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EQE AR f8o] WA 82} whgo] vlNE Gl DI BERA AT

Vs &tk (A&7 1R, 2012) A SAE Arshe ARLAQD &4 WA A] 9}
QJIEMY, Eutd Fof 2RI vixmtolel  FIA EAS AAShE FHA £A4E A
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X FH  (Information Sharing), ZTZTA
(Promotional), =& E (Content), P14 (Fanship)
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33.1 U854 (Directed Content Analysis)

B Aqe FAHWEEA (Directed Content
Analysis) = FH8tth A8 B4
2 Y-8-54] (qualitative content analysis) -]
T SPUE, A7EA siAs A% 29 7
2] (coding category) =20l 7] o]2o|y &
X E-S 383t} (Hsieh and Shannon, 2005)
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&5S UE 7I1E A7 (Hambrick et. al, 2010)
o] 79 7H|1EE FAste] 2831t f

2= 2ERE 7] A4 9o tig] g OJ
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oJAl) Adobe

Thanks @JobAdvisor AU for naming

#Adobe the top ranked large company. Read
their chat with our own @Hughes Rhys here:
http://t.co/WmihFOOV19

e 7|3+ (Diversion)

I 7 5 g 71, 28a 2 7Y
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o A]) JohnnieWalkerUS
All the greatest achievers started out as the
greatest dreamers. http://t.co/i9fIbGgWw5
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save $1.00 on one Kleenex® Brand item at

http://t.co/bUiFyhcYPj
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A2 AR} DAL Sl AAY,
HAA e 58 2T glo} 2o 3
Bt o7 YA =7} 0.808, 2P 78 234
ol A= 0.8097F HERLT.

2o ¥ A 94 AFE BlE )
Krippendorff alpha Al5E F7H 02 Alkksto
A= Hrte] 7o ® A3tHh Krippendorff
alpha A== 1.000 (perfect reliability)ollA]
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AT TR YRR A EH I 9y a4, 29 delEe) A= 30
seo7hel ESIE HAAC) B 292 3D g g g 189 5 ks Aol 910,
It 44 5P o2 AASIHY. 2943 Ule2A glolEe A5 Ao Jda] o]
HEE 248 98 B Qe 94 2 39 |
A= 542 Sl T 13 It} (Lombard et al., 2002; Nayes and Krippendorff,
b 2PA% GAEE ALt Bekeh 1 A3, 2007)

WA e f8 ZRATel o) Tr 7t
2

o
=Y
lo

HAIR] LI8A 2w I EZED} 22| (inter-coder reliability) HA|X] Q= |u I HZI 42| = (inter-coder reliability)

=0 =20 AR 3 =Y =0 23 3
24 0y 432 569 e 560
£ BY OE Ml 1707 & B4 Oy M= 1707
— 30 7t Ay B AHE = A0 7t Ay B4 9HE
ag 7 ark 2t a7 i) Z
1 2 gd 2R SEi&3 | dcim2 | ez as 1 2 g2 AR EEIEE SE1&2 | 32 a3
0.900 0.856 | 0.937 [ 0.907 0.970 0954 0.960 | 0.995
o A 7t a7+ o a7+ ag 7t
Fleisskappa | g2 axie | oz wxaig Fleiss'kappa | 5 oe | o axas
0.208 0.500 0473 0.889 0.570 0727
Krippendorff's Krippendorff's
gl 0.208 kgl 0.889

<Oz HAX] LE Fnt 2d 7 ZYHOH M2lE Y Zap
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A2 Jrlkw 7Fe) ek 71Fe SRS vl
o} T3k, Neuendorf (2002)= 0.90 )4
7 73

G BE A vis =88 2 Aol
0.80 o<1 A5

ohe] el £EE
2 Aelzia Shle. 5 eld 25
—CV)—

4.1 1000 BHE EQE wAX

B A9E, Interbrand 201210 H#AZ 71X
7391 10071 BAE ELJE]C] thet HoElE
TR, 34 EAEHE 95 = 570

R .
BT E A9sla 95719 BM=E gjifoez

ESHE o83 AruAeld 255 4
T} Interbrandol|A] E3ESH= BAE 71X
e TS ARR o= BilEY 7]
ArUAeld &Eo] Bl 7hx|9f e
HHAE 2o Q7] wioleh A A 3 FE g,
2003).

<H1. HAXIC] LIEH Fel| 2 HAK| et B 2>
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yexg

0f0

TleHe | dEE3R | Z2RH |

HAIX] 2| 74 43 322 22 461

HAR Blg | 16% 9% 70% 5% 100%

HAA] g} Wk BlXe gkl BIF ULEA AT
<2 HAIX| 28N Faol| w2 AKX b H|E>
e | sgsis | e
HAIX] = 399 62 399
HAIX] B 87% 13% 100%
Z 569719 HIAAE FE3ee FHS A
A Foll, 3] Ik B A2 Yo 2
Fote] BEF AT} 100%7) ofd AR =
AL, AT 100%2] HAA TS 23}

o F 46170 HIXAE HEH R 5T
AT F, AA 56970 FA A WAA F
8o Ay BT wAIXY yeH F3H 943’]
2 froll gt oJAS I3 HAI A= 46170
o, o]l P T3l AHE 461719 w4
g o R B Ao B4 AR =
ostarzt gt

AT WHolA 29 7 aLe]el] thaix] A8
P nps} o], 399 AE7F BAES 7 E
1 HAIAE 1) 452 -8(Interactivity) 2) 7]
EHX S (Diversion) 3) AR Ff(Infomation
Sharing) 4) Z & & A(Promotional) & & &3}
a1, WAIA] Qbell AR, F9d e TR ALl
E9] g3 5o] X vXAE F7HCR 5)
FEIE(Content)2= HIAA] 3oz EF3s}
Ak HAA 8 DA 7R HAIAE
2H4g F715 viEo®E i3 Aol 5) &
w| A2 o] bRl 83 HER HA]
9] 93 A ol gt R/t shAlt ot
A, 2 WAIAE 1)ellA 4)el] sfgshs WA

B5E 2 B3t B4 5ol R BRe

+

E-]E‘—‘

ZHA 2 5 a1, 5)0l &34 &S =
ThA] 28, 1)o1A 4)71A1e] HA A BRE

JZHlElE(Mutually  Exclusive) ] A%, 5)=
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DollA 4)ol dlgshe R SHHolga &

ol¥3t BE7HE g o g 461719 WAAS
AHE A3 1) 52 -8(Interactivity) ol ]
k= WAIA= F 7470, 2) 712K Diversion)
o sFte HAIAE F 4370, 3) AR T
(Information Sharing)°ll |@3= WAIA=
32270, 4) ZEXA(Promotional)oll 3)33h=
HAIA= 227099, 5) SRIE(Content) 2 EF
g = AE HARE F 39970 46170 A
HAIZ]9] 87% = UEl, BIlE ES] wA]#] 9]
RS ARKlolu 94, e THE Atel
ES] Yas ¥l e ZoF YERsTh
A WAIR ] W85 v o 2 wAA] £33
S RS AL AHEH, 461719 WA HAA]
2 16%, 2) 718 Hgke
9%, 3) AR 5 70%, 4) TERAL 5%9]
HIES 22 2Btk BillE vlA|2] ESl
-2 3) JH Ffol] AFTHA AN, &
HIA S 5285 918 WAA7 L v e
2 Fe s ARk 71E Hgloly =2

N
=2
>
o
K
%

lo

B v v v ApASaL sl
53] ZREAM] 7P W Hlgs AAshaL
e ZAo® Hol HAE Egle F2 LHA)
=
=

_&dﬂ
Lo
>,
b
o
£,
°
ol
f
of
Ho
o i
o
o
1
2
o

42.1 7332 -8(Interactivity)

4282 AAR 461712 HAIA] FollA

Z 7402 Jepgon, @A wAIx9] 16%°]
sgshe 2o Uehdth AR F38S EF
& ), 5282 BHal= ELE)7} Followers
I AHAR] JALE-S A S HWAIA g
A 2]5}93+=d|(Hambrick et al., 2010), A3zt
& HAIAE F2 ojd @l Uit =A4olv
4, 4 Adse We-S 3= 497t
Botal, A9 A9+ dislels Ay 22
S| FElE YR SlojA, ek = wiA]
22 ik Ao x B8t Followers
NA thehE AN ek AA Y Ko, S8 A
A ik AR 2 E71E e AL
AAT

o & 59, Nike ESIE] “There's always a
bigger mountain to climb. What's yours?
#Hustdoit"E AT EH, “There’s always a bigger
mountain to climb.”o|Z}al WA XS 24 A
S AR 2 F7] oA ofd BRE Wt
7] 913 Zlolgtal Bl 5T o] HAAlE
Aol oS Hdstaat sk Al 1 o
5 3ol A “What’s yours?” 21l FF5HAA]
Follower5¢] #o1& fmsliME, o2&
a17] 915k =S shal vke Aol & vEhdth
Bk ofe, Pepsi EXE Q] & TE HAAE
HW, “Describe #Pepsi in one word: Ready, set
go!”2fil tE AREALY] FE frEshHA,
FollowerE} 3 &41-8-5 317 918+ viA|A g
e & BoFa ok

o8 A 435 &-8(Interactivity)2] 3ol 3|
Fol= WA A= AR F-(Information Sharing)
o2 A wAA] FollM B FEES At
A3l Y=, ol BAHET} AB|RET A
FruAleldsks Hl oA FEAeS vl F

i
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A% A

-

o

% 4 glck

42.2 71373 (Diversion)

712 A3KDiversion)S 7|1EAHogw AHHE
Agsl= AR 188t AR FA g
BaEy 7o) 3 Akglsh wad 4RE

AZ) A A AHE e )

(Hambrick et al., 2010).

e
e
e
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2
k
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ﬂ?
=
>
)
i
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kW)
2
il

], Budweiser2] “@Rihanna's What Now Remix
EP is now available at @Beatport. Preview and
download the tracks here: http://t.co/IwLBcfMI118”
2= ES YA A& A H A, F2<E} Rihanna 2]
A2 dro] W E lvh= YR S el
AT} o)= WS B A=) Budweiser o= T o]

l R A gsh= HAIAZA,

g}, KFC= “The wait is over; football is back.
Start your #Couchgating season off right.
http://t.co/wnRtDxZMDC” 2} Zo] HAIXE E
el S v]ASTRe] Aol A1FE Y

The 218 ¢ k. o] HA] 23 =9 #
9 ARE Aok 7EASEF Y vA AL
& 5 ok 7S vAAE 461719 wIAA]
oMM 43702 A wAIAS] 2p9%E 28t

0] l‘:_[ﬂ’ H

Igkevl, BAEs 7gle] &3 A1l #

R

ESNE wAA fr@o] vAlA] FEA; Wl vlAle Gl ¥

rL

& W8 A7

a8 ARE ATeh AR TR WAR 5
o} v g3} vlmsle] Aoz S AL v

AR Fot HIES Bl Qith

423 AR F(Information Sharing)

AKX F-f(Information Sharing)= FRE A
Ho A 71 A8k 7o wA|A %}

o] A ]”]' a 7‘4—”?—-4 -8l o]
(o)

719e] &8 Al JJr JJre:]ol z‘% RS Xﬂ%‘
= HAIRP AL A 2)E}) o ™ (Hambrick et
al., 2010), o]2|st Frol= g BAH=< A
Foll ek HRE AT, 71y Bill=
£ ZH3l= wAA, s Aol 2kgel o
F ARE A|FSHe AL 2E TS
AR FEY AR 461719 HAIA]
oA 322702 YEh tHE {3 HlgiA €4
S B FES ARAsaL A=), HA
HAIZ] 9] 70%7F BE 3 3] FHE wL
JE FoF Uepdth A 02 PRADAY
HAIAE AHEHA, “PRADA presents the new

o

Real Fantasies FW2013 video #realfantasies
#rf #fw13 #fallwinter http://t.co/kYtDIUCLNQ”
2kl WA RS &2, PRADAS] Al o
3k HAl AR E AFstar Yok T3k Google
“#googlesearch tip: NFL & college football
fans, keep up w/ scores & schedules easily w/
Google Voice Search http://t.co/TITJHDNE2d”
Zhal HAAE A AAS 99 1S Al
th Amazon® 3%l “Meet the
new Kindle Paperwhite http://t.co/Bgee6pVuLS
http://t.co/Dgd4ltktIF 2= HAIRS  SajA
Amazon®| X A E2 ZAIG AlFo] e FRE

Fokal S
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A&7 = skt

olx7 HAE ELE O thFEe] wAIA7}
AR FF e WARZE EREUEA, Ha=
ESH 259 &2 AL AlFel tigk 4
HE AF3AY BHE JRE ATToaEH
BRSO A 83 HEE AFsH7] S3A
EYEZ HAAE FAAst] AAXEE Aoz
UeRsth olHgh AREF 3 d5AE
P A BAE EQEHAIA Y tiFES A}
ABPHA, 7190] BAlE EQHE FolA T2
2HIAEY AaAtgetiA BEE JRE A
Fae &l FEgtE S AARh

424 X2 7 A (Promotional)

3 2 2 H(Promotional )2 3|3 %Elﬁr
Qo] AZPAR SR13PALl| tigh FRE A
O]—— | A]A|(Hambrick et al. 2010)ZA4] 214

2A)0] W2 Bl YIS Ayshe R
AgsAY 75 FE 53 2L AAA 3§
B8 AFshes RS Xk o= 49
:5}93‘3}- webA, Td] Aol ek Jru 3

HAIZ| O] A= TR {3 TR
‘3—;3—*2“1, E4 mA A L A Rel] 23 )
AFO|ES] | AA ABAZQ] FE o] HA
o2 Eube Aol tefjrt Z2R A £330

EF3IGH o& E9], Sprite2] ESHE
HW, “Vote 4 ur favorite Sprite Slam Dunk

rulru H{H off N,

=

)

Showdown dunk 4 the chance to win a trip to
NBA All Star 2014: http://t.co/OMSxUP2nrR
NoPurNec "gh= HA|A|ol| A BA|HO 2 7ﬂz1]
ARl "ol yephdth o] wAAE “t

chance to win a trip to NBA All Star 2014”31-
= BAAR] S-S HAIH o Z YEhlHA B

o

A oHIE FAE FTste FuE wa
o} #wk oluj2}, AmericanExpress®} -2 73

$-oll = “Hit beaches on your next stay at the
Hard Rock Hotel & Casino Punta Cana. See
how to save $300 with #AmexTravel”2h= H|
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FaA RS e Qe

| =y

xpress7 =&
gl YApol am Rz xﬂ%s}
o9} po =
o] WA 3‘01]/‘1 =
Uereta, A WA s%e-e ek o
HEH 0 2 AJHEL EQEHE B B 7Y
o] HAE FNAAE FRAAY #5 o]l
= AGPsHE Aol WAAY tFES 4N
lolehar AR E werh Jev AFH
A3 A wiAA] L] & 5% wo] ZeRA
FeE m= wAA Ao YT

fm

sg fo 5y

425 ZH E(Content)

ZRIE AR F32 9 2FRAY 4714
g2A wAIAe] &S nEew
F&k Zolth. Al 2, HAIA ¢
W-&olu 2 5719k F-HeHA
EHZ‘J"J SR 0 EA HAIA7} ARo]
= ¥gsia
A= A AH-E BSHambrick et al., 2010).
wpebA, oW HAIA|7E QA H|AIA] 2 FT
£ uigo R 73 4714 Bl st
steets, I HARZE ARRlolu T, 25
HolX g9 Ja5 E;}%}l ATHH, F7HH
2 ZHE fAA] P2 E7E F Ut
& 59|, Nike EHEPJ “It's never too

early to separate yourself. #ustdoit”2} 72 |
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@Burberry at the premiere of Mandela: Long
Walk to Freedom at #TIFF13 last night
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461702] WAA| FolA o]l @ FHE WA
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?:9,

odh

SO A =)

=
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M Diversion

= Info Sharing

 Promotion

OE 2 AKX RY HE

E9)E wlA17) f3e]

WA g4 Hhgol TR ol DR UlgEA d

W Interactivity

8% m Diversion
1 I

= Infa Sharing

m Promaotion

2%

a7 3 HAIX] REE 2|ES HIE

43 WA BT 587 g

ol

B AT A= Interbrandol| 4] wid WHES}
© HIAE 7HA] £ E vl E HA1A] 24

77w e E 7]"'”& W& &4
(Content Analysis)e] HHES &8sl EH
B S fREE ERadt ela 42
HAA] R EAEIP A= 2 wAIA]
ol webx mARA] FEY S AR
&, A HAIR A 2R vlEol tsiA
AW ESM, BAE ESE Y] i dest

S 3191 olelal WAIAe] frale] e
AR $-875) W ol el ek
7 OA A, WA §8 BRek 1§
o] 2411 9= EAo] i3 BAjo] & o o]
ol A7} H7] el 2t AR 37
w2} WAA G8Ae] whgol ofwA) te

2| Aje Best ook w}aw B Aol
WAAe §8e BRe Fol 7 fEue )
A 5-874)e] Hhgo) ojw7 u@n e
) ARk AR FEAe) 1hee &
e oy A %zﬂs}zlwol%m et

al., 2011), ¥ AT X= 7]& AFolr ==
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BTk o]yt 71& AT SIS S5l
2L B AFollMe ARrUAeld o]&9 Uses
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WAE G8ehs F717F FARIAe 2Hs %
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<Abstract>

Content analysis in the impact of twitter message type on
Receiver Response

Moon, Sung-kyun - Yoo, Hee-Sook + Kwon, Kon-Woo

This study is intended to examine two issues related with social media messages. At first, the authors
investigate that how they can categorize messages in the social media and how corporate twitters and
brand twitters communicate with consumers. Secondly, after dividing messages in the social media into
several groups, the authors investigate how each type of messages differ one another in terms of the
consumer response. For examining these research issues, the authors gather twitter message data of
global top 100 brands and categorize messages into 5 types (i.e., interactivity, diversion, information
sharing, promotional, content) based on the motivation of communication and the format of the
messages. Especially, the authors use content analysis methodology, which is normally used as the
qualitative approach, in order to identify the type of messages. Furthermore, the authors present
interactivity type of messages can communicate better with consumers and induce more favorable
responses from consumers in the social media than any other type of messages. This research can provide

implications in terms of theoretical, methodological, and managerial perspective.

Key Words: Content Analysis, Social Media, Twitter
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Appendix(2gl) : Y5 (Coding Book)

012 100t 2=, EYEWARA Y 7|5

Zzte) ESIETAAE theo] MFE ol shiz &

DOMAIN 1: ESJEHAIA] W&

1. 4328 (Interactivity)
1. ESIE Followers#to] AR AR oJAkrTS Alshe WAA]
2. old &gl tigh 2ol 2, AS ALsiAY, ket diskehe 3 tiskA FEdd

247} B

=

)
Adobe Do you agree with our definition of leverage? #MetricsNotMyths
#digitalmarketing http://t.co/dxTJ55UdwB
. All the greatest achievers started out as the greatest dreamers.
JohnnieWalkerUS 1t co/iOfTbGaWws
Smirnoff Who’s ready to party? #happyfriday http://t.co/72kkpHfIII

2. 71838 (Diversion)

1 g BA= 7193 7)ol &3 Ay} Fad RS Algshe wHAIA

2 ARRN, 2E2 A71AN, dene 24, Badle] 5% AR AB

A
Budwei (@Rihanna's What Now Remix EP is now available at @Beatport. Preview and
udweiser
download the tracks here: http://t.co/ITwLBcfMI18
3MNews Researchers discover breakthrough technique that could make electronics
smaller and better : UMNews http://t.co/RHC4irt4GY
Gillett It's WHO DEY all day at @Bengals camp while getting the inside scoop on
i
eHe #BuiltForTraining w/ pro RB @TheLawFirmBJGE. http://t.co/hZEkX2qxnf
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¥ <528 (Interactivity)" 3} 77157213 (Diversion)"2 7193 7190] &3¢ 23} Fsk -8
< HEte 830l o, o] & 3 Aole wXRAY AR = Aok gk wAA7}
ALY 3} Al YF2 A AT A8 (Interactivity)", T3 81 HHE

ohd 78438 (Diversion)" .2 H&

=
=X

2
of
o

3. AEFf (Information Sharing)

1 &g BAl= 719939 7]9o] &3 3ol S3td ¥ ARE Awshe mAA
2. ZAHIE 2N, N1RAERE, A 5% 5o BE Al

A
HSBC P Stephen King, HSBC Group Chief Economist on the contrast between
ress . .
- developed and emerging economies http://t.co/vOtU7TUADVB
: #Tip: A functioning entryway/mudroom space needs to handle shoe, coat and
DesignByIKEA . . . o
bag #storage like a pro: http://t.co/kjbd2Mjidl #organization
U Easy night in or elegant night out, the #LouisVuitton Men's Shoe fits.
LouisVuitton .
http://t.co/JKVIKcZeBL http://t.co/PWAbIKSw7p

# “7]7-7%k (Diversion)" ¥} 7 HF-f (Information Sharing)'= HAIAE 53 #4420 JRE
ATt HollA FFHol o), o] & 3 2ol HIAIA] W] siF Bl 7|dd 1
719e] &3 e} B Y87t R=2 wdsliof g mAR7E 7199 7190] &gk A

Fo3IhE “HRFH (Information Sharing)", F-#3chH »7]E 2% (Diversion)" 22 &5

J

4. ZZ XA (Promotion)

1 ag 7199 Z2 s #d3t RS Algshs Fagr AR
2. AAFE SA DAL 5 wAA|d FAF sl ik ARE 27

< A1)
L Get ready for a One Day Sale tomorrow! Buy 1 pack of Semi-Glossy Photo
CanonUSAimaging X
Paper, get 9 FREE! Expires 9/10 @ 11:59pm ET. http://t.co/MXxEnDRMSsa
Visa 2 enter:follow us, tweet fantasy up 2 value of $100K & #MyFootballFantasy
(@visa, 1 entry/person, Thru 2/2/14@12am http://t.co/xcSUNeJqG8 (3/3)
Sorit Vote 4 ur favorite Sprite Slam Dunk Showdown dunk 4 the chance to win a trip
rite
P to NBA All Star 2014: http://t.co/OMSxUP2nrR NoPurNec exp9/30
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DOMAIN 2: ESIEHAIA] 9]

5. &5 ZHE (Content)

LA, B9, 9% slolAze) 93

< A1)

H&M Doutzen Kroes in H&M Spring 2014! #HMVogueStudioParty
http://t.co/J3tspCXwo6l

Honda Visit  http:/t.comCAPelWhNr to relive your drive-in memories.
#SaveTheDriveln

Gucei A classic beauty ahead of the fashion curve. #GucciBamboo

u
http://t.co/jZwygpjC2F
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