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The Effect of the Youth perceived importance of
Entrepreneurship Education on the self-leadership strategy
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Abstract This study investigate the youth perceived importance of entrepreneurship education program on the
self leadership strategy. The findings are as follows: First, the creativity category of entrepreneurship education
were positively related with behavior focused self leadership, natural reward self leadership strategy and
constructive thought self leadership. Second, the management category of entrepreneurship education were
positively related with natural reward self leadership strategy. Third, the patent category of entrepreneurship
education were positively related with behavior focused self leadership and constructive thought self leadership.
Consequently, when the youth recognized the importance of management, creativity and patent category, the
level of self control, self reward and self efficacy were increased.

Key Words : entrepreneurship education, behavior focused self leadership, natural reward self leadership
strategy, constructive thought self leadership
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(Table 1) Operational Definition of Variables

variable name questionnaire index no reliability
the understanding of scientific principle concept
entrepren . .
curial entrepreneurial traits and coverage 4 0711
concert scientific methods and concept & adjustment of research function ’
D science, technology and understanding of interdisciplinary relationship
entrepreneurship effect on environment, society, culture, politics, economy
- managem | understanding transfer of invent idea to management item 3 0,699
entrep ent the more significance effect to society which contribute to concrete performance rather ’
reneur .
ol than idea
14 the creativity development through entrepreneurial education
educat .. . . ..
ion creativity | perceived importance of creativity 3 0.610
creative requirement of ability of think in real entrepreneurship
realization of inventor idea / understanding of new inventor product through progress
patent of problem product / the understanding of LP acquisition 4 0.714
value estimation of management performance by development of new inventor product
. understanding of design process / understanding of various crafts skill
exercise .g en p / . e / 3 0.422
crafts experience for entrepreneurship
concrete goal setting to study or project
behaviora | project execution after goal recognition 4 0701
1 focused | effort execution to self established goal attainment of one’s goal ’
segregation and formatting to concrete goal
self natural effort to environmental making of desirable action
leader reward complete project with interested method execution 3 0.672
ship many interest to funny and interested area
. | successful implementation to important work imagination
constructi . .. . . . .
e self imagination to successful execution before project implementation 5 0893
thought plan imagination to solving the problem ’ ’
e successful overcome imagination to facing difficult problem

80 I Journal of Digital Convergence 2014 Dec; 12(12): 77-85



The Effect of the Youth perceived importance of Entrepreneurship Education on the self—leadership strategy

(Table 2) Factor analysis

—_

category F1 F2 F3 F4 F5 F6 F7
1-1 774 082 -.020 042 108 029 037
Concept 1-2 712 175 -.034 042 -014 -.022 026
1-3 122 028 04 176 -.069 041 026
2-1 026 195 -.232 022 025 04 047
8 Management 2-2 032 198 021 025 014 018 002
u 2-3 011 783 121 172 087 047 126
a 31 257 122 69 125 213 102 132
! Creativity 3-2 154 223 702 003 209 126 018
2 3-3 131 126 722 176 147 186 084
4-1 251 175 131 766 150 252 143
Patent 4-2 128 134 197 789 261 131 167
atent 43 154 103 066 797 200 29 “142
4-4 133 164 186 NG 148 036 - 241
3-1 -018 193 220 -.023 126 050 146
Behavioral 32 001 016 199 -.002 % 041 092
Focused 3-3 073 018 130 -071 813 033 021
34 -.051 -04 039 =007 129 014 180
4-1 067 076 -.097 032 082 825 174
S. Natural 4-2 165 061 020 042 143 &7 28
L reward 4-3 143 064 018 241 178 842 130
4-4 132 067 -0.15 154 1A 856 .210
5-1 024 09 117 100 1A 363 743
Constructive | 5~ -0%5 -009 082 094 083 303 312
thought 5 074 012 123 129 172 352 6
5- 005 052 022 024 165 409 123
Eigen value 4.352 4.176 3722 4.267 3546 3213 4.217
Explation variance 12.145 13672 12.121 10.729 11.673 12.272 13.892
Accumulated variance(%) 32.145 45.817 37.938 48667 60.34 72612 86.504
stust gl WudZe IS B3 FYuse] vhsie 4 HAppZn}
= Aol 2 A7 st o] 24 Fol B4S
Atk B Aol ARSE Mo 224 Aol <Table 41 X=EM 3 Etgd A3
>3} g}, 2 AdFe g Ee] X s Ui, A
4, A9 55 Fard we Azt
(Table 3) Mean, S.D and correlation of Variables
Mean SD F1 F2 F3 F4 F5 F6
concept 345 0.612
management 323 0677 312
creativity 347 0.729 298 304
patent 3. 0635 308k 387k 385k
behavioral focused 3.36 0.771 127% 199k 199% 182k
natural reward 3.06 0.779 399k 214 186 372 1550k
constructive thought 3.26 0.702 144% 135%x 168%* 199 3405 311

s p< 0l significance
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(Table 4) Regression analysis between perceived importance of entrepreneurial education contents
and self leadership strategy

Modd Behavioral focused Natural reward Constructive thought
B B B B B B
constant 8458 7.279 18.362
concept 145 157 082 102 078 153
management 163 153 214 253 082 091
creativity 20k 301 282k 392 32k 353
patent AL 332 036 064 281 288
F-value 327165 25,7483 38,4285
R’ 232 452 254
VIF 1.982 1.802 1.275

wx p< 01 sx p< 001
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