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A study on the attitude of make-up according to
Women’s body image & self-image
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Abstract The aim of this study is to demonstrate the make-up culture of women by disclosing attitudes of
make-up as to whether there will be differences or not according to personal weight interests & self-image.
The study was performed with 218 consecutive women between the ages of 30 and 50 over 2 months from
April 10th, 2012 till May 30th, 2012. The results were as follows. First, regarding make-up attitudes according
to concerns of weight interests and self-image, there is no difference of make-up attitude by sophisticated
image and pure image in case of weight concern. But there is a significant difference of make-up attitudes by
concerns of weight interests in activities image. Second, highly populated group of sophisticated image, pure
image, and active image has more activities of make-up attitudes. The higher concerns of appearance and the
higher self-image, there was more positive attitude of make-up. Third, highly populated group of pure image
and active image has more positive attitude of make-up in case of higher physical attractiveness.
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(Table 7) An attitude of make—up according to
Physical attractiveness and sophisticated

image
Phy'smal Sophlstlcated M sD N
attractiveness image
low grou low group 2.36 51 25
group high group 261 43 15
. low group 2.65 70 30
middle grow |y group 207 | 49 %0
hich grou low group 2.04 98 5
£h group high group 3.33 67 53
) low group 248 67 60
Total high group 36| 59| 1%
M type mean
classification | sum of df ca F P-value
square
squares
adjusted model| 24.527 5 4905 14.398 000
Physical 2,762 ol 11| 40| 019
attractiveness
Sophisticated | g yoq 1| 9439| 27705| 000
image
Physical
attractiveness* 4015 9 2,008 5892 003
Sophisticated ' ’ 00" e
image
Error 72.232 212 341
Total 1934.661 218
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(Table 8) An attitude of make—up according to
Physical attractiveness and image of

pure
Physical e ofpure | M| SD N
attractiveness
1 low group 2.32 42 19
OW groub high group 2.58 53 21
. low group 2.70 67 25
middle grow | e oroup 294 52 %
. low group 3.25 17 7
high growp | oot group 322 79 51
Total low group 2.64 66 51
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Image of pure
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