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Abstract
(MMSs), it have become important to understand theoretical

Given social problems of technology addiction such as games and mobile messenger services
mechanisms to generate technology addiction. In
this vein, this study examined key antecedents of technology addiction in the MMS environment. We posit
technology habit and user satisfaction as key predictors of technology addiction. In addition, the impacts of
social interaction and flow on use's technology addition formation were investigated The research framework
was tested by using survey data collected from 278 Kakaotalk users who have used more than 6 months. The
analysis results found that both technology habit and user satisfaction play an important role in generating
technology addiction in the MMS context. The findings of this study indicate that social interaction and flow
significantly affects technology habit and user satisfaction. The analysis results help government and MMS
providers establish policies or strategies to induce healthy MMS use.
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<Table >°ﬂ A A= A

<Table 1> List of Model Constructs and Items
Construct Ref.

Questionnaire
I sometimes neglect important
things because of the use of
Kakaotalk.
My social life has sometimes
suffered because of my interacting
with Kakaotalk.
Using Kakaotalk. sometimes
interfered with other activities.
When I am not using Kakaotalk. I
often feel agitated.
Using Kakaotalk. has become a
habit for me.
Using Kakaotalk.is natural to me.
Using Kakaotalk. has
automatic to me.
‘When interacting with other people,
using Kakaotalk. is an obvious
choice for me.
I am happy about my decision to use
Kakaotalk..
I believe I did the right thing when
I used Kakaotalk.
Overall, I am satisfied with the
decision to use Kakaotalk.
Overal, I am satisfied with
relationship with Kakaotalk.
I maintain close social relationships
with some members in Kakaotalk..

Item

ADDI1

MMS | ADD2

Addiction (8]

ADD3

ADD4

HABI1
HAB?2

become

MMSHabit [12]

SAT1

2
User SAT

Satisfaction

[13]
SAT3

SAT4

SIN1
Social
Interaction

.. . . 2
I spend a lot of time interacting with (201

SINZ some members in Kakaotalk.
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SRS 1177 | 819
Intef;iﬁon SIN2 | 491 | 1201 836 0.804
SIN3 | 526 | 1207 | 829
PENL | 506 | 1137 | 913
PEN2 1153 | 9% 0.908
PEN3 1127 | 91l
ATTL | 449 | 1204 | 905
ATT2 | 444 | 1264 | 908 0%
ATT3 | 444 | 1187 | 913 '
ATT4 | 438 | 1319 | 907

Perceived
Enjoyment

I know some members in Kakaotalk.
~— [14]

Attention

SIN3

on a personal level
I have fun with using Kakaotalk

I [14]
5. A+ Az}

5.1 2= % AF
SPSS 162 o]-&3tel 54 &
HTE

e
24] AelM 2l AA gt AEut

Using Kakaotalk. is pleasurable
I find using Kakaotalk to be
I was

PEN1
interesting.

When using Kakaotalk

absorbed intensely in the activity.

When using Kakaotalk, my attention

Kakaotalk,

PEN2
was focused on the activity.

Perceived
PEN3
using
o 41
#+(Cronbach Alpha)& A8

Enjoyment
ATT1
concentrated fully on the activity

e o K

ATT2
ATT3 When
‘When using Kakaotalk, I was deeply
ko] 0.7 o]A& 7HAH AlgE|A o] ERE Y
ol BE

engrossed in the activity

o &
QRS IEERERSS
EloyoN
or, Agn}

Attention
o]
1T}, <Table 3>l A|A|EHSI=
¥3] ek S

=1 BA
1St} Hair et al.[
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o] 831 A grol 0.7 338t
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56.8

ik
<Table 2> Demographic data for respondents
Frequency
158
432
26.98

=
r

]_
Demographics Item
Male
120
70
40.29
71 554 olstateh, Wl w21
L v]Rou, AHeR “Fé——"— S #
2N
2] 11.0%
p-value
2.103
0.11

[e]

Adj. R?

Female
112

F(p)

18.20
(p<0.001)

Gender
Less than 29
30~39
20
t-value
p<0.001

2o} 2 F A 2
Awg 4
<Table 4> Regression Results of MMS Addiction
VIF

40~49
Cronbach's
B
5.247
0.087

mukel wAA

Age
More than 50
<Table 3> Scale reliabilities
Factor
Loading Alpha
MMS 0431
-1.746

Stn.
Dev.
875
0.909
Habit
User' 0144
13k

EEEDEAR
F=115.73(p<0.001)

Item | Mean

3.78 1.49%5

1512 893
873
Satisfaction

Construct
ADDI1
MMS ADD2 | 4.08
Addiction | ADD3 | 4.26 1.410
ADD4 | 39 1.590 903
HAB1 | 533 1.239 916
HABZ | 538 1.164 894 0922
HAB3 | 513 1.319 897 ’
HAB4 | 518 1.260 895
SAT1 | 520 1.044 861 oo
User SAT2 | 502 1.061 832 0.899 w
Satisfaction| SAT3 | 513 | 1085 | 8% ‘ Fol A= A
SAT4 | 505 1.105 .869 o] 3k
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