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Chstadel aeio|x|of O| x|
: BIST| ¥ A
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2 A= dES ddeR FAoA e s A= oy 714
. olE 98 A1
obdzt, Sl = %
(Entrepreneurial Intention Questionnaire) S Z3to] 78 AL YAHEAAYRE FAe 1 A EE elsly 3754
ASEA A o2y 2k A, AlFSEel®o] 3u A2l BT A

2 =2
A% olgd ATEFL TEHT 4F BY39

F7h o AGAFIEY FYIA 3des wW

ATl

43jol ol QelFol FUAA FAT FTE AL
e300 O AEs B, 2ela A8

37 9 BYL AL A 5 BYAAME
CRETER

It

53] el W vi= Ao} 71974 o) b F dFs 7 BA, dehise] el ¥ T w7l weh F]1eH7t

Tl v B47k itk 574 F Y B Akdd B

434 oAz P9 S R A9un AEA Tk A

Bl S 7= Bels ZUAA ARTE FsHA SA deiseh A, Fel e 7HAE dEglE § Z9ARY AVE A
gk Folu HA - ARG F2 AAdhs PRt 9 AFE e ool FAAA FASA Ekth A, R A - A A

o Ael B Fold FFE vIAA ghgkord, ¥mel F Ak QE Ui Aol Y #
Hold, A2 gtk & 4 otk B A9 Akbge, J1E ATel

AobaR ¥ A4 FUENE M sl PelgA7t won

=
e =

Fo BAH AL 1%
Rue 393 2 9F 59 930l A9 Qo] HHY 2

2 gease HAH s 94T BAE & ot wgAAE

T FAAAY AP A4S AT - AFsHe o] Tosithe Aotk

AAFA ], FuA Y, AokE e, B, et
| . A-I% (entrepreneurial intentions)E | 113}7] $13 »¥& HIT 59
Hs g 71an v

AAA A7|AAR old] FdAe] A7} AA=s = e, TR ARl by, HE vk A
Ao 7 AzHgo] HajA I ol o]F sjxsly] g% A HQl 5 30th ofske] AT AT Q19 o] A&
AR o] HaA L Q) o] s v F9| 3 7= o st vk 1 oulFe] 2008'de] 7-F 31.0%1A4
S 4 AT RoRA, o) FdEY Az} 2011900 287%2 7Aagh dbE, 50t o1e] FinlE
e AAR WU dhe A Wik oy, At 2008 26.6%°14 2011 31.1%Z 538k QoM HdES
3} AAQ HAA Auolw 7odss aurt okn LA A4 Gsol AFHOE AsE L 5S4 F AUtk

71 ol Tk

GEM (Global Entrepreneurship Monitor) R 1A] wp= 7]
A 714 Al (entrepreneurship)©] & <7l Qlolu} &,
e EE AR 719S AQaAY FHelEE g

Bl BAS 7R GeolEe vde NYrHERA, 3
W HekEe] oS I3 FUBAE AN, FYEol
E 52 Agsks A o159 197
e Fal A4 BGow AAY ¢ YES 7] sl

ARE el B AWML L FYA

U ST e
=
o
re
o)
™
)
e

* o] = 20139 % gt St Adn] Aol ojste] AT EH S
*+ Fhgrfsly SRR =AM} W jongkim09@hnu.kr

- T3 2013-08-22 - Y 2014-02-15 - AAEEY: 2014-02-17

—_o [=3=

= 2008 2009 2010 2011

ol | HIE | Hols | HIS | Biols | HIE | el | HIS
30Moek | 2,027 | (40) | 2417 | @3) [ 3117 | 5.2 | 2823 | 43)
3039 |13751 | (27.0) | 14,993 | (26.4) | 15401 | (25.5) | 15,842 | (24.3)
39MD2t [ 15,778 | (31.0) [ 17,410 | (30.6) | 18,518 | (30.7) | 18,665 | (28.7)
4049 | 21,478 | (422) | 23,252 | (40.9) | 24,254 | (40.2) | 26,116 | (40.1)
50-59 | 10,446 | (20.5) | 12,409 | (21.8) | 13,633 | (22.6) | 15,667 | (24.1)
60M0IAH | 3115 | (6.1) | 3698 | (65) | 3,823 | (6.3) | 4583 | (7.0)
£ 7 |50855 | (100) | 56,830 | (100) | 60,312 | (100) | 65,110 | (100)

* A2 0 ZSA7|YE (www.smba.go.kr)
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ol
Ho

mabs, FE Adse] 9 R And FHgs &
A3k flell, A aete] A4 A3 Abstw o] Fd
FAAY T2 A, gEla e EFAASYA] B
ey 2 AESss A FYus I FYAKlE
A9 Zzzade sty itk tigelsE 20129 F Y
2HE ngnEo 1967 A&, AgEow 1,7127) 2,
a8 AEHgEo R 657 AFE 7H/\46—]-05| AL o7 154
2 tiglEe] FAARE FAsE, A= gl
1,72570¢] ZdsoteelA oF 2wt 67'<d 89 tigtgEe] #d
& wHlkaL lekheree]v),

Aoizint Foi=olz|

=
TEEE [ ey | BB [ o | BB O | S0F [ o
2z} T s | T 3= " | el | ee

M| 79 71990 | 1,712 | 78941 65 | 1,726 | 1,725 | 25940

chst

ey 349 | 31575 7.51 346.2 028 | 757 | 757 | 11377

* Atg: chstete|o| (www.academyinfo.go.kr)

Je, olgA FiEE w9 *}Cﬂﬁrx] ZEIRE0
A= Aol dg A AYEs SATIEA ) g
Q%O] FEeity. &, Adsd At AHYA
(entrepreneurial intentions)2}8] AFAJoIt, Ao Fk&
v x= Q9l Sl oigk AAAQ A7) vlg- v]gek A<l
Z o] th(Souitaris &, 2007).
wEbx, 2 =R dEgAEe] digt AExARE Sk ol
FAEY YA FEFE vAE 20 FJAAE 4
5

st @tk ol Adag ¥ BN 5 Fa O
A e 29 AUBE AnE Fee AL B A

3] 7% (social development)S $13l ujsto =
Qet sl FuoRA FYus s ALE Fee
thetel] disti®= To3k AAES ATt £ Zo® Y
St

1. Zelxlof 2tst o[

A 7 (entrepreneurial process)> AtHotol8lS Fa %
g wie 49 FdeRds T ozfd AN
71947173 Al (entrepreneurship)> R & $18oE B3t
AI718E skl ol Fekl weth whebd, g
A 7189 gl Al AAolgta B ¢ glon, olst
I ol|A] < 2] X (entrepreneurial intentions)> F AW TS <l
53 Qe P Fos eaety ¥ F gtk

o Agle AtELS 9 X|(intentions)”F Al ¥ E 3-5(planned
behaviors)oll thdt 7F £ o7 Q A(predictor)ghs A& H
oAFth Fiuv AEA oA A7} Bl mH=
gFo] 123k Aldo]tHArmitage & Conner, 2001). <] 9JX| gk

N2 719e AE-egstad she PEel Aske 94

|

o

Al midElE godny A9 B edd FeAE A
Wt o] & A+ 2 2 (Entrepreneurial Event
Model)(Shapero, 1982)¥} F{loto|rjo] AP A (Model of
Implementing Entrepreneurial Ideas )(Bird, 1988) &©| SIA|4h
#H2E5o] A¥350]E(Theory of Planned Behavior)©] 714
AbE1A Q1 FYPelA et HAE EAskE d £2 48
itk

AZ B Eol &2 37 FALAE 7P QIth(Ajzen, 1991).
I A WA= 9] th3t B L(attitude toward behavior)ZA]
ol of" 9] npgh el tigt MRkl vt 3 ks
ujgitt. 1 F WA= FEF J7H(subjective norm) S EA]
ol a#%t FAE = Aol digt tE ARES A
st #es et 7 Al WAls A4E W55 Al (perceived
behavioral contro)ZX 54 FS FHT + e 5ol o
St AR QS oulsh=d] Afold -84 (self-efficacy) 0 %
A7) stk Biieel A i, a8 BEEA ol
YA B AR FEFE wA 1, olHs gA7F 9l
AR slelehs Bl datAl "rkal Ak Aotk

) t

Attitude
toward the
behavior

Perceived
behavioral
control

* X2 : Ajzen(1991) p.182

<JEl 1> A& &SZE(The Theory of Planned Behavior)

AEE 1S BB AL ADE 4D wE AT

w8 Beslok e RelolA FUBES AHGFolRol
489 gt UEA Fob Fo shieel Faitt. of

ARl B3 ofujzt ALEZQl SAE 3
o} wheba 719714 A% (entrepreneurial decision)> 714 7H4
Ao AFA TS uAs AYYPFolEs HLTOEN,
719718 A4 & sholl 9lo] <% 9] X (entrepreneurial intentions)
7 Fa AdAeglolgty ¥ £ 9lE Ao|thKolvereid &
Isaksen, 2006).

A& 8 50| E(Theory of Planned Behavior)s % 2jx]9] A
goll Agst = vt vk old e =Es2 il 271

A2 FRHAE 7 e, shihe HEd A% T4
£ #2438} Z1°]1(Douglas & Shepherd, 2002), & T 3}t
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© A1 E8A (self-efficacy)Zt FH A9} AAE EA k=
Aolt}, o] o]&L gk FHFol| oy H7ke] 2ol 53]
FAES FYAE AHste dlel &3] SEH7|E %ie

o], =2 9J°](Kolvereid, 1996), ¥]=(Krueger et al., 2000), =%
(Moriano et al., 2012), 29| Ql ¥} E}O]@(Lman & Chen, 2006)
of Adagel diell A% 250l 1 A 53], A% &
(Krueger & Carsrud, 1993) Alg A 5ol &S FUwool 4%
sol $NFOEA AGnentionsy’t FAYES A5T +
ot frold HAug eadhs 20w woFrh

ofH E4F WEE FAsE A7 AW FolEe o)
AL AW 25

Ho] ol th= Zo|thD

ﬁ%‘% 5
Ajzen(1991)0] w2H, E4 AES Sk x| 1
& el tiE W, FuA P % ANE BEFA FO

2 A3 BIA A5 Sl Aol

HAEE 2ot thetEe] Al dFE VA=
L9015 HAsEA A wd TP 9 AEA el
oAl AR Ao R o dFE A AoR Bt
AL, olds 92012 FAEES] 540l FA el o™
VFe 7AAE BAs AdE 7, A7, B
Y, AMasd 9 FA Sl Faded FA
of oAl dFE A= e HAFIH EE, AF
(2012)°] whghe] FdoAe] Y= v Qlel tiet £
A =l E i1 w7 eclst /jdA a4, 181
384 el B AYAAed e84 9T A AL
e "“dﬂxl,

293 K F AWM QA 39
Y3jol, BIME ohel Aol AAW PAZ 9
BT A F3, A F AW A 97
A H ge sloe gt

B REREE .
SAAH BHE, w= ARt RS 5
2 ;elehd FUBES AZE U= 49
A wlET aelmR, ofd 2 vl )
7] SAslAE AAK SR ohet ol
WA efstelobt 1 ASSEe Ang 5 Utk

o} 88, Veciana 5(2005)2 “J(gender)¥}
9] ¥
U

[e)

o, R
10 4o o
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—u
in
K
i}
rlo
=
© oo
L
lud
oX,
jrt
o
s
>

1 ool gl xjodio

2 R JYHAXEE

(EIQ)

37FA1Y A A2 A (3 intentional factors)S HFE
QA S BAEE AYPEo|BS nfgor B =R )
JAd BT A, 1831 FYS e 54 9 FF Y

=
el A7l Sol HgHom FoHel 9% WA= 9
& wAskaal #rk
webA, o = Tt 22 HelA V& =iEdt th
=
=

& Aol
ol & Stk V) =EES Wl 37EA9 A edl

1) Armitage & Conner(2001)°l w2, %= FFHFE °F 30%
o] JEAoR el HA 21%°4 HI 55%7HA4 AEE 5 A

HNFYEST M9A M1Z (3A31R)

FHOE 1 29150 FYAe] lAE JFL BN U
W, o] =E-e 2e§ 295 tstel veEe jag
54 9 Ox ggusES ohe, FYTAEY, 9,
AoMA, HA5A B9 BAS s ANAT 3 B9
A%, 29 F 4FE 712 0Tk FYAA VAL 9T
& BAsn B, TR 3Y 9 A 38
T gE A% 1 A%l A tee FAR E
[e] [e)

FAOl QEAT I or BAee Rrel 341914
gol Aol L vlAE HEF BASIA S,
uebA, 2 v 2 309 AT RS A stk

a) A8 yFolE] 37}1] Q45 Y ZHA el
7%} Oﬂaka o]

N

= E71el w2t g1 o)A
hE715 7H Aol B

(2 o

7b thek vk of
A7 7P 2N

o W=l AAE st she AlVle dAl FHelA
g FF WAdE 7T 28uE FAYAE
A= dAshs 2Eel FA9A7 7P 2R

d) F59 AAAR dF AR dise] FAAHAT

° -
& fAkk
<ZE 3> FYUAXMEO FHa
5 = = =]
O 7hel 0IF M5, 49, Lo, sid, &4, EMX|%,
7|2y THF S
o = o1 AARZO| XH7[ml gl
@ 22 s EHZJ.:.,_‘E_’SOI.:,, ;?:.._l, g5 & TlE
7|7 |ZolMe] 2FHE
@ W e =0l Hel 28, FUNS FeiSol| HUBAIY
s 3| &lo 2 =
B oo e o |2 ARIRIe], MEA, JieiA AlE, S99
[, =230, TR, 7S 5 A
&
SESE |3l mieiE Alst AL MEH) B HE S
7|5|ZASY, Fold, =2Mbizsys, 2lciEd |7H A=
® Ml 58 |9 st | 2FHE

A&ogé. M2 HMZ0|-t Mu|AE
oIMEQ| TS 27
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lE
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\
5
)
Z
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(G
_|

Z9 ofzig Lls H(@oidER, R

71287 xfgieix) 78 8

® Z/of| chst =5,
i ;'1'_=' ®O7A4710f chst 2R o7 |Vieks il | 2FHE
=° oS =2IC}, 15|t AT QUCHH EiE 270
Zolct, &2 71¢47pt & Ziolch
'ZF_ '|?. Ol X|XI=, OI }OI '|-040.|| H'[. = 7§ ;-:_‘“E
_ _ — 7 z 2 =ZO| LI9| & CHst
QABE (e T == < | ePE
- S
@EA A A9l 8ol
HoizH| g L&Y ZH| Hz 7™ Mz
O“Z“ ©OF|AER! "Rt SK| = ZPHE
- @OEAARIM 2eEH K| = AU
@A HF7Isd
@ PPt == Zig A2tk 1Rl 2 & /US
o xiololx| o Ol 2 OlR(ERIY, 2 TS, IIOW
© Fdox| A | 7[E)
A o=
B A AP|RKE B, 2 2% EU =T FA 9
@A 117 §F
O ZRF ¥ |@FUXF 2 72 ¥ Tt
AEollA OEHT NEHELY 108 X 100Y) A0
g 4 9= AW Yol gla, Moriano 5(2012)> A&y Fol&9] Qi
=248k
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o<
ol
Ho

ole|et AAEel g @WE 7] &, ¥ Linan
and Chen (2006)% AEAE FHgt =) E(revised
Entrepreneurial Intention Questionnaire)s AHE-3FSItt o] AF
A e sjole] 543 A% Ba gEow 1)
), @74, O0Fd %
7] @%-5.9 A gl 7k A7

ANEANAT, A, T

to
4

i A 3

g & Egeta 3, 74@3@50134 247 OFAWd
YRR, 2, 2AdEsY 2 vy 5, ©
Aol Bgk Asl(HFE viES Wﬂ” %) 3 O A
FHOKE, AT 9 R el el i w9 4n)E
xgrsbar olvk E3 @FA=HIEE B A5 A O
oA gl ARG B ol A 9 g 9F 5

=
Lo PAE i?ﬂ 2 (Likert-type scale)° ARSI A% 1
< TP 7l EE HAxE YeEhllz, AR 72 M §

o E= HuP s vEhith

V. XI2 24

2 A7 BAUV BEEAYS AR, 252 F9EY
& FAEhE S 229 02 11 F 57.2%R1 1319
wepdelar 9872 ofshAjolt. Wik, ke F B ISH(1017,
4.1%) A7 M 38K22.7%), 7
AsH(13.1%), & ek FES

7P Weka96', 41.9%), 28do] sBE Aglom(394,
17.0%), 381A7} 43hd 2 227F k22 47, 20.5%).

18hdo]

e EES H|
Ay = 131 57.2
<= 044 %8 428
At 101 41
= et 320 131
) 38 52 27
k ol/cixil 27 1.8
BIE 19 83
1844 % 419
i oshA 39 17.0
%) 38h4 a7 205
4544 47 205
IS 0 131
7| 35 15.3
=12 syl 13 58
-
= 23| % 13
5| g} 2% 105
- 9 40
n U= 24 A
B2 | moesisuzy | ¥ 23
“% | sosopimoiza | .
. = 53 231
Al @ 40 175
204 i
i) 7IEE 715 7 336
== ZlT 9% 421

2) FEIF U HFEEZ] 2984 (factor analysis) S AAIE A3, <]

PSS ZRAF L 2AFFI Ay T
2ol 7 ko m(133%, 58.1%), S471(3S
6™, 113%) 5
Fo] Y= S 9U4(4o%)01

|

o 1o 9.‘5‘. X
O
2 g
S
)
N
jincs
>
<
=)
@
&
g,
ol
of|
)
"

= 7ol

2“301 1474 (6.1%), :Lali st Sl 3
Ao 698 (2.6%)°1 ATk 3 =973

A7} 539(23.1%), Lhﬂl 739 403(17.5%), 71€k 7}
o] ARJAl 9L 77(33.6%)°1 2, Aol 9l
ok 297 Qe A5 96 42.1%)°l 23tk
B AFME S exE Fo)7] Yt F 7&?34%]
FA x| tste] HFPgE 4
ARgEE ARt =59 Al
et al, 2000). FAE FHEE ARFS AoA] JIHAEES
7247} 3ol A 67 5] BdE] SHANE FATOEN
S FSIch webA olejd AR AN S
gelaly] Ystel A28k59 UuKCronbach's Alpha) ZLO.E
Askgint olgfdt Aoghe Ailsdel uist A asite
739 0778, 47l dist A4 B=S] F- 0.862, AHE A
B7re] A 0754, 183 AYE0)del distols 0.819FA]

fr diN 32 rf 32 of 32

™ 1o Flr ok rlr

RE G2 glo) Aol F8I £ Ao Falmck
ol & YELE U AL D el 4] B

<E 5> QErHs0| AlZ|A ZZ(Chronbach’s Alpha) Zo}E

5t =2 X OISl =24 = ALl xlodZ=H | A4
5 =2 geltdsy | = iy EoizH|A
A"eg’ge Inter-ftem 6872 20350 | 14811 8361
variance
Number of Iltems
in the Scale 6 8 8 5
Scale Reliability
o 7782 8616 7538 8192

olgfgt 7w 54 EAH AgA FAd dato], AR
(correlation analysis)¥} 2|72 (regression analysis) 7|3 ©]
FEETh AT JiRIA B W AYYA I
AP eRIEI A5 A FAE EAE] flste] AHEES
i, ﬁﬂ"ﬂfﬁ% W} SHMEE0] FHA e el 9
FE A= AEE Fetatr] flste] AREEAT FHLA
@%(Entrepreneunal Intention Questionnaire)®] &5 23
(closed-ended)®] 131, A A~ZE o= Stata version 11°] A}

S50k

d

o[ﬂ
o)
P

P

3% ¥ (factorl eigenvalu 2.35), AAHE(2.01), A+317 H7}

f e =
(3.20) 2 FAFn Y (2.85) 2 A1alvto] §AFA ofolAMWFI} 1 o) Folz A1aglel ik W52 unigeness’t Fw3] Yol FH <] Al

=7del %*ﬂﬂ ok & 4 Slvh
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ok oEs YA YAE H(L: Zﬁ% FAIA7 ik,
7: AAYA 7 Wl =rhe HE 49927 (EFHARE 1.5369)
E 1 FF0 UH% =k A= sEussE) R 7
By 640 R I thes AR E T o, 1ddE 7
ol Eaaolct.
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o
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4
i o

o
ox M
o2
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for i
Now

R to

32 A
dlo o
Mo o

o
o
2

f
2
N

-4r
ol
N,
A
SN
=3
ki
4o
oM,
)
X

3, el gt Bl (attitude),
9 AF3] A 3 7ksocial norms) & F&
HolFa gtk
TAA RS U= FYel tie HE, AT
g gl ARRA J7E W s feleAl Jan)e A
£ Holx 913, I F F{el uig "HE Hvt M =
o]
B

::
r
E

e
< S (self-efficacy)
WS Alol] ReJ3 JBaAE

&

0.78028] AABAE wolx Yty FPuS 7 A

A
il
£ woj
ol o
i
Z':
o

o7 A MeEd Hlad ksl froe A
T gtk E=R, AUnS AP 2x2e) FA5Ys
& W MRSk ke R B FRBAE nol
93, FYFHE W FAFVSE AF F
ob i froldk Aan)9l dudAE Eela itk ¥4, 3
A= Aagtel] B g frolst Jun)e] dHaAE
Kol gltt3)
3 Ee ARWAL Y= Aol BAE 7 UAE FEFAY B
Ads FHuSFA(1.27), FAFNEA.39), ZHEEA.
3 vtop thEgagel BAL doka @ 4 o
WASRIAIT HOH M1Z (SH312)

£
b

o
> 12

10

N
FO o

i)
O3

A6t 1

w
"
%

154 0% 1

i
m

A2r* 0223 A0 1

3 0

al
2 ow N TH|R
H1 19 o |

=2

@

N f0c¢3 0831 138~ 1

(2]
%0
2

I 0:

Beg™ | 14B0™ | 25T 0856 488 1

.“:]I

~ -
NP
o |0
e

>

8099 0833 B30 | 2488 | 513 | M7 | 1

0kl
N

** p<03, ** p<05, * p<.A0

R

5.3 BeIX| PBRQ B

FHI9A = Aol IS A= P Fos 299
S 7etsle], A4 o)A (entrepreneurial intentions) S FEHTE
sk, 3t 9% Q. ?(intentional factors)¥} 7B} BEE SRES
S, AF, ghd, 25AY, 7HEAEEE, el dig |
5, Aded v, /\}517‘* Jﬂﬂ AA571, FAAEANT] S)
& Z83to] A

HAake 1536950tk
945} o] A skA

pal

intentions) %] %
o JFo] mAA ¢=
(goodness  of  fit)S A9 (coefficient  of
069870131 A4 (adjusted  R2)=
065224 28 Aol ulg e Ao ekt o] B
2] Fgk 17. 67°1ﬁ 5 (Prob>F)> 0.0002.7A o] e
FAM0E wg folF RO e

determination)->

05_044

5.3.1 JeIx N

’dW(gender): ATYEL] FHA AFE HT 4704154
G5 9] 52087HTF 0.50467HF SRk 7 2jo)7t f9
oHA] oottt o] A¥= d o] FATE oA ARl elA|
Bt §YuestAl Ets YS(Reynolds et al, 2002;
Delmar-Davidsson, 2000)8] A7 eh= the 1024, 92
vhet diet S e o3 Fhell AE O Aolw Q1%
A9 Apol7t gtk AS 2wttt

<E 7> HHoX|X|F
IOl X|x|= BEES g HER|
=L 131 5.2087 1.3986
of5HAY 98 4.7041 1.6683

AT Major: E2 IS F Y AT Mol 7

AZ A A3 AALe]A o] whet, VIF (Variance Inflation Factor) S =3 ak3ith o] 9]
25), Aol digt a=(1.85), FAFB5E(1.85), A3 A H7H(1.71) o2 T

83
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ol
Ho

At AeAre] FheA=
3} THp#k=0.006).

X% Aot AF

o1 o

s sk

33, vlEHAe,

ko m(04737), ol ¢ £l
e AeAEe) 39

A afFEks Rgrol 1 Jolrt #4)

8HMd(Academic Year): FHYA& ghdo] gEtdrE W
L]-E]—‘fh:]- 181—14 tﬂ—/\g oﬂ H] °H 26]—1/:] tﬂ—/Kg_a___ 0. 2081 36’]—
5] zsLAg 2 -0.3238, j_g]_]_ 46LL4 zwg

A A7} ﬂiﬂ%lt}. a9 28hd

A kgka, 38hd AL 7tad Fe
3191 © 1 (p7k=0.085), 481 ST} 1@2‘5 1“354 F9
A 9] zpo)i= w9 AAF L 42 5HATHPH=0.009). °]ZA] s

o] £ehas

% Feol A7t

sl AL,

9 gstoldets AYFUE sofshs A

FHE= Al

o7 Agﬂ—gltq 71 :erﬂZJO

Q=7 i)

ek Aas 54
o By £
!

o2 YA

(0]
AT QY F
w8

%‘dﬁlxlﬂ] s

ool 9% A9,

Aol that 37149l 2

TE= XE 74]?

Aol ALt

o=

AL M

ot

of
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An Analysis of Factors on College Students’
Entrepreneurial Intentions
: Focused on the Motivation and Intended Startup Time

Kim, Jong-woon*

Abstract

This paper aims to identify determinants of entrepreneurial intentions among college students of a university in Daejeon. We have used
a revised Entrepreneurial Intention Questionnaire including personal traits, demographic characteristics, the three factors of the Theory of
Planned Behavior (TPB), motivations to startup and planned startup time, and entrepreneurial intentions.

The analysis shows that there are strongly significant and positive relationships between the three TPB factors and entrepreneurial
intentions of college students. In addition, students' motivations to create a firm such as independence and self-achievement have a
positive and significant effect on their entrepreneurial intentions, while the students who want to start their business right after their
graduation have significantly higher entrepreneurial intentions than those who want to create a firm after doing a salaried job.
Furthermore, students whose parents have created or operated a firm have no significant difference from others, and parents' startup

business type are significantly different from their sons and daughters' interested areas of business.

Keywords : Attitudes, Subjective Norms, Self-efficacy, Entrepreneurial Intention,University Students
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