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Market condition of Digital contents
through interviewing Experts in Business and
Research Analysis about License of Individual Contents
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Abstract There are lots of limits on preventing illegal transaction of digital contents by existing DRM(Digital
Right Management) methods because of illegal download and share of contents, which is resulted from
advanced information technologies, development of cloud services, and smart instruments. In the other hand, the
number of creators based on one person, in the area of music, webtoon, digital magazine and video, is
increasing. As a result, it is needed that the necessities of digital contents transaction under the condition of
convenience and efficiency through licence and management of contents to protect copyright of contents and to
increase the transaction of digital contents. Therefore how to promote the transaction of digital contents should
be studied by way of research analysis of contents market through interviewing experts in business.

Key Words : interviewing experts, increase the transaction of digital contents, Cloud Service, Digital Rights
Management, Digital License
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[Fig. 1] Survey method of Expert Interview

=

=

9
;‘g—zl-

H
=4

<9
%) Text

b oAR kst

Interview
contents

S

3
771
O]—
Individual In-Depth

Rl

2

I

Present condition and
Trend by Contents Field

[
[

Issue and by field and
activation constraints
Main insight of activating

A
[
g/K

e
2
(

A=}
p

o

Al
o}

9

o]

Joll A A4 5

A=l

|

Fulge] A7k 719

L

T

b 2oH) 7} vlolE] Z-g02 A
1, E9E, o]

ol Al

=
=

I 22 vpol AR 7])o] AHA A

o] AL QIEH3]. 2Lt o]

]_

o] 24wl
3, AL 2
H] &}

=

o=
=

=

],

A

271

L

1)
At 191 3]
],
gl 27t 243¥1 7]

3]

]7

tH2l. H$e] 24 YES) =] &4dstet 3 UCC, miA

71315 Algat

3
7_(]—
Aolr.
o2 o

[e)

N
K

ey

)A
.l
ko]
e
N

o

T

R
e

o
ojp

;o

358 | Journal of Digital Convergence 2014 Dec; 12(12): 357-364



3}e] InsightS

= O

3l &A]

Market condition of Digital contents through interviewing Experts in Business and Research Analysis about License of Individual Contents

[ssueE =

Q

a1

]
|

o)

1)

T

=

=

Foll o

}3]

gl

s glom A8}

o

S

g]

=

=
=

1

BT

=

€}l 1l
E}

1

A
!

fd

3 7~159 F71%

23 3
12

o
A

o2 Adsta =54 JHH & THE LOOK F\Y

o Zopd wiAaEAR A2}

=

ik h 3,

5o R dlal ZAM

1

Q1 )

, H

=%
[e]

w72 7187

AFA;

1=
=
=

7} Q18R 2 Guide 2 2 QAHH
[(e)

A AEA 23 3
7HE 20149 6€5-H 2014 8€7HA] o]tk

=
RUS

A
W

1
(1) 3D E& A=, ®E Director

k-
=

oF
3t

~

ojn

B

o

O

X

or

—~
1o

Hr
NI
o
Hr
oh

)
=l
Hr
sl

o
Hr
ol
1%0
)
K
1%0
)
o
ojn

™ AgentAtel] arE]of] J3)

o
X

!
oF
i
o
J:mo
o

ajo

N
=
T

—
Hr !

(3) CIXIE oiAH

T

S|
-

F=slof

JEUIT7 = W38t thin] gAd 2rl=, A2ke, A2,

S

|

| B2

S

27 3744 FAEE Ao
2000 ©)F @A FAT &we

g 9 gAgze

FaL ofyro]Ad

9

2 73

=

=

= A

tule] 2~ EAdel gt Interactive WA 7 2 o
o} A 2% Digital Contents

Wskar, o 2H] DPSS} SALeH AAIEFA 02 Interactive

i=

Digital "{A
1l

sojgkon 71Ee] Uddt i

o
i
w

oK

I

171 o1

9

S RIS

=
.

Foi] 9]

Journal of Digital Convergence | 359

ul

PN
=

DRM 7|

(e}

Rl

T{sﬂ

[e]

°
L =
==

Ex

3)
3]

Ael AE7A 2% 7]
oA vl o) 23}

g

e
gl

)

% st

=

=



27t QHFE S6t CXE 2= AIF9 oig 2 Q! NMEE 2to|dA BE50f| 2ot ZAF 24
I & 9]
Zj%oﬁ 9\}“:]— —4—|PTV  —m—InternetVOD  —i—Package
7)o 39 RFE Heysk o I 200
& FAste] 93 59 9E, AIANEE 5 A 49 2500
o UAERAzE SHPER Lga Y= A ¥ o0
rto] E(HlolH) 9] =& AYPgHe Al Arie) 2 500 |
RE ALgARzEe] EA Ad Byske] 2 Aojaglel oo
Ha gtk -9 gl AAREL gdo] FF3t 500 |
sojgle A TH AlolEd] 5 4 & glov], o 0
09 10 n 12 13
% glo] Ale] Felxg AT B 97t s,
[Fig. 3] Sales of ancillary publication right's
market(unit: million won)
O 43}, g9l 49200040 29 =09 Frred
AF1e] IPTV 5o ZQJ= WA thA] Aofutar gl #9)
7ItH6). EH 5] Z9-% xdstet A S st 22007
= e] Wk RN A, ol EIAE B a2
Aot 47 49 F9 Gake By BASKE A 7 Sk IR
o) gli= A 2k 98)e Lueluch Jsheant v
AL 5E B BYez wAUse Aldrt o Bua B 500
2~ 0] 4
T ME}- 0 United France Unitted Canada Australia Japan Korea
kingdom states
[Fig. 4] Status of prices per on-line sound
=+=8ales of Box-office  ==Sales of extra market ™
source(unit: won)
20000 2575
Profit sharing ratio of Korea
M Distributor of
sound source
© Phonogram
2000 producers and Profit sharing ratio of iTunes
0 performers
04 "05 06 07 08 09 "0 ‘11 12 “13 " Copyright holder
[Fig. 2] Sales of extra market in film industry (unit:
million won)
0 #1 &% FAIES AY Yrisel BrtE
& A<l AA7} olEe Aol Aot} [Fig. 5] Pattern of sound source distribution in
W S adl oAl WES 2 glow the = United States and Korea
O 33 ksl P Ao Lol W) o 3 . .
= A e Aade wele Wk ofge Aol | (Table 1) Comparison price of PSY—-Kangnam
Aolt}, T 2Tl Al Zaprte] do] waksly S Style's sound source in each nation
oFg obA) ek zodstar ek @t vlwe) g9l 4 | County | Platfom PriceL ocal Price)
o = 1o o o o = Py N Korea Naver Music W 600
—119’] T':HHHO]‘}%E' Eﬂ = ’ﬁ"d‘rr%}‘]'”égl TJI“‘—_FO] 4 America {Tunes W 1,300(1.29%)
So| ErE= S B 4 Qo7 Japan Recochoku W 2,400(250¥)

360 [l Journal of Digital Convergence 2014 Dec;

12(12): 357-364



Market condition of Digital contents through interviewing Experts in Business and Research Analysis about License of Individual Contents

sole] e go b MaRs ) u
Hehe ale) 2ax 1A ua A ggle

-
I
ot

2
lo,
oX
2
2
il
Ho
N
ol
ol
fd
%0,
N
=
1=
ru
flo
> A2
—
IS

& by
=
,
©
o
it
i
oo
o
rir
ol
i
(o
i
g
(m
<

il
=
il
ol
ol
2
2
)
)
Y
e

4z

B &

ol

k1
roorle

S

it

ol

f

N

z

(o

tl

24

N

N

>

S
~

T

4 K

>R

lo,

o

X o

4o B 2
T

o3
i)
>(1:1
o

ui o
o
>,
= ot
tlo 4
2
i
[
21'4
o I
i
i)
o

2 @
[t
E

oo X
ol

0,
fni
5]
oo o ofh
B 2
M
Em&
BORe
e
I;IQ
@ &
e
g
dlo mg';
o T
o Lo
oo o o

SN XM
m*&iﬂi&a%olﬂ
£ 2 T
S o o H
o_}i‘E’riE‘
8
ul
T Y
nﬁmﬁo‘h
ox M2
oy do
e
N m
<X
o
= o
*E
2
olrlol_J
o
SRS
ol

ofh
fuj
o,
dlo
rio,
i
M
atd
~
>
2
>
i
o
>
ACh
i
o
<
)
&
%o,

O & olgAe] FH4

Multi-Device#t o] HHS}EHA Device7te] &

5.3} 32233 B9k virjo] Anrt @A3E AL gl

7 Ak i WeHoR ~nfEE HES PC
G

5
SHEH A GHE ofuet S4, E, A, A4

T
=)
o
il
=
rfu
ot
=
Cll’.
7
=
o
ofo
>
N
1B
il
of\
ob oot R

=
= 5
I
e
S

o1 gAe] FrAom AE A,
AR5 WE 23 Al sl 2
glom Hiol 4Ee] A, i), Y

REIE 5) o) B 5 YE AL

= so on
s
R

P
>

e
Z9

el

)

> odk
tjo
o
ﬁ‘
&

Ml T o2 M Rl oox O > [N
Mo
N o2
M=
30 >
0o
d

v
o
=
ful
Y

rir

d

i

e

Sl
tjo
o
oo

ol

rir

pony
o
=y
>
ik
o
o
U
e
Sl
o
oo
N
o,
=
3l
rir
u
>
&2

Wb @A) oo R A
8 & A9 AE ol8AE WS ol o Ay,
i >~

=
uteba] @Al SiE Able] thEAel Fa Fej RS A

& gAsA PR RS ATk Aol vz a
welo] Bl girka

% 9Iek frsst Agol vl
o,

wHg Zlo® dAds7] wiielt}. Fig. 63 Fig. 79
2013 AB e EA

= ujE 2ARAT A welF
o §7H= 8% ol AE ol

=

~ o

$ARAEI0F B F2018 FA oF 15% &
Tl

—'14_7 —'13. 12
25.2
21.6

15.7

E i
1.0
0.5
Screen 25creen 15creen Mone

[Fig. 6] Average daily media use time

[ Adult male and female,

N=1000] [N=2871]
12.9%
NotUse .
31%
| Don't No
54%
Mot Use

Current status using Future intension to
pay Web-toon using pay Web-toon

[Fig. 71 Future intension to using pay Web-toon

0 “TIAY WAL sol MANTE e A2S
A EZA ) New Activity” 2= 214057} 5 .5kl
£ 2ren 7l Zdd iAY At Ues
PDF @402 A8 tAgnAze] ol&stn ik

5 Az 7R B2 o) 4oh

Journal of Digital Convergence | 361



A= "B B ROOR PR RN T T W PN T TEEN NN T T T R NPT ook NT R P
o TR F p DT o e TR T o RO BETN W R T RW N e W g TX
X E S MR X KE W ol ddo R B o W W
L B I O GG I I Sl o e G
R N = Mo o N - e (T =L == B - S - B = S
— ! o) o =0 B AR Al e —~ H T Ly o
R T T - A T - zoﬂ%iﬂsm}MWHAﬂﬂﬁi_%%domo%
. o R N oo o A W s m NN K oy oK e BT
F 2T g TDNE T D oM T el 4 g R T % R =
T o T E T g m W o s A N S I N T N
R L W TR BN TSIl K o6 om= N, Tl N T o oo W
Bl o of | ﬁ}g)o NS w o woN N B ol oo = oo W TR oy "o -~
w oA o X ° I I A e S T ow P o KA of
) = or = B\ o T ] s do W o+ 2 ra K — do
R S T N T T e i s R R s
R = NoR B oo H o g 5 = o =@k TF T T o= 2
o j ) = o= U o K X Mo oo NE G -~ = "N
oK ,|_|7# o = OLA =t s o —~
A o SN I R B R T O T W L g S S SRCICNE R
™ Mﬂwawmg@ﬂﬂw%aﬂg%m.ﬂqﬂ%ﬂ%@%@%%ow Kowe
M@ EDDS 59w TURPT BN Tpg PO HD s LT o
o X TN X - o M o o o w4 =) i g mp X fod
R 2 e FPEe T oo™y PR BT ol T g @B Ny
TEW BT oy h S W wo o AT RWE o AR g Wy TN gy
A T T o A R R S T I N
P e ¥ns o mrelpg ol Rex MhwlFres X Typs N ViES RS
TR R AT ooy TE M s @ E R g R T T g Sy g F
EAqCEMﬂ._o\Q‘Wﬂ”ﬂﬂ,ﬂlﬁe\WLDT_/ﬂo#E.A‘.M,‘.MAH_loE:AomﬂvldﬂmOMO_Wﬂo,olﬂf_-\_ikalLEOyﬂulﬂﬂk
ReE WHBUPRALKTRWUNET Y BT AT XATRPRTBLT TS o 3
N H e TR E AT ML METRT P EFT K Ry
Njo 0 <0 Moo= R " o om W oak NI S o W X oy o . Hp ® =
N ol IR o N X . oK on | o
T B by SaeTdg YU T g f g g g 2R o ogopa
o T = X o) o ol W WOz g X oy P — X 00
WA o) El_ﬂ@.ﬂ%okmhnrﬂvro. ﬁww_z_wan%wr%oh%ﬂoi_ iy T ow o
= » mqw%%ﬂwﬁmﬂ,awwafﬂﬁiﬂ%ﬂaﬁma R e
[ p‘llvom ‘I,J|‘|“:. E%O ;IbrlﬂLﬂA'la,lglﬂmoo w 17_A|
Eﬂ,:mw o: AMAO‘qummmoxwooo_”ﬂdﬂ“mﬂogeahﬂltxﬁﬁ%ol_iqpbtan#wm ol ﬂ,,ﬁ.ol
B T T HhSEOREYS UGB o HX OB B E o R g T
25 o 3 095 uTupiPRerlaTE Lol inY SonX
~3 0 . 3 — o~ o 0 -
%0 =y T o N R : o 0L W - TN oy N = N o) W
® B K Fodragme,#us¥ gl /ZDFF wo0 K& =
— = b1 " T ooy o4 o R a8y Gl vy Do lag o
s < %7Em%éﬂk@.AT%uwu%i X9 oy X% B Mg X e =
N T o W e e Ry Ty Py TR gy PR o TN o
aw_aw,m m_u %_s%%ﬁrovﬂﬂﬂ%%muzu]MruTﬂ%mﬂql_/rWﬁ‘z_%ﬂ nﬁo:mﬂ@4
- o K _ = =~ N ()
Eop T = ﬁ%i%%W%Wrmw%ﬁ%@%ww&r%ﬁ%xmmau%wé e
To — [ e g o) o ~a [ PR N ] - ol
R m_r_*___/mﬁimwﬂoMa«fr?ﬂmudrmw%@E%ﬂ%ﬂwﬂ%@ﬂﬂ _meammﬂmrm
A uhw__ulodm%ATLﬂ7eLﬂuiﬂ_.,mumn%:ti Pogr o e ol YT
5 3 R o2 1 o T w8 ook Ty BB o W TN R oy R T B T o L ox
2 o ) _ T OE oy T oy W " 2 A o Mo X N & BB A < o Moo T N
N I~ N H ] T 3 ,ulTﬂ —_ oo o™ LY o8
% o © 8 T ommTps TR NTITE pp gy gy S Koo
~ oo X RN T W AT XA T MR N R A AR R R SR W A

[e)

S
i=)
R

=

hy

pd

3} J\HE

gttt dl& 5ol 7]=

S

o] 27}

=
Aol e Ao SAHA 2Ee o b

%

]

jul

wpx]eko 2 Ul UX 7]¥ke] K.t} Interactive
A

7

Aol

22}

362 lJournal of Digital Convergence 2014 Dec; 12(12): 357-364



Market condition of Digital contents through interviewing Experts in Business and Research Analysis about License of Individual Contents

ofstel AFBGM, T wi o] cheka e
29, Bx2a9 5), olgAe U, 7] 5 U498

Aol s st Bdeks 53 yAd HARERH]

= A8 s o olel

[Fig. 8] Case Sales bounding pattern of Print
and digital

o] UARuAQD Aol i ofele Al7lel B
2718 Q1% we Aol Abdoln A, AR, B
A mE AR AR 71940 el gt 2
o) Wt Aaeo] Bag ok

o!
o:
ol

>
oX ¥
[t

Ao} AEo] o) 2ulAe14] o @A
_]

star =], e]ar i]l 2 ARE EEl= o] 824

=

o) Fo wAH 2 oF FHa] 93 HFacle T
A 52 shefagint

VR AT vl 2 0 A9 FaRe) ez
g Aot 4, 1elm G o8] el
= Mg olg SRR Y, w, B, A B,
Fh, ME 5) 5 b ol §aAels} vzol ubet gl
H27k vhegst slofo sv) o & wioR #E Y%
Apgo] A3 54 olals Solution e £ A GO
# Bk WE A7 o] A% e AR HEAY

ACKNOWLEDGMENTS

This research  project(2014-report-9500)  was
supported by Ministry of Culture,
Tourism(MCST)  and

Commission in 2014.

Sports  and
from Korea  Copyright

REFERENCES

[1] S. Jung, "Standardization of DRM Technologies in
MPEG-21", KISTI, Vol. 35, No. 2, pp 107-130, 2014.

[2] H Pak, "Big Data Market Condition and
Implication about a Contents Industry Field”,
KOCCA, Vol. 11, pp 1-19, 2013.

[3] S. Kim, "1 Man Creative Company Type and
Success Strategy Research : Main of Digital
Contents Branch”, KODDCO, Vol. 10, pp 69-77,
2010.

[4] S. Lee, C. Shim, "Direction of Policy by Digital
Contents Circulation Platform Evolve”, KOCCA,
Vol. 3, No. 69, pp 1-20, 2013.

[5] S. Kim, "Personal Information Protection and Use of
Big Data Age”, NIA, Vol. 8, pp 1-24, 2013.

[6] B. Kim, 2013 Korean Movie Industry Settlement,
KOFIC Korean Movie Report, pp 2-27, 2014.

[7] Digital Music Market Situation Analysis and
Improvement Plan Research(2012), http:/www.
mediaus.co.kr/news/articleView.html?idxno=28146

Journal of Digital Convergence | 363



[8] Multi-media Common Consumption and TV-Mobile
Simultaneous Use Continuous Phenomenon (2014).
http://www.koreanclick.com/information/info_data_
view.php?id=358

[9] Web-toon Use Relation Research(2013),
http://www.trendmonitor.co.kr/html/01_trend/01_ko
rea_view.asp?idx=999

[10] VOGUE Subscribe(2014),
http://www.vogue.co.uk/subscriptions

£ ¥} 2(Sohn, Bang Yong)

- 19839 249 ARGt A A
gt} (o] 8}

- 1980 29 ¢ auistal FA 8t
(A

19949 29 ¢ w st FAa}
(o] 3hba)

<196 49 ~ A - oiIhga 3
FeFe wee

- ol AFEHLETIEE, SAREREA, Wdo|E

- E-Mail : bysohn@daejin.ac.kr

A & A(Suh, Hye Sun)

1983 29 AR SR
&3} (A

<1929 29 wEdistn FA gk
(elah442h

CEER
L0129 39 ~ @A) : O
AR T} 2w

- gk Weloel, dlolElPholid, CRM

- E-Mail : jakod03@daejin.ac.kr

364 | Journal of Digital Convergence 2014 Dec; 12(12): 357-364



