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<Abstract>

The purpose of this study is to examine the consumer competency of women in their 20-40s after consumer competency
is classified into consumer knowledge, consumer attitude and consumer skill. Since these components can show differences
based on the areas of consumption life, the areas of consumer competency are classified into financial management areas, trad-
ing areas and consumer citizenship areas. The differences in consumer competency based on marital status and the differences
in variables affecting consumer competency by marital status are identified. The types of consumers are classified and charac-
terized based on consumer competency and marital status.

This sentence can immediately follow the previous one rather than start a new paragraph. The same goes for the other
sentences below. First, the female consumer competency levels of the married group were generally higher than those of the
single group.

Second, consumer knowledge and consumer competency in financial management areas showed significant interaction ef-
fects between the marital status and employment status of demographic variables.

Third, there were differences in factors affecting significant differences in consumer knowledge, consumer attitude, consumer

skill and over all consumer competencies between the unmarried and married groups.

ATA| %) (Key Words) : 22029 Z(consumer competency), 17 #2] % % (financial management areas), 712 % %}(trading areas), 212}
AW 9 Y (consumer citizenship areas), A& o] ¥-(marital status)
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Table 1. General Characteristics of Respondents

Variables Frequency/Mean %/SD
Single 326 524
Marital Status
Married 29 47.6
20s 198 318
Age 30s 210 33.8
40s 214 344
High school or less 147 23.6
Education College 141 27
Demographic Variables
University or over 334 53.7
No Income 174 28.0
<100 112 18.0
Monthly Average Income
101~200 236 37.9
=201 100 161
employed 402 64.7
Employment Status
unemployed 219 353
Materialism 342 59
Self-esteem 327 59
Conspicuous Conformity 3.07 63
Psychological Variables Distinguishing 3.38 77
Consumption Functional 3.80 55
Values
Aestheti 295 70
Pleasure 340 78
Social Consumers Education Experience 12.98 27.88
Consumption Family members 341 .06
Communication Acquaintances 342 60
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Table 2. Consumer Competency in Financial Management Areas by Marital Status

Marital Status Marital Status

T_O ol Single Married
(=622 (n=326) (n=296) tvalue

Component Sub-area M(SD) M(SD) M(SD)
Income & Spending 2.82(1.39) 2.60(1.39) 3.07(1.36) 4,34
Consumer Asset & Liability 347(1.33) 3.31(1.38) 3.66(1.25) 3.37%
Knowledge Risk & Obsolescence 3.01(1.35) 2.78(1.39) 3.27(1.25) 4,62+
Total 310(1.13) 2.89(1.16) 3.34(1.06) 4,94 %

Income & Spending 3.99(.60) 3.94(.61) 4.04(58) -2.08*
Asset & Liability 3.40(46) 3.39(45) 3.41(47) -53
Consumer Attitude

Risk & Obsolescence 3.64(.58) 3.57(.55) 3.72(.60) -3.39**
Total 3.68(43) 3.63(42) 3.73(44) 2.66%*
Income & Spending 3.31(.63) 3.18(.61) 3.45(.63) 5,30 %
Consumer Asset & Liability 347(58) 3.38(.56) 3.56(.58) 4,03
Skill Risk & Obsolescence 3.27(.61) 3.17(62) 3.38(57) 441 %
Total 3.35(.54) 3.24(53) 3.46(.53) 5.1+
Consumer Competency 3.38(55) 3.26(554) 351(52) 5.86%+

In Financial Management Areas

*p < 05, ®p < 01, **p < 001
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Table 3. Consumer Competency in Trading Areas by Marital Status
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U] ¢k}, o] S.-U. Bea and H.-J. Chun(2011)<] 413
QA7ATS QAT A QAR oy
S. Y. Lee and S. H. Joung(2009)2] A1} AH] 262|224
2 AHAA NS A4S 704-2(2007)
SEERIEY
FARAAE AR, L0IAA A} )
sl 24, 2NAAGY BTN EAHCE &
BE x}om UeRA) gkgik 28R 1A
Eobied w19 Aol
zwu 3149 5T =9
—3— % 3919 ol N
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£ §o@ Aolg R} TR Ll
&R Eokt)
o] zfolo gt AAE
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3019 AmAt
Hof 7]&ef4do] 327
Foh(t=-3.63, p<.001). ©|
SLsHA Uit &R
o(t=-3.47, p<.01)

Marital Status

Marital Status

Total -
(n=622) (ilj?ilg) t-value
Component Sub-area M(SD) M(SD)
Understanding Of The Market Environment 3.17(1.39) 3.05(1.46) -241%
E::fv‘f::fgz Purchase & use 2.95(1.35) 2.79(1.37) 311%
Total 3.06(1.18) 292(1.22) -3.20**
Understanding Of The Market Environment 3.92(.58) 3.91(.61) -53
Consumer Attitude Purchase & use 3.68(.51) 64(47) -1.97*
Total 3.80(:47) 3.78(.46) -141
Understanding Of The Market Environment 3.35(.49) 3.38(.50) 1.56
Cors‘i‘illrlner Purchase & use 3.78(555) 3.76(55) 71
Total 3.57(44) 3.57(45) 42
Consumer Competency In Trading Areas 3.48(.55) 3.42(.57) -2.59*%

*p < .05, ¥p < .01
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Table 4. Consumer Competency in Consumer Citizenship Areas by Marital Status

Marital Status Total Marital Status
= Single Married
n=622 & 2
(n=622) (n=326) (n=296) tvalue
Component Sub-area M(SD) M(SD) M(SD)
Consumer Rights 3.25(1.34) 3.25(1.38) 3.26(1.29) -17
Consumer e
Knowledge Consumer Responsibility 3.82(1.47) 3.75(1.48) 3.91(1.46) -1.32
Total 3.54(1.25) 3.50(1.29) 3.58(1.21) -87
Consumer Rights 4.14(.63) 413(.64) 415(.62) -44
Consumer Attitude Consumer Responsibility 3.55(.52) 3.51(.51) 3.58(.53) -1.73
Total 3.84(.50) 3.82(.50) 3.87(.50) -1.17
Consumer Rights 3.42(.55) 3.37(.55) 3.48(.55) -2.45%
Cors‘sk‘:l‘f‘er Consumer Responsibility 2.98(50) 2.91(49) 3.05(51) 347
Total 3.20(43) 3.14(41) 3.27(44) -3.63 %
Consumer Competency In Consumer Citizenship Areas 3.53(.56) 3.49(.57) 3.57(.55) -1.92
*p < .05, *p < .01, *p < .001
Table 5. Consumer Competency by Marital Status and Demographic Variables(Two-way ANOVA)
Areas Component Source SS df MS F-value
Marital Status(A) 36.32 1 36.32 29.72%%%
Consumer Employment Status(B) 6.50 1 6.50 5.23%*
Knowledge A*B 523 1 523 428"
Financial Error 753.83 617 122
Management Areas Marital Status(A) 11.57 1 11.57 41.36***
Consumer Employment Status(B) 252 1 252 9.92%*
Competency A*B 135 1 135 483*
Error 172.54 617 28

*p < 05, ®p < 01, **p < 001

5D -



no me ogLuAlEe] Jaad) u

Table 6. Consumer Knowledge and Consumer Competency in Financial Management Areas by Marital Status and
Employment Status

Financial Management Areas Consumer Knowledge Consumer Competency
Source M SD M SD
Single + Unemployed 2.62 113 3.10 52
Single - Employed 3.03 115 3.33 54
Married -+ Unemployed 3.32 1.03 3.49 51
Married - Employed 3.34 1.08 3.52 53
o 36 o 38
© c
g @ S 8,
g 34 - > < 36
o = c Fe) . ﬂ
T £ 32 - o £34 -
[T = @ ®
z E e E Sea
3 @ 3 « @ 32 - -o
S & S~ =t=S5ing| 5§ 9 S~ =t=Sing|
- g a.,_s ingle 8 E % Ingle
5 8 28 1 o —m=Mariied + 8 =m=Married
£ = s\’ o =2
S5 & 26 - E 528 -
2 ] (4] v
o 524 S & 26
L U €
i Employed Unemployed ir Employed Unemployed
Employment Status Employment Status

a) Consumer Knowledge In Financial Management Areas By b) Consumer Competency In Financial Management Areas By
Marital Status And Employment Status Marital Status And Employment Status
Figure 1. Consumer Knowledge & Consumer Competency in Financial Management Areas by Marital Status
and Employment Status
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Table 7. Consumer Competency in Financial Management Areas by Demographic Variables

Consumer Competency Consumer Knowledge  Consumer Attitude Consumer Skill Total
Variables M(SD) Scheffé M(SD) Scheffé M(SD) Scheffé M(SD) Scheffé
20s 2.88(1.15) b 3.62(41) 3.35(.52) b 3.25(.54) b
Age 30s 3.09(1.18) ab 3.69(.45) 3.40(.56) a 3.39(.57) a
40s 3.32(1.03) a 3.72(43) 3.38(.52) ab 3.47(.51) a
F-value 4.06* 2.08 4.20% 4.53*
High school or less 2.74(1.04) b 3.62(48) 3.24(51) b 3.20(.50) b
Education College 2.97(1.19) b 3.68(43) 3.31(.54) ab 3.32(.58) b
University or over 3.32(1.10) a 3.70(.41) 3.41(.54) a 3.48(.53) a
F-value 18.53%* 249 7.86%** 18.88%**
No Income 2.98(1.15) be 3.64(43) 3.25(.51) be 3.29(.56) be
Monthly <100 2.77(1.14) c 3.78(.38) 3.18(.56) c 3.19(52) c
Average
Income 101~200 3.31(1.10) ab 3.71(44) 3.36(.51) b 3.43(.51) b
>201 3.43(1.04) a 3.72(47) 3.67(.50) a 3.60(.54) a
F-value 5.70** 128 15.25%* 9.97+**
Employment Employed 317(1.13) 3.69(.44) 3.40(.54) 3.42(54)
Status Unemployed 2.98(1.13) 3.66(41) 3.26(52) 3.30(.55)
t-value 5.32* 1.09 11.46** 9.02%*
*p < .05, *p < .01, *p < .001
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Table 8. Consumer Competency in Trading Areas by Demographic Variables

Consumer Competency Consumer Knowledge Consumer Attitude

Consumer Skill Total

Variables M(SD)  Scheffé  M(SD)  Scheffé  M(SD)  Scheffé  M(SD)  Scheffé
20s 2.90(1.15) 3.79(43) 3.54(48) 3.41(.55)
Age 30s 3.15(1.29) 3.78(.50) 3.58(43) 4.51(.58)
40s 3.12(1.09) 3.83(47) 3.57(41) 3.41(41)
F-value 1.56 21 67 1.07
High school or less 2.76(1.18) b 3.78(.53) 3.53(.47) 3.35(.55) b
Education College 2.86(1.18) b 3.79(.48) 3.54(43) 3.40(.57) b
University or over 3.28(1.14) a 3.82(.44) 3.59(43) 3.56(.52) a
F-value 14,02+ 48 111 9,93+
No Income 3.00(1.24) 3.80(.49) 3.55(.44) 3.45(.59)
Monthly <100 291(1.17) 3.77(44) 3.52(49) 3.40(.57)
Average Income 101~200 3.10(1.17) 3.82(.46) 3.56(43) 3.49(.52)
>201 3.27(1.09) 3.82(49) 3.66(41) 3.58(.52)
F-value 151 32 1.97 1.74
Employment Employed 3.10(1.18) 3.79(47) 3.57(44) 3.49(.54)
Status Unemployed 3.00(1.19) 3.82(47) 3.45(45) 3.46(.57)
t-value 143 26 00 51

*p < 05, *p < 01, **p < 001

Table 9. Consumer Competency in Consumer Citizenship Areas by Demographic

Variables

Consumer Competency Consumer Knowledge Consumer Attitude

Consumer Skill Total

Variables M(SD) Scheffé M(SD) Scheffé M(SD) Scheffé M(SD) Scheffé
20s 3.42(1.26) 3.80(.47) 3.15(.42) 3.46(.55)
Age 30s 3.51(1.31) 3.83(.53) 3.22(43) 3.52(.58)
40s 3.67(1.18) 3.88(.50) 4.23(43) 3.60(.54)
F-value 2.00 64 95 1.86
High school or less 3.15(1.31) b 3.75(.54) b 3.17(.39) 3.36(.58) b
Education College 3.51(1.21) a 3.86(.50) a 3.19(42) 3.52(.56) a
University or over 3.72(1.21) a 3.87(.48) a 3.33(45) 3.61(.53) a
F-value 11.54%* 3.30* 1.29 1132
No Income 3.43(1.21) 3.84(.51) 3.17(.39) b 3.48(.57) b
I\A/[\(:;t:‘lgz <100 3.43(1.34) 3.78(.54) 311(42) b 3.44(.58) b
Income 101~200 3.56(1.25) 3.86(.45) 3.16(42) b 3.52(.53) b
=201 3.81(1.19) 3.87(.55) 3.46(42) a 3.71(.55) a
F-value 240 111 12.68*+* 4.69*
Employment Employed 3.56(1.26) 3.84(.51) 3.22(44) 3.54(.56)
Status Unemployed 3.49(1.25) 3.84(.48) 3.17(.40) 3.50(.56)
t-value 56 .00 3.14 1.03

*p < 05, *p < 01, **p < 001
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3) ARG o] snlA o] tg AHATEE  JERITHF=12.68, p<.001).

Wole] ZEa} ZHIAARIA GG o) A F5
AR G & o) A Ape ol tigh AbS] e W Bl uhE ApolE AR,
Qo] FaIHE Euﬁg}u}(qable 9> Fx). fFoJ gk 2pol7t vebth tiEol gt A

AFEIQ1 A QL) W AUAARAGS] AuAA] HIEkel(F=11.32, p<001), DHTFAEC] 2017 9 o]l %
49 % 2 Aol AFAT, WESE WAL FIF A o] 1 yke) 1w vt 2EAN DY 2ElAjelo] &
ol7} Vehgth. &, tiEoldat AEE Prto] B wak  FERETHE=4.69, p<Ol).
of AHIGAINIAGGGolA B F2 AHIAR| M-S Ho|al §)

ATHF=11.54, p<.001). 3. A& WA Y A= Wl Pl

SHIAANAE G AR e B3 sl wE
Fog Aol wasol, fzoldat AEYE Aol 1F Aol pulAelgel 93 viAe W 2ooln
o Blste o FAA ARAAWAG G Y] ARAEHES &7 71Ed 9] &nIAA Al FES wX]= He
HolT YATHE=3.30, p<.05). o] FFEL NZ FAHOR Fodt A7t YIeAE FRIs

SHIAANAG G AnA7 5 ST LSAAT F 7] 95t 03 A7 Chow-testS A A5 TH(<Table
o|@ o)z} wAF o], 2017k 9 o9l Hto] T k] 10> FX)

Hgl ABAA GG o] LRA)5E O & sk AoR Chow-testE A3 AHE AHEY, BE AnA 7

Table 10. Difference of Effect on Consumer Competency by Marital Status

Dependent Variable Consumer Knowledge Consumer Attitude Consumer Skill Consumer Competency
Single Married Single Married Single Married Single Married
Independent Variable B B B B B B B B
Age 07 .03 04 07 .06 04 .08 .05
Education 19 167+ .06 .02 -02 .06 5% 13
Demographic  Monthly Ave- o
Variables rage Income .00 .00 -03 02 .02 30 .00 .09
Employment 5 05 -01 08 -06 20 -05 12+
Status
Materialism =24 -18** -4 - 25wk -.05 .03 I R -19**
Self-esteem 5% 18 3% 20 33w 2D %% 2D % 24 %%
%’“rffpmu‘.’us 8w -10 ~30% 17 3w ~09 33w 14
Psychological onformity
Variables  Distinguishing .10 .09 .06 .04 2% -01 2% 07
Functional 23 267 40+ 45+ 24 % 29 33k 39w
Aestheti -.09 A R =17 -18** .07 .09 -10 -20%
Pleasure -]9% .06 .05 -.06 .01 -03 =12 .02
Social Consumers 04 00 -06 00 02 1% 02 03
Education Experience
Consumption I:::E)le};s 07 .09 .00 .03 .09 13 07 11
Communication
Acquaintances 14 02 18** .00 267 .06 2] .03
F-value 9.76%** 8.52%+* 13.33 % 11.12%= 13.33 %+ 10.21 *** 18.10%** 14.81 %+
R 31 .30 38 .36 .38 34 45 43
adjusted R 28 26 35 33 35 30 43 40
Chow-test(F) 2.03** 1.78* 1.71* 2.12%*

*p < .01, *¥p < .001
Y. Reference group = Unemployed, Comparison group = Employed
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