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Abstract ~ While innovative information technologies have been adopted quickly into our daily life, we often
experience the discontinuance after being temporarily adopted. This paper aims to study the factors influencing
discontinuance on Microblog to Chinese users who already temporarily adopted it. According to empirical
analysis, complexity and security show up their influences into all perceived risks, and inconvenience innovation
and subjective norm just effect social risks. And perceived risk shows influences in every reasons for
discontinuance, especially lots influences come from complexity. So according to these results, it is needed that
the complexity of Microblog should be reduced.
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(Table 2) Factor Analysis
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IN 5 0.843 Abstraction Method of Factors : Principal component analysis
Cco 3 0.853 Rotation Method : Varimax
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(Table 3) Correlation Analysis

(Table 4) Regression Analysis

Ttems| INC | UNC | SEC | SN |TSP| IN | cO | PR | SR | D Standardi L
Model zed Collinearity
NC | 1 Coefficie - Statistics
nts t Vflz:l)lue
INC |30 1 Depende Independen Toleran
| 455% | 5l4x n?e ce Variable Beta ce VIF
SHC | . 1 Variable
C -997 | 320
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« P<0.05, =+ P<0.01

INC: Inconvenience, UNC: Uncertainy, SEC: Security, SN: Subjective
Norm, TSP: Time Shortage Perception, IN: Innovation, CO:
Complexity, PR: Psychological Risk, SR: Social Risks, D:
Discontinuance
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INC: Inconvenience, UNC: Uncertainy, SEC: Security, SN: Subjective
Norm, TSP: Time Shortage Perception, IN: Innovation, CO:
Complexity, PR: Psychological Risk, C: Constant

(Table 5) Regression Analysis

Standar
dized Collinearity
Model Coefficie Statistics
nts t b
Dependen value P
e IndePe@den Beta Tolera VIF
- ce Variable nce
Variable
C -.035 972
INC 151 2483 014 | 733 | 1365
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SEC 189 2.787 006 | 592 | 1.688
S SN 148 | 2321 | 021 | 67 | 14
TSP -094 | -1700 | .091 391 1.122
IN 202 3.186 002 | 676 | 1479
CcOo 482 8538 000 | 84 | 1172
R? 0434 Fp _ 2020270?

INC: Inconvenience, UNC: Uncertainy, SEC. Security, SN:
Subjective Norm, TSP: Time Shortage Perception, IN: Innovation, CO:
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