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E 1. AHZt MEZAR Q)R QI5| AEHAE W Ho| YETI? (49} %)
France Germany Italy Neth Spain Sweden UK US
Male
Agree 22 11.3 22.5 15.9 38.1 12.5 14.7 22
Female
Agree 36 11.8 40.3 36 37.7 25.5 34.7 42.3
Australia Brazil China India Japan Korea Russia Total
Male
Agree 23.2 40.6 23 68.1 23.7 44.6 33.6 25.6
Female
Agree 32.3 48.9 32.4 53 29.9 59.3 59.6 37.1
<21 Datamonitor Consmer survery, 2009
4% vh2E ggEe] F= ALgH o] k@), 20099 HUT|SAIZ D} DRHHZAE A|&H5E
Datamoniter®] A&-ZAbol] o8lH Z & o]eg]o}, 4]
gdats, 29Ql, A, L2aEddeo}, Bepd, F, < sl A77152F Aol H 8zt A 27.4%
T JHEL RE QE AEYAE W= R o7 e Z7Veke AFAE Holar QIr). A3E o] ekEQtH A 7 A
WOHGEE 1. s3AE Rl Aol A4S 59.3% & w2011 59 W= ‘20119 A7 A E A A
Ho 44.6%7F YRE Q3 AEHAS WS AT o] 9= ®Ba AR wEd Ads] = A 13 36829
Aoz HauH St Wuk ofyg} 5419 Aol % o= 20109 diuj(1x 6719 €) 28.2% S7HaTh o]+
2 8 gke] "ol et Jrha A7 JER R 2004~2011d9] dFHdF A7 4% AFE27.4%)
of 3tk =2 IS YERHATHO-11). 7} v 2gh o R 2 V|7 I FAMHGDP) T
B o] 27170 A|AS B 20079 3% 9] Y S 5.9%, AZJ(GDP) 7.8%Ht} & AFAES Wl A
A 20119 4% 5379 Yo7 12907 F7la9 o (% ojoj Al &% FdgE A Thed ol AA T o]¥ F A
2), 20160l+= 52 1Y A7A oF 12902 473t b o] A7 FAE A 20209 2% 3,8729 ¥
Ao g Ay JOor(E 3), A 2.3%% F=3F S} of o]F AL AWHEAL AAHCZE A7 52EY
FolE Hola 3l AFA = G2 Al dEad vud o 44 9l
o}, mlare] A EFG st AFA FEZA a2y A Ad
(Nutrition Business Journal)’ 20113 #}seo] w=1H
20094 o] % A AMA 772 F(Nutrition)e] d7GH &=
E 2. 7HE| 228 $H20] AZIFH0] A|AHEH2007-2011) (TH9): rd)
Category 2007 2008 2009 2010 2011 CAGR
Facialcare 2,936,918.50 3,004,370.00 2,967,250.60 3,089,118.90 3,189,113.50 1.70%
Suncare 656,716.20 713,385.00 749,755.70 828,539.10 908,997.10 6.70%
Bodycare 188,200.30 195,972.80 197,017.80 208,450.10 219,110.20 3.10%
Handcare 149,047.00 153,540.40 152,832.10 160,203.20 167,027.00 2.30%
Depilatories 5,095.00 5,618.00 5,973.60 6,661.20 7,370.10 7.70%
Make-upremover 6,184.00 6,511.10 6,552.50 6,941.20 7,313.40 3.40%
Total 3,942,161.00 4,079,397.20 4,079,382.20 4,299,913.60 4,498,931.30 2.70%
=4 "olHEYEH, 2012
B 3. i uE|E g9 A7IA|0f AFHEE0S(2012-2016) (T 2H)
Category 2012 2013 2014 2015 2016 CAGR
Facialcare 3,223,448.60 3,286,370.70 3,349,292.90 3,412,215.00 3,475,137.20  1.50%
Suncare 956,474.50 1,018,052.30 1,079,630.10 1,142,207.90 1,202,785.70  4.70%
Bodycare 224,563.10 232,217.20 239,871.10 247,525.50 255,179.70  2.60%
Handcare 169,704.70 174,133.30 178,561.90 182,990.40 187,419.00  2.00%
Depilatories 7,798.60 8,348.20 8,897.70 9,447.20 9,996.70  5.10%
Make-upremover 7,515.40 7,787.80 8,060.20 8,332.70 8,605.10 2.70%
Total 4,589,504.90 4,726,909.50 4,864,314.10 5,001,718.70 5,139,123.30  2.30%

=2 HolHRYE™, 2012
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Fo 27 AEE frdosn AR 4 Hadn o W ogiEE g cg;:?;]g‘f e
(13). dEx HE-7I =Y AL, o2
A7 PR s 20089 oF 6ol 2011 EA Ao oRaetdd AT A E FlolA
7% 6319 9 283 2014dlE 9% 1He] o= STt
S AR Ak 53] A3 SUHES BH Al OEZAZAE Q-GS
A0 A7 AN = A 5% o % FEsHAl Srkeke AE
& HAo =N A 47bs ol A AS & 2o I8 H Vs dEe AU EE FEE T 5
ATk FEueRe] -9 2011 33 69 ellA 2014 e, oA FEE, N-opAd =S F A, |7 &
d 47 2we) Yo S Alew odEn 2008 AUER, BA FE2=, AP Fopl a4 fEel s,
Business Insight®] ZAtel] oJatd tigkal=re] w537 Ax FI8E, T4 APt 5EFE=9 124
A A TS W A Bkska v P d5= A5a I He, S2E, 2Ry, o=
4). AA R 2011d AA71 5 A5 AAS7E vEs 2 o Aol ITGE 5, 6). A7 54 F 5 J 57l
I FAZ7 e A m S7HEO] TR= W/ A7)l o] = T A7 AE 48] N-opd FF AR, 8¢
of 4915 ApAskaL v 2). o7 =llE AT FEAUES, LA a8, A FEE, Ax FE
A AAAR 9 FA7FAE] $AS7EE doleAN 2 = Y] A Ars) Fe] Bad & AL
(Phytochemical), Z&42l, 24 5& 73 ¥ 24 IR E I e Bes E T doH Ay
A7V sl EAIE AL tk(14). A FEE 5 5%E, S AP At 58 E =
E 4 =718 MEAGHNE AERE 2 3710
US$million 2008 2011 2014 CAGR Nov-08 CAGR 2011-14
USA 1,040 1,358 1,631 9.3 6.3
France 433 555 660 8.7 6
Germany 283 363 432 8.6 6
Spain 240 324 396 10.6 6.9
Italy 192 270 334 11.9 7.4
UK 202 281 347 11.7 7.3
Europe Total 1,751 2,360 2,875 10.5 6.8
Japan 2,346 2,774 3,156 5.7 4.4
South Korea 296 365 426 7.2 5.3
Australia 64 79 93 7.3 5.3
New Zealand 13 16 19 7.5 5.4
Asia-Pacific Total 3,220 3,948 4,597 7.1 5.2
Total 6,010 7,666 9,104 8.4 5.9

Z2]: Datermonitering, 2009
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