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The Study of Health Information on Recognition and Satisfaction
of Their Blood Donation
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Abstract The purpose of this study is to investigate the knowledge and recognition about blood donation and
satisfaction, look for ways to promote the idea that effective, was trying to get the plan to provide the basis
for the expanding population of voluntary and continuous blood donation. A survey was from May 9, 2012 to
May 24, 2012 and total 636 copies were used as final study data. The data collected analyzed with SPSS win
21.0 using descriptive methods, frequency analysis, chi-square test, t-test, ANOVA. The results were as follows.
First, the rates of the blood donors were higher in the men, in the age group from 20 to 29, in the students
and in the group that received college or higher education. Second, as for the knowledge and recognition of
the blood donors on blood donation, many replied they didn't know well about it. Concerning satisfaction level,
they gave higher marks to satisfaction with related service than with blood donation itself. Third, the necessity
of sustained blood donation promotion and education was pointed out. TV was most preferred, followed by ads
on the street and ads on the subway. To expedite an increase in the blood-doner population, prolonged
education and promotion are required to change the way that people in general look at blood donation, and a
variety of rewards should be provided for blood donors.
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Donation Promotion
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The Study of Health Information on Recognition and Satisfaction of Their Blood Donation

1.2.3 Xt2X2| L EAdbH

FRE AR SPSS 2102 o] 83l Hol5E 9B%
WA Tt Lol RA3Rc) ogAel du 5
4 APA, 9Y FRAF L LA Tk A%
2 QRS NEPS AN on], A @
Bl e AP, AP HEA o) B2 A
5709 ARPe WARAS sln, YA 543
ARE/) L ADPP) e A4 L VIR P7

2] A (t-test, ANOVA)S AAsHATH

2.1 HFCHARIC| U S
AroAel gu BEAE WA 511%, %

DI%Z BEHJL, APERE oxﬂ w9k 22.0%, 20~
7} 162

s

24M7} 439%, 25~294 96, 3041 ©1% 17.9%2 20
~UAA = BEXE AL, Tl 5 £X
M= Fus 7?*151 ‘ilxl %%-8— Abgto] 54.9%, Fal

Z—‘.‘%’:“t‘iih 3“301 67.8%, A5Z2A7F 20.3%, 7H}
SL7TEZE 11.9% 2 WebtaL, 8he2 el 69.7%, L
Zolal7t 30.3%Y XS B T<Tablel>.

(Table 1) The General Characteristics

Variable N %
Gender Mle 363 ord
Female 273 429
Below 20 140 22.0
Age 20~24 279 439
25~29 103 16.2
Above 30 114 179
. Yes 287 451

Religion

No 349 549
Worker 129 20.3
Occupation ~ Student 431 67.8
Housewife & other(ect) 76 119
Education < high school 193 30.3
> collage 443 69.7
Total 636 100.0

2 9% 712 24K A% Ao @

7 9% T-elm, g 2 A A
]l %

10.7%, 7}j T A0l AH86% T o2 1
o} FAAF] 382%7F RA R A¥S slal 9ga
HZ A8 A7 670 o7t 95%%= 71 wekow
1714 o= 281%, 1d o] 12.0%, 1'd o] 104% <+
o] X5 HYU<Table2>.

(Table 2) Blood Donation Condition

Variable N %
Motivation Voluntary 610 95.9
Involuntary 26 4.1
Rewarding and pride 376 59.1
Blood donation advertising 23 36
Family or acquaintances 55 86
Reason Blood test 15 24
Recommendation 16 25
Volunteer work 68 107
Souvenir 46 7.2
Other 37 5.8
Yes 243 382
Regular o) 393 618
< Imonth 179 281
Last time < 6months 315 495
< 1 year 66 104
> 1 year 76 12.0
Total 636 100.0
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(Table 3) Last time according to Blood Donation Motivation and Blood Donation Cycle
(unit : person, %)

Last time

. 2,
Variable < Imonth < 6months < lyear > lyear Total X ()
Reul Yes 79(124)  151(237) 9( 1.4) 4006)  243(382)  67.107
egular

No 100057  164(25.8) 57( 9.0) 72(11.3) 393 61.8)  (000)

Rewarding and pride 11375 195307)  29( 46) 41(64) 376 59.1)

Blood donation advertising

Family or acquaintances 5( 0.8) 14( 2.2) 2(0.3) 2(0.3) 23( 36)

Blood test 422 21042 10( 16) 4006 5( 86)
Reason Recommendation 1002 11D 209 1002 15( 24) SLIB
Volunteer work (.059)

Souvenir 5(0.8) 5( 0.8) 200.3) 4006) 16 25)

18( 2.8) 31( 49) 10( 1.6) 914 68 107)

Other 16( 2.5) 15( 2.4) 9( 1.4) 6(09)  46( 7.2

9( 1.4) 170 277) 2( 03) 914 37 58)

Total 17928.1)  315(495) 66(10.4) 76(119)  636(100.0)

* p<0.05

(Table 4) Motivation and Regular Donation according to the Blood Donation Knowledge
(unit : person, %)

Variable Volllnlt\gl?\?velirtll\(l)(l;]lllntaw NCe) Xz(p) R%elélar DOH?\?OH N©%) Xz(p)
Pure donation system 63( 9.9) 3(05)  66( 10.4) 35(55) 31049  66(104)
ff;’rf;zgn Registration donation system  198(31.1) 406) 202(318) 3605 103(162) 99(156) 202( 31.8) 37.346
system Blood deposit Scheme 27( 4.2) 102) 28 44) (307) 12(19 16( 25  28( 4.4) (000)
Unknown 3226060 18(28)  340( 535) 93(146) 247(388)  340( 535)
- Yes 75(11.8) 406) 79 124) 30047 49(77) 79 124)
gﬁ%‘:}:{mfw No MUT® 7LD 311( 489) fégg 136(214) 175(275)  311( 439) f(iﬁ%
* Unknown 21(363)  15(24)  246( 38.7) 77(121) 169(266)  246( 33.7)
Donation Yes 129(20.3) 9(1.4) 138 21.7) 39(61)  99(156)  138( 217
certificate No 340(53.5) 6(09)  346( 54.4) 1(%2}1? 160(252) 186(292)  346( 544) 2(%5?)?
reissued Unknown 141222)  11(1L7)  152( 239) 44( 69) 10817.0)  152( 239)

_ <1 year 13( 20) 305 16( 25) 2003 14022 16( 25)
cDeOrItl;fZ?e < 3 year 26( 4.1) 305 290 46) oo §< 13) 2133 290 46)
valicity <5 year 18( 2.8) 10.2) 19( 300 (g D08 1422 190 30 o)
seriod Permanent 343(53.9) 7011 350( 55.0) 146(23.0) 204(32.1)  350( 55.0)

Unknown 210(330)  12(1.9) 222( 349) 82(12.9) 140(22.0) 222( 34.9)
Age that can 16~ 69 5194 19300 5A(824) o 20615 R AR
domte blood 16 &0 3( 05) - 2( 05 oo 102 203 3005 g0
No limit 102(16.0) 7(1.1) 109( 17.1) 42(65)  67(106) 109( 17.1)
Total 6100059  26(41)  636(100.0) 243(382) 393(61.8) 636(100.0)

* p<0.05

408 [l Journal of Digital Convergence 2014 Dec; 12(12): 405-415



The Study of Health Information on Recognition and Satisfaction of Their Blood Donation

2
Rl
nj
Sty
rlo
=)
o

A9 Adavbeel d e} ddSMaHt A TES B3oH(p<0.05), AEF
of gk WgellA SAH o= Folatd et ddsr] Ao a97Iit @drbs vl Wk A 4ol A= Bt
7F AREA Q] SEAbe] 535%7F Ad Al Al of  HA AdAk FAeelM #A et Tabled>.
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N
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= 7 v BEAT] 2 SHES B0 it Arh 2248 o)t st 4014 02 btk 28a ‘e
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(Table 5) Recognition according to Blood Donation Motivation, Regular and the General Characteristics
(unit : M#SD)
Variable A B C D E F G H
Total 340t1.03 404=891 353122 427+890 325997 401t936 443t802 3.75:L06
Male 345+1.03  410+.862 369121 426+923 329+104 397+1.05 451+795 3.93+104
Gender  Female 333+1.03 396+923 333119 427+845 319+930 407+8% 434+802 352+1.03
«(P) 261(79%) -L144(253) -194(053) -845(.398) 2156(031) 1.132(258) -1724(085) -.719(A73)
Below 20 349+1.03  416+825 344123 434+838 323+103 420+815 451£704  3.76:1.06
20~24 338+981  389+959 339+121 4.18+888 320+947 403+965 4.28+.893  3.62+1.07
Age 25~29 328+954  417+810 381109 4.34+858 342+975  400+1.07 449+778  3.88+983
Above 30 3424120 416816 376127 432973 323+109 375+1.10 468+602 3.95+1.03
F(P) &1(451) 5030002 475(003) 164(179) 1210307 459(003)  7.92(000)  3.34(019)
Yes 3514106 411+827 356127 435884 337+102 403t978 450+752 3.78+105
Religion ~ No 331+997 399+938 351117 420+890 315+970 399+994 4.38+838 373106
t(P) -243(015) -169(092) -500(620) -218(020) -287(004) -516(606) -1.84(067) -517(.605)
Worker 349+1.12  414+808 377118 427+908 343t101 389:1.06 450+620 391+.936
Occupation Stdent 333+081  4.04+910 342121 425+873 319+981 407+922 4.40+821  3.70+1.07
CUPARON 1 cowife &otherfect) 3324115 389:.903 3765123 438+952 3284103 389:118 436:934 376:114
F(P) 783(450) 1.82(163)  555(004) o247 308(047)  224(100  316(043)  2.01(.136)
< High school 340+997  402+927 348121 425+8%2 320+101 404x965 4.40+834  3.74+1.03
Education > Collage 338+1.14  412+757 371122 432917 340+922 393t1.06 453676 381+971
t(P) 068(79%) 131(253) 376(.053) 714(398) 465(03D) 128(25%) 297085  516(A473)
Voluntary 330+1.03 405+888 355:1.22 427+883 3.25t987 403t973 444+794 378105
Motlvatlon  Involuntary 350+1.03 383+952 315116 4124103 312+121 365123 4.38+983  3.15+1.08
t(p) 260600 &BI(37)  267(103) 790374 AB(A87)  360(05%)  .103(749)  8:86(.003)
Yes 350+1.085 419+851 3751174 4.44+848 333+1070 395+1.019 455+698 3.98+1.033
Regular ~ No 333991  395+904 3401223 416+899 320+957 4.05+946 436+872 361+1.042
t(p) 20420042) 3204001 352900000 3900(000) 1527(127) -1246(213) 2.819(.005) 4.029(.000)

A : Obligations of citizens E : Satisfied with the promotion of current

B : Value that bothered inconvenience F @ Increase the donor souvenir improve

C @ AIDS, hepatitis infection risk G © My blood even if others will not be a problem

D : When needed blood donation H @ No psychological burden for the blood transfusion of others

x p<0.05
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(Table 6) Satisfaction according to the General Characteristics and Regular
(unit : M+SD)
Variable A B C D E F G H I J
Total 3724139 371+1.29 439+782 4.24+845 394+969 3.95+981 4.35+.798 4.01+914 4.46+790 4.12+.906
Male 3.77+1.40 387+1.30 4.46+.773 4.32+.782 4.00+987 4.03+969 4.40+764 4.10+913 4.52+773 4.14+.920
Gender Female 3.60+1.37 350+1.24 4.28+784 4.14+913 387+940 385+.988 4.27+835 3.89+902 4.38+.805 4.10+.838
t(P) 1.22(270)  131(000) 842(.004) 7.39(.007) 262(106) 570(017) 466(.031) 833(.004) 537(021) .373(542)
Below 20 3554151 3.44+1.36 4.46+.753 4.29+.844 4.14£.926 4.02+.963 441+759 389+975 4.53+683 4.17+.881
20~ 24 367+1.35 364+1.25 425+824 4.14+835 387977 3.84+997 421+836 391+.938 4.34+845 4.01+.925
Age 25729 3.83+1.37 386+1.25 449+726 430778 4.02+918 4.05+912 4.40+.821 4.14+.829 452+790 4.18+.825
Above 30 393+1.33 4.07+1.23 453+.719 4.39+.782 381+1.01 4.07+1.00 454+667 4.27+779 4.61+735 4.30+.931
F(P) 191(.127) 591(001) 4.83(.002) 2.82(.033) 350015 246(.062) 559(.001) 587(.001) 4.22(006) 3.27(.021)
Yes 3694143 372+1.30 4.41+770 4.26+860 3.97+.978 4.00+1.01 4.39+.789 4.09+945 4.49+766 4.18+.835
Religion No 3744136 370+1.28 4.36+.793 4.23+833 3.93+.962 391+.956 4.31+.804 394+.832 4.43+.809 4.08+.922
t(P) A14(679) -.216(.829) -758(.449) -477(634) -513(.608) -1.18(.238) -1.17(.242) -212(.035) —.987(.324) -1.35(.177)
Worker 3.98+1.33 4.00+1.23 450+.741 4.35+.777 394+£.925 4.05+963 4.40+.785 421+.807 458+767 4.18+.947
Occupation Student 363+1.41 360+1.30 4.36+.773 4.22+859 396+979 392+988 4.32+806 3.94+930 4.44+775 4.09+.837
Housewife & other(ect)  3.75+1.34 3.84+1.26 4.34+.888 4.22+873 3.86+.989 397+966 4.42+771 4.03+.952 4.39+8%6 4.21+.943
F(P) 321(041) 537(005) 1.83(154) 1.26(285) .333(682) .967(.381) .351(427) 4.32(014) 1.99(138) .833(435)
< High school 368+1.41 366+1.29 439+768 4.25+845 3.97+976 3.95+980 4.34+.799 396+.935 4.44+777 4.10+.901
Education > Collage 3.86+1.33 3.88+1.27 437+831 4.23+847 3.85+.942 3.95+985 4.36+.796 4.15+.825 451+832 4.21+.919
t(P) 206(.153)  323(.073) .073(.787) .031(.860) 1.79(181) .000(.991) .087(.763) 4.76(.029) .84(.356) 1.80(.181)
Yes 3.86+1.39 3.86+1.29 4.53+676 4.37+.789 4.04+935 4.05+993 4.49+712 418+817 477+511 4.40+.745
Regular No 363+1.38 362+1.28 4.30+.830 4.17+.869 3.88+.985 3.90+970 4.26+.835 390+.954 4.27+.868 3.95+.955
t(p) 1.97(.050)  2.27(.023) 3.62(.000) 2.99(.003) 2.01(045) 1.87(.062) 361(000) 3.74(.000) 815(.000) 6.19(.000)
A No discomfort during blood donation F  Description satisfactory test results
B : No discomfort after donating blood G : The person pulling the blood Friendly
#p<0.06 C : Pleasant place for a donation H : Professionalism and satisfaction of the person pulling the blood
D @ Suitable time donation I : Will re-donate
E : Beverages and souvenirs satisfaction J : Want to invite others
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UERHTHP<0.05)< Table5>. Ao MES A9)3 LE oA Ao ulE zo]
2 BYEU(p<0.05), AR 20t Bk 304 o4k
2.4 8o st ot=E AtolA BEE A7t = Yelstth ‘Ad@ake] A
o] g3t BEL AA) Je A A 9% 44671, I AR FEAAM= TuE R JAdold w2 0
A8 grol P70 4397, Ao A At FEE BUAHE<000). E A =8 (lF, D8 5
4357, AFL Bl A4 4124, APA Awyg =0 A5 AR A AR M=
I APEZE 4014, AES AT Aol g el ASTRAHTEA =2 WEE b e dY
nEL 3954 18 F oy /|dEd gig wEn o PRl At Asta Aot oS S
39474, 33 A] Byigte] 9le 3724, 8 & Hygte]  AlSIStilE BE Il pEA PPN B
oS 3714 og wER A4t vehda A, 9, 7F =4 YERTHp<0.05)<Table6>.
T, A9, d8%F7], d8 ol i 39| vEw A
FE A9 2 Fo3 AolE HYtHp<0.05). ‘Y T & 25 3 =H
AP 32 3874, oA 350H R 27} A" Fo 251 8" 24 g
WEE 7} oA "ol Ao g 2AME A (p<0.05). ‘8 Aol djet SRS FoAd dist A=
o gao HA7bel digk Ade FAVE 4467, A7 AA $EA 5 898%7F AE TR Faido] gtk
4287402 Izt ozt wlE] #AAe] =9kn Seelgla FnE A FolA o] 2 HES 5
(p<0.05), ‘DR G, HAED Aol tist vk cHp<0.05).
7¥, AN R A, AR AT AFE A, A dAd g digt AlFAH] de SEAY H&o
Ao st A FHo| A= of ol vl FAgY vk TE2%E E& SHES BeloH AAAE fio uet
=7h EtHp<0.09). BE Al =R GlE T HAES Ajolg Hel: Juezs 207244 Hd, mEolste] {
(Table 7) Promote Blood Donation Status
(unit : person, %)
Necessity of
Variable promotion and education Watch for ads Total
Yes No Yes No
Total 571(89.8) 65(10.2) 478(75.2) 158(24.8) 636(100.0)
Male 320(50.3) 43( 68) 272(42.8) 91(14.3) 363( 57.1)
Gender Female 251(39.5) 22( 35) 206(32.4) 67(105) 273( 42.9)
X(p) 2.432(145) 0.23(92)
below 20 130(20.4) 10( 1.6) 93(14.6) 47( 7.4) 140(22.0)
20~ 24 244(38.4) 35( 55) 215(33.8) 64(10.1) 279(43.9)
Age 25~ 29 92(145) 11( 17D 79(12.4) 24( 38) 103(16.2)
above 30 105(16.5) 9( 14) 91(14.3) 23( 36) 114(17.9)
X(p) 3.784(.286) 7.716(.052)
< High school 437(68.7) 53( 83) 357(56.1) 133(20.9) 490(77.0)
Education > Collage 134(21.1) 12( 19) 121(19.0) 25( 3.9) 146(23.0)
X(p) 568(.437) 5523(.016)
Worker 118(186) 11( 1.7) 104(16.4) 25( 3.9) 129(20.3)
Occumati Student 387(60.8) 44( 69) 311(489) 120(18.9) 431(67.8)
ceupation Housewife & other(ect) 66(10.4) 10( 1.6) 63( 99) 13( 2.0) 76(11.9)
() 1.118(572) 6.576(.037)
Yes 304(47.8) 45( 7.0) 259(40.7) 90(14.2) 349(54.9)
Religion No 267(42.0) 20( 3.1) 219(34.4) 68(10.7) 287(45.1)
X (p) 5.393(.017) 371(581)
* p<0.05

Journal of Digital Convergence | 411



o, el

[e]
=
(p<0.05). =, Aol ik w52 B} A

w2 H

A we BEE Mol o5 Fae

<Table7>.

#a gl

2] A 3}

=270

(Table 8) Public Relations Strategy
(Multiple responses)

Trgchd g AxEE 81.9%7F
37} 24.1%,

Variable N %

TV 345 542

Ads on the Street 290 456

Ads on the Subway 145 228

Experience with ~ Hospital outdoor advertising 114 179

promotional media Newspapers/ magazines 103 16.2

Theater advertising 52 82

Radio 41 6.4

Promotional video 20 3.1

Other 30 4.7

vV 521 819

Ads on the Street 206 324

Ads on the Subway 153 241

Effective Theater advertising 136 214

promotional means Newspapers/ magazines 9 124

Radio 72 113

Hospital outdoor advertising 67 105

Promotional video 30 4.7

Other 23 36

The fault recognition 317 498

The reason fgr Lack of volunteerism 300 472

the low donation Lock of promotion 205 322

(riifelﬁiaer; other Policy support 162 255

. Lack of conditions 78 123
countries

Other 19 3.0

. Promote enhanced 237 373

snategles to Improvement 66 104

;‘;Ct;e?fbltgfd Exparsion of compensation. 278 437

donation Recognition changes 3718 594

Other 14 2.2

AA HES ddER vixlel gapEQd FHg T
gk SEAE TVHIL AZSTH, AHFiL Fo2 4
3 IAEE YEo] FE giFuAE T3 TRt £
Al FoZ eI

vt ddEe] e Azl vla] v o]fo
gk Az, Ao thdk 2 <la]e] 98%= 7HF =
A Ugkar, w19 FAPAl FEo] 47.2%, Al dist
TREF0] 322%, B AAA AYFF 255%, A
g 5 Qe oURE 123%59] Axrt et

R FHES Fo|7] I A AT EHY
S7pgetel e Ax), wvle] Q1aW3} 504%, B Al
BAE 437%, A R8I} 37.3%, d8 8470
0] 104% =02 JEPT<Table8>.

2.5.3 X|&=X Sig wet

A &1 ALG 913 T2 ek 1592 g
gk 544 o] 465 02 el AL RS} 2%
9 87, AdFSA 9 jedde)= 397 Z2h7 391,
=7 5AZ 179 9] 495 Btk &2 38
S eME TAHY QS aFAACE & W ol
A3 9 70 PRt RS Ees 2
#27F dasiths 28 & 4 Avh<Table 9>

(Table 9) Sustainable Blood Donation Advice
(Multiple responses)

N Ranking
Positive recognition 465 1
Enhanced compensation 87 2
Personal Management 39 3
Donation Certificate 39 4
Friendliness 17 5
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