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Fashion Leadership and Expected Values of Appearance Management
According to Individualism-collectivism Orientation
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Abstract

The purpose of this study was to classify individualism-collectivism orientation into groups and analyze the difference
of fashion leadership and expected values of appearance management by the groups. Questionnaires were administered
to 376 adults in 20's and 30's living in Deagu and Kyungbook area through June 10~June 20, 2013. Frequency, factor
analysis, reliability analysis, cluster analysis, correlation analysis, ANOVA, Duncan-test, t-test, and X 2-test were used
for data analysis. Survey method was used to collect data for this study and the measures such as individualism-collectivism
orientation, fashion leadership and expected values of appearance management consisted of 5-point Likerties scale.

Individualism-collectivism orientation was categorized into collectivism, competition consciousness, love of family,
and individual focus. Fashion leadership were found as opinion leadership, double leader, and innovator. Expected
values of appearance management were found as pleasure/individuality, other consciousness, and conformity. This
indicates that women showed high opinion leader, double leader, and innovator of fashion leadership and
pleasure/individuality, and conformity of expected values of appearance management while men care more about
competition consciousness, love of family, and individuality focus of individualism-collectivism orientation.
Individualism-collectivism orientation showed significant correlation with the sub-variable of fashion leadership and
expected values of appearance management. Individualism-collectivism orientation were classified into three groups
such as competition collectivism, individuality, and low individual- collectivism. A test of significance in groups was
determined by demographic variables like gender, age, occupancy and monthly income. Groups showed significant
difference in fashion leadership and expected values of appearance management.
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£33S Aoz E King(1964)3} Sproles(1979)= A=
& ZEpdo] Ag AiE F, HAF B ARSIl AEEo]
el o|277HA] AlS]A Hulagellx] 8ake] Al7]9f
5}o] RRBIICHLIm ef al,, 2000). Z GHAEHS 43
Fgelx] SAH Y] 8ol tiss ASAP e 9
< Ml sk Jloltt faldex] A= g 2710l
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a1 o Frgad el e W Fekelld, w34 7t

29] F8% zfo7} FElEkal, oxl= FA 7S] Fa%
Zpol7} FEBiEhaL 3hoict. ok= WAl FAA Al Fe2 AL
317 71 2 S Se3 AZElkaL oAl Ry
2 gk A2 F, A5, 5248 T 384 &
93P AZsiclar 31tk Hong# Lin(2009)S =
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(Table 1) Factor analysis for individualism-collectivism orientations

Factor/variables Loading|  Cronbach’s a

Factor 1: collectivism
I feel happy when doing something with others. .80
I feel happy, too when others nearby feel so. .76
My co-workers' success is important for me. 75 .84
My pleasure is being with others. 74
It's important for me to get along with group members that I belong to. .70
It's important for me to respect group decisions that I belong to. .64

Eigen value 3.37 Accumulation variance(%) 18.73 Mean 3.85
Factor 2: competition consciousness
Competition is principle of life. 77
It's impossible to make a good society without competition. 73 75
I enjoy participating in ardently competitive situation. 73
It's important to win any competitions. .69

Eigen value 2.37 Accumulation variance(%) 31.92 Mean 3.05
Factor 3: love of family
I should support my family although sacrificing what 1 want to do. .88 75
Family members should unite each other even if what sacrifice is requested. 77
Parents and their children should live together, if possible. .63

Eigen value 1.94 Accumulation variance(%) 42.68 Mean 3.42
Factor 4: individuality focus
I feel proud to have a unique personality. .89 .83
I am a unique person who is distinguished from others. .88

Eigen value 1.90 Accumulation variance(%) 53.24 Mean 3.24
Factor 5: individual focus
I rely on myself rather than others. .82 8
I believe in myself rather than in others. 81
It's important for me to be an independent character different from others. .59

Eigen value 1.88 Accumulation variance(%) 63.67 Mean 3.52

3) ome] 7lg7kx]e] Q91T

ojxdte] 7I7iAE A ET] ffs] F% E4%
Varimax 3]7d& o]&sto] ale & A3} 370 &
o] FZHATh 29l 12 Q& 7HE St =4
3 9RE BAA Frls Fgo] Aur ojrE e
e = = HEolth a9l 2= 2 PHE
m AbEEe] B & waal g5l & o =327 9

23 QB FART = Weoz Bl ozt

AH(FER) o] us Fepth s Yioz “F
et skt 370 aqid ZAlEs gldn
Cronbach’ a Fke] 89l 12 93, 8¢9l 2= .89, 8¢9l
32 782 YEehyton, AAEHEEL 64.78% ATt

Hateld B, 20-30th= RS SR ks of Al
SuvE 27 wg 5 i ARl g 2 wat Ao
APIAE A Sk 2 elEelnl s BiRlel oja) s
oz WHom|zl= ejFoln]R|R Qlste] SEEE ZoR
3|2 EIct.
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(Table 2) Factor analysis for fashion leadership

Factor/variables Loading Cronbach’s a
Factor 1: opinion leadership
My friends ask me about fashion or a new style. 81
I'd rather talk about fashion tendency than listen to it. 78
I think I know fashion tendency more than others do. 73 .93
I have talked about popular attire style to others lately. 71
I feel happy when people ask me about fashion tendency. .70
I have the strongest influence among friends when it comes to fashion. .68
Eigen value 4.85 Accumulation variance(%) 30.30 Mean 2.85
Factor 2: double leader %6
I enjoy purchasing and wearing new style clothes, and that is important for me. '
I always purchase a or so fashionable clothing.
. 73 .84
I often visit shops to see whether there are now clothes.
. . . 71
I want to stand out by wearing fashionable clothing.
. . . . .68
I enjoy talking about attire fashion. 6
Eigen value 3.90 Accumulation variance(%) 54.66 Mean 3.33
Factor 3: innovator
. . . L .85
I enjoy exploring new ideas although wasting time. 7
I'd like to ware a newly designed clothing that I notice although others don't wear it. '
I am in one of those who purchase fashionable clothing. 58 .90
I know fashion tendency pretty well, and want to be one of those who wear fashionable '
. 54
clothing beforehand.
Attire that I have goes ahead of popularity. 54

Eigen value 3.28 Accumulation variance(%) 75.15 Mean 2.73

§) Aol W AAFo-guTel 4%,
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HiE AL E713 f38hks 8 gis) oo sk 2e £
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(Table 3) Factor analysis for excepted values of appearance management

Factor/variables Loading| Cronbach’s a
Factor 1: pleasure/individuality 81
I feel contented while I take good care of the way I look. ’
. . . .80
I feel excited when following the process of taking care of my outlooks. 7
I feel relieved when my appearance is taken good care of. '7 5
I am contented with my appearance in the mirror. ’
. 75 93
I feel comfortable after taking good care of appearance. 74
I feel happy with the process that I become to know how to manage my appearance. ’
I feel achieved after taking good care of the way I look. -
Appearance can express personality. ’
e .63
I take good care of my appearance to distinguish others. P
Eigen value 542 Accumulation variance(%) 30.12 Mean 3.49
Factor 2: other consciousness
Taken good care of my appearance, people follow me more. .76
I manage good appearance to get respected by others. 74
Appearance management is necessary to make others agree my opinions more. 74 .89
Others respect me more as I have good appearance. 72
Appearance management is necessary to make social network wider. 72
Appearance management is necessary to have influences on others. .68
Eigen value 3.95 Accumulation variance(%) 52.05 Mean 3.50
Factor 3: conformity
Everybody shows concern for appearance. .82 73
I manage appearance because of my friends(co-workers) nearby. .78 ’
Present trend is like this. 78
Eigen value 2.29 Accumulation variance(%) 64.78 Mean 3.02
(Table 4) Individualism-collectivism orientations, fashion leadership and expected values of appearance
management according to gender
. Mean(SD)
Variables Male(n=163) Female(n=213) Hest
Collectivism 3.88(.61) 3.84(.52) .02
Individualism- Competition consciousness 3.30(.74) 2.87(.65) 5927
collectivism Love of family 3.59(.76) 3.28(.74) 3.93™
orientations Individuality focus 3.43(.86) 3.09(.85) 385"
Individual focus 3.60(.71) 3.47(.61) 1.88
Opinion leadership 2.74(.95) 2.95(.75) 232
Fashion leadership Double leader 2.73(.98) 3.11(.93) 386"
Innovator 2.64(.89) 2.80(.86) -1.74
Expected values of Pleasure/individuality 3.29(.76) 3.64(.69) 4617
appearance Other consciousness 3.47(.66) 3.53(.69) -73
management Conformity 2.90(.79) 3.11(.82) 2.60"
p<.05, “p<.01, Tp<.001
o] olFAEAe Eokon] el Fd NSl Eole] o= H 2 WS s ARSE falshs £ 73}
A, Bz A Uebdeh 5 3eke] BEE 98} 92 ¥ 3 RSO JRE el B Motk =9 ual 9
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(Table 5) Correlation: individualism-collectivism orientations and fashion leadership / expected values of
appearance management

Variables

Individualism-collectivism orientations

Collectivism COI]’]PEtlthIl Love of family Individuality Individual focus
consciousness focus
Opinion leader -.035 1337 082 173" -044
Fashion Double leader 164" -012 -041 140” -051
leadership
Innovator -034 -.001 041 436™ 1267
pl 1 ivi ek
eas“r?mdw'd”a 057 -092 013 32 090
Expected values lltly
of appearance Other 235" 199" 034 179” 125
management CONnscC1ousness
Conformity 234" 1127 084 -072 -.086
<05, p<.0l
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(Table 6) Groups according to individualism-collectivism orientations
- ' Groups Com;')eFmon Individuality Low 1nd'1v?dual-
Individualism= collectivism Group2(n=136) collectivism F
collectivism orientation Group1(n=98) P Group3(n=142)
Collectivism 4.08" A 3.96 B 3.60 C 29.09™"
Competition consciousness 3.60 A 3.06 B 2.68 C 6297
Love of family 4.00 A 350 B 293 C 84.14™"
Individuality focus 285 B 410 A 268 C 243.88""
Individual focus 3.61 B 3.80 A 232 C 3579
" p<.001
a=factors score by the groups, b=literally indicated result of Duncan test(A>B>C)
(Table 7) Demographic characteristics by individualism-collectivism orientation
n(%)
.. Low
Groups | Competition \  ivality  individual- Total ,
collectivism (n=136) collectivism  (N=376) X
Demographic variables (n=98) (n=142)
Male 51(52.0) 69(50.7) 43(30.3) 163(43.4)
Gender 15.910
Female 47(48.0) 67(49.3) 99(69.7)  213(56.6)
20s 65(66.3) 111(81.6) 92(64.8)  268(71.3) "
Age 11.196
30s 33(33.7) 25(18.4) 50(35.2) 108(28.7)
University student 62(63.3) 103(75.7) 80(56.3)  245(65.2) "
Occupancy 11.723
Other 36(36.7) 33(24.3) 62(43.7) 131(34.8)
Less than 2 million 25(25.5) 14(10.3) 43(30.3) 82(21.8)
2-below 3 million 30(30.6) 53(39.0) 46(32.4) 129(34.3)
Monthly -
inooms 3-below 4 million 21214) 27(19.9) 22(15.5) 70(18.6) 19.390"
4-below 5 million 9(9.2) 17(12.5) 15(10.6) 41(10.9)
More than 5 million 13(13.3) 25(18.4) 16(11.3) 54(14.4)
p<.05, p<.0l  p<.001
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(Table 8) Fashion leadership and expected values of appearance management according to

individualism-collectivism orientation

Competition s Low individual-
. L. Individuality ..
Variables collectivism (n=136) collectivism F
(n=98) (n=142)
Opinion leader 283" B 312 A 262 B 12677
Fashion .
leadership Double leader 290 B 324 A 2.69 B 11.57
Innovator 2.60 B 315 A 242 B 29.87"
Pleasure/individuality 348 B 377 A 323 C 20.44™
Expected values
of appearance Other consciousness 3.60 A 376 A 3.19 B 29.417
management .
Conformity 323 A 3.04 AB 2.86 B 6.01

“p<.01, p<.001

a=factors score by the groups, b=literally indicated result of Duncan test(A>B>C)
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