyeonggi 59(36.4)
<200 7( 4.3)
200~399 16( 9.9)
Monthly 400~599 31(19.1)
income 600~799 28(17.3)
800~999 37(22.8)
1,000< 43(26.5)

A wokth 1A AR LPHEE S1IST0%E FUsHE &
AL 81(50%) 22 7Hg WL, 31~50%F sk S
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98(5.6%), 71EF WEkd So] 9H(5.6%) w2 LERdT
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Table 2. Reliability analysis of LOHAS tendency and attitude of the environmental-friendly food materials

Factor name Ttems Average Cronbach’s @
Selecting eco-friendly food material 3.789
Publicity for eco-friendly food material 4.023
Additional cost 3.851
Consumption Environmental protection 3.736
tendency .940
of LOHAS Use of recycling products 3.854
Using for recyclables 3.964
Preferred share corporate products 3.959
Boycott for environmental pollution products 3.765
Belief of healthful effects 3.211
Attitudes of Satisfaction of eco-friendly food material 3.268
environmental- Purchase intention 3.479
friendly Continue selecting for eco-friendly food 3.485 .865
food materials Interested in eco-friendly food material 3.437
part 1 Favorable feelings 3.336
Attachment of eco-friendly food material 3.467
Indication of eco-friendly food material 4.003
Attim(.ies of Selecting local foods 3.554
f:gg_t;l:tt‘:il;s Selecting related less food wastes 3.619 .826
part 2 Natural cooking 4.039
Using natural seasoning 3.652
Purchase Purchase intention 492
intention Percentage of the purchase 492 o9
o) AFE BAS AAF Aihe Table 20} 2Tk ZHET  0@S GUF 7|0 AE Bl AK=3.968, p<0.001)7} F
o) ya Qede 245}7] 98] Cronbach alpha 7L Ak&o} 273 AR Ho] Gl G vAE Ao Ve
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37}14 Bl gt gk 0.9 7HaL, Z42+2] Cronbach alpha AR &7 AR EiEol F3FE mE Aot e
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Table 3. Regression analysis of the influence of LOHAS tendency on the environmental-friendly food materials
Non-standardized ~ Standardized L .
. . Collinearity statistic
) coefficient coefficient Level of
Independent variable Standard t-test sienificance
tandar Beta Tolerance ~ VIF &
error
Environmental Selecting eco-friendly food material .626 .081 481 7.720 708 1.413 .000%**
friendly ~ Environmental protection 423 071 329 5.935 895 1117 .000%**
.~ .. Sustainability 588 .086 431 6.821 .882 1.134 .000***
Sustainability )
Use of recycling products 399 125 263 3.205 524 1.907 L0027
Additional cost 449 072 377 6.219 786 1.273 .000***
Sociality Preferred share corporate products 418 .083 326 5.044 .689 1.451 .000%**
Boycott for environmental pollution products  .322 .081 241 3.968 781 1.281 .000%**
*#p<0.01, ***p<0.001
Table 4. Regression analysis of the influence of LOHAS tendency on purchase intention
Non-standardized ~ Standardized Collinearity
) coefficient coefficient statistic Level of
Independent variable P—— t-test sienificance
tandar Beta Tolerance ~ VIF &
error
Environmental Selecting eco-friendly food material 322 .064 384 5.007 708 1413 .000%**
friendly  Environmental protection 250 057 302 4420 895 1117 .000%**
~ . Sustainability .368 .063 418 5.863 .882 1.134 .000#**
Sustainability )
Use of recycling products .023 .091 .023 254 524 1.907 .800
Additional cost 267 .053 348 5.017 786 1.273 .000***
Sociality Preferred share corporate products 265 .061 320 4323 .689 1.451 .000%**
Boycott for environmental pollution products .109 .060 127 1.823 781 1.281 .070
**+%p<0.001
Aol A Al AE AH(=5.007, p<0.001)1} SHHEZ Ao dL WsHY, 25A AH|RY 7FHE o 7)Y
(£=4.420, p<0.001), R|&7FsA A X471s23(=5.863, p<0.001) 9 AES A i@'oiﬁﬂ A &7153 AH|E e &)
o Ztzr AR AR Fohme] fOT FFL AL M Ak F/BEL Aok S & 4 A& Aol
H, AL-EF AFolA= F3 IS vAA g o=
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Table 5. Regression analysis of attitude of the environmental-friendly food materials toward purchase intention

Non-standardized Standardized Lovel of
Independent variable coefficient coefficient t-test e o
significance
B Standard error Beta
Attitudes of eco-friendly food materials .524 .030 812 17.623 .000%***
**+%p<0.001
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