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5.1 =T B3 24
[. A& S X% Aot ool H3) 27171 AlF<

2EYER] dE] "X (strategy  analytics)
Bl gsbd w2, vy} sk 5T A
=S FA O F ArE Z(smartphone) HF&
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Park and Chen(2007)2 2~W[EZE 489l gt

FES 7155485 (technology acceptance

model)ol] 718+ F11 A3 oA A3y
&°]E(theory of reasoned action)2] £l wz}
AEA FolRAE AzEle] F8e F84
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(usefulness), AF-8-°]4(ease of use)Z} -2 A
22510 @ o)go] Belel oJ8) A= A

S HoFa1 ItiDavis, 1989).

SEAIRE 2pile) F42 75 AlEstal Al
< Tishs AHIARe B A= o] g A%l
Gognt AnEFEY $8-5 Aishe A
AZE AoH Blgo] AnlRel A AlFol thgh &
7}._ 7_114 J‘,_}z_qlo] ,dﬂ.u}o] 0}14 7Lx4;<4 /\13] /\HEH
7} A=]o] Atk(Szymanski and Henard, 2001).
ThgE ool A FR 7oA ] 7lego] B
ASHA7] ol AAFLE Hee o o]
591 Afust @) ohBTHe, 2ALT 2 24
Ae) ae5e] FEwa glov] 7)zd] ALEs

© AvfESZe] Qlth 7| AvtEES &
Asta ARgFreEA HE AMFH =
(emotional attitude)E-2 M2 SUFEZO 29
Agho]] F3FE wH Zlold). 53] Hall=ol tis)
o Z(attachment) 2 A 174 B =9lo] 7F
& AN Ut A5AS A4 O e
Bjete] ol 41 A 22 A} =ink

B AT E ol g A v 22
7 7 AFEAE A7 3R, 718 20t
EZ Balsof tigk g2 of Ztol] of3) oF7]
H B M2 2nEZY oo} A7 A
o= FARBAT} S T Utk A B 3
FEo] 72T FAo] lom Fol7 AHI}
Al £G5l7] Ao AFEL Ao 7 o]
o] 01“1?{} AE< Wel= 72357 Bt (Norman,

71%2] IBM PCol| 2817 ARgA
«] 2ol AlFEe B30l s of
2kg 7L 21 715l tsiA S84 e E A
a17] Wil $QAA7F e Mac PC7} 5%

SRl o 88 He A5 ok S

>,\I

RS A

|

ol

1% 47 A4HA £F 7FsHel Bk A,
A ZvE Am]A(perceived aesthetic)S] % 3Fo]Tt.
JBHoz ohgrte AT AFENN 34
A2l ANE Faslel AFL T Axah) we
Aolek. ollg Sof ololEe] tAle] vhgo] &
AR 2719] ARSAFEE AP el F ol o}
ofZe] ¥ S viepE= ANORE SAwH
WS 7 5] 906l el o &~

PFEZ ] ARSAFEC] HIsl @ RIZSHA wh8-8)
of W=A viyo} 32 AU F, AHATH
2= 2L ArlEEY AnAdLe s
A8 H=dl 9r =

B AFNE Ao AVE T A BT
EAlol B3t 71E 2nEE Bi=] g
o2k} A28 ArlEZ] AlnjAjo] o]A A
Az VA FFS BASE AL BHO
2 @} o) 98] B oha} nle) 7
@ o2 g oz HANFRA 7)E 2ulE
Zo] HAE ofFol A 5} N2 Avke
=2

9L F % ok

Aug-o1d4 BFY BAE AHE
ATEIS Az A= F e B
A7) fl8l) 2rEES BAshal =
FAES o E LGAA A A2 o] SAI3H
G39] ool s HEFAE StATh A
EZAL Ade FEFHAAS(partial  least
o el EAstaL &4 A 7 el
A7Y ApHE ==l

]

32 FH~I

o
o

square) AW

A 2

II. o]&4 ui7d

o)

<E 1>& 2WIEE 89} puE 7)E 4TS
oA AEE o237} FLMEES YEhiIT.
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HAE o2 AzkE Arigo] ARe i) v FojelEe] HAE &}

< 1> AOIEE FE(acceptance) #&H M+
AR} N Fous e
2olEE AR, A7kE Algfo] MWT(mobile
. y A AdE 84 Azd wgdz | snjeE (W1Toloss
Kim. 12008 7/\)-_9_51_33 be} g T O, Al o I, i 2o
m 208 | AETEES | e, sl A ofx, 4| Ak | Sl Sl
5 +
A7k S84, 278 AFg-golA, & SAel ZhEAbs
T s SR s i & i Tl = deld onEs
Chen.[2007] 51205 A 01A 9ol ZAA 9ol AL AREOE |8l G2 T
gagele | NS e A QIzie] 7]
7Fs3, BRATFS A, AR Qol ol
A ZtE F-84, AZdE AREgolAd, A - =
Park et al,. 7]/\/~ w3 fqg]l ?J—T‘g;§7 c—;—':—:I'inl:]| A}‘g'gzﬁo?_]@'cjﬂ}i X]—é'\—&]' j%-j_i\?——é_g B}_;_?E
[2013] EFEEE e, WAsAd, wAE | Asse |5 TEE
xﬂ/\g T ! 1__?_
5 oI5 o] 2nE
NeF4my | AZE 584, AZE AH-gol, o nl=
] ds . ] ! 070, - il [S3KS) O SZ 29 W A
e A e da ) v Akl | Appels | S8 ST
o)g7 X o2 T3t 57 il

A7t8 x| F
Pitchyadejana | =g151220m0 ma | BZ7I, =710, AL A g3k 71| . oA o ojo]Ey}
nfor]) | SHIETEEY |24 ’ BEAE | mau) ALggel
Aol A
- - HAAEX] o] 7}§/\].
ZulEE AL 3l g%, ASA], B ouT el Al
Pt | aele | S, SR SRR | SIEE B9 AAEE S
k. 5 _ T 9 A= K R = ul —‘1:.;
A, e, o1ner gl | 8 R A
Kang et al A2k F-84, A2E AHEEol4, 7] i
ng et al,. =l , =] oA, 711 =« AUEZ
Doty | EFERE I TS ey | B e Tt o
ok
o ~ - FEFAHE o%
Shinotal, | FIETERY (AZR N2 A ARD RS B |, | T)]RA] 20
[2011] > ~ %]_7(], Z]Z—]l—%__ %’g—/g, Z]Z—]l—% _}\]»g_%o] /\]__g—:o/]t; % X]é:—/}} /\]“g'oﬂ
ANLA el | A, BE AVEA A AP A Qe mAE &
3
A AWZo|= s
Bojei & Hoo ordHRATelE %%EE ?T]X]E’ BT A4} olu] A, 2] | ATuol %?Lglij]éufi
2012] | geaawe |27 ED HAE FAE AE A = | &
Nesewd .
- . 1] ~plEE
SUIEE ALE O, AUIEE AL§ . |4 :
Nt | oaele a6 s Lo Ee v 4 | SUEE |79 el 93
20121 B 6314 A8 FoE sey | TR | & mAe acle
Qo2 ST AT

* 7]144-8- 2 8: technology acceptance model, &418}F2+0] 2: innovation diffusion theory, 5371485 &: unified model of
acceptance and use of technology, 7|t]¥X]°]&: expectation confirmation theory, ©]/d%3)50]&: theory of reasoned
action, HE=AAFRE: brand equity model, &$1©]E: flow Theory
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FishbeinZ} Ajzen(1975)°] A3t o]d= e}
OIS Uitk ARV|E 78 B o] 20
U AT RN v e R shar Stk o433
FolE2 QI7ke] A13A g 9(social behavior)
7F 7WQ1e] 7 A1 (belief) 2 B S (attitude)©ll
DA o)A ddtel| we} et A
S 71433l Ati(Fishbein and Ajzen, 1975).
o Eold t2w AREe] 53 9
HE Holx AL oalFo|x Akle Y=o 2
sholn] ool wjz} o 4HYE ke Az

WA W9 ARel A F-.3 3ol th(Fishbein
and Ajzen, 2010).

SPRI7IAR Hol A Lhebek Azt o] ke
£o) 583952 Akt o] T2
7]&4-8 2 8(technology acceptance
model: TAM) .2 L &= Alghe] o]Ad% 3
ol A% Atk ofoll mEH AREAR= A
Zo] Foj 2mEES HAS W 84
(usefulness)i’»} AL8-8-0]X(ease of use)T} 22

WA Ate] oJsf & ARE A
ﬂ B2 od d7e0] 8ol ARE-E0]
gell YIS HAE FHTFE FHs= &
ekt 3 T Al 718, Park et
al(2013)2 847 ARE-Eol e S 7]
A& ¥ 424 8214 (innovativeness) 5
7 22 AR Ql 8218 AlEste 2~nlE
‘%QHESi@%%thQbomﬂSmgQMQ
< QAR A oA ARGl tig F71a%]
(motivation for ritualized use)¥} =72 A&l
gt 57122 (motivation for instrumental use)
<= A8k

HbH, A8k 2(innovation

T,

—S‘E,CL

diffusion
theory)©|u} 71t Y] 0] 2(expectation confirmation

theory) @} 0] 7|& TAMo|&]o] ThE ©]
BYE A8t AnEE 78-S A9
ATE Ao, B FA AEC] 7
ALE T8l MER JR7ES Wolsole AL
S nks arefsk=t] 244 ok o
A AFH o R BHE-S A Bl AREES
TFrjshe &nlAte] g AE tha WESith
ZmtEEo] BHsHg| wet ARGl Al 2mf
EZo] ¢ o]} 7IeAo® AFAY o
A1 7)eo] oflc) welr, Negahban(2012)9}
o] LAl AR A AvtEE T
mof] g e FEERksit
718el dugREM=
TUE(2012) 9] ZAl] w2 AHARES] &
HIEE B ARE7IZEE ‘67l EollA] 21d Ato]
7} 2 ARSI QSol = Btaka 7)9)
o] ANIEES A2 AR 7|EE 588k F
Z T Alxle] obd 2L, 3xF e Al ol A €]
71& XS ¢ BAEY] £ = AHE% H
A== o] Mgl A3 A= &
2ol AAujFez wwg FFolth BOJel &
Hoo(2012)9] <dtolre HI= X

;

oo%g

N

]

O

LS A AZAHE

sl H#l= z2PKbrand equity)? ARE-2E]
(current use)7]- ZnlEEZ AGufol] X a3}
= o9} 7ro] A AR =91 2n}
5394 E%E‘)ﬂ et SAHE 2 o3 22
M2 1S vgol] A2 ArfEE] -8
2 [% ARE AFshet| IS vAe W
gate] A7 71x)7F ok

AFe E5 olslstet A F8%h 2
Zoltt. aHdE Bl 7|E AFE0lA
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=
2 2gate] FPARE AAsks Aol ot
7+go] A 28-3itl(Helander and Khalid,
2006). = 74 Al=Flo] Q1A Al=Hle] AREwt
HE H3IAA 350l P2 v THNorman,
2004). AH]RRe] WEtel X B wf gAH a9l
Zhetlol M e Bl=el thik of 22 vl Fa
3 T S Bas ofZe Anxpr) B
HA=EZHE k= ZXZQA Fi-S e
Wt Thomson et al., 2005). AR|AP7} HAEE
o] tido s 1S 74 Bl d8F
¢l 7HAE Holde ou|E Folale] i Hal
9] AlFol Aulzd FdlH o= F2 7HA
& AFsh AR} AlEe] 715l olde] AUA
U AH| 27 EVEEAREEE o) AL
2 olafstal T 4 Uth(Pimente and
Reynolds, 2004; Thomson et al., 2005;
McCullough, et al., 1998). Swaminathan and
Stilley(2009)= °H&-S Z(anxious)Z 3|3
(avoidance)®] T 7}A] 1o A 4 A=
EF3I9o M Park et al.(2010)2 HB=-zjo}
At ¢]2)(brand-self connection)¥} H A= &%)
“d(brand prominence)S- F3l HAU= of 2ke] 7}
SAY 7 oS B F]Uoh

S, AHIAT AlFolu Al2ES skl
2F & ), &L 7P WA sk He 8%l
A 7FsAol =k AlF S AZHoA
&e] olgtheo] 7HAE 3ol shrol o2
A HCI ofellA] misto)] ths) 2kt -7}
o]Fox|lom FuEiA HRA|ZH Fofo
M o] 3t 41u] A (aesthetic)©] FH71&2] A}
8ol vxl= Gl thslix thgk A7} o]Fof

= Alte) QAAapgee 28 S ST, Ak
o

] PEL Foll YoM o]4o] HEO

=

oy
a

i

HAE o3} Azt Aulge] e AriEEe] i prlels] WA £

A HKurosu and  Kashimura,  1995;
Tractinsky, 1997, 2004; Tractinsky et al., 2000;
Hassenzahl 2003, 2004, 2008; Lindgaard and
Dudek, 2003; Schenkman and Jonsson, 2000;
Kim et al, 2003; Angeli et al., 2006;
Ben-Bassat et al., 2006; Hassenzahl and Monk,
2010). AHEAZ}F A ztshes Avlde 54 Al
o} N2EE AZH ez olEgTia X8
© AT & T3l(Lavie and Tractinsky, 2004).
£3] AlF<] YRQle AvAlol Al AlZHA AR
o]l = IAH FJ & Eil HAME st
Z-vldEe]  d¥S  v]XthRindova and
Petkova, 2007). Tractinsky(2000, 2004)~= ATM
o] olEjg|o]2 #lololS-(interface layout)S ol
o AP AN AR} Aztshe AL
84 (usability) 7} AP A71e] 35 477}
TR 22 PEPon FFo) Ansleel vl
A A S Bk o Alsse) g

QB4 S vIAE AL HelFch

R | - A=

¢

Hassenzahl(2004, 2008) MP3 Zd|o]o]e] 2
e o=z AR A AR $9] 48 4
n]A-A8-2 FA(pragmatic quality), 2 7]43-
3]2] ZA(hedonic quality)®] AHHA S H
ATstdch A Ay, Avd-Ae=
o] FA= AR A Foll TAGle] =
AE BRI An)3-73]2 F49 WA= At
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o d L H7
L B =
ool H12
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o
H3
H4
Hac H1l :
o Rt =

INCUMBENT SMARTPHOMNE COMSTRUCTS

<2 1> A2y

BI=o] gk of2he Aalsh o] Fst
ARSIl e HAETe] A7k AR Y
S48 53] Bl ojeld ozl
3w s el thek 282 1A
THNorman 2004). Fishbein and Azjen(1975)<
B 7iQle] 54 tidol tsll S 2ol A
FAA Sk R0 2 Aot ApAlo]
ARg8RE AlFe] BAl=o] tigk of 2o &4
A AL AR ARSSAL = %

H7)71e] dal] F& HEs 7 F =S
Aoltt. g A AR T FEAIZ
o tigh o2 EMA(inertia) FHe]
(Polites and Karahanna 2012). E}d-2 AR8-AL}

r‘r_ﬂ, o) ox

l~>
o, 140 o oX

ki
]
3
O

2H| 2P} A Zbsls 4E9] Z3H]-8(switching
costs)ol| A LAYE = Ql=H| 53] A2 2vf
EXZE ARREo 24 97 Bl AT ormance),
=(money), H2](convenience)= AHE-A} ﬂ] =
Wihe ob I o] rk WA A
(2009)%] Aol W=, Futd Foi-&- ‘3%71
o gt A oz ALgAllA 3T 71715
A&H o7 ARk 382 FES vzl
th ol doz NEE AFo=Z HIsl=t|
U] FAHH o 28T Flolk e wete
A, @A AR T SrfEZS] HalEo tigh
B R AL 2HEES] o] A
Jeh St e Aojeka Aehe B34
el 71Q1gH H3ME-& =4 T Zlo]
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g, dlso] YA & w AAFZE8K cognitive
dissonance)7} Lottt o]23 BUx|= 2
S B} PE AfolollA SAPEAAS sfjof &)
A0 wasked of W, 4

rr

2
i
03‘:',
ol

2l dBAE Ao BN AR REZ3E Y
T Atk ARFES JIANESIE st 9%
=59 A3z ARilo] 7Rl Alde) Taids 7

21402 E<(commitment)3te] F& HEES
7HAAL e AHIARE JIAFE3LE F0]7] 9
& N2E 2PEES s gicte e 74
291 A1 Z4s 7HA AL viehE o & 1ef AdThA o
2 8400 thall BA Akl 2 Aotk ts
of, AR FuiE T AT}l et 28-S
g T rRIRAR 7]E AvfEE gk gt
Ady} FAZR] Hlee R3S BAAA
AEE ZHFEZES] Fuf| o vhob Fril

gl

7Ha-3: @A ARE 9 2vEEEZe] Hig Bl
T AZE 2rpEZ iy o3
()9 G Tk

7Va-4: @A AR B SvREZ] UiR H=
T AR 2PEE Tl 2w ()
o] e v},

HAE o3} Azt Aulge] e AriEEe] i prlels] WA £

] Hgke A7) 2 E-Q)(psychological commitment)
o|9o = £=2of that & 2 7Haversion)o| A H]
E5= QIAA 23l(cognitive misperception)
o} A2 oxpAgo] 7= BEEAC 2
sk 2] Ftol| A YERdTH(Samuelson and
Zeckhauser, 1988). Q124 Q3|9 &84
AREALON A A Aol thete] ARFE BIHE
T3l7] wol] 71E A" Y AR A2
Al2®l o] At A o] (relative advantage)S St
A AZ+sHA A P THKim and Kankanhalli,
2009). FF FrA AEFe] WA oM AH=E 2w}
EZ gk Bl ofs) dAygh dgha]g-
2 BRI A RIAA QS TS AR
A= JFE A7 7HAAL #-843S 7R
Hol| wa} JhZ] o]d& Al AZetA & A
o|tt.

7Ha-5: N2 2~PEZ O Z o] A8 A
& 2wEEe) el o)l £0)°)
g v

tlAE Eok] Bloch(1995) Aol wh=w
AF2] HARIolA A ¥k, = AHREY
A3 =7} F8EH, Tractinsky(2004)= R 7]
= ZofllA ] AwmAdel] thk Aol A Bl=T}t
Am el thgk 7o) FEHTE AYE 4 3
= Rt 7HE, AR A ArfEES]
QTS Hal omicky Azl AL 1 ARlE
ol disl] Ao E £ HEE VA= &
W FES v Aot} mRTIAR ARArL

TR}Qlo|A] o2 TS =7Ithd AH| 2= A
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9 7HE A AZsH =] dd AlEel
)3t 7140l AjH oz v =AA Rolth

6 A2 2mheEo] tal A1zkel 4wl
& FA7IRe) W) Fake mlAc

hd7: e 2oheE) vis) 12kl Al
& zel Y FBL T,

%

Rt

7HE QIZE 1Al Fol gk FEFE 7
9 &B|z} B0 A A1) B 2ol o
dfsh=d ol F83F MEth(dd, vraAd.,
2013). AFol Ad 715 7191 7FA7EA]
(price value)= AFEAP7} R Zb6h= A2 59
(benefit)?} 7}A7Ee] EFo]= Q Z(trade off)
A= A EthDodds et al., 1991). THef A=
o] g 7}A0] Lu|xllA oz AR
e g2 AnlEZ v AtjF oz 712 o]
o] ©] FA A7t §= U5 Aotk )¢} ¢
ZH| Aol A 2RtEES] 7hA o] Adairial Q)
e AL T 2vtEES] ANl Hrl
JoME TgF oz A8e Aotk 7, A
2lo] 91ek FEE- A7 v Hil=o] A

[e]
Fol vls) diF oz Be Ve ATA £

O

7Ha-8: A28 2vpEES] THATER]E A
ool Hhel dIF= mxIth
7H4-9: Y2& 2ntEZS] 71AVIXE x|

HHe FFS mEIck

tlo

Holak and Lehmann(1990)& th2] o4
A~

a4 Ao o]He] AEa) vls) S-S

K

A7kl ek geolek He compatibility)
SR AR 4] 4280 7}
S mx= a]loletar ¥3lh
A olAF FARE AE] AEE FE7E
o] Azbe -84} ARg-oete] FuaA=
71&4-8- 2 9 (technology acceptance model),
A7) &5 7 (self-efficacy)  ©|&, H|E-§9]
(cost-benefit) =} THS], & X(innovation) ©]&
S TR o2l oJsix A o ok w3
21 7§19 54 859
T8 o= I Abgo] 711 54 5S 8l
© Yol 93] ZA ==, o] ox= 7H1Y
gl ol FAHE izl FIFS wet
(Fishbein and Ajzen, 1975). H-9%(2012)2
MEE S0 E BlES E33 0|52 B
7F FESS A5 wEbA AHES ArfEE
= Tlshs &Rk ATHE o] 22
5] Aol tigh A Aol Hies ¥4
sto] Fujoro] s WA 7hsAde] =k

o%d4 FEolEel

7HE-10: A3 2vpEZS] FhF o]
=oll Hhel FFE PRIk
7HE-11: AR 2vpEZe] FhE o)

melEel] el FEE PIRITh
7Ha-12: 2§ 2mtEE gk BlEE
e FHHel FFE PRI

V. o+ W

ATERF A& st ArlEES AME
e S ddog LGHAIA A=
A9 2 630l tigh v o =E BAskal
o} Aol el ARrE2 G39] A AHS- 73
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o] glomA 7] AR Q1 AnEEZS
S Y Fuow AL Ar FHL
2309) ZAA Sk A Hole A A
o) 2ohEEe] gk AFE} He= of2
BEE AL 25 ol AAE F WA

AtlAE tdAL7} Eadol] Eety] Ao A

o

2 AUEEQ G3E 10419 22X ARgs] &
5, ololl tigt 71A7Ix| 9} At o) F, 4lu)A

ZAF e AR A= 1‘416514
A58 FAAE UgoE YAl 18] 24
o= 2931, 23] FAK= 2605 0] FA}dl] Ffs)
Aok FAAxse] AshHs €412 vl Mo

HAE o}t A2k

SEAT B ATl gt

2>0)A He npe} 2ok

A9 AEEAjl AHgE AT
ROz oy
E3)] AT efgAo) ERw
$3tech. 2vhEEe] Ang3) ¥

Aol M 7EE

Aol e AvtEEe] te ool viAe a3t

=z O
wo Z2He

Tzou and Lu(2009)2] AArol|lA] Af&)st A=
T8 £ AT vbﬂ FAslel Agsigon 7t
< Venkatesh et al.(2012),
Ray et al.(2012)9] AF+E 247} Farsigith &=
& BAE o)) Al
Park et al.(2010)} Polites and Kanahanna(2012)
o AT BEY HFEFL E A7) )

A7 x|} AL

o1 B ol

oja 3= AH= A sl BAEL 3F A7 FAsIATh
3 AEAEZ AQ3 21287} & FEOE A}
<¥E 2> EEEN
W ot Bz HlE
=3 147 69.3%
4 o 65 30.7%
A 212 100%
AEA| 122 57.5%
ofo]E 38 17.9%
A A 20l SHlEE A FEH 2 35 16.5%
w7} 15 7.1%
71eH 2 1.0%
3 212 100%
B A] 74 34.9%
olo]E 86 40.6%
ol TG o|go] gl 2UIEE /)3 il U o
w7} 4 1.9%
7)€} 31 14.6%
) 212 100%
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o] 742l vla) F& 7HE AU girkn
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= 2|29 AnE Fo] Zho]x)7} itk Azkeich
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== of =t Tofel= Efl =(incumbent) B =(new)
PVl 0.049 0.217 -0.025 0.211
PV2 0.099 0.351 0.092 0.428
PV3 0.089 0.460 0.047 0.514
SC1 0.326 -0.111 0.167 -0.103
SC2 0.235 -0.120 0.077 -0.106
SC3 0.324 -0.049 0.146 -0.028
SC4 0.287 -0.135 0.184 -0.146
RALl -0.064 0.581 -0.198 0.521
RA2 0.014 0.540 -0.172 0.530
RA3 -0.051 0.568 -0.172 0.535
BE1 -0.091 0417 -0.004 0.522
BE2 -0.072 0.467 -0.000 0.592
BE3 -0.051 0473 0.042 0.570
BA1 0.823 -0.077 0.366 0.007
BA2 0.842 -0.036 0.345 0.099
BA3 0.809 -0.005 0.309 0.134
BA4 0.781 -0.051 0.411 0.061
INT1 -0.074 0.963 -0.161 0.658
INT2 -0.026 0.952 -0.154 0.575
IATI1 0.262 -0.173 0.796 -0.054
IAT2 0.357 -0.148 0.915 0.026
IAT3 0.490 -0.111 0.861 0.123
NATI1 0.045 0.663 -0.010 0.934
NAT2 0.094 0.574 0.055 0.960
NAT3 0.116 0.591 0.090 0.944
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<Abstract>

Effects of Brand Attachment and Perceived Aesthetic
on Intention to Purchase New Smartphone

Lee, Woong-Kyu - Park, Jin-Hoon

Consumer’s switching behavior from incumbent smartphone to new one can be explained by not
merely rational assessment but also affective aspects like aesthetic or pleasure and emotional points
like attachment. but, in information system field, researches on affective-emotional factors relatively
were insufficient and researches which focus on the perspective of the consumer were more scarcity.
consumer’s attachment to current smartphone brand and perceived aesthetic on new one would
influence rational evaluation to switch or not. Therefore, this study investigates relationship between
emotional factors on current smartphone and assessment of new one, in turn, we empirically analyzes
purchase intention of the consumer. In order to prove the validity of the hypotheses, this study was
applied longitudinal study and then conduct a survey of 212 smartphone users. The analysis results
by Partial Least Square (PLS) approach showed that all hypotheses in this study were statistically
supported.

Keyword: Switching Behavior, Purchase Intention, Brand Attachment, Perceived Aesthetic, Theory

of Reasoned Action, Smartphone
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