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Abstract

The objective of this study is to examine the effect of regional globalization and its impact
to globalized company. As emerging markets evolve from the periphery to the core of marketing
practice, we will need to figure out their unique characteristics. Emerging markets are distinctly
different from mature markets. Because of market heterogeneity it is important to segment
customer and find out their characteristics for the companies. In this research we explores how
inward internationalization, susceptibility to global consumer culture affect consumer’s brand
attitude and adoption of global brand. This study examines various strategic issues in the
context of China. The result suggest that inward internationalization is an antecedent factor of
susceptibility to global consumer culture and also influence to brand attitude and brand adoption
positively. Several implications for Korean content providing companies and marketing strategies

are discussed.
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