Korean Journal of Human Ecology http://dx.doi.org/10.5934/kjhe. 2014.23.1,123
2014, Vol, 23, No, 1, 123-136 ISSN 1226-0851(Print)/ISSN  2234-3768(Online)

Hlo]AE] AFe] JEEAZE AT A= &
A, e = b JA ) a8 9T

Research on the relationship between recognition level and confidence,
purchase attitude about nutrition labeling information of bakery products
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Abstract

Bakery nutrition labeling has been implemented in the company, but most consumers have no idea about it due
to lack of promotion of the product nutrition labeling information or do not have a big interest in it. As a result,
various studies based on the forecast about changes in consumption patterns of the bakery market due to nutrition
labeling information are needed. Especially nowadays, when buying bakery products the involvement of consumers
in health and nutrition is growing. So, we need to understand that nutrition labeling information makes any causal
relationship between consumer attitude and confidence, purchasing behavior in bakery products. It can be said to be
a very important research. For that reason, I think this research will help to settle and activate the nutrition labeling
information system for the rational purchasing decisions of consumers in the bakery market. In addition, this research
could be a base material for various marketing strategies.
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Variables N Variables N
Gender Male 80 Under 20 10
Female 235 20 181
High school or less 14 Age 30 47
College 193 40 57
Grade University 91 Over 50 18
Graduate school 15 Not 223
1 three family 7 Under 8 10
Family Two generatic?n 256 Age of child 8 ~ 13 29
Three generation 27 13 ~ 18 30
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Personal business 19 I 300 ~ 500 69
Career Sales service 25 fieome 500 ~ 800 35
General office 33 (10,000won)

Over 800 14

Specialist 26 )
Etc. 10 No income 34
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(Table 2) Factor analysis of recognition level about nutrition labeling information

Fact
Variables e
1 2 3
Confidence of utrition labeling information of bakery products is professional 745 050  .163
nutrition Nutrition labeling information of bakery products is reliable. 801 124 154
labeling  Nutrition labeling information of bakery products is consistent. 767 209 120
information  Nprition labeling information of bakery products is accurate. 696 109 204
Nutritional information of bakery products is well-written. 274 J73 0 .097
Fasiness Nutrition labeling information on containers and packaging of 035 715 169
of nutrition bakery products can be easily found. ’ ) '
labeling Nutritional information of bakery products is to be written so  that I 035 807 132
. ) can fully understand. ’ ) ’
information

Nutritional information of bakery products includes the contents what I

want to know.

371 481 181

Nutritional information of bakery products helps to choose the  right 244 120 792
Usefulness of product for the purpose of purchasing. ’ ’ :
nu‘mt.10n Nutritional information of bakery products helps to compare to 193 201 690
labeling  products.
information ~ Nutritional information of bakery products has a positive
. . .108 35711
influence on my life style.
Eigenvalue 4014 1439 1.078
Variance explanatory power(%) 36.495 13.085 9.800
Cumulative explanatory power(%) 36.495 49.579 59.380

@ “Hlo|AZAE FulEl = ol tHEk ael TR Tt

< 9% 92 oy

o] Zmisel ol elAEe] Fuju)w e}
% 1) Bae] 252 Ui ©aH g0l

r_{

22 68.962%% eI

AuE RA JgEAgERE <
AP, ‘el T2l sl
N2 JUE E A & =
s o AFA 5 M & Fob, AlE
3L Azt dep gl 7 £@dEol st
FEA. oS EHES F= JFHA
3 Fd= wlol7le] AlFol et o4 =7

o &>
o B oo it e
z
l
QL
32
=
(1 ol -
1
i)
i
q
4
(98]
=
1o,
to
o
o
kﬂ
2

o
o2
=2
(H
e
nIlO i
W o
)

o>
ftlo
P
L
32
K

e
19
o
o
3@ 0%
£ b &
b

ko
FL%

il

Moo o o € ope o
i
o
ook
o
o A

i
e
oo
oX

S £l fole WA HE aclow wuss
Seog WrEE FUEE JUEAHET gl ol
o) ARG, AFTH A Fo, AFe] A%
2 Fulelw, HlmE BE Uk AE Hego] § F

otk
g 1o

B AR AlFe] Frjolze} Add FESE T
ZdEo] 3tk webA ol EdeE TAE 8dss
Tl oA B gol o wrgshltt. v Al WA
a9l acle Hol7elAlEel JFHEFIA= Hshs A
o] Frb, ‘FFFEAHEI} 3= Aol ¥ Fop, JUHEA
EE T2 AFS skt =es £ 5 T2
oA AIES] JUBAIGE et A dFH ddE 23
=2 T 5 b JEEARe] e =
5 A8k Al A ske] TRl IAA Bl asl
o7 gt

O O

¥

© HelAZAFe] Al el gk F47 g9l

S 719l ek At EobAY F 3 2ol sht
o aglow WFSHTh dARoZ Yeht 37 3

- 128 -



#lo|7{2] MiFel SLEAIZE et AXFEE H 4=, FolE = ZF 2ol e 7 7

(Table 3) Factor analysis of purchase attitude of bakery products

Factors
1 2 3

Variables

I became interested in nutrition because of nutrition labeling
information of bakery products.
I became more interested in the importance of nutrition because of
nutrition labeling information of bakery products.
Emotional ~Nutritional information of bakery products makes less intake harmful
attitude  nutrients.
Nutritional information of bakery products makes more intake
beneficial nutrients.
I think nutritional information of bakery products improves the
quality of the product.
Nutritional information of bakery products is well-written. 164 811 .059
Nutrition labeling information on containers and packaging of bakery
Act  products can be easily found.
intentional  Nutritional information of bakery products is to be written so that I
attitude can fully understand.
Nutritional information of bakery products includes the contents what
I want to know.
Nutritional information of bakery products helps to choose the right
product for the purpose of purchasing.
Cognitive  Nutritional information of bakery products helps to compare to
attitude  products.
Nutritional information of bakery products has a positive influence
on my life style.

505 437 410

506 422 464

.866 172 .107

828 216 .184

.602 415 .029

275 755 275

277 .685 278

412 .612 356

.018 .070 910

229 325 57

490 378 S15

Eigenvalue 6.239 1.188 .858
Variance explanatory power(%) 51.914  9.901 7.148
Cumulative explanatory power(%) 51914 61.815 68.962
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(Table 4) Factor analysis of 'confidence' about nutrition labeling information

Variables 7Fac1tors
I think nutrition labeling information of bakery products is trust 663
worthy.
Confidence of nutrition  Nutrition labeling information of bakery products increased 818
labeling information confidence in the product. ’
Nutrition 1gbeling information of bakery products increased 776
confidence in the company.
Eigenvalue 2.257
Variance explanatory power(%) 75.233
Cumulative explanatory power(%) 75.233

*p (005, ** p <001

(Table 5) Regression analysis between 'recognition level' and 'confidence' about nutrition labeling information of

bakery products

Dependent variable ; trust

Non-standardized Standardized . . ..
Factors coefficient coefficients t Collinearity statistics
B S.E B Tolerance VIF
C 254 199 1272

Confidence of nutrition 463 063 383 7.301%* 744 1.345
labeling information

Easiness of nutrition labeling g 061 203 3.937%* 767 1303

information

R

Useflness of nutrition 185 053 183 3.457% 728 1.374

labeling information

R>=0.378 ADJ R*=0.372 F=61.643**

*p 005 **p <00l
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(Table 6) Regression analysis between 'recognition level' and 'emotional attitude' about nutrition labeling

information of bakery products

Dependent variable ; emotional

Non-standardized standardized . . ..
Factors coefficient coofficient Collinearity statistics

B S.E B Tolerance VIF

C 1.306 227 5.756
Confidence of nutrition 195 072 159 2.701%* 743 1.346
labeling information
Easiness of nutrition labeling 5 069 120 2.061% 767 1.304
information

Usefulness of nutrition 308 061 301 5.058%* 728 1373

labeling information

R?=0.219 ADJ R*=0.212 F=28.303**

*p (005 **p <00l

(Table 7) Regression analysis between 'recognition level' and 'cognitive attitude' about nutrition labeling

information of bakery products

Dependent variable ; Cognitive attitude

Non-standardized standardized Collinearity statistics
R coefficient coefficient t vy
B S.E B Tolerance VIF
C 2.897 225 12.868

Confidence of nutrition 061 072 054 858 743 1.346
labeling information

Easiness of nutrition -.069 069 -.062 -.999 767 1304
labeling information

Usefulness of nutrition 307 060 323 5.082%% 728 1373

labeling information

R?=0.107 ADJ R>=0.099 F=12.159*%*

*p {0.05 **p <001
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oAl vehtom, 23] FrdWEE 02198 74
o & A7} gl Fe= UERT) VIF 3% 9] =

YAGE 7re] JRA olg thEE el EAPE ¢
£ oz vehdth SYuss) F50F 2o ol
Az, oA AFe] GIFAGRA that 1A
ol thah ahe)ae) el 2124 7, e Lol
Anel 5849 5 Vel 29 BT FEuE ol
5 29 3 44 B2 QuAt 24 2

o2 ASHJI. =3 o] FeUt (HE Uegerns

St T Telle AN AHRATE &
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oz olrlelEe] JFEAAR F AAE
T/d8k= 3709 sl aRlES SHUSR skl HolA Y
A& Flgl =] 31982l F QIR B E F5ES
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o oA AF] FuHEE T Al
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ek B3] AFgST Ead i ollxl= <Table 7>
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(Table 8) Regression analysis between 'recognition level' and 'act intentional attitude' about nutrition labeling

information of bakery products

Dependent variable ; Deliberate act of attitude

Non-standardized standardized . . ..
Factors coefficient coofficient Collinearity statistics
B S.E B Tolerance VIF
C 2.105 222 9.473
Confidence of mutrition 098 071 086 1.384 743 1.346
labeling information
Easiness of mutrition 077 068 069 1.131 767 1304
labeling information
Usefulness of nutrition 256 060 270 42047 728 1373

labeling information

2=0.127 ADJ R*=0.118 F=14.661%**

*p {005 **p <00l
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(Table 9) Regression analysis between 'confidence' and 'purchase attitude' about nutrition labeling information

Non-standardized standardized
Argument Dependent coefficient coefficient t R2 ADJ F
variable R2
B S.E [§]
Emotional - 126.896*
attitude .540 .048 .540 11.265 291 .289 «
Act intentional
Confidence . 409 .047 441 8.673** .194 192 75.215%%*
attitude
Cognitive attitude 329 .049 354 6.697** 126 123 44.845%*

(Table 10) Intermediary role of 'confidence' between ‘recognition about nutrition labeling information' and 'purchase

attitude'
Argument Regression coefficients t-value p
Usefulness of nutrition 415 7989 000
labeling information
I“PI‘H a: ef‘Ch Confidence 506 10341 .000
nput af .
. Usefulness of nutrition
It |
. labeling information 245 4.566 000
Confidence .387 7.219 .000
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