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Study of the Decision Factors of Franchise Member
Agreement
- Based on the Written Disclosure of Information -

Woo, Dae-lI* - Lee, Chang-Ju** - Yu, Jong-Pil***

ABSTRACT

This study focuses that the business starters can refer to this study, select better franchise
headquarter and make the franchise member agreement.

The most concerned part for the people who want to open franchise shop is what brand is reliable
and safe to them. I have analyzed disclosure report that contains overall information of franchise
headquarters and researched 300 franchise shops as sample. I drew the conclusion of the decision
factors of franchise member agreement, overlooked demographical status by frequency analysis with
SPSS 18.0 and performed disperse analysis to examine the decision factors of franchise member
agreement and the difference between sex, service type, shop size and income level.

In conclusion, the most concerned factor for the franchise agreement is sales management. Sex,
shop size and income level are not meaningful factors, but the cost and training management factors
are considered differently based on the service type.

I hope 1) this study can be utilized for the franchise business starters judge and refer information
level provided by the headquarters and make a successful franchise shop business. 2) this study can
make solid relationship between franchise members and present a long term vision to them. Finally,
this study can be a foundation to promote franchise field through making and supplementing the law of
promoting proficient and good franchise headquarters and fairness of franchise transaction and franchise

encouragement.

[Keywords] franchise member agreement, disclosure report, franchise headquarter, franchise shop,
small shop business
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