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Prediction of Product Life Cycle Using Data Mining Algorithms :
A Case Study of Clothing Industry
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Demand forecasting plays a key role in overall business activities such as production planning, distribution
management, and inventory management. Especially, for a fast-changing environment of the clothing industry,
logical forecasting techniques are required. In this study, we propose a procedure to predict product life cycle

using data mining algorithms. The proposed procedure involves three steps :

extracting key variables from

profiles, clustering, and classification. The effectiveness and applicability of the proposed procedure were
demonstrated through a real data from a leading clothing company in Korea.
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Figure 1. A conceptual diagram of a variety of forecasting methods
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Figure 2. Overview of the proposed method
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