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Abstract Era of multi-channel digital multimedia on the Internet, cable, satellite and IPTV and the growth of
new media such as terrestrial broadcast advertising with the poor rating has also dropped sharply. In this
situation, terrestrial TV suggesting the introduction of in-program advertising appearing comments. In this study,
the introduction of these intermediate advertising the public and professional awareness about the issue by
comparing the introduction of in-program advertising feasibility was done in the purpose. Studies on terrestrial
TV suggesting the introduction of in-program advertising and public opinion about the differences in perception
between experts is high. The introduction of in-program advertising validity of these data for future in-program
advertising to provide a basis for enforcement is expected to give.
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(Table 1) In—-Program Advertising terrestrial
broadcasting Opinions for adoption
Ttem Public Expert
s Frequency(%) | Frequency(%)
1. Objection 284(83.2) 64(32.0)
2. Temporary(3~5year) ’
Objection 9(2.8) 49(24.5)
3. Approval 29(9.0) 87(435)
Total 322(100.0) 200(100.0)
GRS dlide 2 g T3 90l
gk 4AE Bl Ay Aol A SHe] dAY
09,0901, vheile] Sto] 8329 heh} 2449 eldin
2

p<001). o213 A3k HEvke ddes A 23t
[10]ellM Z1d 2] ezde] 43,
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- = A Vet

(Table 2) In—-Program Advertising terrestrial
broadcasting Activation of the
broadcast advertising market need
Opinions

Ttems Public Expert
Frequency(%) | Frequency(%)

1. Not agree 195(60.6) 51(255)

2. Neutral 90(28.0) 36(18.0)

3. Agree 37(11.5) 113(56.5)

Total 322(100.0) 200(100.0)

o ge FA8 Tl 60.6%E HER At A
Aol Al At F3g s SR Ao 243t 2
ool EA  YERRTHX=106.850,
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(Table 3) In—Program Advertising terrestrial
broadcasting the negative impact of

the introduction of other media

Tte Public Expert
s Frequency(%) | Frequency(%)

1. Not agree 43(134) 46(23.0)

2. Neutral 109(33.9) 70(35.0)

3. Agree 170(52.8) 84(42.0)

Total 322(100.0) 200(100.0)
gt vl digtAlS dide s xda S
£900] 2 wAo] 4GS v At of
@ o7 goli A o B Suel WAl
528%™, ‘1187 vk g SRl 134%% duk &
H) Q1 Aol Al 235} S £ ok wiA ol
34749 9 WA Aolea Az )20l B
HERETHC=70571, p<001). o]21dt Avh= AE7HE )
oz AR AFI0JAAME ‘agEy ge S
420%, ‘187 gt} 2 SHo] 230%=2 e HiE
Jhsh alut zulae) 7ol YRR AReE Aoz

LHERS T

crE
S A 9 e B 57 3l gis)
Likert 53 H=(1%=38 187 ¢irh 54=vjs 18
th 2o B A= <F 49 <F 5>¢ 2t

(Table 4)The advantage of In—Program Advertising

Ttems Public Expert
Mean(SD) | Mean(SD)
1. Effects of increased exposure to
TV advertising 347(1.012) | 3.82(1.002)
2. Also contnbut.e' to changes in 399(891) 360(93)
current advertising plan
3. Strengthen the competitiveness _
of the broadcasting industry 2.97(.9%0) 336(94)
4. TV advertising can be an
efficient allocation 2.60(909) | 3.31(1.033)
5. Sect}on of the program can be 276(998) 399(975)
configured
6. The digitalization of broadeasting | 7 g5 | 395 g46)
via a financial contribution
7. Zappmg TV'c'omr.nermals for the 991(9%) | 299(1.089)
audience mitigation
8. Excellent quality made in the 24000017 | 2.95(99%)
program
9. Reduction in the overall amount _
of broadcast advertising 2440378 | 25X.J15)
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(Table 5) The disadvantage of In—-Program

Advertising
Ttem: Public Expert
s Mean(SD) | Mean(SD)

1. Infringement of the sovereignty | 575 g4y | 367(1 043)

of the viewers
2. Program for increasing the

influence of the advertiser S82A87) | 340(1.014)
3. Broadcast public service /

public interest inhibition 365(909) | 3.36(1047)
4. Due to the dominance of broadcast

advertising increased inhibition of 364(910) 333(1017)

balanced development of

cross—media
5. beﬁsatlonal}sm of the program 26197 | 29501069

/ violence increases
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(Table 6) In—-Program Advertising in terrestrial

broadcasting Allowable introduced
broadcasters
Ttems Public Expert
Frequency(%) | Frequency(%)
1. Public / private permitted _
without distinction 82A2) 10G5.0)
2. Allowed only private
broadcasting 141(43.8) 78(39.0)
3 Allow only public 63(196) 525)
broadcasting
4. Etc 40(12.4) 4(2.0)
5. No answer 3(15)
Total 322(100.0) 200(100.0)
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(Table 7) Of terrestrial and pay TV In—Program
Advertising acceptable level

Ttems Public Expert
e Frequency(%) | Frequency(%)
1. Lower level than in the case
of terrestrial broadcasting 162(50.3) 75(37.5)
permit fee
2. In the case of terrestrial
pay-TV staggered schedule 75(23.3) 74(37.0)
allows a lower level than
3. The same level, allowing all .
terrestrial and pay TV 48(149) 48240
4. Etc 36(11.2) 2(1.0)
5. No answer 1(.3) 1(5)
Total 322(100) 200(100)
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advertising in terrestrial broadcasting

in introduct

ion

Items

Public

Expert

Frequency(%)

Frequency(%

)

1. In-program advertising in
children’s programs
Prohibition

3.83(.983)

415(1.022)

2. Press the in—program
advertising programs
Prohibition

4.20(.861)

4.02(1.09)

3. Total advertising time is
increased within the range
that does not allow

3.91(.889)

3.78(9)

4. Certain period of time
(length) or more broadcast
programs applicable only

3.76(.958)

3.72(975)

5. in—program advertising
Permitted / non-permitted
zone classification requires

3.82(.907)

357(961)

6. Classification and
organization of a large
program prohibits arbitrary

3.83(.875)

3.56(972)

7. Differential regulation of
broadcasting and the need to
pay applicable

3.87(.887)

351(1.053)

8. The protagonist’s
in-program advertising
programs cast ban

323(1.203)

3.12(1.316)
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(Table 9) Terrestrial and pay TV is a necessary
part of the differential regulation
Public Expert
Frequency(%) | Frequency(%)

Items

1. According to the
broadcasting time / 67(20.8) 83(36.5)
frequency limits

2. Along the length of the

program time / frequency 159(49.4) 74(30.7)
limits
3. The genre of the program
fime / frequency limits 57(17.7) 73(30.3)
4. Etc 37(11.5) 6(2.5)
5. No answer 2(.6)
Total 322(100) 200(100)
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AlZHdel] W& A3 Al dgo] 20.8%, ' 213
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(Table 10) Terrestrial

in—program advertising
Program length regulation can be

tolerated
Ttems Public Expert
: Frequency(%) | Frequency(%)
1. 60 minutes or more programs. 65(20.2) 84(42 0)
2. 90 minutes or more programs 218(67.7) 57(285)
3. 45 minutes or more programs 10(3.1) 36(180)
4. All Programs 16(5.0) 21(105)
5. Etc 13(4.0) 1(5)
6. No answer 1(5)
Total 322(100) 200(100)
Qb v OjEAS dlake ksl F7ha)
=98 A A4t gt S8 5 e Zead
o] o] Al @3t oL A A3 'R o]
L2 g&o] 67.71%= 7H =4 YElhta HE o]
o] ‘60K olAte] TR 'wE Il A5E o)A}
o] T2 0.2 YERITH=448.385, p<.001). A
e oz HAE AA0IAE 60t ol o] =
23 BHEo] 42.0% % 7HE A UEREAL 1908 o] 4ke]

Z2 ) o] 285%, 45

oVl T2 Pol

180%, 'BE gl o] 105% «H 2 et

ARkl 90ol Y T2l digh Seol A&

7= 60

wold ==l digk Swel %A Hehsith

(Table 11) Terrestrial

in—program advertising
the time allowed

Ttems Public Expert
Frequency(%) | Frequency(%)
1. All time 36(11.2) 81(40.5)
2. Prime time 54(16.8) 57(285)
3. Time, except for prime time 177(55.0) 58(29.0)
4. Etc 54(16.8) 3(1.5)
5. No answer 1(.3) 1(5)
Total 322(100) 200(100)

.
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(Table 12) Introduction of in—program advertising
early terrestrial should be allowed a

genre
Ttem Public Expert
S Frequency(%) | Frequency(%)
1. Entertainment / TV / 106(32.9) 9R49.0)

movie genre is allow

2. Children / reporting
program allowed except for 81(25.2) 73(36.5)
program genre

3. Allowed in all program

genres 271(84) 23(11.5)

4. Etc 108(33.5) 4(2.0)

5. No answer 2(1.4)
Total 322(100) 200(100)
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