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Abstract

The purpose of this study was to investigate perception of snack purchasing behaviors and labeling of foods
and nutrition of the middle school students, The survey was conducted from 424 students who are boys and
girls of middle school in Naju, Data were analyzed by a SPSS program, According to the survey, snack purchase
place had a significant difference between gender(p{ 05), and all of the boys and girls responded at a high rate
that it's convenience store. Snack eating frequency had a significant difference between boys and girls(p< 05).
Boys responded that they ate 1~2 times per a week the most, and girls responded that they ate 1~2 times per
a month the most, As for snack purchasing behaviors, depending on gender, that of boys was 2,76 in average
and that of girls was 2,87, lower than middle, The reason why students didn't check up food labeling,
depending on gender and all of the boys and girls responded 'Expiration date' was first confirmed, As for the
understanding of food expression, depending on snack expenses, the reason why food expression contents were
hard showed a significant difference, depending on snack expenses(p{ 05). As for the understanding of food
expression, depending on snack purchase attitude, the students showed a significant difference, depending on
snack purchase attitude(p{,001), and the lower the snack purchase attitude was, the less the students checked

up snack expression, The reason why students checked up nutrition labeling a significant difference, depending
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on gender, snack expense and snack purchase attitude(p{ 001), ‘Weight management’ was the highest. The
recognition in the necessity of nutrition expression(p{ 001) and the necessity of food/ nutrition education and

publicity(p{,01) showed significant difference,

Key words: 7H] GLuj3)%(Snack purchasing behavior), AlZ1} JoFHX A|(Labeling of foods and nutrition), Z3HA¥
(Middle school students)
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A O] she(Park, 2002), ololut FAW2 3719 At U5 7h4] AH ulgol A F7hstaL, 343 A7t
Qg oy FFLE S8 Fay] o R ol dMA FLUES Thalo et Fago| FxH
H4ol Hasit. Iy JAUES F2 714 Add 9 of el FAUe tFoR g 7HA dF g E A
ofAd Y& w3 Hbes Toly 7Hde WA s Ao gt A7 wstA o] f AL gl
L glon, ool uuAE o] &ato BANE R, T} 53], Aawrle] &% 49 AF Ao HEe Al

A, 2UF 5L 22 ATE AgolthNam, 2012). old  s)oj7iA] ool

o
N
NS
ofr
oXx
>
i
N
=)
7
=2
i3
2
=
ol
T
=
it



Fotdol ZHATolE, AZ FYRAQ 0ae - LFXY URSMSS ez~ 3
g 9 A=t dAe aFHt FhWE0] AR AF o Ao|yE Aoy dor Hodo ZHIE 7HY
& Fste HETh St dEdE et AEE Fujel AEF Age % Aguge 7z A8S o
Aol dsted & A st AEEAE FAsHA stedl 2 F2o] gl
Aol MBsHe AERS Pujste AoR EuEHm 9
of 2USY LuE 4 Adn 19 U AFEA
det AR B AW A% wasy ¢ 4 Yot
_ _ II. o3 Hitd
(Park, 2010). ©]= Choi(2010)9] 7F&A] &9 FFEA =1 oH
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gorgsh olatgel BS A Q4s qgne azg ¢ rHe X X2 4
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2 9l3] Kang(2010), Ko(2010), Kwon(2005), Sung(2010), 2 A4t Aetde UEA o aAg St e oj gAY
Yang(2010), Oh(2010), Lee(2009), Cho(2010), Chae(2012) S HAOR duRALE AAE 44 -Baste] 2 XAE
Zo| N3 Ao AZT JFFEAY o] & NS 2A 20129 12€ 179 %5E 12¢¥ 249717 AA AT AEA]
stou wWeld ©E Aolg wHskA gk Eodd gues 74 $T 1, 2 38 7 150w,
wEbA] B oAl 2t HAMA 7H A% T 45055 HjFsto] =AHE 4428 (354E 0 982%)9 A
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Table 1. General characteristics of subjects
Variables Item N(%) Variables Item N(%)
Gender Boys 217(51.2) 1,000,000 or below 16( 4.0)
(n=424) Girls 207(48.8) Monthly family  1,010,000~2,000,000 73(18.2)
First 143(33.7) income 2,010,000~3,000,000 106(26.5)
Grade (Won) 3,010,000~4,000,000 84(21.0)
d 147(34.7
(n-d29)  Seon G47) (1=400) 4,000,000 or above 72(18.0)
Third 134(31.6) Etc. 49(12.3)
Elementary school 3.7 Elementary school 2(.5)
Education of  Middle school 15( 3.7) Education of  Middle school 16( 4.0)
father High school 201(49.8) mother High school 220(54.9)
(n=404) College graduate 163(40.4) (n=401) College graduate 146(36.4)
Postgraduate 22( 5.4) Postgraduate 17( 4.2)
Production managers 128(31.9) Production managers 22( 5.5)
Sales 47(11.7) Sales 64(16.0)
o i Service worker 69(17.2) o i Service worker 63(15.8)
:fc Lg ?h::n Office worker 94(23.5) o(f:cr:i) aﬂi:l Office worker 72(18.0)
(n=401) Specialized technical 26( 6.5) (1=399) Specialized technical 21( 5.3)
Professional 11( 2.7) Professional 16( 4.0)
Management Directorate worker 16( 4.0) Management Directorate worker 4( 1.0)
Housewife 10( 2.5) Housewife 137(34.3)
A 30~39 19( 4.6) A 30~39 61(14.6)
o ff:;er 40~49 284(68.3) o mgoiher 40~49 325(77 9)
(n=416) 50~59 108(26.0) (1=417) 50~59 27( 6.5)
60 < 5(1.2) 60 < 4( 1.0)
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Table 2. Snacks purchasing behaviors of middle school students by gender

N(%)

Variables Item Boys Girls X
Daily snack >2,000 99(45.6) 89(43.4)

costs(Won) 2,100~4,000 77(35.5) 83(40.5) 1.28
(n=422) 4,100< 41(18.9) 33(16.1)
Street vendors 28(13.0) 26(12.9)
School stores 6( 2.8) 8( 4.0)
Places to purchase Convenient stores 129(59.7) 94(46.8)

snacks Specialty stores in toast 3( 14) I( .5 613"
(n=417) Fast food stores 9( 4.2) 5( 2.5)
Snack bars 15( 6.9) 23(11.4)
Specialty stores in coffee 0( .0) 4( 2.0)
Other 26(12.0) 40(19.9)

* p<.05
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Table 3. Snacks eating frequency of middle school students by gender
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N(%)

Variables Item Boys Girls X

Milk and Almost never eat 31(14.6) 26(12.6)
dairy products 1~2/mon 28(13.2) 37(18.0) 1.94

(n=418) 1~2/week More than 153(72.2) 143(69.4)

Sandwiches Almost never eat 109(50.9) 110(53.1)
(n=421) 1~2/mon 71(33.2) 69(33.3) .50

1~2/week More than 34(15.9) 28(13.5)

) Almost never eat 74(34.6) 72(34.8)
Fish ﬂeizzplmdws 1~2/mon 79(36.9) 74(35.7) 07

(n=421) 1~2/week More than 61(28.5) 61(29.5)

Frozen foods Almost never eat 49(22.9) 50(24.2)
(=421) 1~2/mon 94(43.9) 98(47.3) 1.09

1~2/week More than 71(33.2) 59(28.5)

Noodles Almost never eat 17( 7.9) 19( 9.3)
(1=421) 1~2/mon 45(20.8) 58(28.3) 3.86

1~2/week More than 154(71.3) 128(62.4)

. Almost never eat 36(16.7) 39(18.8)
Gimbap .
(n=418) 1~2/mon 74(34.4) 91(44.0) 6.03

1~2/week More than 105(48.9) 717(37.2)

Bread Almost never eat 27(12.6) 34(16.4)
(1=421) 1~2/mon 70(32.7) 67(32.4) 1.30

1~2/week More than 117(54.7) 106(51.2)

Beverages Almost never eat 18( 8.4) 29(14.0)
(n=421) 1~2/mon 42(19.6) 41(19.8) 3.46

1~2/week More than 154(72.0) 137(66.2)

Confectioneries sold in coffee Almost never eat 100(47.2) 8038.6)
. 1~2/mon 63(29.7) 84(40.6) 5.56

specialty stores(n=419)

1~2/week More than 49(23.1) 43(20.8)

Confectionery Almost never eat 26(12.1) 16( 7.7)
(n=421) 1~2/mon 39(18.2) 42(20.3) 238

1~2/week More than 149(69.6) 149(72.0)

* p<.05
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A S 2 RAE S5 8y AH Sl ol A 2 YERATHP<.001). ZHA o A] shte] SR AlET
o2 AAFERY 71EHel HEE ¢ &+ ATh & sHoE st A2 EIAol 3.03, oA3Aol
Jang(2011)9] FFAF AF 1YY 7HEAE AFHA 29602 HFo|sh oAtk Y AE 7MY A vl
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W A Qe WAL Aol A 4T olshAl 23602 HE old sEoldth A% Adn 7o
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o Back(2010)9] £4bAe] F5He] AT, AST D aPHE Nuom Auth EF, 34 o) A AE
A ARl AMAOR Ao 4 A4 AR W) AL W WIS 244, oSS 254 T
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A7 Aol AR i fAEY AH Bee Figtthe HIAE 259, e 2,612 YR} 714
E 5 Aded ol AA7l e sEe] 1Al A of ¥fE ALGEAE Eu Pty Hrpe Fa, £
glof glof Aol el aestal o 2ol gl so we A e AAE Ste AR XA
AT}, Sung(2010)9} 712 H-of 5P T4 T
Fe GFEA et A4 H o] G W Aol
3. ddof mE A FofEi = A= gehy, oSt B AE T Al 7HAE wladtth
© SHol BA "ok Ao g ugEst e AS
W] e 74 THAEL Table & of e, war L AASH, WSl A% Agol Y UgEg
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ol T So3 RolpeoDE M =, oiamol y T HUTh B @FAN AAE A% £2 44g 7
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Table 4. Snacks purchasing attitude of middle school students by gender
M(SD)
Variables Boys Girls t

I consider snacks' prices when purchasing them. 3.12(1.13) 3.37(1.00) 241"

I consider dieting when purchasing snacks. 2.05(1.06) 2.50(1.13) 422"

I tend to habitually stick to a certain product when purchasing snacks. 3.03(1.11) 2.96(1.10) .67

I am willing to purchase a luxury food product even though it is expensive. 3.77( .98) 3.77(.90) .03

I am willing to purchase a luxury food product even though it is expensive. 2.29( .99) 2.36( .96) -70

Advertisements of snacks have an influence on my purchasing of them. 2.44(1.05) 2.54(1.11) -97

I am affected by a packing design of snacks when purchasing them. 2.59(1.05) 2.61(1.09) -.16

Total 2.76(.46) 2.87( 42) 263"

* p<.05, *** p<001



©
ob
H
N
0z
1=
FJ

253 X| Vol. 26, No, 4

Y ES AN ERY tholo|Ed UIFETF Fe AE

A5HATh Yang(2010)9] ARA S 153
o Al AHAE S AEFEFEA ] i A4 E o)A
F70 Al AL R T A, IR, 9% FF
713k, QAR A z3|AL, F1Y o7 eyt Jo(2010)

1

£ =7t desithy AFRE

Ao g AEE

o Ao wE A

12778 (58.8%), o3H4 1287(61.8%)0] Brola}x| okord

Aol digt ol
Aol digt

<Table 5>9} Z

3ol of %

FAITLOHER =01 2 AlZE A0l

s

Leaas

o}

oZ

J

ot S dehd 89t (41.2%), ofshy 797 (38.2%)0l

3] 5 0] A o o 3 %
A= StioA Hoh ASFQ AggusE Fo A 9tk Kim(2010)9] #3x¢ 2840 AE3} JFE Ao
aWSo] AF Aus 34 P A GFEA B w
Table 5. Understanding of food Labeling of middle school students by gender
N(%)
Variables Item Boys Girls X
Checking behaviors ~ Check 89(41.2) 79(38.2) 4
(n=423) Does not check 127(58.8) 128(61.8) )
Product names 9(10.1) 4( 5.1)
Name of manufacturer 3( 3.4) 3( 3.8)
Expiration date 58(65.2) 48(60.8)
Date of manufacturer 2(2.3) 6( 7.6)
Htems of checking Price 10(11.2) 13(16.5)
(n=168) Contents(capacity, number) 1( 1.1) 1( 1.2) 14.46
Raw materials 1( 1.1) 0 .0)
Food additives 5( 5.6) 0( .0)
Warnings 0( .0) 0( .0)
Place of origin 0( .0) 2( 2.5)
Nutritional contents 0( .0) 2( 2.5)
Confirmation of additives 10(11.2) 9(11.4)
Nutrients 4( 4.5) 2( 2.5)
Reasons of checking Compare with other companies of price, weight 8( 9.0 5( 6.3)
(1=168) Manufacturers 3( 3.4) 0( .0) 424
Expiration date 59(66.3) 56(70.9)
Price 5( 5.6) 7( 8.9)
How-to-eat or recipe 0( .0) 0( .0)
because of their confidence of right choices 8( 6.3) 1( .8)
Reasons of not because of their habitual purchasing behaviors 50(39.4) 60(46.9)
checking because of small or crude labeling 20(15.7) 20(15.6) 6.41
(n=255) because of their not understanding labeling 17(13.4) 17(13.3)
because of their not reading labeling 32(25.2) 30(23.4)
because of their not having related education 34(18.1) 23(12.5)
because of their not having basic nutrition knowledge 42(22.3) 52(28.3)
Reasons of difficult because of small letters and various labeling 76(40.4) 77(41.8) 339
(n=372) because of frequently changed food labeling methods and
. . . . 24(12.8) 21(11.4)
insufficient public relations
others 12( 6.4) 11( 6.0)
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Table 6. Understanding of food Labeling of middle school students by snack costs

N(%)
. >2,000 2,100~4000 4,100< )
Variables Item (Won) (Won) (Won) X
Checking behaviors Check 74(39.2) 67(42.1) 27(36.0) 9%
(n=423) Does not check 115(60.8) 92(57.9) 48(64.0) '
Product names 6( 8.6) 6( 8.7) 1( 3.4)
Name of manufacturer 2( 2.9) 2( 2.9) 2( 7.0
Expiration date 40(57.1) 45(65.2) 21(72.4)
Date of manufacturer 5(7.2) 3( 4.4) 0( .0)
Htems of checking Price 10(14.3) 9(13.1) 4(13.8)
(n=168) Contents(capacity, number) 1( 1.4) 0oC .0) 1( 3.4) 14.65
Raw materials 1( 1.4) 0 .0) 0 .0)
Food additives 4 57) 1( 1.4) 0( .0)
Warnings 0 .0) 0 .0) 0( .0)
Place of origin 1 (1.4) 1( 1.4) 0( .0)
Nutritional contents 0( .0) 2( 2.9) 0( .0)
Confirmation of additives 11(15.3) 6( 8.8) 2(7.1)
Nutrients 3(42) 3(44) 0 .0)
Reasons of Weight 7( 9.7) 4( 5.9) 2(7.1)
checking Manufacturers 0o( .0) 1( 1.5) 2( 7.1) 14.18
(n=168) Expiration date 49(68.0) 48(70.6) 17(60.8)
Price 2(2.8) 6( 8.8) 5(17.9)
How-to-eat or recipe 0( .0) 0( .0) 0( .0)
because of their confidence of right choices 3( 2.6) 4(43) 2( 4.3)
Reasons of not  because of their habitual purchasing behaviors 54(47.0) 36(38.7) 20(42.6)
checking because of small or crude labeling 20(17.4) 14(15.1) 6(12.7) 3.90
(n=255) because of their not understanding labeling 15(13.0) 12(12.9) 7(14.9)
because of their not reading labeling 23(20.0) 27(29.0) 12(25.5)
because of their not having related education 32(19.1) 13( 9.4) 12(18.2)
because of their not having basic nutrition 44(262) 29021.0) 21631.8)
Reasons of knowledge
difficult because of small letters and various labeling 66(39.2) 66(47.8) 21(31.8) 16.13"
(n=372) because of frequently changed food labeling
methods and insufficient public relations 18(10.7) 22(16.0) 5C76)
others 8( 4.8) 8( 5.8) 7(10.6)
* p<.05
SHE gl tet 712 A Ao lojAa et ot Aoz JjA-Heto] Fasitin Hoxlth & AFoA
AL AN 20008 ola MRIA 44E62%), AN & ABEA Y8l o2 ol%F A 4L HAYY
2,100~4,00091 Fckofl A 297(21.0%), TH4{w] 4,1009 o) of ThefsAIEa Ft o] ZHA M Al AT BF £-3]

Aol 4 209(18%)0] SHFAT B LS WA o
obietn Sua S ZhAlH] 20009 olst Hge] A 32
W(19.1%), 7H41H] 2,100~4,0009 Herol A 13W(9.4%), 7+
Au) 41009 o4 FuolA 12%(182%) 02 pehie.
Hadgol AETAC Hat F24S AN 24T 4

F& TS ¢ A= AFEA YHE st H4A A
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Table 7. Understanding of food Labeling of middle school students by purchasing attitude of snacks

N(%)
Variables Ttem High Mid Low X
Checking Check 56(49.6) 76(44.4) 36(25.9) »
behaviors 17.25
(n=423) Does not check 57(50.4) 95(55.6) 103(74.1)
Product names 7(12.8) 5( 6.5) 2( 5.6)
Name of manufacturer 1( 1.8) 5( 6.5) 0o( .0)
Expiration date 34(61.8) 46(59.7) 25(69.4)
Date of manufacturer 4 1.3) 2( 2.6) 2( 5.6)
Items of Price 4 73) 15(19.5) 4(11.0)
checking Contents(capacity, number) 0 .0) 1( 1.3) 1( 2.8) 19.12
(n=168) Raw materials 0 .0) 1( 1.3) oC .0)
Food additives 2( 3.6) 2( 2.6) 1( 2.8)
Warnings 0 .0) 0 .0) 0 .0)
Place of origin 1( 1.8) 0oC .0) 1( 2.8)
Nutritional contents 2( 3.6) 0 .0) 0 .0)
Confirmation of additives 9(16.1) 7( 9.2) 3( 83)
Nutrients 3( 54) 2( 2.6) 1( 2.8)
Reasons of ~ Weight 4 7.1) 8(10.5) 1( 2.8)
checking Manufacturers 1( 1.8) 2( 2.6) 0( .0) 12.54
(n=168) Expiration date 39(69.6) 48(63.2) 28(77.8)
Price 0 .0) 9(11.9) 3( 8.3)
How-to-eat or recipe 0( .0) 0 .0) 0 .0)
because of their confidence of right choices 2( 3.5) 4( 42) 3( 2.9)
Reasons of not because of their habitual purchasing behaviors 25(43.9) 36(37.9) 49(47.6)
checking because of small or crude labeling 9(15.8) 14(14.7) 17(16.5) 3.54
(n=255) because of their not understanding labeling 7(12.3) 13(13.7) 14(13.6)
because of their not reading labeling 14(24.5) 28(29.5) 20(19.4)
because of their not having related education 13(12.9) 25(17.5) 19(14.8)
because of their not having basic nutrition
27(26.7 31(21.6 36(28.1
Reasons of  knowledge (26.7) (21.6) (28.1)
difficult because of small letters and various labeling 44(43.6) 61(42.7) 48(37.5) 432
(n=372) because of frequently changed food labeling
methods and insufficient public relations 12(11.9) 15(105) 18(14.1)
others 5( 4.9) 11( 7.7) 7( 5.5)
High>M+48D, M-4SD<Mid<M+/:SD, Low<M+%SD
**Ek p<.001
52 A Ad BmRoA 5718, AEY, AxdEY, 7 &2 oldfsty] oA, ZurE MEd B AR o
4, E AEdtE, SYEREA, AHEYEERY YAt T wor AFRA 2 A Fe olfol s S
o2 ISt AoR 2AHYY. AEEAS B Ak AZEA Yol o ol Hax: 2Kt
%e olre sHAHoR Fshy] giiolsta @it A 2a1, Aol el A, Gl Bt 7]EA A o] §lof
of 7t FujelE Hvh 2 AdolA 257 (43.9%), ¥ A, Y D& WA gobA, AFEAWE HHRo] &
AR 36HCTI), e WHH WFELNOE  F ML FRob RERH £OF et
dehdth A7 g A9oR 242 sRHon P 2 oA A, 2w, AT e 48]
sto] AFEAE FskA] e AS & & AT #A 2 7 WA geldthe ARAE Kim(2001)9) A9
B ARGS9 gobH, BAZL AL 2WH, BA U GEA Y FUD SERY AxEe ofg Ade



A ditked o] f5715Hs sty A A& AZFHA WES olsfslA] EafjAer Rk AE T
RAE gt st¢lek Kim(2010)9] A F3H Al AZFEA B 2R F3 FYNHer Fufsle
of AFd JFEA et A4 @ o] GAUNE AF FHAA HFEGL & 4 ok YRR ]G3
EAE FQlgtt FE3 3 F G571 P WA oA FHI auAzE H7l I aEA ws9 84
SoIstgich Jung2005)9] BESS AFGFTAS o o FRsolot & Aolh EF AFEA BHL X%
gk oolajet o] g AejolNE AEEA F 7P WA & 5 JvEe wsuA Ao Fxer T A
St A0R KBV, 1A, AFY, WY 202 U Yang(010)9) AFIGEA T Aot 44 AY A
W Kim(2010)9] #3419 S AF JFEAI| A pHAe B AFM e AFEA Yol oL of
gk 14 9 o] gAHAE AEEAE FAsHA] Ye 7 AFEA] tE BAol glolAz 7 w4k, A
D2 $uW M F ol A% glo] SWHOR Fojst  EEAE o5t ofd A, AFEA U 41 27
£ ogoldn G 4ol A% BRT, ABRAG BA A, 4FRAC sl WEAL B 2 Aol geld &
ol g7l Wz, AFEA W& oldstr] og7] fio cg Yy & 479 At Aolg YEth
wolglth. AutAeg AZRANE A e olfe Lee(2011)9] F3PA 9] FUFEA U4 A=o] we AF
Table 8. Understanding of nutritional Labeling of middle school students by gender
N(%)
Variables Item Boys Girls X
R ition behavi Don't know 24(11.2) 25(12.0)
reCOg“('n':OrB; IS Common 80(37.2) 76(36.5) 09
Know 111(51.6) 107(51.5)
Experience of reading Have 174(80.6) 176(85.0) 1.48
(n=423) Don't have 42(19.4) 31(15.0) ’
An amount of intake 21(12.1) 13( 7.4)
Calorie 98(56.3) 124(70.4)
. Lipid 19(10.9) 26(14.8)
ltems (I?;‘;};Ckmg Protein 7( 4.0) 3(17) 17.51"
Sodium 12( 6.9) 4(23)
Vitamin, minerals, 5( 2.9) 3(1.7)
Others 12( 6.9) 3( 1.7)
For their health care 43(24.7) 26(14.8)
For their weight management 50(28.7) 95(54.0)
Reasons of checking For the confirmation of nutrients 37(21.3) 26(14.8) 2473
(n=350) For the comparison with those of other companies 5( 2.9) 1( .5 '
Out of curiosity 23(13.2) 18(10.2)
Others 16( 9.2) 10( 5.7)
Because of their not having interest in them 23(54.8) 15(48.4)
Reasons of not checkin Because of small or crude labeling 5(11.9) 9(29.0)
(= 73) £ Because of difficult labeling 7(16.7) 4(12.9) 4.08
Because of the absence of nutritional labeling 4( 9.5) 1( 3.2)
Others 3(7.0) 2( 6.5)
R i ¢ . Not necessary 19( 8.8) 7( 3.4)
ceognt Eﬁi 433)“““” Fair to middling 52(24.1) 47022.7) 5.92
Necessary 145(67.1) 153(73.9)
Recognition of the necessity Not necessary 27(12.5) 16( 7.7)
of education and public ~ Fair to middling 78(36.1) 82(39.6) 2.72
relations(n=423) Necessary 111(51.4) 109(52.7)

<01, *¥** p<.001
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Table 9. Understanding of nutritional Labeling of middle school students by snack costs

N(%)
. >2,000 2,100~4000 4,100< 2
Variables Item (Won) (Won) (Won) X
R ition behavi Don't know 22(11.8) 13( 8.1) 13(17.8)
rec"g“('nf:zo)e IO Common 68(36.3) 57(35.6) 30(41.1) 6.81
Know 97(51.9) 90(56.3) 30(41.1)
Experience of reading  Have 163(86.7) 135(84.4) 51(69.9) 091"
(n=421) Don't have 25(13.3) 25(15.6) 22(30.1) ’
An amount of intake 18(11.0) 10( 7.4) 6(11.7)
Calorie 100(61.3) 95(70.3) 26(51.0)
Tt ¢ checki Lipid 21(12.9) 14(10.4) 10(19.6)
ems (Ifz;‘gjc & Pprotein 5( 3.1 2 1.5) 3(5.9) 20.08
Sodium 12( 7.4) 4( 3.0) 0o .0)
Vitamin, minerals, 1( .6) 4( 3.0) 3( 5.9)
Others 6( 3.7) 6( 4.4) 3(5.9)
For their health care 31(19.0) 29(21.5) 9(17.6)
For their weight management T4(45.4) 56(41.5) 14(27.5)
Items of checking For the confirmation of nutrients 25(15.3) 24(17.8) 14(27.5) 1327
(n=349) For the comparison with those of other companies 3( 1.9) 1.7 2( 3.9) ’
Out of curiosity 18(11.0) 13( 9.6) 10(19.6)
Others 12( 7.4) 12( 8.9) 2( 3.9)
Because of their not having interest in them 14(53.9) 12(48.0) 11(52.4)
R ¢ not checki Because of small or crude labeling 6(23.1) 6(24.0) 2( 9.5)
casons ((;:“;’2; XN Because of difficult labeling 4(15.4) 3(12.0) 4(19.0) 5.69
Because of the absence of nutritional labeling 1( 3.8) 1( 4.0) 3(14.3)
Others 1( 3.8) 3(12.0) 1( 4.8)
R f not checki Not necessary 14( 7.5) 6( 3.8) 6( 8.3)
casons (i:j:;)g)c X8 Bair to middling 34(18.3) 35(21.9) 30417 19.95™
Necessary 138(74.2) 119(74.3) 36(50.0)
Recognition of the Not necessary 14( 7.5) 17(10.6) 12(16.7)
necessity of education and Fair to middling 61(32.4) 66(41.3) 31(43.0) 11.55"
public relations(n=420)  Necessary 113(60.1) 77(48.1) 29(40.3)
* <05, ** p<.0l, *** p<.001
et A FEI2WUO] A ERT 230, 34t 61WG24%), BAAA Pt 148(7.5%)0l L, 2,100
wel, 4vHl o4 £02 Ueht B A7olAeh 2ol b 9-400090 4% Basith 77HM81%), 1A 1Y 66
Hu7h Aess QUEAS WA Ao Umdn. W@, BasA 9 179006%)e8 ey
WAL A4 JoEA Bagd dE Ado]l Wa 41009 ol4lAE Lasit 9%W@03%), 14 1¥t
shehal frojgt Zpol(p<.00)E E T Jeong(2005)9] iF 317 (43.0%), BastA gt 127(16.7%) 22 UEh 7HA
SH Y AFYFEA i oot o] A AR B o Aol mhE o 2o|(p<.05)E H T Jeong(2005)
ZHAH] 11,0009 o8k Hkol A JYEAZF BosTL & o NG HFFFEA et olsiet o] §A ol A
A A4sta Yokl s, Kang(2010)9 39 A& SHE ZEAH] 10009 o5t HTolA AF/YYEA S
QJEEAS] tat A4 W ol gAIHE JFEAL B 9 FR By A4 Be) BA UE B He
fetthrt 3t & 129l A 7P wob & AT 2 FE AF/GIRA A& DL FHY oY X &
& Ageldth AB/AYEA L% 9 FE BaH A4 B Q7% 2L AnE wyrh o9 o] B ATeNE
220009 olstol At ARG 13H(E0.1%), T4 18 AAuIE H35E GURA R AN, GFEAE 9
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Table 10. Understanding of nutritional Labeling of middle school students by purchasing attitude of snacks

N(%)
Variables Ttem High Mid Low X
Rrecognition behaviors Don't know 11(9.7) 12( 7.0) 26(18.8) .
(n=422) Common 33(29.2) 67(39.2) 56(40.6) 17.60
Know 69(61.1) 92(53.8) 56(40.6)
Experience of reading Have 102(90.3) 146(85.4) 102(73.4) 13847
(n=423) Don't have 11(9.7) 25(14.6) 37(26.6)
An amount of intake 8( 7.9) 16(11.0) 10( 9.8)
Calorie 65(63.7) 93(63.7) 64(62.7)
Htems of checking Lipid 14(13.7) 20(13.7) 11(10.8)
(1=350) Protein 0o .0 8( 5.5) 2( 2.0 17.09
Sodium 5( 4.9 4 2.7) 7( 6.9)
Vitamin, minerals, 5( 4.9) 0( .0) 3( 2.9)
Others 5( 4.9) 5(3.4) 5(4.9)
For their health care 22(21.6) 33(22.6) 14(13.7)
For their weight management 56(54.9) 58(39.7) 31(30.4)
Reasons of checking ~ For the confirmation of nutrients 13(12.7) 28(19.2) 22(21.6) 2878
(n=350) For the comparison with those of other companies 1( 1.0) 3( 2. 2( 2.0)
Out of curiosity 8( 7.8) 13( 8.9) 20(19.6)
Others 2( 2.0) 11( 7.5) 13(12.7)
Because of their not having interest in them 3(27.2) 13(50.0) 22(61.1)
Reasons of not checking Because of small or crude labeling 2(18.2) 4(15.4) 8(22.2)
(= 73) Because of difficult labeling 4(36.4) 4(15.4) 3(83) 11.29
Because of the absence of nutritional labeling 2(18.2) 2(7.7) 1( 2.8)
Others 0( .0 3(11.5) 2( 5.6)
Reasons of ot checking Not necessary 4( 3.5) 6( 3.6) 16(11.5) .
(n=420) Fair to middling 16(14.2) 40(23.8) 43(30.9) 22.60
Necessary 93(82.3) 122(72.6) 80(57.6)
Recognition of the Not necessary 8( 7.1) 16( 9.4) 19(13.7)
necessity of education  Fair to middling 31(27.4) 75(44.1) 54(38.8) 1336
and public relations
(n=422) Necessary 74(65.5) 79(46.5) 66(47.5)
High>M+/:SD, M-%SD<Mid<M+%SD, Low<M+}.SD
<01, *¥** p<.001
of & B, dU4EA oA diTt A4, HF/IFEA (40.6%), E& 267(18.8%) 02 frojgt Afol& Hol 4]
ig 9 FE dans ol AL e ALr 2A Chp<.001). 7t4 Fuei= 47 F7F A olFdaE
HolaL, AL ge AEY dUEA s a4 FURAIS Yo 2 Aol & Acr 2AH FAT
= & AolE e (p<.001). FFEAIE sk olf= 2t
A Tl Ee] W JFEA Yat oldlt (Table A FUHE A7t e Ao AZRS A9 561
100 7 ek JFEA A e HETE B Mol (549%), ABVAE A8 2316w, J4 AU 9
A L Q1S 699 (61.1%), HEF 339WH(29.2%), BE 119 3 1399(12.7%), 71400 8 (7.8%) +o2 YEG F
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