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Abstract

This study is aimed to identify the relationship between Korean restaurant selection attributes and
behavioral intention regarding foodservice consumption tendency. In order to achieve the purpose of research,
frequency analysis, factor and reliability analysis, correlation analysis, cluster analysis, chi-square test,
variance analysis, and multiple regression analysis were conducted using SPSS 18.0. As a result of variance
analysis, accessibility did not appear to have a significant difference in all clusters, food quality appeared to
have a significant result (F=5.587, p<.001), employees' service appeared to have a significant difference
(F=5.186, p<.01), and price discounts also showed a significant difference (F=4.921, p<.01). Therefore, the
first hypothesis that the foodservice consumption tendency has a difference in the Korean restaurants selection
attributes was partially selected. In order to verify the hypothesis that the Korean restaurants selection
attributes affect behavioral intention, the sub-factors of the Korean restaurant selection attributes (accessibility
of restaurants, food quality, employees' service, price discounts) were set as independent variables, and the
behavioral intention of foodservice consumers was set as a dependent variable. As a result, the accessibility
of restaurants (3=.092) and price discounts (=.299) have a non-significant effect on behavioral intention.
However, a significant result was shown in food quality (3=.379, p<.001) and employees' service (3=.251,
p<.001). Thus, the hypothesis that the Korean restaurant selection attributes have a positive effect on
behavioral intention was partially selected. Based on the results, foodservice managers need to build up
strategic management to improve food quality with better ingredients, sanitation, adequate quantity, and
consistent taste of food. In addition, they should provide better service with well-trained employees.

Key words: foodservice consumption tendency, Korean restaurants, selection attribution,
foodservice consumers, behavioral intention
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{Table 1> Demographic features of the subjects
N=249
Characteristic Frequency(n) Percentage(%)
Male 69 27.7
Gender Female 180 723
Age <20 130 522
21-30 24 9.6
31-40 48 193
41< 47 18.9
Marital status Married 105 422
Single 144 57.8
Education High School 44 17.7
College(student) graduate 97 39.0
University(student) graduate 87 349
Graduate (student) 21 8.4
Occupation Professional 38 15.3
Office worker 5 2.0
Government employee 10 4.0
Self-employed 14 5.6
Student 124 49.8
Housewife 43 17.3
Others 15 6.0
Monthly income <100 101 40.6
(ten thousand won) 101-200 44 17.7
201-300 49 19.7
301-400 27 10.8
401< 28 11.2
Average expenses <10,000 27 10.8
per person(won) 10,001-20,000 84 337
20,001-30,000 51 20.5
30,001-40,000 33 133
40,001-50,000 29 11.6
50,001 < 25 10.0
Number of dining out 1-5 148 59.4
6-10 52 20.9
11-15 27 10.8
16-20 15 6.0
21< 7 2.8
Dining out companion Friend 87 349
Lover 32 12.9
Family 110 442
Colleague 10 4.0
Others 10 4.0
Visit path Recommendation 105 422
Revisit 64 25.7
Media 22 8.8
By chance 30 12.0
The appearance of fine dining 6 2.4
Others 22 8.8

(34.9%)= UEHAH WE A2 FHede] A whon], AEol 64%(25.7%)S WEFST
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29 W A% 279, % 279, AAM S BN Ay SPN5a0s a0 e g
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807, Bt 78 748, AAIZIA 77 807, A& FEHUCH 89l W HIA, w4 F4, F
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<Table 2> Validity and reliability verification of foodservice consumption tendency
. Factor Eigen % of  Cronbach
Factor Variable . .
loading value variance 's a
When eating out, I consider nutrition and health important .847
When eating out, I consider healthy food, natural food, and 317
chemical-free food ’
Health- N . .
. I carefully read any nutrition information and calories on the 2.550 14.165 .807
oriented .706
menu
I have intentions to buy healthy food even if it is more 698
expensive ’
I certainly visit famous restaurants recommended by friends  .810
I certainly visit famous restaurants introduced on TV or 755
Taste specialized books ’
. If food is delicious, I go to the restaurant regardless of traffic 2.462 13.679 748
oriented . . 728
inconvenience
If food is delicious, I go to the restaurant even though I have 585
to wait long ’
.1 often use coupons or discount events 816
Economie I prefer restaurants with free side dishes 796
vale- P ) ) ‘ 2405 13363 807
iented I prefer restaurants with more associated card benefits 780
oriente I usually choose restaurants which fit my budget 564
Quick T prefer restaurants with faster services .841
benefit- I like restaurants with simple, fast ordering and checking 792 2.119 11.775 753
oriented I don't like to wait 757
I prefer restaurants with nice atmosphere regardless of 859
expensive prices ’
Amosphere-
c')sp ; e;e I prefer restaurants with nice atmosphere rather than taste .833 2.026 11.257 744
onente I go to restaurants recommended in magazines or other media 623

for their nice atmosphere

Total variance(%)= 64.240 KMO=.749 Bartlett Test of Sphericity : x* = 1537.703 Sig.= .000
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{Table 3> Validity and reliability verification of Korean restaurants selection attributes
. Factor ~ Eigen % of  Cronbach's
Factor Variable i R
loading  value variance a
Find this restaurant has a good location .837
A ibili i i i .
ccessibility The restaurant is conver.uent for trans.portatlon 814 2 598 17322 205
of restaurants Restaurants are located in good location 173
The restaurant is easy to park in .641
Ingredients are fresh .838
.. Food is hygienic 776
Food qual 2424 16.158 759
0od quality The restaurant has delicious food 157
The restaurant offers adequate amount of food 528
Servers respond to customer needs well 194
Employees' Services are fast 172
. 2378  15.852 774
service Servers have sufficient knowledge of products .682
Servers are kind .643
Price Discount is possible with a mileage card or associated cards  .879
The restaurant often has discount events .869 2.305 15.367 .843

discounts .
Prices are reasonable

793

Total variance(%)= 64.699 KMO=.803 Bartlett Test of Sphericity : x* = 1510.082 Sig.= .000

of F4 759, TAHA Myl 774, 7HAER]
8432 YERJA L. KMO(Kaiser-Meyer-Olkin) %k
< 8030 UEeon, FA Ak A
64.699% = JERHRATE Bartlette] 784 HE &
Al Fkel 1510.082(P=0.000)=A] F¥PHo] a2l

ot
o:

Ay 7350282 YERETE Bartlette] 734
A% BA #kel 295.431(p=0.000)2A] A=

o] 29 H3]e] APt AN 5 9
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3) ASOI0fl CHet EIZd R AZIE BM o, &3 8 2] Sl 239 £ %
geolr et B 2 A AS5E @ =E ERlsty, HTEAANE AYE & Y
A= S <Table 453 Zth 90 B Azl 2 AR Aol 714 Agsl uhdolala 3t
37Rel FEellA shtel aglew FEEon  THEAIFE 2011). webA] B APdA s ¢4 &
BEIzel 08 AAEE ST, 3 EGIT Sl G LARRA 224 574 29
22 73.502%= UERsTh W k] AAdAZE 2 Ve R EREAe KB 2R e ol
e wed o A9HE KMOGase  H93, FAE A2a0 el S8 AR
Meyer-Olkin) @t 6672 YEPgoH, 72 #4F 213k 23} <Table 50l AAE AAH 4709 +
{Table 4> Validity and reliability verification of behavioral intention
Fact Ei % of bach'
Factor Variable ac'or igen /o. o Cronbach's
loading value variance a
I will introduce this restaurant to others .908
Behavioral This restaurant is recommendable .876
. . . . - 2.205 73.502 817
intention In the future, I will choose this restaurant as a priority 783

choice

Total variance(%)= 73.502 KMO=.667 Bartlett Test of Sphericity :

X2 = 295431 Sig= .000
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{Table 5> Cluster analysis of foodservice consumption tendency

Taste-oriented

Economic

Health-oriented

Cluster

F-value

value-oriented

Quick
benefit-oriented

group C4

group C3
2.950+0.521°
3.26140.554
4.0300.369"
3.478+0.709°

group C2
2.489+0.658"
2.6000.517"
2.792+0.618"

group Cl1

Factor

EE

92.924
55.209
92.054
14.246
24.656

3.438+03.577°

4.025+0.468°

Health-oriented
Taste-oriented

Fk

3.841+0.512¢

3.485+0.568°

Fk

2.597+0.561°

3.213+0.506°

Economic value-oriented
Quick benefit-oriented

Amosphere-oriented

ok

2.71440.616"

3.2100.753"

3.435+0.635"

2.727+0.671° 2.510+0.670™

2.323+0.717"

3.29440.692°

1 a<b<c

***p<.001, Duncan's multiple range test
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{Table 6> Cluster differences by demographic characteristic
Cluster Health-oriente Quld,( Econo.rmc Taste-oriented
. benefit-oriented  value-oriented
Variable d group C1 group C4
group C2 group C3
Gender Male 13(5.2) 28(11.2) 16(6.4) 12(4.8)
Female 56(22.5) 37(14.9) 50(20.1) 37(14.9)
x=11.022 df=4 p=012
<20 19(7.6) 42(16.9) 51(20.5) 18(7.2)
Age 21-30 3(1.2) 7(2.8) 8(3.2) 6(2.4)
31-40 20(8.0) 11(4.4) 5(2.0) 12(4.8)
41< 27(10.8) 5(2.0) 2(0.8) 13(5.2)
. Married 45(18.1) 20(8.0) 12(4.8) 28(11.2)
Marital status Single 24(9.6) 45(18.1) 5421.7) 21(8.4)
X’=38.572 df=3 p=.000
High School 18(7.2) 12(4.8) 4(1.6) 10(4.0)
College(student) graduate 19(7.6) 33(13.3) 28(11.2) 17(6.8)
Education University(student) graduate 19(7.6) 18(7.2) 34(13.7) 16(6.4)
Graduate school (student) 135.2) 208) 00) 6(2.4)
graduate
X’=37.907 df=9 p=.000
<100 18(7.2) 33(13.3) 36(14.5) 14(5.6)
Monthly 101-200 10(4.0) 12(4.8) 13(5.2) 9(3.6)
income(ten 201-300 16(6.4) 13(5.2) 9(3.6) 11(4.4)
thousand won) 301-400 13(5.2) 4(1.6) 2(0.8) 8(3.2)
401< 12(4.8) 3(1.2) 6(2.4) 7(2.8)
X’=28.583 df=12 p=.005
<10.000 6(2.4) 10(4.0) 8(3.2) 3(1.2)
Average 10,001-20,000 18(7.2) 24(9.6) 27(10.8) 15(6.0)
expenses per 20,001-30,000 21(8.4) 9(3.6) 10(4.0) 11(4.4)
30,001-40,000 8(3.2) 9(3.6) 8(3.2) 8(3.2)
person(won) 40,001-50,000 11(4.4) 72.8) 5(2.0) 6(2.4)
50,001 < 5(2.0) 6(2.4) 8(3.2) 6(2.4)
x’=14.684 df=15 p=0.474
{Table 7> Conelation coefficients between the variables
Measurement item 1 2 3 4 5 6 7 8 9 10
1.Health-oriented 1
2.Taste-oriented 378" 1
3.Economic value-oriented -.005 .092 1
4.Quick benefit-oriente 015 -153° 238" 1
5.Amosphere-oriented 3177 290" 154" 151 1
6.Accessibility of restaurants 1647 094 050 -033 .103 1
7.Food quality 2497 2447 128" -025 .08 287" 1
8. Employees' service 2037 1937 053 051 122 3597 5297 1
9.Price discounts 2437 045 136 097 110 3907 103 226 1
10.Behavioral intent 2457 2467  -001 -045 031 184" 4337 3637 068 1

*P< 05, *+P<01
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{Table 8> ANOVA between the foodservice consumption tendency clusters and the Korean restaurant selection

attributes
Health-oriented Quick Economic Taste-oriented

Cluster . .

Factor group benefit-oriented value-oriented group F-value
Cl group C2 group C3 C4

Accessibility of restaurants 3.556+0.724 3.400+0.581" 3.462+0.858" 3.5004+0.667" 0.566
Food quality 3.927+0.552° 3.642+0.421° 3.848+0.493°  4.000£0.801°  5.587
Employees' service 3.761+0.546° 3.411+0.567" 3.488+0.489™  3.663+0.680™  5.186"
Price discounts 3.140+0.809° 2.584+0.831° 3.015+1.074°  2.768+0.885"  4.921"

**p<.01, ***p<.001, Duncan's multiple range test : a<b<c

6. G710l ZHH Bl Aoz A e & gialct ela g
g2 2E Tl Feld 2kolE HehlA]
1) QA AHIAMSH ZED} SIAIE MEiISN  @9kor, 52419 42 (F=5.587, p<.001) 2|
210] 2AREA gk 23S UERRLAL, SAFE ] AH]A(F=5.186,
92 e 23] BAsl] R @A p<Ol), 7P ERIF=4.921, p<ODelM el gk 2
i Zhe] BARAATE <Table 8ol A4l ©15 WERARIEh mebA o s gae
go] Qth A% F P @A Hegk Y Aol Apolrt 9l& Aolghke 7Hd
et adlel] e P Yehhglth Alga 12 - A
o FrAdelM e AN e HA
(M=2.584)% UERNQLE, ZAZE F7Rde]  2) BIAE MBI SiSo|c
ANE g2 e &asle] 9910 Htgha 2 A S o] Azl el F= vRT
Alole GERAl @itk eja st Fide] = 7HE AAS] flste] A AEEAe
He g2lo] £4 FFFHM=4.0000 VERYA 3 eQ@de A4, 29 B4, TAM
T AN ] FERM=2768) 0.2 e AHZ, AN S SYHAFR Shan, 9] L)
FEHE UehiIth 94 auAdddn dag A Yrojes FEUFE sto] 7HIEA S 9
Aedel a9l el Bitghold 5249 Fho] ¥ TESAEA Aok <Table 9> Al
e FARS YehiA g Eele e we Sivh AEe] [ (B=092), 7HEERAEB
Hghe Jehlo] Bakxe] o2 AualEe o] =299)02 PFo|mo Folgt ARE Jep)X
A aM g $4o FAE FeAsm, 7k @tk ey e e F(B=379, p<001), T
AWlol = AJoH oz FolehA e e Abe] Mula(E=251, p<00)dlA freld Azt

{Table 9> Effect of Korean restaurant selection attributes on behavioral intention

Dependent Independent variable Standardized Sampling tvalue Collinearity statistics
variable coefficients (B3) error Tolerance VIF
Accessiblity of 092 057 1.616 1.000 1.000

restaurants
Behavioral Food quality 379 057 6.681"" 1.000 1.000
intention Employees' service 251 057 4420 1.000 1.000
Price discounts .017 .057 299 1.000 1.000

R*=215 Adjusted R*=.202 F=16.719 P=.000

#Ep< 001
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