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Corporate Social Responsibility and Activities
through Eco-friendly Packaging

Minjeong Kim and Kangdae Lee*

Department of Packaging, Yonsei University, Wonju 220-710, Korea

Abstract Due to increasing consume market, corporate social responsibility and activity have been required to increase
also. Corporate social responsibility is defined self-regulation for public profit such as dignity of human and eco-friendly
contrary to it focus on making profit first before. In this study, promoting awareness the need for eco-friendly packaging
by divided corporate and consumer and introducing the concept of corporate social responsibility. In addition investigated
case analysis of domestic and foreign companies's activities of eco-friendly packaging currently. Based on this, proposed
the reason that companies should do eco-friendly packaging for fulfill companies do their social responsibility.

Keywords

formance

M

=2
—

st degz Q13 HAjALS] ) woke —

AAR R X9 AAE FEahes A de] =AU
3 B gist #ilo] mole wet QlF+= 25 3
A 2 BES AT s =8 sk ok 53] =
W A #7189 50% J=rt T Hr1EZ 7F
) 313 x| FA7E A = Aok
2V RE] ARl A] AGE7 7R A2k AR, B
2 59 A A AA FEFE vH7] wo|
P21 ThFe FElE vERdT) ujebs X138

AME F AH27A] B4 LA 7IAY
Jgo] AEEE AAE EFolgt & &
XL A T, AR, AL, A

r
;

S =A
o

x

r
O
O

J

i,
2

g\

[T X

J rlo
}-‘l 2oz B

P

7:(_]_

__l_xo]—

o ul
=

1
Ly
T
ﬂ
Fﬂ
ol
2
N
o

>.,

El
"
5

*Corresponding Author : Kang-Dae Lee

Department of Packaging, Yonsei University, Wonju 220-710,
Korea

Tel: +82-33-760-2241, Fax: +82-33-760-2954

E-mail : pimeson@yonsei.ac.kr

Eco-friendly packaging, Corporate Social Responsibility (CSR), Green marketing, Corporate social per-

L

71 TS ARl eJAA 7=

Zeltt.

AL T FHle] AFS AHE F UF Fe A
2 AR BHOR AgSRE Aol
Aggoler AEEAL Tt AL 7] 8 Aztsle] A

el
T

= R 0 2 ARSI AL oujsit), web z}lo]
°l H71%e] FS Zole % 7 &3k ek
2] A= AR, Pg}xg_,_sﬂ_g} 7¥o] gskEele] wrA
o2 3 WAL 7] SFEES /‘§€°ﬂ AUL BHijz &

sto] &3S JHA

E‘.

Sh=

R

AAx A l§71-oﬂ?<l At
7} 241711‘:171* g}, GHoM =
Akl HF AR 2S5 AR
e ﬂ}ﬂlﬂ’owﬁ

o 2

e
>
?ﬂ%:

|

v

s »

il

S Q
~ AT



=
£ ATE Balo 7199 194 24 B 84 2
U3t B YA Lokr, AIFEA G A4S

AHH skl 2 545 F

1. AtR A
B Ave AR, S7FEARAAN 71840 SAAES
8L NDSL, RISST 3he =Alo|EddX A8E 3
Tl X8 A 5o 9] HSRAF 2 o]
B MIEALS 98] R L7HEo} SR AlE
o 213k waXelx ARE Tkl LA 7194
A4S fl8le] 2k 71900M Eske BaXE sl

7l ek ARl "J4°1 Aol wet 7|9E= 2

[e]
S 2lek, TeI0 oA dpiee) Zle AAeel 3
Ao e therEoRy 847490 R ofs
2 e,

719 T - ke Qg Ade] Yuis el
of s, B e AYABle] BHomRY nE
7% Qs dulAe] UzE $54717] Sl $n5s)
B399 WASH 2 ABA YL sk Wage

77 AlFste] 2 viAlY RS AleA = AP
71de] 2™ mAIRS GA oA Bl oY ol
7}tk AE AR T AFAR HoF 2 5 Yus
AF AAE sh= Al o] H-go] Wol] 7] wjiFolth
oleiat vlge] F B AL ok The Fvie] AE
olu}f 3183 @AE A wEsA] e e} Al uls)

A 7¥4 7R e] "olAle AdE B |t B3 AR
ol oiM= Budtt 5 #Mspr o] FolAolety] i
of LA o= el w2zt 4L JshlE k.
o} 9I5te] AT MHI2e] WS FolAY A% AAE ¥
O 5 AT AL §F FHol sty £G 7ol
EPl 32o] 23 A= uH—E;L— Alg]Z] o]8-= 34

ol @ & glek. =
A5o] Frfshe o847t Azt
zs_zm e A ol B

=
Hool g o734t M9 avlE T AINE 5o] 1

B dlolo, o} Fale] FAL THTH: vAE
719} olmAE WY S vk
Be oA Fale] 2SS oju] AFFEL] thel

olejat ei71g MM >

o) B Aolch. £UAES T
7102 w71 2 AAZHR] 73 ﬂ%ﬁﬁ—% Z0]7] flsiM=
1o AIAEFS F27 lol), zzvgoﬂ W 71
x%o] _7,]./\1_0_ 7]%1,] A]g] a]:;\b)r o

FoaolER, Ve SRR ﬂ%—Eﬂﬂe
Aog UAl-aL, JAFAFEAR] AT SJal oA ¢
ol AAKE Haghe] WA azio] obd, AlFe AAHS
Ashe T8 a7 dAstelok dith. A MR
Trfe ol th&-shr] flel 71 18 A E]X}OJOH 3
7199 ABA, AAA Ao 7rxEE=
Halal, 5402 Axs|of & Aolt}.

2) AHAEH

1990 T8 Amjzte] Aghe] o= 4, 4l A
of WFEA] oL, Age] A IS Ynlshs sler
A3 QI oY 7o tiggato g ARt Aale]
FFS g oz Pk AFo] gEofof A AelA 1
ofuf ket An|Rte] 715l whet AlFe] ALtEle Al
2 Wslsifitt. ole 7199 A o] Anjte] Mg
ofaf FF WAl 2 Zlolm, AnjRte] eJjo] Adsstal Q)
The fmjelt}. &RjakEe] o3 HEo] FHZole Sl
ME 37 284, ouA] B&4 AFE AHEE AS
sl ‘Eskehs AR Ageko] FRAdeL St

232 (LOHAS)# v]=¢] WFErAdA+4 NMI(Na-
tural Marketing Institute)”} 20006 X AM&3F Zo=
‘Life styles Of Health And Sustain ability’?] <Fz}o]c},
A, ZE)]}\\__X;I] A7 3 873, AR L] E A&Ts S
A & RE T e dHs AlEEY A®
& gol= -’lE‘r%]_i/ﬂ, 71% dyelgk= QIR Tide
dJolXe FEAE s SAlske JsdF el ezl
2R oushs Aol

S uElME 20060 SRS OIA tigls 28t
2 Q15 ARbste] A A 9 F71e] AFE A
25 A&es sl Sl Ve drE S
#3}ar Ao,

01316]' 2ol 2EfUA Y S ek Al 7AAL &

20| LR[S A ﬂ7:‘01] n2e FA2 Gl

F&gho]

3



Vol. 20, No. 2 (2014) rletd 83

E% o 141” Z‘rﬂ]“ 7§51L i‘ﬂlX}E‘w & 5 At
2 A7 S-S ] flelire anlRkEe] kel
FuztoR gt} avAE2 7S] A B AFAE B
Fo A AR AF 7 vas T 8 7
stolof At BAS LA FelledE EE A
= TE 719saL, AR F A6l oM ReElAE
S8 Ak AeRtel] oA 4= glejof .

Kl mlm mlo

3. T AN M9 Y

7199l A8 4 2 (Corporate Social Responsibility:
CSR)2 AlAIstR 1% 719 9] A o] Ja#= <ls}
o AlBle] FFade] A edolef dvke T @
AEEA HZ A9 ARSI tiFE JE o2A, Al
AstE Qs Zshe 7ol dFES el Baks W 7]
Yol 71E ERAE A o]y FEa o]l Qi ¢
ﬁ-ﬁii o2 71%9 7 T e A ARE B

<Table 1> o%ai %11]7]—?01]/\1 AL E= Sojd 7]Ye]
ARE|A Aele Ao Wa Aot

=A71TeR AR F]lell et Hole 28y vEr,
Aok AR 291710l ARRl7E Z194ellAl aqtehe e B
917} deixn] ool gk el wet ek slde] 7t
salth,

3Rk 7191e] AbElE B 7)) olelErINE ol
78 dol Alslel we) R ey 719E
TokE AFEH AYnch o We Wl A AL

2
X
ofl to Mo

O
9&
N

e
1o
Ral
)0_

.l.
Pé
r;
et
O

53

Fig. 1. Carroll's CSR pyramid.
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Table 1. Definition of the corporate social responsibility terms by international organizations
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Fig. 2. Classification of economic, legal, charity responsibility.

Table 2. “Packaging 7R” presented at the Wal-Mart
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Table 3. Packaging reduction efforts of LG Household & Health Care
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