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A Study on the Change of Opticion’s perception and
Actual conditions on Eyewear Dispensing

Jeong-Sik Park*, Jeong-Yeong Lee, Woo-Yeong Jang
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Abstract

This study was carried out recognition and status changes of optician for glasses fitting.
It based on a survey results of twice in relation to the glasses fitting. The results are as
follows. The ratio of glasses fitting about optician operation appeared to increase
gradually. The positive awareness change appeared from the customer and optician about
the cost charging about the glasses fitting. In the case of a plastic glasses, the burden for
the inconvenience feeling and fitting frequency showed an increase with relation to the
temple fitting. To reduce the burden of glasses fitting, The continuous education for the

correct glasses usage need.
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Fig. 1. Changes of customer ratio for only

eyewear dispensing.
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Fig. 2. Changes of customer ratio of

willing to payment to eyewear dispensing.

response ratio(%)
S

ave noi
demand of dispensing cost

Fig. 3. Changes of cost requirements

opticion ratio to eyewear dispensing.



50 BN EPHEASIE=2X](20148)

~
t=}
I I

response ratio(%)
8 8 58 8 8

more
20,000

proper dispensing costs(\Won)

Fig. 4. Changes of Reasonable cost to
eyewear dispensing.
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Fig. 5. Changes for Realization conversion

method of the cost to eyewear dispensing.
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Fig. 6. Changes of eyewear dispensing

proportion in the optition works.
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Fig. 7. Changes of dispensing frequency

according to parts in the metal frame.
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Fig. 8. Changes of dispensing frequency

according to parts in the plastic frame.
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Fig. 10. Changes of most difficult

in the dispensing of plastic frame.
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Fig. 11. Changes of eyewear dispensing level on
kind of the complains of metal frame.
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Fig. 12. Changes of eyewear dispensing
level on kind of the complains of plastic
frame.
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Fig. 13. Changes of the correct wear and

use method education of eyewear.
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