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2.1.1. B4 X2ol 7% A

GE Dok AR4T4 4309 I AHALT, L), 25, S}
52 vEhigh. Ao Agol 26090 7HE B A7) 119
3. 9 519w BE S gom, alazt A0} 45.6%, 500

21.1%, 304 o3} 23.6%, 60t o’do] 3.5% wo& FAH] At} &5
& 200Hdol A TO00WHIZIA = B H o] 9lom A 49 710
51.6%= 7V % thgo] 32 715 22.3%, 59 715 11.9% wo2 B
so] e}, A4 2210] 58.6%= 71 Bow T 1910] 24.2%, 3
Qlo] 11.2%= T35 Utk AATH- 44.7%, -] 5 55.3%= 1|

AYFR] wlgo] ot Ese

<A qd> <vpod>
Aq H= HAE o] HE HAE
77 119 217 30th ol 3 101 236
A 260 60.5 40tH 196 4.6
A 5l 119 50th 118 217
7 430 100.0 60th o] 15 3.5
Al 430 100
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<aEE> <FFEE>
2% i | SdE | 5@ [ME®) | d4E
2009+ W) 2 47 10.9 1 3 0.7
200-249%+4 49 114 2 37 8.6
250-299%+4 65 151 3 9% 22.3
300-349%+4d 74 172 4 222 51.6
350-3997+4d 56 130 5 51 119
400-4497+ 38 838 6 16 3.7
450-4997H 30 7.0 7 0.5
500-5997+<d 37 86 8 0.5
600-6997+< 17 40 9 1 0.2
7008+ ol ¢ 17 40 Al 430 100.0
Al 430 100.0
<> <AgaR>
A5 | dE | H4E TE i | s4E
0 20 47 APFH 192 4.7
1 104 24.2 B A YT 238 55.3
2 252 586 Al 430 100.0
3 48 11.2
4 6 14
Al 430 100.0

2.1.2. 2H[Rle| JHAOY SEE

2H)RRe] 4307l tigk 7F 4714 HiellA EEE 2HAF S T
(£ 2)9F o] FHEZ YERNSE. Too cheap?} Inexpensive?] &%
B2 717 o] et ulel T4, expensive$} too expensive?] S
& 7HAo] Al et SHES A
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F9(
Too cheap Inexpensive Expensive Too expensive
200 100.0
300 9.1
400 979 100.0 0.0 0.0
500 974 9.8 0.2 0.2
600 709
700 69.3 99.3 05
750 66.5
800 66.3 984 0.7
900 60.5 974
1,000 60.0 97.3 3.3 0.7
1,200 149 78.1 44
1,250 749
1,300 144 4.7 51
1,350 74.0
1,400 14.0
1,500 137 737 174 2.6
1,600 177
1,700 505 179
1,750 50.2 184
1,800 79 49.3 19.3
1,850 195
2,000 77 486 46.0 84
2,200 19.8
2,250 19.3
2,300 472
2,500 37 188 59.3 13.7
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Too cheap Inexpensive Expensive Too expensive
2,550 14.0
2,700 11.6 595 14.2
2,750 59.8
2,300 114 60.0 144
3,000 30 11.2 81.6 384
3,250 81.9
3,300 1.6 3.3
3,400 386
3,500 3.0 8.6 41.2
4,000 14 2.8 919 55.8
4500 926 56.5
5,000 1.2 1.4 9.1 84.4
6,000 1.2 98.6 88.4
7,000 0.7 9.3 90.7
7,500 90.9
8,000 99.8 92.1
9,000 92.3
10,000 05
15,000 0.0 0.7 99.3
16,000 9.5
18,000 0.5
25,000 0.2
30,000 100.0
40,000 0.0 9.8
50,000 100.0
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2.2.1. PSM(Price Sensitivity Measurement)
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A 3. R7]E A FlE o Sl 7HES o= AR U7
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AT 4. 9 vRA AlEe FAo] opre] Folke FujehA] edalvhs

7HAL o= HEAY7H? (too expensive)

B Aol dnlAEe] gl Ul 1l A4 A SR 24
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FAYEZE 283 cheapd too cheap FAFLHEZE 13T}, o}
(¥ 1) agzoA waksts 4714 adel] giste] dwshd v

100.0 m/-“;ﬂfv
80.0
k\‘ IPP 2,018 / /
60.0 | Y
=4#=Too cheap
=l=Ine:pensive
400 =T epensive
PMC 1,4728 .
==Too expensive
PME 2,714

L P LIS ] O D D H H N
FTEECLFLFELEFTT PP L L LSS S S

200

OPP 1,991¢

T D eF 7EEEE
3.1.2. 7HiZE 24 Zn

3.1.2.1. IPP(Indifference Price Point)

IPP+= cheap®] 7143 expensive®] 7FA 9] a3l 0 & Arhal A7}ebe=
SHAE AL AZshs SRAE Mt B Ao, ol A4
duta sk SHEASE B Brha Azels SHAE P B
Holrt, whebr 7HE B o SHAE AT HAA = ok 7HA o2}
SHE 7Hol AArHAe] ®Meleta & 4 vk ¥ AqtelA IPP=
Inexpensive®} expensive?] WA}4<] 2,018%2i LHER T
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3.1.2.2. OPP(Optimal Price Point)

OPP+ too cheap®} too expensive 7F42] n3d 02 U+ BIRTEIL A)
Zysh= SHAReE U Avkar Aztete SEAE A e A HolH,
7P AL o SEAE FlE s G THelt P B Y &
27 s s 702 PP & kel J4rtAelgt &
4= 3tk OPPi= too cheap} too expensive?] A<l 1,991¢10 2 4]
i

3.1.2.3. PMC(Point of Marginal Cheapness)

PMC+= too cheap¥} expensive 7F4¢] w02 Y& A4 FuljE &f
A BT FEAeE BAARE FlE SpthE SRk HlEo] ol
A= ARew Wy olste] AFE7HAC]l FAEW FulE oA Atk
SEAY g stk SHAe] HlERT FolA| A Hol FEAR=

AEEFS A 5= AHoltl. PMCE too Cheap® expensived] 1l

3.1.2.4. PME(Point of Marginal Expensive)

PME< too expensive 9} inexpensive 71242 W o2 Y5 HxtA
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T B EEUA 24
7} A 2.893 1.3239 1.753
4 4204 0.9691 0939
A7 2.608 1.4560 2120
A7) 2.010 1.0556 1.114
ot 3.292 1.1803 1.393
% N=421(%-8% 99)

GE Dol Aashs viFe] 2719 A4 AgalA Aelsia g o)
Z V0] @ REEE BAF Aol Asaht Wil vt
3kg7} 64%, 2.5kg0] 17%= Yeh} 37 2715 S 8A8hd gkl A H
4 gleln Qi Ao BAHAT. @A) Ageld BuE 5 9he 717
o] wiEojuol] thala AR 57%, AT 20%% ZAFE o] 2%
S8 ¥l A1Ae] HATIL Q148 s Ao et

(E 4) ME3He o Dolo B o1 BEe

A3 w3 27 e HAE |@7H4 g HE HAE
2.0kg 18 42 [EESRIEAR=s 7 16
25kg 76 17.7 H] -} 79 184
3.0kg 277 64.4 Attt 247 574
35kg 52 121 Atk 0 209
4.0kg 7 16 w5 A 7 16

Al 430 100.0 A 430 100.0
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o} whpa] AR A A E = a]x} 7HAE 1,991~2,0189 AtelellA] &

ol HwE e AN WAFHS FENES 23T st
A BE BEG 4 9 Aol

vL___‘

[€)

RIS MC9Jr PME Afole]
= 3 s 1,4729(PMC), As7AaL 2,714%
(PME) Alol= EAZ Q). v 719 513712 1.47298 U5 A
g 5 e%aﬂm %% Fob WA Pl Sche SwAel )
o] 714 olale] AE o] BN FulE

A AT %%xm Fulg ATk Rl vl wolxs) §
of TAAE AFFFE A Fohe Aolrh. Wepa Ak} pl v
oM A 7HAe] Hag 1T 14729 olo] HEE A4 A
B0k @ Aolth, Eak A 71 2,71498 LT uiA FofakA 924
= osael A Tula s SRl Hlgo] polxE Adew
WA ol4e] AErho] YAH Fujain] 2AtE SHAE e
= guAe] Wl gur) BolHA] o} AulA of AlEe] diAUAll
= AES PYehl B geha AR ulE So] Bebdatel A
A Ao} 7] el Eo]5 7hzo) 2,714910] A8l wol k4

Qe mEao} & Aolt). wa ANIzES] o§ 2u|Ae] e} 2
sfo] ¥R QTe Fonth WA 2} Bk FS neldv o] 1
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A Study on Price Sensitivity and Purchasing
Attribute of Chinese Cabbage

Doojong Ha® - Sangyong Lee" - Youngbin Jo°

“Researcher, Technology Service Division, RDA, Suwon 440-706, Korea
bResearcher, Farm Management Division, RDA, Suwon 441-707, Korea

Abstract

This study is carried out to find out Chinese cabbage price sensitivity of
consumer. Even though Chinese cabbage is the most important vegetable in
our country, the price fluctuation continues to be changed ever year.

However, there was no price criteria which is low, high, optimum price
level for stabilization policies. In this paper, we investigated urban consumer
price sensitivity by using the price sensitivity measurement(PSM), and then
suggest to farmer and policy maker the results. The purchasing attribute
Chinese cabbage of consumer will be provided to farmer.

Optimal willingness to pay price of Chinese cabbage was analyzed between
1,991~2,018 won per head. If the consumer price were formated that price
range, the costs will be able to satisfied both producers and consumers.

The consumer’s acceptable price range was from lower price (PMC) 1,472
won to the upper limit price of 2,714 won (PME). So when the market price
researched above 2,714 won, import should be considered. The most important
attribute when purchasing was a taste of cabbage, and he most suitable size

was 3kg per head.

key words : Chinese Cabbage, PSM, Purchasing Attribute
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