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A Focus on the S Marketing Area

X—I%Alxl- AI--_,ll__I §I-ki§|.()1| I:H'c')'l-

— o O

Min-Soo Kim(Z 2l=)*, Jin-Ho Jeon(T %l

o oATE 1A : SHBS FHO2

Sy, Jin Lim(Q s

Received: October 22, 2013. Revised: December 16, 2014. Accepted: February 16, 2014.

Abstract

Purpose — This study used empirical methods to investigate
the consciousness structure of vendors in the S marketing area,
which is a commercial revitalization district in the country, and
examined its effect on their business activities. Based on the re-
sults derived through the performance of an actual proof analy-
sis, this study aims to facilitate the promotion of changes in the
consciousness structures of traditional market vendors, with a
view to allowing them to adapt to the current economic realities
in the country. Further, this study aims to provide suggestions
that would improve the efficiency of the commercial revitalization
program of the government.

Research design, data, and methodology — This study exam-
ined all the stores in the S marketing area using a ques-
tionnaire survey conducted over three weeks beginning on July
4, 2012, and involved the performance of a data analysis on
1,859 samples. The questionnaire consisted of two parts. The
first part addressed the market revitalization and the second part
addressed the store management strategies. Questionnaire re-
sponses were calibrated based on a Likert scale. Statistical
analysis was conducted using PASW version 18.0.

Results — The results of the analysis of the consciousness
structure of merchants in the S marketing area have led to the
discovery that they have a medium level of satisfaction with
market revitalization. There was a difference in the perceptions
of the concept of store management between merchants and
customers. Merchants have poor strategies for store manage-
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ment, which do not go much beyond an imitation of the practi-
ces of large domestic discount stores.

Conclusions — The appearance of big discount stores and the
accompanying changes in people’s consumption patterns have
led to a decline in local market areas. The government has
sought new ways to secure autogenic power for local markets.
To create regional economies, the government enacted a re-
vised “Law for creating traditional markets and shopping streets”
in 2010 and introduced a commercial district revitalization
program. This program, which originally supported only the S
marketing area, has subsequently expanded into neighboring
shopping districts so that the whole of the regional market can
be revitalized. However, since the revitalization of the traditional
market and the government support required for it were mostly
limited to facilities, the result has not proved to be effective.
Although there are several reasons why the government invest-
ment was characterized by poor efficiency, traditional market
vendors' consciousness structure, which did not adapt well to
the vagaries of time and its consequent changes, was a major
cause. Only when vendors have a true merchant spirit can they
have a real service focus that will enable them to clearly under-
stand the distribution organization. This will have the effect of
bring about complete customer satisfaction and will ensure the
survival and development of traditional markets.

Keywords: Traditional Market, Special Law for Upbringing at a
Traditonal Market and a Shopping Street,

Self-Consciousness af Retailers.

JEL Classifications: M12, M19, M50.
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<Table 1> Current position of market in S business district

evf’:lluatlon A market B market C market
items
Classification Admit registration registration
Total Grade C C D
Merc?har.]t A c E
Organization
Market
Attractiveness C E
Level | Facilities D C B
Management D D D
Store
Corporate
Marketing E E E
Market
Operating B A B

<Table 2> Number of establishments by industry and dong

2008 year 2009 year
Companies year-of-year Companies year-of-year

A 1,475 17 1,464 11
B 960 15 958 -2

C 1,023 -25 986 -37
D 605 -5 607 2

E 995 25 976 -19
F 1,175 27 1,137 -38
G 1,330 14 1,287 -4.3
H 1,201 -10 1,162 -39
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<Table 3> SWOT analysis of S business district

Strength

Weakness

o It is a market area of common
people, and there are lots of
pedestrians, compared to other
areas.

o Due to a good transportation,
facilities for gathering were
concentrated.

o A higher rate of using
small-medium stores.

o Local government's systematic
and strong will to act.

o Strengthening an exclusive
organization in the executive
department to ensure specialty
reinforcement.

o Regular customers moving out
of this area due to movement of
municipal office,

o Young customers significantly
moving into the neighborhood
area.

o Due to location of large
discount stores, petty merchants
experience financial difficulty.
o Lack of infrastructures
improving quality of life for the
citizens.

0 Unclear boundaries between
commercial area and residential
area.

Opportunity

Threat

o Active participation of the
members of the local community
o It is possible to secure a base

for driving the market
revitalization. (Utilization of private
property)

o Establishment of a general

hospital is being planned.

o The majority of the commercial
revitalization district have been
designated as a renewal district

such as the housing
redevelopment district. which may
cause a great change in market
area.

o An adjacent market area that
were overflowing with young
people has been depressed and
currently accelerating further.
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2 MTEE, AU 476142 B 20| Hon HnX sales | sales
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oA 3 O|FHRl AW MIET}E 27.9%RACE SAEREZL 1~29F Restaurant 528 3.8 386 48.1 95
o AR Fm:It WEt0|o|H, 1 Loz 3~4FHQ HEIt Agricultural & 103 19 340 553 87
18.2% O|, MEZHAHES T4 38.0HO0|0, 10H O|A~30" 0O|Tt Livestock Products ) ) : )
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=, A0{UELS 20% Of4 HX|Z|0] YOLt HEIAEL 1.4%0] & Entertainment/Tent
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He MIZMES 7 ZESlD 42 Aoz LIENLL PFERE %t
<Table 4> Store feature
Division Total Owner sex Bu§lne§s Ca.r d POS Internet Smartphone
Registration Terminals
Sample Size 1859 M W Yes No Yes No Yes No Yes No Yes No
Category of Retail(primary) 103 | 61.2 | 388 | 71.8 | 214 | 544 | 456 | 107 | 89.3 | 388 | 612 | 408 | 59.2
Business Retail(common) 520 | 614 | 386 | 928 | 59 | 807 | 193 | 216 | 784 | 716 | 284 | 69.6 | 30.4
(big class Life Service 699 | 608 | 392 | 917 | 7.7 | 525 | 475 | 52 | 948 | 629 | 371 | 535 | 465
level) Restaurant 528 | 422 | 57.8 | 934 | 51 | 903 | 97 | 131 | 869 | 386 | 614 | 413 | 587
Agricultural & Livestock | 15 | 615 | 388 | 71.8 | 214 | 544 | 456 | 107 | 893 | 388 | 612 | 408 | 59.2
Products
Retail(common) 259 | 68.3 | 317 | 934 | 54 | 741 | 259 | 216 | 784 | 71.0 | 290 | 664 | 33.6
Cat . Life Service 505 | 657 | 343 | 903 | 91 | 416 | 584 | 51 | 949 | 66.7 | 333 | 56.8 | 43.2
gfgg;ysso Restaurant 508 | 422 | 578 | 934 | 51 | 903 | 97 | 131 | 869 | 386 | 614 | 413 | 58.7
(Middle class |__FosPtal / Pharmacy | 133 | 737 [ 263 [ 977 | 08 | 977 | 23 | 256 | 744 | 955 | 45 [ 880 | 120
levely | Clothing gs:;ess/General 137 | 365 | 635 | 869 | 11.7 | 766 | 234 | 175 | 825 | 496 | 504 | 57.7 | 423
Accommodation 73 | 616 | 384 | 973 | 14 | 685 | 315 | 14 | 986 | 69.9 | 301 | 356 | 64.4
Entertainment/Tent bar | 51 | 297 | 603 | 942 | 58 | 884 | 116 | 74 | 926 | 430 | 570 | 504 | 496
/Karaoke
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<Table 6> Appeal for consumer

L . . . acces | . , .
Division Total | quality | service | price sibility interior | event
Sample Size [1859| 45.2 | 41.0 | 6.3 | 45 2.2 0.9
Retail(primary) | 103 | 84.5 | 6.8 29 | 29 1.0 1.9
Retail(common) | 529 | 44.4 | 314 | 132 | 7.0 1.9 2.1
Life Service 699 | 123 | 738 | 44 | 57 3.3 0.4
Restaurant 528 | 82.0 | 138 | 25 | 0.6 1.1 0.0
Agricultural &
Livestock 103 | 845 | 6.8 29 | 29 1.0 1.9
Products
Retail(common) | 259 | 40.2 | 31.7 | 154 | 8.1 2.7 1.9
Life Service 505|141 | 715 | 46 | 6.5 3.0 04
Restaurant 528 | 820 | 138 | 25 0.6 1.1 0.0
Hospital /' | 133 | 368 | 526 | 38 | 60 | 08 | 0.0
Pharmacy
Clothing
/Shoes/General | 137 | 59.9 | 10.2 | 182 | 5.8 1.5 4.4
Goods
Accommodation | 73 2.7 83.6 41 1.4 8.2 0.0
Entertainment/Ten | 1, | 107 | 777 | 41 | 50 | 17 | 08
t bar /Karaoke
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<Table 7> The degree of S business district satisfaction

@ @ | 6@ | ® | @ o6

Division Total Ver;{ normal well-c
Unsatisf ontent
actory

Sample Size |1859| 6.8 155 | 252 | 243 | 282 | 524

Retail(primary) | 103 | 5.3 | 204 | 44.8 | 251 | 4.3 | 295

Retail(common) | 529 3.3 216 | 479 | 235 | 3.7 | 27.2

Life Service 699 3.4 271 | 426 | 222 | 47 | 269

Restaurant 528 6.8 165 | 2562 | 243 | 28.2 | 524

Agricultural &
Livestock 103 54 201 | 486 | 24.7 | 1.2 | 259
Products

Retail(common) | 259 4.2 208 | 465 | 242 | 44 | 285

Life Service 505 3.4 271 | 426 | 222 | 47 | 269

Restaurant 528 3.8 16.5 | 48.1 | 286 | 3.0 | 31.6

Hospital /1 433 | 66 | 24.8 | 343 | 226 | 11.7 | 343
Pharmacy

Clothing
/Shoes/General | 137 0.0 247 | 53.4 | 192 | 27 | 21.9
Goods

Accommodation | 73 1.7 23.1 | 504 | 23.1 1.7 | 24.8

Entertainment/Tent
bar /Karaoke
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<Table 8> The claims postulated of S business district

parking
facility
L nonrespo . cultural | a clean e street of | . clean road
Division Total /public . vitalization cinema .| absence
nse . space | environment food streets, | expansion
parking
lot
Sample Size 1859 80.3 8.3 0.7 0.6 0.6 0.6 0.5 0.5 0.5 1
Retail(primary) 103 80.6 49 0.0 1.9 2.9 0.0 0.0 0.0 0.0 0
CthQOW of | Retail(common) | 529 775 96 1.1 0.2 0.9 0.2 0.4 0.8 0.8 1.9
usiness
(big class level) Life Service 699 82.0 7.6 0.6 04 0.3 0.7 0.7 04 0.6 1
Restaurant 528 80.7 8.5 0.6 1.1 0.2 0.9 0.6 0.6 0.2 0.2
Agrieultural & |03 | ggg 49 0.0 1.9 2.9 0.0 00 | 00 0.0 0
Livestock Products
Retail(common) 259 77.6 8.5 1.2 04 0.0 04 0.8 0.8 1.2 1.5
Life Service 505 82.4 7.5 0.8 0.2 0.4 0.2 0.6 04 0.6 1.2
Category of Resta‘urant 528 80.7 8.5 0.6 1.1 0.2 0.9 0.6 0.6 0.2 0.2
Business Hospital / 133 | 767 12.8 0.8 0.0 0.8 0.0 00 | 08 0.8 15
(Middle class Pharmacy
level) Clothing
/Shoes/General 137 78.1 8.8 1.5 0.0 2.9 0.0 0.0 0.7 0.0 2.9
Goods
Accommodation 73 87.7 55 0.0 1.4 0.0 14 0.0 0.0 14 0
Entertainment/Tent| 1, | 769 9.1 0.0 0.8 0.0 25 17 | 08 0.0 0.8
bar /Karaoke
SHH 23t £Y0| Ofgt MetAfEtez2E 80.3%2 FEHE AW, DAM2 2K 2 X 0|z FOi7|AZIL H2st= Ao
Helsta, FAA|EeE 8 SYFAY GX|of 25t 2|740] 8.3% Ch 0Zi2 QiXLt ge(del Atnioz RIS Skl o
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<Table 9> Main factor of sale increase HOl =& 0| OfE JLOHY 7|0je = A= A2 Z LIEf
HEHDL = ,Xx ., AANE2O XC iz AHold S
" S o 3085 | oy [manag|envir : Hoe%._ s :*TJE._O HEER| B, +DH§JOI o
soen izl e [piretelt sibility ement | nment 5‘(' ol:llj_l"‘tl' )\E*X|7|- = | Eﬁol EEI Z‘JOlEl’E HlEO| _.Ln'—_l:__}”
Sample Size |1859| 77.0 | 71.6 | 53.1 |449| 345 | 16.9 WAL
— | GAl MolE2 FTrmOtIo] Aldsts Z22 M ek
Retail(primary) | 103 | 75.7 | 89.3 | 36.9 [485| 23.3 | 194 r0| WEES HES Z{O|Ch FMEHR| HIEL Si&0f 0|2 £ Ze A
Retail(common) | 529 | 75.4 | 764 | 54.8 |44.4| 28.7 | 16.4 gtozl ZAMO| AIHIIZ JpHS 4 QICh <Table 10> HO
Life Service | 699 | 815 | 565 | 56.9 |47.1| 42.6 | 14.9 ATHEHOoZ W2 HIES 201 e QY 9 ADEE SH 5
2 ZAIE =Q7} QUCE QIEL MAS £3H|Zto| #Xlo| EX|S
Restaurant | 528 | 72.9 | 83.3 | 49.6 |41.9| 31.6 | 19.5 s FAlg € r”*l J’* 8= = “‘:'J = | EXHst
X s MSAES M3 A2 = Je 523 7(22010|C
Agricultural & =x
x7| EXHH|E 9 MEFQ| X|Alqf 7|22 = 2 9l 7|7}
Livestock 103 | 75.7 | 89.3 | 369 |485| 233 | 194 ! TJ & = Hel XAat 7jES =k & 5 fUs
Products 2 HEst MOES WSAIZICHH X9 M AAE MER
Al = = A Ol
Retail(common) | 259 | 70.7 | 76.8 | 56.4 |47.1| 29.0 | 17.4 JEHAIE S = AT
: : A2 AHXES FOIMENE BAsiEH 0§ QAEEE oFA
Life Service |505| 80.6 | 57.8 | 56.0 |47.1| 43.8 | 14.5 Lp AFEO| TSt HEE 9IS 0 CjeE OlE{HO|Lf ANIEES B
Restaurant | 528 | 72.9 | 83.3 | 49.6 |41.9| 316 | 195 83t HIEJ} O§Q =2 7402 LIEILICE O|F A|CHo| EEXCH
; A T A|MztoE = Me SHCHH X|=222 JH7HOl0| TH=AI
HospltaI/ 133 86.5 71.4 571 133.8| 35.3 14.3 TO"}” T ||_—|—E — EI_E AN }'n_ ||:||_ H Hn_oﬂ xJ_E:
Pharmacy OfAIElel AICHE HFR ZiO|Ct XY o3I} ZHY 7|22 88st
Clothing of AMREQ 5 MHE Doy AtO XX A =T AES
ME0 Ciet SE2E S/t 400 & AH|XFE1 A58}
/Shogz/;esneral 137 | 73.7 | 80.3 | 49.6 |49.6| 21.9 | 16.8 = 2 Ojjof AlCjol Zi0[C. BHIAIS 0|R31E OfHEL ol
1} Zte mbE XMEZE2 AQIES AlS{SE A OlO olAD QIA
Accommodation | 73 | 84.9 | 50.7 | 54.8 |47.9| 452 | 16.4 o d2 BE HHS L0EoH iaiT Mjm‘ ST |
. AolTp AHIXPZE 2 ci3nt XES S M dEol £E2 AIHE
Entertainment/Ten | 1, | g3 5 | 545 | 620 |46.3| 364 | 157 S MO 2% 9
t bar /Karaoke ' : : : : : &2 Mokt == QUCE
<Table 10> Stimulate sales by public relations
L flyer . event | internet | press |smartphone SNS
Division Total sheet banner | signboard PR PR PR PR WOM PR No
Sample Size 1859 | 31.0 21.9 16.8 15.3 6.4 44 3.6 0.2 0.1 0.3
Cat . [ Retail(primary) | 103 | 37.9 1.7 6.8 9.7 4.9 26.2 1.9 1.0 0.0 0.0
gfgg;ysso Retaillcommon) | 529 | 234 | 251 19.7 157 | 7.2 45 34 02 0.2 06
(big class level) | Lie Service 699 | 31.0 21.0 18.0 14.4 7.7 2.1 5.0 0.3 0.0 0.3
9 Restaurant 528 | 373 21.8 14.4 17.2 4.2 2.8 2.1 0.0 0.0 0.2
Agricultural &
Livestock 103 | 379 1.7 6.8 9.7 4.9 26.2 1.9 1.0 0.0 0.0
Products
Retail(common) | 259 | 23.9 25.9 20.5 17.0 5.0 1.9 54 0.0 0.0 0.4
Life Service 505 | 31.1 22.6 17.2 133 7.9 24 4.8 0.4 0.0 0.4
Category of IEesta_l:rTr;t 528 | 373 21.8 14.4 17.2 4.2 2.8 2.1 0.0 0.0 0.2
Business P;’Sp' a 133 | 211 | 256 24.8 135 | 9.0 6.0 0.0 0.0 0.0 0.0
(Middle class armacy
IeveI) CIothlng
/Shoes/General | 137 | 24.8 234 13.1 15.3 95 8.0 2.9 0.7 0.7 15
Goods
Accommodation | 73 32.9 17.8 12.3 19.2 96 0.0 8.2 0.0 0.0 0.0
EntertainmentTe | 1,1 | 98 | 165 24.8 16.5 58 25 4.1 0.0 0.0 0.0
nt bar /Karaoke
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