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and Audience Characteristics
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<Abstract>
Objectives: In this study, the most executed social norm and advertisement about health consequences status were examined. The direction

of effective anti-smoking advertisement is suggested in thlS study by ﬁgurmg out the primary factors which affect smoking attitudes.
Methods: The survey period of this study was from Nov 5™ to Nov 16", 2012. 423 complete questionnaires were used for final analysis.
The collected data were analyzed by SPSS Ver. 14.0, and reliability analys1s factor analysis, frequency analysis, F/t qualification, t-test,
and multiple regression analysis, were performed. Results: This study is worth as a diagnosis of current status by using advertisement
about social norm(51.4%) and health result(34.3%), which covers total of 85% in appeal types of anti-smoking advertisement that has
been practically used in Korea. As a result, the health result type showed better result on belief and attitude. Conclusions: When
establishing message strategy for anti-smoking advertisement, this study can help future direction for effective anti-smoking advertisement
by figuring out effect of factors on smoking attitude.
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<Table 1> Questionnaire configuration

f
Component contents Survey contents Numb.er 0 Cronbach’s a
questions
Knowledge * Smoking cigarettes in public areas are illegal. ) 614

* People can suffer from my act of smoking.

* Do you think people who smoke cigarettes have
more friends?
* Do you think smoking cigarettes makes people
Belief look cool or fit in? ‘ 4 71
« If one of your friends offered you a cigarette,
would you smoke it?
* Does cigarettes make you feel more intimate with
friends?

Social norm

Pre-
questionnaire

* You can stay healthy if you do not smoke.
Knowledge * You can prevent smoking-related diseases if you 2 .664
do not smoke.

Health
consequences
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Component contents

Survey contents

Number of
questions

Cronbach’s a

Belief

* Do you think it is safe to smoke for only a year
or two years as long as you quit after that?
* Do you think smoking on only some occasion

harms your health?

71

Pre-smoking attitude

* preference
* smoking behavior
* usefulness

916

Involvement

* concern degree
* relevance
* importance

.858

Smoking status

* smoking or not

* cigarette consumption in the past
* daily cigarette consumption

* smoking beginning age

Smoking consciousness

* university student smoking awareness

Post-
questionnaire

Knowledge - Belief

* same as pre-questionnaire

10

Post-smoking attitude

* dislike-like
* negative-positive change
* unfavourable-favourable change

970

Advertising content
evaluation

* comprehensive

* amount of information
* reliability

* concern degree

* quality of ads.

.837

Ad manipulation
verification

* unpleasant-pleasant
* negative-positive image
* dark-light atmosphere

.949

Demographic
characteristic

* gender

. age

* grade

* religion

* residence type

* living together type

* monthly pocket money

Total

49
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<Table 2> Knowledge, belief and attitude by sociodemographic characteristics

Knowledge -Belief
Health Health

Social norm Social.norm . consequences Attitude
knowledge belief e belief
M£SD M£SD MSD M£SD M£SD
Male 5.86£1.27 5.1541.14 5.75£1.31 5.37+1.40 2.69+1.78
Gender Female 6.26£1.04 6.00£0.91 5.84+1.21 5.39+1.29 1.731.14
(p) 3.522(<001)  -8.452(<.001) -.685(.493) -.198(843) 6.684(<.001)
Freshman 5.8941.22 5.3341.09 5.8141.30 5.38+1.31 237+1.68
Sophomore 6.14£1.07 5.5741.11 5.7741.23 5.40+1.41 2.15£1.52
Grade Junior 5.9741.30 5.57+1.14 5.71£1.33 5.32+1.36 23041.57
Senior 6.21£1.05 5.34£1.27 6.1120.94 5.55+1.28 2.602.00
F(p) 1.173(.319) 1.407(.240) 991(397) 320(.811) 853(.465)
Christianity 6.270.89 5.48+1.23 5.84+1.32 5.61+1.23 221+1.64
Buddhism 5.96+1.29 5.48+1.06 6.00+1.19 5.101.55 2.23+1.65
Religion Catholic 5.45+1.55 5.56+1.14 5.48£1.39 5.18+1.26 2.26+1.65
Atheist 5.99+1.23 5.50+1.11 5.77£1.22 5.34+1.37 236+1.61
etc. 5.66+1.41 5.14+0.87 5.00+1.68 5.611.24 2.70+1.72
F(p) 3.158(.014) 251(.909) 1.336(.256) 1.701(.149) 349(.845)
House 6.16+1.08 551=1.16 5.86+1.26 5.46+1.37 2204161
Dormitory 6.08+1.10 5.58+1.07 5.7741.26 5.10+1.39 2244152
Residene  |1VC @part from 5.61+1.37 5.29+41.17 5.62+1.27 5.54+1.19 2.70+1.76
type one's F)wn family
Boarding house 5.6342.14 5.69+0.83 6.37£1.25 4.13£1.97 1.25+0.50
etc. 4.6342.75 5.7540.61 5.0042.16 5.63£0.95 1.75+1.50
F(p) 4.176(.001) 773(.570) 1.143(.337) 2.003(.077) 1.612(.156)
Single 5.60+1.40 5.08+1.25 5.60+1.29 537128 2.84+1.83
Friend 5.92+1.14 5.70+0.94 5.68+1.27 5.6+1.24 2.28+1.49
Living One’s parents, 6.15+1.08 5.49+1.17 5.89+1.23 5.45+137 221161
together brothers and sisters
type Brothers and sisters 5.50+2.60 6.20+0.74 4.60+1.64 6.00+0.61 1.00+0.00
etc. 6.67+0.80 5.93+0.76 6.17+1.40 5.37+1.58 1.38+0.82
F(p) 3.373(.005) 3.954(.002) 1.932(.088) 1.070(.376) 4.107(.001)
<F¥100,000 6.25+0.98 5.37+1.23 5.50+1.46 5.33+1.42 2.08+1.53
#100,000~200,000 6.41£0.96 5.8241.04 6.07+1.33 5.65+1.48 1.91+1.34
Monthly £200,000~300,000 5.99+1.27 5.62+1.12 5.82+1.24 5.34+1.30 2.001.47
fr? :rlf:; $7300,000~400,000 6.04+1.08 5464097 5.84+1.20 5454131 2344153
>%400,000 5.79+1.36 5.26+1.28 5.65+1.27 5.20+1.36 2.85+1.89
F(p) 2.775(.018) 2.326(.042) 1.146(.335) 1.176(.320) 4.167(.001)
Non-smoker 6.18+1.14 5.89+0.88 5.84+1.23 5.54+1.26 1.56£0.95
Smoking Ex-smoker 5.92+1.33 5.3441.04 5.34+1.75 5.11£1.59 2274135
Smoker 5.58+1.20 439+1.09 5.83+1.15 5.00+1.43 4.50+1.26

F(p) 9.789(<.001)  92.713(<.001) 2.595(.076) 6.858(.001) 276.568(<.001)
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<Table 3> Difference in knowledge and belief before and

TEAEY & FHELD HAX|T} XA

o e orr m A

after being exposed to advertisement (n=423)

o i

EfEof olxle dE T

A e apolol| A ARG 5383 A
2 o] x5 & Ado] AR o o
AUl‘SPQiE}(t:-4 531, p<.001). AF3] 9 ol

of gt AelA = Hlsd M=

Variables Pre Post M+SD t
. Knowledge 6.02 6.01 0.021.04 303
Social nom Belief 5.49 5.60 -0.11£0.58 -3.930
Knowledge 5.79 5.72 0.07+0.98 1.564
Health consequences -
Belief 5.38 5.59 -0.21£0.96 -4.531
Note: ~ p<.05, " p<.01, ™ p<.001
3. HIAIX] 2AFFE0 2 A XA AU EJE9| IE B HA9] Htol 5704, A7 AT B P E B
ol Aol Ho] 573402 vj¢ H%F FFoln, A
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S9] zto]= <Table 4>9F 2t ARS| ol gk 2] 2] o] A] Tuo] T BUE B ke BF 5437 B0 =7 e
ALE ol A FUE B e Hto] 5.927, 1A gon ol EAHOR fowadtht=-2.276, p<.05).
o] #3F FUE B T Hito] 6.08% 02 HS:F ¢ Solo] O3 BTol A AE o] B FUE B A
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ST O ASTH] B B0 £ WA BL A oy gea) gepi 57t 4942 0 2AAeA B
TSSO, oT SAKSE FASAKE2AI0 o o 2 gny g 2do) tietel ARESE 152
p<.05). A7A el gk A A oA = AS o #3 3 259 EAR0E o7t AT

<Table 4> Knowledge, belief & attitude by type of advertisement

Message appeal types

Variables Social norm(n=201) Health consequences(n=222) t
M<£SD M=SD

. Knowledge 5.92+1.42 6.08+1.21 -1.263
Social norm . .

Belief 5.46+1.24 5.73£1.10 2416

Knowledge 5.70+1.32 5.73+1.44 -.264
Health consequences . «

Belief 5.43+1.47 5.73£1.25 -2.276
Smoking attitude 2.66+1.41 2.29+1.41 2699

Note: ~ p<.05, " p<.01, ™" p<.001
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<Table 5> Effects of audience characteristic, knowledge and belief on smoking, and message appeal type

on smoking attitude(n=423)
Model 1 Model 2 Model 3
Variables
B t B t B t
Female’ 022 147 154 1.087 0.155 1.095
Other religions’ 061 436 -.006 -.047 -0.008 -0.061
Audience Other pleces 189 1.417 114 .898 0.072 0.552
characteristics Ex-smoker’ 808 3359 545 2369 0.535 2325 "
Smoker* 1227 7.047 7 638 339 0.624 3320 7
Involvement -.057 -1.523 -.042 -1.181 -0.040 -1.127
Social norm knowledge -106 21257 -0.106 2130 "
Social norm 347 5218 0343 502
Knowledge - belief
Belief * *
Health consequences 106 2204 0.107 211
knowledge
Health consequences belief -072 -1.530 -0.068 -1.428

Message appeal Health consequences® -0.158 -1.227

types

(Constant) 10.122 10.744 6.444

R? 137 238 241

Adj R? 124 220 221

F 10.941 ™ 12.832 11817 7™

Note: Reference group

*

" p<05, " p<.o1, T p<.o01

. a=male, b=christianity, c=house(residence type),

d=non-smoker, e= social norm
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